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Tripp  Tells  ANA  Why  Rate  Norms  Fail 
I  As  Yardstick  For  All  Newspapers 


Drive  for  Uniformity  in  Charges  Might  Destroy  What  Makes  Newspaper 
Valuable  to  Advertiser,  He  Says,  Replying  to  Recent  Rate  Pamphlets 


Hot  springs,  VA.,  April  28.— 

Members  of  the  Association  of 
K>tiona!  Advertisers,  holding  a  spe- 
cnl  session  on  newspapers  at  their 
uinual  spring  convention  here,  heard 
yimo  straight  -  from  -  the  -  shoulder 
bik  from  Frank  £.  Tripp,  general 


Frank  EL  Tripp 


tnager  of  the  Gannett  Newspapers. 
Bcferring  to  recent  reports  pub- 
fced  by  the  ANA,  aimed  at  news- 
pers  with  comparatively  high  rates 
with  comparatively  high  local- 
ional  differentiak,  Mr.  Tripp  told 
audience: 

There  seems  to  be,  at  least  in  the 
e  of  the  newspaper,  considerable 
phasis  on  the  subject  of  rates.  The 
'Ughts  I  gather  from  what  I  have 
ad  and  the  discussions  I  have  heard, 
ad  me  to  believe  the  purpose  of 
studies  and  analysis  of  rates  is 
a  fix  a  uniform  price,  preferably 
low  one.  But  a  newspaper  is  not  a 
j^odity,  at  least  that  part  of  it 
is  for  sale  to  advertisers,  but 
ather  a  service;  and  the  history  of 
Jogress  discloses  that  the  price  tag 
*rvice  is  never  determined  by 
ad  costs,  for  it  is  in  no  sense  a  func- 
“>*1  price  in  its  relation  to  com- 
A  newspaper  is,  in  its  tangi- 
sense  only,  the  product  of  a 
'ling  establishment.  If  it  stopped 
1  there,  then  a  price,  as  a  com- 
_  Jy*  could  be  and  would  be  fixed 
5  the  costs  of  production  and  the 
ws  of  supply  and  demand.  But  a 
iJ'^Pcr  goes  well  beyond  the  point 
ceases  to  be  merely  the 
nted  recording  of  current  events 
enters  the  broader  field  of  social 
.,,.*®®nonuc  service  to  the  people 
''dnn  its  borders. 


■‘The  extent  of  this  extra  curricular 
aspect  varies  with  different  newspa¬ 
pers,  depending  on  custom,  precedent, 
the  nee^  of  its  community,  its  own 
financial  opportunity  and  the  gen¬ 
eral  acceptance  its  efforts  are  ac¬ 
corded.  These  are  costs  which  direct¬ 
ly  affect  rates,  yet  do  not  show  up 
in  any  assessed  valuation  that  might 
be  placed  on  the  amount  of  circula¬ 
tion  delivered. 

“TTiere  is  also  the  problem  of  dis¬ 
tribution  to  certain  parts  of  a  news¬ 
paper’s  territory;  excessive  in  some 
instances,  a  minimum  in  others,  but 
existing  with  all.  These  audiences 
are  not  served  as  the  result  of  a  race 
for  circulation  volume,  for  out  of  1449 
cities  in  the  United  States  wherein 
there  are  published  newspapers,  1171 
cities  have  but  one  newspaper  or 
joint  ownership,  but  rather  it  is  the 
primary  function  of  a  newspaper  to 
make  available  to  all  within  its  geo¬ 
graphical  area  a  printed  record  of 
the  day’s  events  and  to  afford  a  medi¬ 
um  of  expression  for  all  the  people. 
In  order  to  accomplish  this,  presses 
are  held  to  the  last  minute,  mechan¬ 
ical  and  news  forces  are  paid  over¬ 
time,  or  special  men  are  employed  for 
these  daily  emergencies.  Methods  of 
delivery  other  than  the  low  cost,  rou¬ 
tine  and  scheduled  means  of  trans¬ 
portation  are  necessary  so  that  readers 
living  outside  the  zones  of  economical 
distribution  shall  have  final  editions, 
complete  in  every  particular.  Such 
service  costs  money  but  it  brings  to 
those  newspapers  which  supply  it  the 
very  essence  of  what  advertisers  must 
have  to  make  their  investments  re¬ 
turn  a  profit. 

“Never  can  a  milline  rate,  a  norm 
rate  nor  an  average  rate  become  a 
correct  newspaper  rate  yardstick 
without  destroying  that  thing  which 
makes  the  newspaper  the  most  unique 
and  useful  advertising  medium  within 
your  reach.  It  is  the  very  fact  that 
no  two  newspapers  are  alike,  that  no 
two  are  conceived  upon  the  same  pol¬ 
icies,  produced  upon  the  same  set  of 
economic  and  cost  facts  nor  engaged 
in  the  same  kind  of  effort  that  creates 
all  at  once  the  flexible,  localized  and 
compact  medium  and  the  most  diffi¬ 
cult  for  the  lazy  man  to  use.  This 
fset  militates  against  the  newspaper. 
The  detail  of  buying,  billing,  check¬ 
ing  is  sometimes  too  bothersome  even 
in  the  organized  way  it  is  conunonly 
followed.  Those  who  are  convinced 
that  far-flung,  nation-wide  circulation 
of  an  identical  advertising  message 
happily  eliminates  detail  and  unneces¬ 
sary  cost  forget  that  it  is  only  detail 
work,  only  the  good  old-fashioned 
trial-and-error  system,  that  keeps  ef¬ 
fective  the  sales  and  distribution  or¬ 
ganization,  that  only  detailed  thought 
for  advertising  in  specific  markets. 


even  in  single  newspapers,  will  sep¬ 
arate  the  profitable  from  the  unprofit¬ 
able  market,  approach  the  last  nook 
and  corner  of  every  market  on  a  basis 
acceptable  to  that  market  and  prove 
the  net  profit  value  of  any  adver¬ 
tising  idea  as  against  gross  sales. 

“It  seems  to  me,  gentlemen,  that  if 
or  when — and  God  forbid — the  news¬ 
paper  publishers  of  America  accept 
the  theory  of  milline  rate  or  quantity 
of  circulation  as  the  sole  basis  upon 
v/hich  they  will  permit  you  to  speak 
to  their  readers,  that  then  the  end  of 
American  journalism  will  have  come, 
that  independent  action  of  both  edi¬ 
tor  and  publisher  will  have  gone  to 
decay  and  almost  the  last  champion  of 
the  few  remaining  rights  and  liberties 
which  make  American  business  pos¬ 
sible  will  have  fallen  into  control  of 
those  who  today  seek  through  a  gov¬ 
ernment  of  reprisal  to  tax  and  em¬ 
barrass  out  of  existence  that  group 
who  fight  to  the  last  ditch  for  rights 
dear  to  you,  while  meantime  you 
penalize,  minimize  and  bear  them 
down.  'This  is  frank  talk,  because  we 
who  once  again  in  the  cycle  of  U.  S. 
history  fight  tough  battles,  almost 
alone,  we  can’t  exactly  vmderstand. 

“The  milline  or  norm  rate  is  de¬ 
rived  solely  from  the  ABC  report. 
The  real  rate  for  newspaper  advertis¬ 
ing  must  be  as  variant  as  geography, 
as  the  habits  of  the  people  and  as 
human  nature  itself.  It  is  the  kind 
of  a  newspaper  a  publisher  elects  to 
publish  which  determines  his  cost  It 
is  only  in  respect  to  comparatively  few 
items  that  newspaper  publishing  costs 
are  uniform.  I  know  that  is  true  of 
newspapers  even  imder  the  same  own¬ 
ership  and  in  the  same  city.  I  cannot 
believe  that  you  do  not  grant  any 
newspaper  the  right  to  adjtJtst  its 
charges  in  pace  with  its  costs.  I  am 
equally  sure  that  more  thoughtful 
consideration  will  bring  you  to  admit 
that  if  the  costs  of  all  publishers  were 
to  be  standardized  as  might  the  costs 
cf  as  many  soap  makers,  the  result¬ 
ant  product  would  have  no  more  soul, 
no  more  influence  than  a  bar  of  soap, 
and  but  for  odor,  wrapper  or  shape 
would  just  be  so  many  bars  of  soap. 
That  is  what  I  mean  when  I  state 
that  crusades  to  standardize,  control 
or  even  influence  through  standard¬ 
ization  the  advertising  rates  of  the 
American  press  threaten  the  founda¬ 
tion  of  the  press  itself  and  point  to¬ 
ward  its  destruction.  This,  perhaps, 
is  an  imwise  statement  for  me  to 
make.  It  gives  a  new  idea  to  those 
legislators  who,  having  found  a  new 
way  to  reach  people,  like  yourselves, 
are  making  it  damned  hard  for  an 
independent  press  to  exist 

“It  might  be  well  for  someone  some 
day  to  admit  that  volume  of  adver¬ 
tising  is  a  third  and  very  important 


factor  in  the  determination  of  what  a 
newspaper  must  receive  for  its  space 
without  deteriorating  its  product.  I 
can  never  remember  having  enjoyed  a 
lower  price  because  I  used  less  and 
less  of  any  given  article. 

“This  brings  me  to  something  you 
are  itching  for  me  to  talk  about,  ybu 
and  Mr.  Patman.  From  the  time  I 
started  in  this  business  I  have  had  no 
apologies  to  offer  for  the  so-called 
differentiak  Every  newspaper  plant 
in  this  country,  every  fine  edifice  of 
granite  and  marble  and  every  rented 
loft  housing  the  smallest  weekly  is 
fmmded  upon  and  was  created  by  the 
everyday  patronage,  support,  imder- 
standing  and  cooperation  of  local  ad¬ 
vertisers.  Great  lines  of  presses  and 
myriads  of  typesetting  machines  were 
purchased  and  came  into  existence  for 


H.  A.  Batten 

3'our  use  because  a  local  publisher 
could  rely  upon  the  quantity,  continu¬ 
ity  and  permanence  of  his  local  retail 
advertising.  These  local  advertisers 
are  the  commuters  who  make  news¬ 
papers  available  to  you  as  much  as 
any  of  you  as  commuters  from  Grand 
Central  station  make  frequent  train 
service  and  low  transportation  avail¬ 
able  to  each  other.  It  has  never  oc¬ 
curred  to  me  that  I  should  raise  a 
rew  because  when  I  ride  one  of  those 
commuters’  trains  occasionally  I  sit 
with  a  friend  and  pass  over  a  75-cent 
ticket  while  he  gets  the  same  ride,  on 
the  same  train  for  25  or  30  cents. 
When  the  railroad  company  put  that 
train  into  service  and  guaranteed  that 
It  would  run  every  day  and  be  one  of 
many  others  the  company  knew  that 
the  local  folks  would  ride  every  day. 
When  my  friend  got  his  30-cent  ride 
(Continued  on  page  32) 
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Editor  &  Publisher  for  May  I,  1937 


PUBLISHERS  ADOPT  REGULATIONS  FOR  Lowell  Thomas  to  Head 
WEEKDAY  COMIC  PAGE  AD  COPY  iV.  y.  Advertisinft  Club 

- — -  ^  ^  _  Lowell  Thomas,  author,  lecturer 

Sixty  Have  Agreed  on  Eight  Rules  Covering  Minimum  Space,  and  renowned  radio  commentator, 
Rjm>inar  Df>finSnar  Conv  now  in  London,  will  be  the  next 


‘CONTROLLED  ADS”  TO 
BE  PARIS  TOPIC 


Barring  Premium  Rates,  Defining  Eligible  Copy 
— Meeting  of  20  Publishers  Held  in  N.  Y. 


International  Consideration  of  Ra^is, 
and  Legal  Questions,  Also  os 
Conrention  Program — U.  S. 
Delegation  Planned 


INCREASED  advertising  appropria¬ 
tions  for  newsDaners  are  foreseen 


1  tions  for  newspapers  are  foreseen 
if  uniform  regulations  for  publication 
of  copy  on  week-day  comic  strip  pages 
are  adopted  by  a  sufficient  numl^r  of 
newspapers  to  afford  nation-wide  cov¬ 
erage.  This  view  is  expressed  by  the 
George  H.  McDevitt  Company,  New 
York  newspaper  representatives,  who 
have  already  obtained  acceptance  of 
eight  proposed  rules  covering  this  ad¬ 
vertising  from  approximately  60  news¬ 
papers. 

A  letter,  addressed  this  week  to 
300  daily  newspapers  was  produc¬ 
ing  favorable  replies  as  Editor  &  Pub¬ 
lisher  went  to  press. 

The  regulations  proposed  in  the 
McDevitt  letter  are: 


1.  We  will  accept  comic  strip  ad¬ 
vertising  measuring  35  lines  by  5 
columns. 

2.  This  advertising  vrill  be  accepted 
to  run  with  editorial  comics  on  regu¬ 
lar  comic  page. 

3.  This  advertising  will  be  accepted 
at  nm-of-paper  rates  without  pre¬ 
mium  charge  for  position  or  page. 

4.  This  advertising  will  be  accepted 
on  schedules  of  not  less  than  13  inser¬ 
tions  a  quarter  (or  an  average  of  one 
insertion  a  week  for  13  or  more 
weeks). 

5.  Advertising  copy  for  comic  page 
must  be  pictorial  cartoon  presentation 
in  character. 

6.  Advertising  of  proprietary  reme¬ 
dies,  alcoholic  beverages,  tobacco  and 
cigarettes  is  not  acceptable  for  comic 
fiage, 

7.  Advertisements  lor  comic  page 
must  conform  as  follows: 

35  lines  by  5-6-7  or  8  columns. 

70  lines  by  5-6-7  or  8  columns. 

35  X  5  minimum;  70  x  7  maximum. 

8.  We  agree  that  the  total  of  all  ad¬ 
vertising  space  run  on  each  comic 
page  will  not  exceed  140  lines  deep. 

“Tremendous  sums  are  now  being 
spent  in  comic  section  advertising,” 
the  McDevitt  announcement  states. 
“The  remarkable  response  to  comic 
advertising  is  responsible  for  this 
trend.  This  money  is  being  spent  in 
the  Sunday  color  comic  sections.  It  b 
estimated  that  $14,000,000  was  spent 
ir.  the  Sunday  comic  sections  in  1936. 
The  forecast  is  that  1937  will  show  a 
substantial  increase. 

“Most  of  the  money  now  being 
spent  in  comic  section  advertising 
was  formerly  spent  in  the  weekday 
newspapers.  The  advertisers  are  using 
Sunday  papers  because  Sunday  pa¬ 
pers  have  opened  their  comic  sections 
to  advertising. 

“In  order  that  we  may  make  clear 
the  seriousness  of  this  proposal  to 
publishers  of  six-day  papers,  and  to 
newspapers  as  a  whole,  we  would  like 
to  emphasize  two  important  consid¬ 
erations: 

“First,  comic  section  advertising 
has  been  so  resultful  that  it  is  futile 
to  attempt  to  sell  these  advertisers 
any  other  form  of  newspaper  adver¬ 
tising  in  competition  with  comics. 

“Second,  it  is  important  that  news¬ 
papers  make  it  possible  for  the  ad¬ 
vertisers  to  use  newspapers  in  what¬ 
ever  way  will  bring  the  greatest 
results. 

“Such  action  on  the  part  of  the 
newspaper  publishers  will  restore  and 
increase  the  confidence  of  the  adver¬ 
tisers  in  the  ability  of  newspapers  to 
out-produce  competing  mediums. 

“Comic  appeal  to  the  reader  has  not 
been  confined  by  any  means  to  the 
Svmday  newspapers.  The  following 
developed  by  the  comic  pages  and 


comic  strips  of  the  daily  paper  is  as 
large  and  perhaps  larger  than  the  fol¬ 
lowing  develop^  by  the  Sunday  pa¬ 
pers.  The  daily  papers  therefore  have 
for  the  advertiser  a  perfect  vehicle 
for  his  comic  advertising.  An  exten¬ 
sive  study  and  canvass  of  the  situa¬ 
tion  convinces  us — 

“A.  If  the  daily  paper  publishers 
will  agree  to  uniform  and  standard¬ 
ized  acceptance  of  this  form  of  adver¬ 
tising,  the  advertisers  will  be  pre¬ 
sented  with  a  vehicle  surpassing  any 
that  they  now  have. 

“B.  That  if  the  advertiser  can  buy 
comic  strips  in  the  daily  papers  with 
no  more  limitations  than  eu'e  now  im¬ 
posed  by  the  Sunday  papers,  the 
dailies  will  be  used  by  the  advertisers 
in  a  substantial  way.” 

A  meeting  of  20  publishers  of  six- 
day  papers  was  held  in  New  York 
during  the  newspaper  conventions, 
lepresenting  about  50  newspapers  in 
all  sections  of  the  country.  At  that 
meeting  the  above  rules  were  dis¬ 
cussed. 

Newspapers  which  have  approved 
the  regulations  to  date  include  the 
Scripps-Howard  group  and  also  the 
Philadelphia  Record,  Camden  (N.  J.) 
Courier-Post,  New  York  Post,  Phila¬ 
delphia  Public  Ledger,  Boston  Herald- 
Traveler,  Manchester  (N.  H.)  Union- 
Leader,  St.  Louis  Star-Times,  New 
Orleans  Item  -  Tribune,  Cincinnati 
Times-Star,  Newark  (N.  J.)  News, 
Chicago  Daily  News,  Dayton  Herald- 
Joumal. 


Advices  just  received  from  Pam  " 
by  the  Advertising  Federation  of 
America  indicate  that  program  ar-  jo 

rangements  for  the  coming  conven- 
tion  of  the  Continental  Advertiiini 
Association  in  the  French  ca^  ^ 

from  July  5  to  10  are  well  unds 

way.  at  the  VV  a 

A  good-sized  delegation  of  American 
advertising  men  and  womm  u  e*.  “  ^id- 

pected  to  attend  the  Paris  sessions.  p, 

A  reunion  of  the  general  committa*  Ihtno 


Lowell  Thomas 


RADIO  LICENSES  VETOED 

Washington,  D.  C.,  April  26 — Three 
examiners’  reports  released  this  week 
vetoed  applications  of  newspapers  for 
radio  broadcasting  licenses.  How¬ 
ever,  the  Federal  Communications 
Commission  has  not  taken  action  on 
the  recommendations  to  date.  The 
applications  receiving  adverse  reports 
from  the  examiners  were  those 
submitted  by  the  Peninsula  News¬ 
papers  of  Palo  Alto,  Calif.,  for 
1160  kc.  and  250  watts;  the  Escanaba 
(Mich.)  Daily  Press  for  1500  kc  and 
100  watts,  and  that  of  the  Knoxville 
(Tenn.)  Journal  for  1200  kc  and  100 
watts.  Applications  from  the  Utica 
(N.  Y.)  Observer  Dispatch  and  from 
the  West  Virginia  Newspaper  Pub¬ 
lishing  Company  of  Clarksburg  were 
withdrawn  at  the  request  of  &e  ap¬ 
plicants,  the  FCC  announced.  The 
Champaign  (Ill.)  News  Gazette  has 
filed  an  application  for  a  license  to 
build  and  operate  a  new  relay  broad¬ 
cast  station  on  the  39700-41400  kc 
range. 


president  of  the  Advertising  Club  of 
New  York.  This  is  assured  by  the 
action  of  the  Nominating  Committee 
under  the  chairmanship  of  G.  Lynn 
Sumner,  advertising  agent,  in  rec¬ 
ommending  a  single  ticket  to  the 
membership  for  election  at  the  annual 
meeting  of  the  club. 

Associate  officers  will  include  Lee 
J.  Eastman,  Packard  Motor  Company, 
vice-president;  Ralph  Trier,  The¬ 
ater  Programs,  treasurer  and  H.  B. 
LeQuatte  and  J.  J.  Clark,  directors. 

The  annual  meeting  will  be  held 
May  10  in  the  main  dining  room  of 
the  club  house,  23  Park  Avenue. 


advertising  men  and  womm  u  e*.  “  ^id- 

pected  to  attend  the  Paris  sessions.  p, 

A  reunion  of  the  general  committ** 
of  the  International  Advertising  Asso-  ^  ^  non( 
ciation,  which  held  its  last  convention  v  ..tmn 
in  Berlin  in  1929,  will  be  one  of  the  ^  oeop 
Paris  convention  events.  Another  ^  of 
will  be  an  International  Convention  ’^’^rjsh 
of  Radio  Advertising,  announced  by 
Louis  Merlin,  general  chairman  of  the  “ 

Paris  convention,  as  the  “first  occs-  gta 
sion  on  which  the  radio  advertisini  tp  h 
situation  in  the  various  coimtries  may  F  ere 
be  investigated,  and  its  possibilities 
and  general  technical  problems  <li*'jtobecon 
cussed.”  , 

Other  Paris  program  events  include  •cuhlman 
a  convention  of  photo-engravers  and  g 
an  International  Convention  of  Win-  frWer  \ 
dow  Display  Advertising.  Still  an- 
other  event  will  be  an  International  ^  ujjpj 
Convention  for  the  Organization  of  |jw  jj, 
the  Control  of  Advertising.  Strea  I  p 
also  will  be  laid  on  l^al  question  ',*jjr  Ba 
arising  in  connection  with  advertising  ^ 
practice  in  the  various  countries  and  Sobers 


in  international  exchange  of  adver¬ 
tising  facilities  and  services.  The 


Paris  program  likewise  will  dramatize  ^  j^lwne' 


bank,  travel  and  communications  ad¬ 
vertising. 

Americans  will  contribute  their  own 
part  of  the  program,  under  the  gen¬ 
eral  program  chairmanship  of  Charlei 


SAIL  FOR  CORONATION 

The  Normandie,  fiag  ship  of  the 
French  Line,  sailing  on  Wednesday 
for  Cherbourg  and  Southampton,  had 
a  distinguished  passenger  list  includ¬ 
ing  many  men  prominent  in  journal¬ 
ism  and  advertising,  many  of  them 
planning  to  attend  the  Coronation 
ceremony  in  London  and  the  opening 
of  the  Fair  in  Paris.  Among  the  no¬ 
tables  on  board  were  Edward  H. 
Butler,  editor  and  publisher,  Buffalo 
Evening  News;  Roy  S.  Durstine,  gen¬ 
eral  manager.  Batten,  Barton,  Dur¬ 
stine  &  Osborn;  Ralph  Beaver  Strass- 
burger,  president  and  publisher,  Nor- 
ristoum  (Pa.)  Times-Herald  and  Gro¬ 
ver  Whalen,  president.  New  York 
World’s  Fair,  who  headed  a  commis¬ 
sion  of  five  to  secure  final  approval  of 
the  Fair  by  the  International  Bureau 
of  EIxpositions  to  pave  the  way  for  the 
participation  of  foreign  nations. 


C.  Younggreen  of  Reincke- Ellis-  sejtKms 


Younggreen  Finn,  Chicago,  former¬ 
ly  a  president  of  the  Advertising  Fed¬ 


eration  of  America  and  now  one  of 
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its  board  of  directors.  member! 

Participation  of  Americans  in  the  ^nni 
Paris  sessions  is  being  arranged  under  ,  ^ 
the  leadership  of  Gilbert  T.  Hodgei,  ^ 
chairman  of  the  executive  board  of  5  pb 
the  New  York  Sun,  formerly  chair-  -j 
man  of  the  board  and  now  a  member  "  j 
of  the  board  of  the  Advertising  Fed-  i  t, 
eration.  |  tkni  of 

Mr.  Hodges  is  general  chairman  of  f 

the  Committee  on  American  i5(l4  gn, 

ticipation  appointed  by  the  Advertia-  jjgy 
ing  Federation.  I  and  our 

Attendance  of  Americans  at  the  tl 
Paris  meeting  is  being  planned  by  » i 
special  Attendance  Committee,  of 
which  George  H.  Slocum,  a  vice-pree-  (jgyj 
ident  of  the  Advertising  Federation  of  Iwe,  as 
America  and  publisher  of  the  Auto-  our  bus 
motive  Daily  News,  Detroit,  is  chair-  gatiom 
man.  Americans  attending  the  Paris  qJ 
convention  will  sail  from  New  York  g, 
oboard  the  steamship  Columbus  <»  fead  br 
June  26,  after  attending  the  thirty*  ^'.ely 
third  annual  convention  of  the  Ad-  SmUot 
vertising  Federation  at  the  Hold  |Kruntr> 
Pennsylvania  here  from  June  ^O^rfoo^} 
to  23.  pdense 

Chairman  Hodges  this  week  wamw 
that  there  will  be  an  imprec^ented  yjsast 
volume  of  travel  to  Europe  this  sum-  by 
m.er,  and  said  that  early  May  is  the  Ue 
deadline  set  for  reservations  by  at  ^ 
least  one  of  the  large  steamship  com- 


panics.  f- 

Chairman  Hodges  also  pointed  o^  luf  Am 
that  arrangements  have  been  made  by  ■  The 
the  AFA  for  varied  tours  in  EU' 
rope,  starting  immediately  after  the 
convention.  •ecaon 

The  official  agency  of  the  Adver- 
tising  Federation  in  arranging  fw 
these  tours  in  the  American  Express  p**noi 
Travel  Service. 
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b.  G.  STAHLMAN  NEW  ANPA  PRESIDENT 

for  Rededication  of  Press  to  Ideals  of  Public  Service  in  His  Acceptance  Address  —  John 
r  McCarrens  Is  Vice-President — N.  Y.  Publishers  Honor  Barnum 

|AM£S  STAHLMAN,  publisher  By  ROBERT  U.  BROWN  plans.  The  Wheeler  bill  and  the  Cope- 

d  of  the  Nashville  (Tenn.)  Banner.  burns  hotly  in  the  breasts  of  mean  that  the  ANPA  intends  to  go  land  food  and  drugs  bill  have  both 

•  .lected  president  of  the  American  American  publishers.  into  the  newsprint  business  by  erect- 


“‘Ewjpaper  Publ^ers  Association  to  ..^e  must  reawaken  to  our  great  ing  or  financing  its  own  mills'.  ^^^7 

tucceed  Jerome  a  Barnum,  publ^her  responsibility  as  trustees  of  the  sacred  He  explained  that  the  publishers  Commerce.  The  first,  which 


rights  of  a  free  people.  We  must  merely  plan  to  make  commitments  by  or  deceptive  acts  and 

r:  .u-  Mnsinc  session  ot  me  uoiaen  _ * _ *  _  _  practices  as  well  as  unfair  methods 


t  the  closing  session 


il  R  ujiee  convention  of  the  association 

*  fct  the  Waldorf-Astoria  in  New  York, 
Vitday,  April  23. 

“*  ’  In  his  acceptance  speech  Mr.  Stahl- 

inaD  ..A  • 

The  publishers  of  America  have 

*  .sought  no  special  privilege.  They  wUl 

i-S^none.  But  they  will  resist  to 
®  utmost  all  efforts  to  deprive  a 
**  free  people  of  their  rights,  or  a  free 
»  ^  of  its  opportunity  to  defend 

»  ri^ts,  the  preservation  of  which 
>y  L  the  only  guarantee  of  a  free 

*•  |*^^*Stahlinan  is  one  of  the  youngest 
**  *men  to  become  president  of  this  pub- 
tlisher  group.  He  is  44  years  old,  and 
is  4e  third  generation  of  his  family 
to  be  connected  with  the  Banner. 

Other  officers  elected  to  assist  Mr. 
Stihlman  during  the  next  year  are: 
IJohn  S.  McCarrens,  Cleveland  Plain 
’oeiler,  vice-president;  E.  H.  Harris, 
i  Richmond  (Ind.)  Palladium-Item,  re- 
Ij  elects  secretary;  and  Walter  M. 
y  Dear,  Jersey  City  Jersey  Journal,  re- 
■  Elected  treasurer. 

"*  .  Mr.  Barnum  was  elected  a  director 
"*  a  to  succeed  Mr.  McCarrens,  and  other 
6  members  of  the  board  relected  were 
I  Noman  Chandler,  Los  Angeles  Times; 
^  'Howard  Davis,  New  York  Herald 
«  Tribune;  F.  I.  Ker,  Hamilton  (Ont.) 
5pectotor;  W.  E.  Macfarlane,  Chicago 
Tribnne;  and  Charles  H.  Taylor,  Bos- 
ton  Globe. 

^  Mr.  Stahlman  said  to  the  assembly 
7*  of  more  than  500  publishers  from  all 
^  sections  of  the  country: 

"In  assuming  the  presidency  of 
the  American  Newspaper  Publishers 
Association  I  want  to  express  to  its 
membership  my  deep  appreciation  for 
the  honor  which  they  have  accorded 
me,  as  well  as  to  accept,  without 
qualm,  the  responsibility  which  they 
hare  placed  upon  me. 

1^*  T  am  extremely  fortunate  in  that 
^  1 1  fallow  many  able  men  who  have 
stood  for  the  highest  ideals  and  tradi- 
tiou  of  the  American  press. 

“  "During  the  celebration  of  our 
f  504  anniversary  these  past  few  days, 
awt  have  heard  much  of  our  rights 
•  and  our  obligations.  While  some  may 
Ihe  I  think  that  we  meet  in  these  annual 
^  *  sessions  to  discuss  solely  our  business 
*  problems,  that  is  not  true.  In  these 
days  of  crack-down  and  sit-down, 

'  “  we,  as  publishers,  can  not  separate 
our  business  problems  from  our  obli- 
tions  as  public  servants.  The  suc- 
of  most  text  newspapers  has 
commensurate  with  the  length 
d  breadth  of  their  public  service. 
,  itely  there  has  been  a  spirit  of  de- 
j  in  a  part  of  the  press  of  this 

oW  sfcountry.  There  is  an  old  military 
20  Ifjt  football  tactical  axiom  that  the  best 
idefense  is  a  strong  offense.  As  Nathan 
P^lford  Forrest  might  say,  ‘Get  there 
itid  pfustest  with  the  mostest  men.’  The 
in^  yday  has  come  when  we  should  take 
ffi*  jldie  offensive.  Never  was  the  time 
*1  gnore  opportune  for  a  rededication,  a 
MB-  "jj^consecration  to  those  ideals  of  pub- 
^  service  that  have  made  the  press 
out  iof  America  great. 

i  ^ ;  There  is  none  so  foolish  as  to 
infallibility  for  the  press, 
the  rhere  may  have  been  occasions  when 
>^ons  of  the  press  have  been  guilty 
rer-  «  laaty  in  the  preservation  of  the 
for  ideals  of  our  profession,  but  the 
resi  ?®ssion  for  unselfish  public  service 


realize  our  great  power  for  good  and 
we  must  continue  to  stand,  not  only 
in  defense  of  ourselves  against  all 


contract  that  will  assure 
proposed  mills  of  a  mar¬ 
ket  for  their  output. 


“Quiet,  please!”  James  G. 
Stahlman,  new  ,\NPA  presi¬ 
dent.  in  action. 


assaults  from  within  or  without,  but 
we  must,  as  trustees  of  the  liberties 
of  a  great  people,  determine  to  con¬ 
tinue  to  protect  and  defend  those  same 
liberties  against  all  hazards. 

“To  the  fulfillment  of  that  trust  I 
call  my  fellow  publishers,  confident 
that  they  will  respond  imselfishly, 
patriotically  and  effectively,  as  they 
have  always  done  in  times  of  great 
crisis.  The  publishers  of  America 
have  sought  no  special  privilege.  They 
will  seek  none.  But  they  will  resist 
to  the  utmost  all  efforts  to  deprive  a 
free  people  of  their  rights,  or  a  free 
press,  of  its  opportunity  to  defend 
those  rights,  the  preservation  of  which 
is  the  only  guarantee  of  a  free  people. 
To  do  less  would  render  us  recreant 
to  that  trust  imposed  upon  us  by  the 
founders  of  the  Republic,  and  re¬ 
posed  in  us  by  those  of  our  own 
generation,  who  are  depending  upon 
the  press  of  America  to  preserve  those 
liberties  which  we  have  enjoyed,  for 
the  benefit  and  protection  of  genera¬ 
tions  yet  \mbom.” 

President  Stahlman,  who  is  chair¬ 
man  of  the  newsprint  committee  of 
the  Southern  Newspaper  Publishers 
Association,  in  a  conference  with  re¬ 
porters  following  the  convention,  said 
the  development  of  Southern  news¬ 
print  would  be  one  of  the  major 
objectives  of  his  administration.  He 
expressed  gratitude  that  the  ANPA 
had  at  last  formally  taken  cognizance 
of  the  efforts  being  made  in  the  South 
to  erect  newsprint  mills. 

However,  ftfc.  Stahlman  made  haste 
to  assure  that  the  resolution  adopted 
by  the  body  on  Thursday  did  not 


“Go  to  it,  Jimmy,”  says  retiring  ANPA 
president  Jerome  D.  Barnum,  Syracuse 
Post  Standard  (right),  as  he  congratu¬ 
lates  James  G.  Stahlman,  Nashville  Ban- 
tier,  new  president  elected  at  closing 
ANPA  session  at  Waldorf  April  23. 


Thursday  morning,  a  silver  plaque 
was  presented  to  the  retiring  presi¬ 
dent,  Jerome  D.  Barnum,  in  recogni¬ 
tion  of  his  distinguished  services  as 
president  of  the  American  Newspaper 
Publishers  Association,  1935-1937.  The 
plaque,  presented  by  his  fellow  pub¬ 
lishers  in  New  York  State,  was  in¬ 
scribed  with  65  names. 

Opposition  to  the  federal  bill  re¬ 
lating  to  advertising  sponsored  by 
Senator  Wheeler  and  similar  legis¬ 
lation  by  Representative  Lea  of  Cali¬ 
fornia  was  expressed  in  the  report 
of  the  ANPA  Committee  on  Federal 
Laws  which  was  made  by  W.  F. 
Wiley,  of  the  Cincinnati  Enquirer. 

It  was  reported  that  hundreds  of 
measures  affecting  newspapers  have 
been  introduced  into  the  present  ses¬ 
sion  of  Congress  but  have  been  held 
up  because  of  discussion  over  the 
President’s  Supreme  Court  reform 


practices  as  well  as  unfair  methods 
of  competition  in  commerce  under  the 
jurisdiction  of  the  Federal  Trade  Com¬ 
mission,  has  objectionable  featvires, 
the  committee  reported.  The  second, 
while  “not  satisfactory,”  is  “not  a 
harmful  one”  if  it  is  necessary  to  have 
a  food  and  drug  act,  Mr.  Wiley  read. 

Citing  objectionable  features  of  the 
Lea  bill,  which  it  said  is  much  wider 
in  scope  than  the  Wheeler  bill,  the 
conmuttee  reported  that  “statutes  al¬ 
ready  in  effect  are  sufficient  to  com¬ 
pel  truth  in  advertising.” 

The  conunittee  said  that  it  was 
watching  developments  in  bills  which 
would  empower  the  Fh'esident  to  li¬ 
cense  all  business  in  war  time,  also 
the  Capper  bill,  which  would  prevent 
the  transportation  in  interstate  com¬ 
merce  of  liquor  advertisements  and 
several  copjrright  bills.  It  noted  that 
several  measures  are  pending  which 
protect  newspapermen  from  divulging 
confidential  sources  of  their  informa¬ 
tion,  and  that  several  state  legislatures 
have  recently  enacted  legislation  along 
this  line. 

In  the  report  of  the  Committee  on 
the  Newspaper  Boy  presented  by 
Howard  Stodghill  of  the  Hearst  News¬ 
papers,  chairman,  publishers  were 
urged  to  cooperate  in  a  uniform  code 
of  age  limitations  for  newspaper  car¬ 
riers  and  delivery  boys,  whether  the 
boys  were  engaged  as  employes  or 
merely  taken  on  as  independent  con¬ 
tractors. 

The  age  limits  prescribed  are:  “No 
boy  under  12  years  of  age  to  dehver 
newspapers  on  routes;  no  boy  under 
14  years  of  age  to  sell  newspapers  in 
cities  of  more  than  50,000  population; 
no  boy  under  12  years  of  age  to  sell 
newspapers  in  cities  of  less  than  50,000 
population.” 

Prior  to  adjournment  the  associa¬ 
tion  passed  a  resolution  “that  the 
standing  committee  be  authorized  to 
negotiate  renewal,  subject  to  the  ap¬ 
proval  of  the  boud  of  directors,  of 
the  international  arbitration  agreement 
between  the  American  Newspaper 
Publishers  Association  and  the  Inter¬ 
national  Printing  Pressmen  &  Assis¬ 
tants’  Union  of  North  America  which 
expires  on  Dec.  31,  1937.” 

The  following  tribute  was  paid  by 
the  members  of  the  association  to  the 
memory  of  30  publishers  who  died 
during  the  past  year: 

“A  long  time  ago  mankind  recog¬ 
nized  that  ‘death  loves  a  shining 
mark.’  The  truth  of  this  apt  saying 
of  a  17  th  century  poet  is  again  at¬ 
tested  by  the  1936  obituary  record 
of  the  ANPA.  It  would  be  invidious 
to  particularize;  for  while  some  of  the 
departed  were  known  world  wide,  all 
of  them  served  their  day  and  honored 
the  fotmth  estate.  To  ponder  too 
deeply  the  vacancies  in  the  ranks  of 
publishers  might  lead  to  unconscious 
indifference  to  the  merits  of  the  living 
and  of  the  cause  to  which  all  have 
devoted  themselves.  Yet  to  fail  to 
note  that  faithful  and  distinguished 
comrades  have  fallen  would  be  un¬ 
worthy  of  survivors  who  know  full 
well  how  great  the  service  has  been 
of  those  whose  names  assembled 
herewith  have  been  to  the  cause  of 
joum2dism,  which  to  us  means  the 
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Dr,  Finley,  N,  Y,  Times  Editor,  Worked 
as  Printer  to  Pay  Way  Through  School 


By  Warren  L.  Bassett 
R.  JOHN  HUSTON  FINLEY,  new 
editor  of  the  New  York  Times, 
is  just  a  little  saddened  to  know  that 
with  all  his  prestige  and  eminence  he 
can’t  set  type  in  the  Times’  composing 
room. 

“They  won’t  let  me  because  I  didn’t 
work  as  a  printer  long  enough  to  get 
a  union  card,”  he  says  a  bit  wistfully 
in  his  great,  oak-panelled  office  on  the 
tenth  floor  of  the  Times  building. 

The  successor  to  Rollo  Ogden  as 
director  of  one  of  the  most  potent 
editorial  pages  in  the  world,  holder  of 
31  degrees  from  colleges  and  univer¬ 
sities  and  13  decorations  from  11  for¬ 
eign  governments,  learned  to  set  type 
by  hand  as  a  student  at  Knox  Col¬ 


his  master  of  arts  degree,  and  two 
years  later  called  him  back  as  presi¬ 
dent  of  the  college.  He  was  28  years 
old. 

In  the  intervening  years  he  had 
gone  east  to  Johns  Hopkins  to  study 
economics  and  politics. 

“I  wanted  to  study  under  Dr.  Her¬ 
bert  B.  Adams,  the  historian,  but 
when  I  talked  to  him  and  he  learned 
how  little  money  I  had  he  advised 
me  to  wait  and  work  a  year,”  Dr. 
Finley  said.  “But  I  told  him  I 
couldn’t  wait,  I  would  find  work. 

“  ‘Can  you  read  proof?’,  he  asked. 

“I  told  him  I  could  and  he  took  a 
mass  of  book  galleys  from  a  drawer 
and  handed  them  to  me.  He  had  been 
told  they  were  clean  proofs,  but  my 


A  portrait  study  of  the  new  editor  of 
the  New  York  Times. 


papers  and  books.  Against  the  6=* 
elled  walls  are  great  shelves  of  hS; 
and  near  the  left  wall  is  the  Cali2^ 
nia  type  case.  Its  top  is  nearly  ti¬ 
ered  over  with  papers  and 
Dr.  Finley  looks  at  his  vis^  JjPrCflC 
tently  from  beneath  shaggy  br,"' 
his  face  is  rough-hewn,  forceful,  ^  1 
dle-west.  His  manner  is  that  {rf  t 
scholar,  gentle,  kindly,  thought*- 
One  feels  he  has  never  had  to  ^ 
teeth,  bulge  muscles  and  press  ^ 
emptory  buttons  to  create  vihr-i^f 
of  authority.  His  suit  is  gray,  aidl 
his  buttonhole  is  the  tiny  red  rnsej 
of  the  French  Legion  of  Honor.  1 
The  Times  editor  is  an  early  rii 
and  gets  to  his  office  before  nine 
Dr.  Finley  lives  at  No.  1  Lexir^rJ 
Avenue.  He  is  the  father  of  tU 
children,  a  daughter  and  two  t  V—  — 
Neither  son  is  in  newspaper  wr  fStieUey 
One  is  a  New  York  attorney  and 
other  is  an  assistant  professor  ifvras  elec 
Greek  at  Harvard.  ■* 


New 


the  b 
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College,  a  post  he  held  for  seven 
years.  Dr.  Finley  was  invited  to  be¬ 
come  president  of  the  University  of 
Iowa.  One  of  those  active  in  pressing 
tliis  invitation  upon  him  was  Harvey 
Ingham,  then  and  at  the  present  time, 
editor  of  the  Des  Moines  Register. 

“But  I  couldn’t  consider  it,”  Dr. 
Finley  recalled  with  a  touch  of  fond¬ 
ness.  “I  couldn’t  leave  my  little  col¬ 
lege.” 

Much  as  he  enjoyed  his  educational 
work  Dr.  Finley  in  1899  accepted  an 
invitation  to  go  to  New  York  as  edi¬ 
tor  of  Harper’s  Weekly.  In  1900  he 
was  offered  the  chair  of  politics  at 
Princeton  University  and  spent  three 
years  there.  And  then  for  17  years 
his  career  followed  an  academic 
course,  for  ten  years  as  president  of 
the  College  of  the  City  of  New  York 
and  for  seven  years  as  commissioner 
of  education  of  New  York  State  and 
president  of  the  University  of  the 
State  of  New  York.  In  these  years 
he  came  to  know  Adolph  S.  Ochs, 
publisher  of  the  New  York  Times, 
and  in  1921  he  was  invited  to  join  the 
Times  staff  as  associate  editor.  He 
has  been  with  the  Times  ever  since. 


Kight  Fails  in  Attempt 

Revive  Press  Gag  loP  ^ 

An  unsuccessful  attempt  to  m 
his  press  gag  law  was  made  April  f, 
by  Rep.  Tom  Kight  of  Rogers  Coir.J 
Okla.,  following  another  sulnV,  .1®®^ 
outburst  of  the  Oklahoma  Hovw  < 
Representatives  against  reporten  L  *  Hr 
Assistant  Floor  Leader  CharleijgJ^ 


Jones  tried  to  have  R.  M.  McClintc^r  v  - 
political  columnist,  Oklahoma  Cr^ " 
Daily  Oklahoman,  barred  from 


house  floor  when  he  became  insuli^  ^ 
over  an  article  denouncing  the  rep’l**'*® 
sentatives  as  “nobodies”  drunk 
power.  Rep.  Jones  castigated  ‘‘ 

Clintock  and  vowed  he  would 
hell  out  of  him”  if  he  ever 
him  on  the  house  floor.  jTWsnn 

A  motion  by  Rep.  Watts  Brew 
deny  press  table  privileges  to  New 
critic  was  tabled  on  motion  of 
Glade  Kirkpatrick  of  Tulsa,  37  toirstme  a 
Rep.  Kight  then  leaped  into  the  fir*New  Ei 
and.  sought  a  roll  call  on  his  drar.'ley,  par 
libel  bill  aimed  particularly  at  1 

criticism  of  state  officials.  Rep.  I 

C.  Phillips  blocked  an  attempt  f'Ccnpa; 
Kight  to  substitute  his  libel  bill  4^  ^ 
the  motion  to  bar  McClintock.  *Ne«dha 


CONFIDENCE  SUPPORT  WAS§  Five 
Albany,  N.  Y.,  April  26 — Newspapp*biaTd 
confidence  bills,  inspired  by  the  jif*teraK 
ing  of  Martin  Mooney  a  year  Wa 
have  been  consigned  to  the  limbo  ciYork; 
unwanted  legislation  as  the  1937  s?*  *™ 
of  the  New  York  Le«?i.s’atr^mnid 


draws  to  a  close.  No  fewer  than  thrf'bcird 
measures,  providing  varying  degre-Yrk; 
of  protection  for  reporters, 
and  publishers,  were  rushed  into  fcjGiiy 
legislative  hopper  early  in  the  seiisi“Wait, 
All  support  has  been  withdrawn, 
was  learned  this  week,  because  Toe 
original  sponsors  now  believe  %aly. 
proposed  confidence  protection  wc 
enable  extortionists  and  other  rackrjcjiea* 
eers  to  work  their  schemes  more  ei 
ily  in  the  guise  of  newspapermen. 


an  editorial  writer  of  distinction,  a 
wise  voice  in  editorial  councils. 

Erect,  vigorous  at  74,  noted  for  his 
feats  as  a  pedestrian — European  walk¬ 
ing  tours  and  his  annual  walk  around 
Manhattan  Island — Dr.  Finley  pre¬ 
fers  to,  and  does,  maintain  the  anonym¬ 
ity  of  the  editorial  page  when  asked 
for  an  interview. 

Kindly,  but  firmly,  he  refuses  to 
talk  on  the  topics  foremost  in  the 
minds  of  newspapermen. 

Tlie  Times  editor  sits  in  a  great 
room  whose  windows  look  southward 
towards  Manhattan’s  tip.  His  desk 
is  covered  with  disorderly  piles  of 


AUDIT  SYSTEM  ADOPTED 

At  a  special  meeting  April  25 
Jackson,  the  Mississippi  Press 
sociation  voted  to  employ  a  full  tir  7;  A 
field  manager  and  to  establish  a  s>-_  . 

tern  of  circulation  audits  as  a  irif« 
to  increase  national  advertising.  T  .  Bed 
cost  is  estimated  at  $4,800  annua'  .  , 

and  members  will  be  assessed  $5  F^nnn; 
month  for  the  first  500  of  circu'a-Tthe  ri 
and  50  cents  additional  for  each  1  - 

of  circulation  above  that  figure.  lenis  i 
tracts  will  be  submitted  as-sc.ci;i‘-  . 

members,  Lester  Williams,  Tylert:*  Inc,  ( 
president,  said.  ArtI 

NEW  AP  AVIATION  EDITOR  ^ 

Devon  Francis,  of  the  New  To:  ;  , 
staff,  has  been  appointed  general  avu  . 

tion  editor  of  the  Associated  Presi, » howl 
newly  created  post.  in  th 


Dr.  Finley  at  his  desk,  and  below,  he  is  seen  standing  at  his  California  type  case. 


lege,  Galesburg,  HI.,  in  the  eighties, 
and  worked  as  a  printer  to  help  pay 
his  way  through  school.  His  love  for 
the  cases  and  fonts  of  metal  is  testi¬ 
fied  to  by  an  old  California  type  case 
which  stands  in  his  office,  its  legs  and 
frame  a  worn  cherry  color,  its  com¬ 
partments  still  filled  with  type. 

It  has  been  a  long  road  from  an  Il¬ 
linois  farm  to  the  ranking  ofifice  on 
the  tenth  floor  of  the  Times  building, 
a  long  brilliant  career  which  deviated 
for  long  periods  from  newspaper  edi¬ 
torial  ofifices  and  composing  rooms, 
but  Dr.  Finley  always  wanted  to  be  a 
newspaperman,  he  says,  and  now,  per¬ 
haps,  he  has  reached  the  pinnacle  he 
has  sought.  He  does  not  say  so,  for 
his  modesty  is  an  outstanding  trait, 
but  talking  to  this  interviewer  this 
week  he  looked  up  thoughtfully  and 
said: 

“Even  in  college  I  wanted  to  be  a 
newspaperman,  I  can’t  say  just  why.” 

Were  there  newspapermen  in  his 
family  whose  work  stirred  his  inter- 
est? 

“No,”  he  replied  slowly.  “My 
father  was  a  farmer,  a  pioneer  who 
went  west  with  my  mother  from 
Pennsylvania.  I  was  the  first  child. 
We  lived  the  usual  farm  life  of  the 
day.  I  went  to  country  school, 
and  attended  high  school  for  14 
months.  Then  I  went  to  Knox  Col¬ 
lege  but  I  didn’t  finish  my  first  year. 
I  was  called  back  to  help  out  on  the 
farm.” 

That  explains  why  he  was  24  years 
old  before  he  received  his  bachelor’s 
degree  in  1887,  and  the  fact  that  he 
worked  at  the  tyi>e  case  to  put  him¬ 
self  through  school  reveals  the  in¬ 
tensity  of  his  quest  for  knowledge. 
Three  years  later  Knox  awarded  him 


knowledge  of  typography  helped  some 
and  I  was  able  to  make  a  number  of 
corrections.  From  then  on  I  had 
work  from  Dr.  Adams  and  Dr.  Rich¬ 
ard  T.  Ely,  my  professor  in  economics. 

“But  when  summer  vacation  came 
both  professors  went  to  Chautauqua, 
N.  Y.,  to  lecture  and  there  was  no 
more  proofreading  to  do. 

“I  learned  that  a  daily  was  pub¬ 
lished  in  Chautauqua  during  the  lec¬ 
ture  season,  and  so  I  went  there  and 
worked  first  as  a  proofreader  on  the 
Daily  Herald.  During  later  vacations 
I  was  the  editor.” 

While  serving  as  president  of  Knox 


Editor  &  Publisher  for  May  1 ,  1937 


7 


aaaa  elects  eckhardt  chairman 

president  of  Kenyon  &  Eckhardt  Honored  at  White  Sulphur  Convention — Tracy  Named 
Vice-President,  Dancer,  Secretary — Cornell  Forecasts  “Higher  Destiny” 


I  trite  sulphur  SPRINGS,  W. 
Va.,  April  29— Henry  Eckhardt, 
dent  of  Kenyon  and  Eckhardt, 
,c  New  York,  was  elected  chairman 


By  ROBERT  S.  MANN 


Another  speaker  was  Paul  B.  West, 
president  of  the  Association  of  Na- 


ui  the  the  American  Asso-  tional  Advertisers,  who  told  of  the 

uation  of  Advertising  Agencies  at  work  of  the  ANA,  and  urged  coopera- 
[oday  s  session  of  the  association’s  an-  tion  between  the  associations  of 

.  convention.  This  is  the  associa-  _ 

.?  don’s  highest  elective  position,  since 
bI  the  president,  John  Benson,  continues 
^  ID  office  for  three  more  years  with- 
a  out  necessity  for  being  reelected, 
wor  Shelley  Tracy,  president  of  Tracy- 
d  li  Lrocke-Dawson,  New  York  and  Dallas, 
ir  (  was  elected  vice-president;  H.  M. 

Dancer,  executive  vice-president  of 
Henri,  Hurst  and  McDonald,  Chicago, 
was  made  secretary;  and  E.  DeWitt 
vice-president  of  McCann-Erick- 
Iiv»,  New  York,  was  reelected 
tiaBurer.  Frederic  R.  Gamble  con- 
wmltinues  as  executive  secretary. 

*11!  xhe  following  were  elected  board 
“'®!  members  at  large  for  three-year 
^  terns:  Mark  O’Dea,  president  of 
'  O’Dea,  Sheldon  &  Co.,  New  York; 

'  A.  W.  Hobler,  president  of  Benton  ancl 
^  I  Bowles,  New  York,  and  Walter 
Buciien,  president  of  the  Buchen 
^  Company,  Chicago. 

0 

isuhi 


Itieasi 


Don  Francisco,  executive  vice- 


“’’^madent  of  Lord  and  Thomas,  Los 
was  elected  board  member  at 
I  lyuiie  to  fill  the  unexpired  term  of 
‘-UjlAlbert  W.  Sherer,  resigned.  New 
j,j^SnBnbers  of  the  executive  board  rep- 
’^nsenling  councils  were  elected  as 
w„Jfollows: 

to  tM  New  York  Coimcil,  B.  C.  Duffy, 
f  Bqlvioe-president,  Batten,  Barton,  Dur- 
t^stine  and  Osborn,  Inc.,  New  York, 
le  England  Coimcil,  Elmest  V.  Al- 
iley,  partner.  Alley  and  Richards  Com- 
ly,  Boston.  Atlantic  Council,  Jo- 
Katz,  president,  Joseph  Katz 
y,  Baltimore.  Western  Coun- 
Maurice  H.  Needham,  president, 

)  Needham,  Louis  and  Brorby,  Inc., 
iChicago. 

^AI8(  Five  members  of  the  executive 
TpiHlbnird  continue  to  serve  unexpired 
le  jiSltenos:  Gilbert  Kinney,  vice-president, 
IT  Walter  Thompson  Company,  New 
nboilYfltk;  Arthur  H.  Kudner,  president, 
37  sMArtfaur  Kudner,  Inc.,  New  York;  Ray- 
slatnmoDd  Rubicam,  chairman  of  the 
a  thielhoard.  Young  and  Rubicam,  Inc.,  New 
York;  Thomas  L.  L.  Ryan,  president, 
editn  Ptdlar  and  Ryan,  Inc.,  New  York; 
ito  4Guy  C.  Smith,  executive  vice-presi- 
sesBM  dnt,  Brooke,  Smith  and  French,  Inc., 
iwn,  I  Detroit 

ise  'll  Today’s  session  was  for  members 


Henry  Elckhardt 

agency  men  and  advertisers.  In  the 
present  state  of  business,  he  said,  it 
is  essential  for  the  advertising  agent 
to  understand  the  whole  of  his  clients’ 
problems,  not  merely  those  directly 
concerned  with  placing  of  advertising. 

W.  G.  Palmer,  vice-president  of  J. 
Walter  Thompson  Company,  spoke  on 
new  frontiers  in  advertising. 

The  dean  of  the  advertising  agents, 
William  H.  Johns,  chairman  of  the 
executive  committee  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc.,  was  an¬ 
other  speaker  at  the  morning  session. 
Ben  Nash,  president  of  Ben  Nash,  Inc., 
New  York,  talked  on  the  possibilities 


of  stimulating  business  by  redesigning 
products.  Paul  L.  Cornell,  chairman 
of  the  Four  A  board,  presided,  and 
G.  Lynn  Sumner,  president  of  G.  Lynn 
Sumner,  Inc.,  New  York,  chairman  of 
the  program  committee,  opened  the 
session. 

Paul  Cornell,  retiring  chairman  of 
the  Four-A  board,  was  to  speak  at 
Friday’s  open  session  with  an  elo¬ 
quent  defense  of  advertising  and  fore¬ 
cast  that  it  “will  move,  and  is  moving, 
with  humanity  toward  a  higher  des¬ 
tiny.” 

Mr.  Cornell’s  topic  was  “The  Dyer’s 
Hand”  the  reference  being  to  a 
Shakespearean  quotation,  “My  nature 
is  subdued  to  what  it  works  in,  like 
the  dyer’s  hand.”  “This  truth  of  life,” 
said  the  speaker,  “applies  with  a  spe¬ 
cial  fitness  to  advertising.” 

“A  Chinaman,  seeing  his  first  loco¬ 
motive,”  his  address  said,  “sees  it 
as  a  dragon,  breathing  fire  and  smoke, 
hurtling  over  the  earth  with  its  iron 
tail  crashing  on  behind.  The  China¬ 
man  misses  two  modest  factors  in  the 
picture.  One  is  that  the  train  is  run¬ 
ning  on  a  track.  The  other  is  the 
man  in  the  cab. 

“Advertising  often  appears  to  critics 
as  an  apparition  of  tremendous  power 
on  the  loose,  to  no  good  end.  They 
do  not  observe  that  advertising  is 
running  on  a  track,  at  the  highly 
necessary  economic  job  of  moving 
goods  from  here  to  there.  Nor  do  they 
observe  the  man  in  the  cab,  whom  you 
all  recognize  as  the  advertiser — none 
other  than  Business  itself. 

“If  it  were  not  for  the  tremendous 
power  of  this  mechanism  that  industry 
has  forged  for  itself,  nobody  would  be 
interested  in  attacking,  defending,  and 
reforming  advertising. 

“Directly  or  indirectly,  all  business 
uses  advertising.  Inasmuch  as  almost 
everybody  lives  by  business,  when 


“  session  W3S  xvri,  iiA^itiucxa  .  i  ,  n  x  i.  •  x  x  xU 

^  G.  Lynn  Sumner  of  New  York,  entertamment  at  the  an- 

dinnan  of  the  program  committee,  convenhon  banquet  of  the  Amer- 

racta  opori  the  day’s  proceedings  by  ex-  Ass«>ciation  of  Advert^  Agen- 

ree.  planing  that  while  the  agents  were  ^ 

nen.  concerned  with  problems  ^oi^ttee  of  media  men,  who  are 


P“*fiy  affecting  advertising,  they 


Worm  Turns  As  Media  Men  Grill 

Advertising  Agents  at  Dinner 

Another  depicts  the  efforts  of  space 
and  time  salesmen  to  “soften  up”  a 
space  buyer,  the  role  of  the  latter  be¬ 
ing  played  by  a  great  stone  Buddha. 
He  is  still  a  stone  Buddha  at  the  end 
of  the  skit,  too. 

Still  another  skit  is  devoted  to  a 
fictitious  organization  known  as  Con¬ 
sumers  Research.  This  reaches  a 
climax  when  a  member  of  the  organi¬ 
zation,  after  eating  a  banana,  learns 
that  it  was  “not  recommended.”  The 
results  must  be  seen  to  be  appre- 


WHITE  SULPHUR  SPRINGS,  W. 

Va.,  April  29 — Publication  men, 
broadcasters,  and  other  media  repre¬ 
sentatives,  usually  very  careful  of  ad¬ 
vertising  agents’  feelings,  are  looking 
forward  cheerfully  to  seeing  the  media 
worm  turn  with  a  bang  tomorrow 


determined  to  leave  no  advertising 

■ED  fcould'also;;;ike  uTe  hAportancro'f  .tu  u  •  ^  t 

[  25  I  tanning  their  minds  to  the  broad  eco-  agency  busmess.  Part  of  the  show  is  devoted  to 

ss  hi  nooic  and  social  resnonsibilitie^  con-  Heel-cooling  in  agency  reception  problems  of  agency  recogniUon,  as 
ill  tin  fronting  business  as**  a  whole  This  should  be  a  more  cheerful  oc-  illustrated  by  the  efforts  of  a  young 

a  sji  *l>one  was  developed  by  other  speak-  c'^Pation  after  the  banquet,  the  spon-  agency  man  to  get  recognition. 

“SI  m.  promise^  Writers  of  the  skits  are  anonymous. 

a  Tl  1  ~  .  A  35-minute  talking  picture  is  the  They  feel  more  comfortable  so. 

MUia  se^  ;!  officers,  the  busmess  gridiron  vehicle,  taking  the  place  of 

$5  P<  annual  ror,«  ^  afternoon  he^d  the  ^11  speeches  at  the  banquet.  Start- 

'ulatii  the  Resident  Benson,  jj^g  ingenuous  annoimcement 

ach  K  t  that  “all  characters  in  this  film  are 

Link.  Jr.,  and  a  talk  on  nroh-  fictitious,”  and  that  any  names  men¬ 

tioned  should  not  be  taken  as  re¬ 
ferring  to  actual  persons,  the  film  goes 
ahead  to  poke  a  sarcastic  finger  at 
fictitious  characters  named  Raymond 


—  Link,  Jr.,  and  a  talk  on  prob- 
agency  management  by  H.  H. 
DC  a^ynett,  partner 
erto»*nc,  of  Philadelphia. 


Aitkin-Kynett, 


^**Yor,  Jr.,  vice-president 


TOR 

“  '-'SDom,  ixew  xorx,  an¬ 
al  radio  situation  for  the 

8®ve  suggestions  about 
r®'*  broadcasting  should  be  developed 
the  future. 


Chairman  of  the  show  is  Clair  Max¬ 
well,  of  Lije.  The  sponsors  include 
the  four  principal  advertising  media — 
newspapers,  magazines,  broadcasting, 
and  outdoor.  They  are:  National 
Broadcasting  Company,  Columbia 
Broadcasting  System,  Crowell  Pub¬ 
lishing  Company,  New  York  Daily 
News,  Macfadden  Publications,  Curtis 


director  of  Batten,  Barton,  Rubicam,  Paul  Cornell,  Stanley  Resor,  Publi^ing  Company,  McCall  Corpo-  mastery 
*  Osboni’  New  York,  an-  C.  D.  Newell,  H.  K.  McCann,  and  ration,  Hearst  Magazines,  Esquire,  mony,  i 


others. 

In  one  skit  a  lie-detector  is  applied 
to  an  advertising  testing  laboratory, 
with  explosive  results. 


Inc.,  Outdoor  Advertising,  Inc., 
Scripps-Howard  Newspapers,  Conde 
Nast  Publications,  and  Time,  Inc.  TTie 
film  was  made  by  Pathe. 


you  say.  Advertising  is  wasteful,  false, 
vulgar,  and  dishonest,  and  ought  to  be 
cleaned  up,  you  really  mean  that  the 
people  are  wasteful,  false,  vulgar,  and 
dishonest,  and  ought  to  be  cleaned  up. 

“I  am  interested  in  a  tool,  because 
with  it  I  can  fashion  something  of 
worth.  Consequently,  as  a  practi¬ 
tioner,  I  am  not  disturbed  by  the  fact 
that  advertising  can  be  and  is  some¬ 
times  used  for  vicious  ends,  any  more 
than,  as  a  microbe  hunter,  I  would  be 
disturbed  by  the  fact  that  tyrphoid  cul¬ 
tures  can  be  used  to  poison  a  water 
supply. 

“No  one  doubts  the  power  of  ad¬ 
vertising.  A  few  faintly  discern, 
emerging  from  it,  the  outlines  of  a 
noble  pattern.  Our  profession  may  yet 
join  the  goodly  company  of  those  with 
a  low  origin  and  a  high  destiny. 

“If  the  ancestor  of  modem  advertis¬ 
ing  is  space  brokerage,  it  is  also  true 
that  the  ancestor  of  modem  surgery 
is  the  barber  trade.  Let  us  look  at 
advertising  not  merely  for  what  it  is, 
but  for  what  it  came  from,  and  where 
it  is  going. 

“Advertising  is  more  than  a  me¬ 
chanism.  It  is  a  living  force. 

“Men  who  create  advertising  are 
sensitive  to  the  moods  and  currents  of 
their  time.  They  have  delicate  spirit¬ 
ual  antennae.  These  antennae  tell 
them,  in  terms  of  mass  psychology,  in 
what  direction  their  clients  may 
profitably  move.  In  addition,  adver¬ 
tising  is  evolving  scientific  techniques 
in  various  forms  to  determine  quanti¬ 
tatively  gross  facts  as  to  the  need  of 
large  groups  of  people.  And  all  thhi 
comes  back  to  business  and  colors  all 
its  operations. 

“To  me  the  greatest  trend  of  our 
time  is  toward  a  deepening  conscious¬ 
ness  of  the  relationship  of  man  to  man. 
Man’s  conquest  over  the  blind  forces 
of  nature  has  come  about  only  because 
he  could  manage  somehow  to  live  to¬ 
gether.  The  work  of  society  as  a 
whole  in  satisfying  its  wants  under 
more  and  more  complex  systems  of 
division  of  labor  must  necessarily  be 
a  work  of  closer  and  closer  coopera¬ 
tion. 

“And  in  such  relationships,  in 
science,  in  industry,  in  business  and 
in  society,  we  have  reached  a  point 
where  we  are  about  to  become  masters 
of  the  material  world. 

“But  whereas  in  the  past  the  course 
of  change  was  slow,  in  our  time  it  is 
terrifically  swift;  before  our  eyes 
enormous  change  takes  place.  ’Thus 
the  future,  in  the  sense  of  deep  trans¬ 
formation,  rushes  to  meet  us  on  seven- 
league  boots. 

“Since  this  country  was  foimded, 
there  has  always  been  what  James 
Truslow  Adams  calls  ‘the  American 
dream.’  It  is  a  dream  not  only  of 
material  well-being,  but  of  a  life  that 
will  be  richer  and  fuller  for  everyone. 

“Your  own  attitude  toward  adver¬ 
tising  then  will  correspond  to  your 
own  philosophy.  If  you  believe  that 
man  gains  no  ground  in  his  struggle 
for  the  good  life,  that  progress  is  an 
illusion  and  that  every  victory  is  paid 
for  by  a  defeat — then  of  course  you 
will  see  in  advertising  but  one  more 
folly  in  our  long  fool’s  errand  to  the 
grave. 

But  if  you  believe  in  the  ascent  of 
num  to  Idgher  levels  of  culture,  of 
over  nature,  of  spiritual  har- 
in  fact,  if  you  believe  in  the 
American  dream,  you  must  believe  too 
that  advertising  will  move,  and  Is 
moving,  with  humanity,  toward  a 
higher  destiny.” 
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EDITOR  FINED  FOR  CONTEMPT  PLANS 
PRESS  FREEDOM  FIGHT 


Walter  Morrow,  of  Akron  Times-Press,  to  Appeal  Grand 
Jury  Secrecy  Ruling — Judge  Claims  Power  to 
Abridge  Right  of  Press 


Akron,  O.,  April  26 — Plans  are 
being  made  by  Walter  Morrow, 
editor  of  Akron  Times-Press,  who  was 
fined  last  Saturday  on  three  counts 


Walter  Morrow 


his 


of  contempt  of  coiurt,  to  carry 
fight  to  the  higher  co\irts. 

Held  guilty  by  Judge  Walter  Wana- 
maker,  of  disobeying  an  order  from 
the  bench  which  threw  a  veil  of 
secrecy  about  all  activities  of  a  recent 
grand  jury  session.  Morrow  was  fined 
$50.  Of  this  $10  was  levied  for  pub¬ 
lication  of  names  of  grand  jurors; 
$15  for  publishing  names  of  witnesses 
and  $25  for  revealing  a  list  of  pending 
cases. 

Announcing  an  appeal  immediately. 
Morrow  was  released  under  $100  bond 
and  his  attorney,  Robert  Guinther, 
noted  constitutional  authority,  imme¬ 
diately  began  preparation  of  the  ap¬ 
peal  to  the  Ninth  District  appellate 
court.  It  is  expected  that  the  ap¬ 
peals  bench  will  hear  the  case  early 
in  Jime.  Morrow  has  40  days  to  file 
the  plea. 

Judge  Wanamaker,  in  finding  the 
editor  guilty,  handed  down  an  eight- 
page  decision  citing  state  supreme 
court  opinions  in  an  effort  to  refute 
r»inim«  by  MoiTow  that  the  court  was 
without  power  to  invoke  any  addi¬ 
tional  secrecy  as  to  the  proceedings 
of  the  grand  jury  except  such  as  the 
lettw  of  the  statute  already  expressly 
provided. 

A  surprising  claim  by  Wanamaker 
is  that  if  a  legislature  may  abridge 
the  right  of  the  press,  a  judge  should 
have  the  right  also. 

Morrow  appeared  on  the  stand  only 
bri^y  and  argued  with  Wanamaker 
as  a  large  group  of  attorneys  filled 
the  courtroom. 

“Who  is  going  to  determine  what 
news  will  be  delayed  in  publication?” 
the  judge  asked  Morrow. 

“It’s  my  fimction  as  editor  to  de¬ 
termine  that  for  myself,”  the  editor 
replied. 

“Shall  a  privately  appointed  editor, 
operating  a  private  business,  decide 
what  news  is  to  be  withheld,  or  shall 
that  power  be  placed  in  the  hands  of 
Hilly  elected  public  officials  charg^ 
with  the  success  of  criminal  investi¬ 
gation  and  answerable  to  the  pub¬ 
lic?”  Wanamaker  asked. 

“You’re  inviting  me  to  argue,”  Mor¬ 


row  retorted,  and  went  on  to  say  that 
“in  matters  of  law,  I  prefer  to  have 
my  coimsel  argue  for  me.” 

Asked  by  Wanamaker  specifically  to 
state  his  position,  Morrow  said: 

“It  is  the  right  of  the  press  to  pub¬ 
lish  any  public  information  free  from 
any  abridgement  from  the  bench.” 

ITie  case  involving  Mr.  Morrow 
grew  out  of  a  grand  jury  set  up  by 
Judge  Wanamaker  to  hear  a  number 
of  cases.  John  S.  Knight,  editor  of 
Akron  Beacon- Journal,  was  named 
foreman  of  the  jury,  but  when  Knight 
pleaded  that  he  had  made  previous 
engagements,  which  included  attend¬ 
ance  at  the  recent  national  meetings 
of  editors,  Wanamaker  said  he  might 
excuse  him.  Later  he  did. 

In  setting  up  the  panel,  Wanamaker 
ordered  that  everything  having  to  do 
with  the  body  be  enveloped  in  se¬ 
crecy.  Heretofore  all  Akron  papers 
have  published  grand  jury  matters  of 
public  record.  ’They  had  always  listed 
witnesses,  listed  cases  and  in  fact  re¬ 
vealed  everything  that  was  not  ex¬ 
pressly  prohibited  by  law.  Judge 
Wanamaker,  in  setting  up  the  secret 
body,  said  that  “the  spirit”  of  the 
law  permitted  him  to  go  beyond  what 
the  law  actually  allowed  in  matters  of 
newspaper  coverage. 

The  Times-Press  was  the  first  to 
divulge  the  “secret”  facts  and  one 
edition  later  the  Beacon-Journal  fol¬ 
lowed  suit  Editor  Morrow  was  then 
cited. 

At  the  hearing  last  Friday,  Attor¬ 
ney  Guinther  charged  that  Wana- 
m^er’s  order  was  a  direct  violation 
ot  constitutional  rights  of  the  press, 
and  as  such  a  direct  challenge  to  the 
freedom  of  newspapers. 

Morrow,  on  the  stand,  asserted  that 
he  had  ordered  publication  of  the 
banned  facts  because  he  regarded 
Wanamaker ’s  order  as  setting  up  the 
court  as  a  censor  of  Akron’s  news¬ 
papers. 


“To  transfer  that  (editorial)  power 
from  those  in  close  touch  with  the 
public  and  its  needs  to  a  public  offi¬ 
cial  would  be  a  transgression  against 
society.  .  .  .  Censorship  whether  exer¬ 
cised  by  a  dictator  or  by  an  elected 
official  is  a  transgression  against  a 
free  people,”  Guinther  argued. 

“Hie  court  order  was  unusual,” 
Morrow  said  on  the  stand.  He  pointed 
out  that  there  was  nothing  in  the  law 
to  bar  publication  of  the  facts  which 
appeared  in  the  Times-Press.  He 
added  that  under  these  circumstances, 
he  was  competent  to  speak  as  a  judge 
of  whether  they  should  be  print^  or 
not. 

Morrow  pointed  out  that  never  in 
the  history  of  Summit  County  had 
any  judge  ever  attempted  to  cover  up 
the  grand  jury  proceedings  to  the  ex¬ 
tent  that  Wanamaker  tried. 

Observance  of  the  court’s  order,  Mr. 
Morrow  asserted,  would  have  been  a 
violation  of  his  obligation  as  an  editor 
and  publisher.  He  regarded  the  or¬ 
der,  he  said,  as  “a  violation  of  the 
rights  of  free  speech  and  an  abridge¬ 
ment  of  the  liberty  of  the  press.” 

After  attacking  ^e  defense  conten¬ 
tion  that  the  secrecy  order  hit  the 
freedom  of  the  press,  Wanamaker 
said: 

“The  respondent  saw  fit  to  substi¬ 
tute  his  opinion  which  he  thought 
just  as  good  as  the  judge’s  on  mat¬ 
ters  of  judgment  of  what  should  be 
printed.  This  is  the  direct  challenge 
to  the  powers  of  the  court  and  as  such 
is  contempt  of  court” 

Known  to  all  his  staff  as  “Walt,” 
Mr.  Morrow  is  an  Indiana-born  news¬ 
paperman  who  has  worked  every 
beat  and  every  desk  in  the  business. 
He  was  bom  on  March  25,  1894,  in 
Wingate,  Ind.,  moving  to  Oklahoma 
12  years  later.  He  was  educated  in 
the  Oklahoma  City  schools,  attended 
high  school  there  and  the  University 
of  Oklahoma. 

He  entered  newspaper  work  with 
the  Daily  Oklahoman,  of  which  Wal¬ 
ter  M.  Harrison  was  editor.  In  10 
years.  Morrow  was  everything  from 
cub  reporter  to  assistant  managing 
editor  of  the  Oklahoman,  and  the 
Times,  its  sister  paper. 

After  serving  as  effitor  of  McAlester 
(Okla.)  News-Capital  for  a  year  he 
was  managing  effitor  of  Okmulgee 


Daily  Times  and  Ponca  City 
News.  Later  he  became 
editor  of  Memphis  (Tenn.) 
still  later  directed  theLantint)  ^ 
Capital-News. 

He  became  telegraph  editor 
cable  editor  of  New  York  W« 
Telegram  and  later  city  editor 
news  editor  of  Buffalo  (N.  Y.) 

Later  he  was  sent  to  Cl 
Press,  from  which  place  he 
editor  of  Akron  Times-Prea 
1931. 

In  Akron,  Mr.  Morrow  hai 
distinguished  as  a  liberal  edit^ 
for  his  knowledge  of  the  Conoti  ’ 
Not  long  ago  he  staged  a  deb, 
the  Constitution  with  Attorney  I 
ther  as  his  opponent,  and  a  , 
crowd  filled  a  public  auditoritaii 
Only  recently  he  completed  a  i 
of  articles  diagnosing  Fedend 
law  and  explaining  its  histmy. 


AJ^ 


PUBLISHERS  RECI 
HERTY  SAMPLES 

Copies  of  Sa 


ah  Press  Pa 
on  Georgia-Made  Newsprin  1 
to  2000  U.  S.  Dailies  te 
Quality  of  Produet 


Newspapers  throughout  the 
States  recently  received  frc. 
Charles  H.  Herty,  of  Savannah, 
of  the  Savannah  Evening  Prti 
lished  April  24  on  newsiaint 
factured  at  Dr.  Herty’s  Sa' 
plant.  Thus  is  Dr.  Herty  brini 
rectly  to  the  attention  of  j 
evidence  that  Southern  pine 
be  employed  in  the  production 
paper  suitable  for  use  in  printing  Hf  g, 
ordmary  newspaper  and  at  a 
which  is  declared  by  him  to  be  lu 
than  for  a  similar  nrnHnnf  frnm  /.tvl - : 


ma  rV 


I 


Ai 

the  I 


Staff  Lives  in  Trailer  at  Tried 


An  automobile  trailer  dabbed  “The  By-Liner”  is  office,  photo  dark  room  and 
living  quarters  for  these  Louisville  Times  staff  members  covering  the  murder 
trial  of  Brig.  (^n.  Henry  H.  Denhardt  in  New  Castle,  Ky.,  a  tiny  town  with  a 
single  hotel  crowded  for  the  State’s  “most  dramatic  trial  in  a  generation.”  Left 
to  right  are:  William  O.  Carver,  Jr.,  reporter;  Frank  Parker,  photographer,  and 
Haycfen  Moise,  Jr.,  reporter,  at  work  in  the  trailer,  which  was  parked  alongside 
the  courthouse  whra  the  trial  opened  April  21.  Rooming  accommodations  were 
at  a  premium  and  visiting  newsmen  and  cameramen  were  forced  to  stay  in  nearby 
towns.  There  is  no  ruiming  water  in  New  Castle  and  baths  and  shaves  were  few 
and  far  between. 


than  for  a  similar  product  from 
sources. 

Dr.  Herty  had  more  than 
copies  of  the  Evening  Press  prm: 
on  Georgia  made  paper  so  that  ev 
daily  newspaper  publisher  in 
United  States  might  have  a  copy.  "  T" 
The  paper  is  approximately  the  5=-| 
color  as  average  newsprint,  and  ttf 
show  it  to  have  full  tear  and  terJ 
strength.  It  shows  excellent  prop*  Fol 
ties  in  every  respect.  It  was 
from  a  regular  rim-crf-the-wo^ 
pulpwood  regardless  of  the  rate 
growth  or  species  of  pine. 

Dr.  Herty  sent  a  telegram  to  Javderi 
G.  Stahlman,  publisher  (rf  the  Nsamt 
ville  (Tenn.)  Banner,  who  was  eteci  Tbi 
president  of  the  American  Newspay^iews 
Publishers  Association  last  week,  puwn 
ing  him  a  full  account  of  the  worklhe  ] 
The  telegram  declared:  |»y, 

“We  have  the  answer  here  today  msi 
American  newspaper  publics  he  I 
troubles  about  future  high  prices  aatic 
newsprint.  This  morning  we  :  ami 
newsprint  from  our  machine  ft 
equal  in  properties  to  commer  nov) 
newsprint.  The  composition  of  wn 
newsprint  is  15%  semi-bleached  fc  ifth 
pulp  and  85%  groundwood,  bothm  Ih 
in  our  laboratory.  ’This  newsprint  nes 
been  printed  and  sample  sheets  erf  B  N 
prints  mailed  to  publishers  of  e?  K 
daily  paper  in  the  United  States  Wli 
company  with  two  groundwood  M'" 
perts  we  inspected  the  run-of-t  ^ 
woods  pulpwood  in  the  yard  at  nd 
Union  Bag  and  Paper  mill  at  Sai  TO 
nah.  Hiese  experts  assure  me  I 
this  pulpwood  is  ideally  suited  to  fi 
manufacture  of  newsprint.”  ^ 
Discussing  the  newsprint  situi  Mt 
and  prospects  for  establishing  f®  ** 
newsprint  plants  in  the  South,  ’•h 
Herty  said  the  fact  that  ^  ^ 
was  back  of  the  movem»t  w  ^ 
mean  a  lot  toward  establishini  ™ 
industry.  Hie  Southern  New^f  * 
Publishers  Association  has  IcTO '  ""Jj 
ported  the  movemoit,  he  pointed 
but  this  is  the  first  time  the  Al 
has  ever  gone  on  record  as  favoiii 


Editor  &  Publisher  for  May  1,  1937  9 

0PA  BUREAU  OF  ADVERTISING  COMMITTEE  IN  SESSION  AT  WALDORF 


pulp  in  Charge,  Bureau  of  Advertising,  ANPA,  photographed  during  last  week’s  convention  sessions.  Seated  (left  to  right) :  W.  EL  Macfarlane,  Chicago 

^^rihiae;  David  B.  Plum,  Troy  (N.  Y.)  Record;  Edwin  S.  Friendly,  New  York  Sun;  James  G.  Stahlman,  Nashville  Banner;  E'leming  Newhold,  Washington  Star; 
W.  G.  Chandler,  general  business  manager,  Scripps-Howard  Newspapers.  Standing  (left  to  right):  William  A.  Thomson,  director  of  the  Bureau;  Roy  D.  Moore, 
d  a  (0.)  Repository;  Henry  H.  Conland,  Hartford  Courant;  Julius  Ochs  Adler,  New  York  Times;  F.  I.  Ker,  Hamilton  (Ont.)  Spectator;  Col.  Frank  Knox, 

to  be  Chicago  Daily  News;  Frank  C.  Huntress,  San  Antonio  Express  and  News;  Norman  Chandler,  Los  Angeles  Times. 

PLANS  CONSIDERED  space  proeubly  you  will  buy  fluid  milk  prices  and  competition  were  iitnfinn  W  11  in 

‘  «  rno  llMl'rrra  C-ortMT  continuously  and  in  increasing  the  same.  Either  one  market  is  being  ^tUllun  JUeS  fV  .  U .  lO 

is  prir i!i  FOR  UNITED  FRONT  quantity.  We  haven’t  set  ourselves  over-played  or  the  other  neglected.  Obtoin  BoScboll  IScWS 


,  f,  -  quite  the  difficult  task  you  might 

t^eprfjentatives’  Committee  Meets —  think,  for  while  a  schedule  of  adver- 


Tripp  Says  Movement  Will  Help 
National  Advertisers  Get 
Better  Results 


“That  our  thinking  is  not  confused 
may  be  borne  out  by  the  fact  that  in 


tising  in  a  newspaper  is  not  the  imi-  one  instance  where  this  situation  was 


Radio  station  WJBK,  Detroit, 
turned  to  the  FCC  and  the  local 


versal  panacea  for  all  our  economic  brought  to  the  attention  of  a  large  April  19  to  msxire  baseball 

ills  we  do  know  that  newspaper  ad-  manufacturer  he  at  once  set  up  brradcasts  to  its  listeners.  An  infor- 

_  vertising,  properly  used,  will  sell  the  machinery  for  similar  studies  ™  .  P®bbon,  demanmng  that  Western 

it  prot  FoUowinc  favorable  action  at  the  goods.  After  all  the  retail  merchant,  throughout  the  48  states.  Lnion  Telegraph  Company  be  re- 

was  ri^iANPA  convention  last  week  by  the  ‘he  last  oncost  in  the  manufacturer’s  “‘Here  again  we  decided  that  exper-  bv^atteHr^^r^ 

contact  with  the  consumer,  has.  does  imentine  was  at  the  bottom  of  it  all.  .  WJBK,  was  hied  by  attorneys  for 


the-ws Committee  in  Charge  of  the  Bureau  contact  with  the  consumer,  has,  does  imenting  was  at  the  bottom  of  it  all.  WJBK,  was  hied  by  attorneys  tor 
B  rate  twf  AHvprtisino  nprcnn.!  intf*rpt:tpd  in  Continues  to  employ  newspaper  Through  the  medium  of  the  United  radio  station.  Western  Union  has 


e  rate  t«f  Advertising,  persons  interested  in  and  contmues  to  employ  newspaper  ihrough  the  medium  ot  the  United  ima 

•.He  United  Front  movement  are  con-  space  to  move  goods  of  every  descrip-  Front  we  anticipate  an  ability  to  pro- 

to  Ja-nsfidtring  how  the  plan  can  be  worked  tion  and  from  the  top  to  the  bottom  vide  to  all  general  advertisers  quick  WJBK  but  is  sellmg  it  to 

the  NktuI  ot  the  price  scale.  You  will  not  mis-  studies  that  will  embrace  every  one 

raseki  Ibe  executive  committee  of  the  understand  me  when  I  say  we  have  of  the  1,449  markets  in  which  news-  ™  s^e  time,  wJBK  attorneys 

Representatives  Associa-  placed  many  a  general  advertising  ap-  papers  are  published,  a  keener  under-  *“60  mandamm  proceedings  in  De¬ 
lved  f «!ioa  of  New  York  met  April  29  with  propriation  under  the  microscope,  standing  of  the  problems  of  our  gen-  a.-*, 


At  the  same  time,  WJBK  attorneys 
filed  mandamus  proceedings  in  De¬ 
troit  courts.  Both  actions  are  based 


ffeei,f«:iua  01  wew  York  met  April  at  witn  »**»%»=*  aianuxug  uxc  tit  * _ tt  • 

le  ’Ja  president  Ravmond  H.  McKin-  trying  to  determine  what  process  of  eral  clients  and  to  put  to  work  the  Western  Umon 

Mey,  for  preliminary  discussions.  Dis-  thinking  sponsored  it.  Frankly,  there  thinking  and  the  enthusiasm  of  the  a  public  util^  and  “such  cannot 
e  tod.  k.sions  will  be  held  next  month  with  ar®  many  things  we  do  not  imder-  thousands  of  men  and  women  engaged  enter  mto  contracte  restricted  to  fa- 


-  ' '  '  4L'‘c  Newspaper  Representatives  Asso-  stand,  unless  we  classify  them  as  ex-  in  news 
p,,.r  |c.,.tion  of  Chicago.  If  the  plan  is  periments’.  For  example,  a  certain  benefit” 
we  *4rTied  through  as  now  outlined,  the  mariufacturer  makes  two  producte  of 
line  fA'epri^riUtives  will  contribute  to  the  identical  character,  each  a  direct 
funds  and  will  have  four  competitor  of  the  other,  each  priced 
,n  of  fnesbers  on  the  Committee  in  Charge  the  same.  For  one  he  spends  90  cents  Col.  1 


in  newspaper  making,  all  for  your  vored  parties.  WJBK  maintains  that 
benefit”  me  present  Western  Union  contracts 

-  .  which  exclude  WJBK  constitute  re¬ 
straint  of  trade. 

KNOX  GOING  TO  EUROPE  - — — - 

Col.  F’rank  Knox,  Chicago  Daily  BENNEYAN  JOINS  N.  Y.  TIMES 


Eeavea  N.  Y.  American  Promotion 
Dept,  to  Do  Circulation  Promotion 

George  Benneyan,  for  14  years  pro- 


ched  kfi)f  the  Bureau.  ®'^t  of  each  advertising  dollar  in  News  publisher,  will  sail  for  Europe  — - ^ 

bothiri  The  Newspaper  Advertising  Execu-  newspapers,  for  the  other  60  cents  in  May  8,  aboard  the  liner  Rex.  He  will  »▼*•  N-  Y.  American  Promotion 
rsprintfcves  Association,  at  its  June  meeting  newspapers.  One  of  these  plans  is  tour  the  continent,  writing  front  page  Uapt-  to  Do  Circulation  Promotion 
eets  of  pn  New  York,  is  to  consider  the  let-  wrong,  probably  the  latter.  An  ex-  editorials  for  the  Daily  News  on  wage  George  Benneyan,  for  14  years  pro- 
I  of  issued  l^t  week  by  the  Com-  amination  of  breakfast  cereal  adver-  and  working  conditions  in  European  motion  manager  of  the  New  York  Sun 
States  ^i”c€  in  Charge  of  the  Bureau  of  tising  discloses  some  mystifying  con-  industrial  coimtries.  Arrangements  and  later  director  of  promotion  on  the 
[wood  ilAivtrtisinff.  elusions.  Studying  the  newspaper  have  been  made  to  have  his  editorials  New  York  American,  has  joined  the 

un-of-'J  Approval  by  the  NAEIA  would  per-  linage  in  a  representative  group  of  syndicated  by  North  American  News-  New  York  Times,  where  he  will  do 
ird  atfct  inunediate  launching  of  the  cam-  markets  of  identical  size,  we  discover  paper  Alliance.  Together  with  Mrs.  circulation  promotion  work, 
at  to  expand  the  Bureau’s  mem-  all  cereal  linage  amounted  to  100  Knox,  he  will  tour  Italy,  Austria,  Ger-  Mr,  Benneyan  is  the  foimder  of 

B  me  funds  and  activities  P®^  ®®*'k  more  in  one  than  in  others,  many,  France,  England  and  Scandi-  the  New  York  City  Newspaper  Pro- 


B  me  Ipriup,  funds,  and  activities  P®^  ®®*'^  °"®  others,  many,  1?  ranee,  iLngland  and  Jscandi- 

ited  top  Frank  E.  Tripp,  Gannett  Newspa-  yet  the  factors  of  opportunity,  climate^  navian  countries.  ^ 

i  $3,000,000  Ad  Program  “Rescued” 

ng  the  Association  of  National  Ad-  4  USTIN,  TEIX.,  April  27 — Governor  James  V.  Allred  and  the  Texas  house 

5outfai^^^^‘^<“s  ANA  convention  this  i.  ».  rescued  from  initial  defeat  the  proposed  Texas  constitutional  amendment 

^  U'^lked  Front  would  a  $3,000,000  to  $5,000,000  national  advertising  program  for  the  state,  to 

®l^m®ke,  as  far  as  is  hu-  financed  by  special  taxes.  The  resolution  failed  of  engrossment  in  the 

t  ®*P®*’^®j^‘”®.  .  house  on  a  tie  vote,  after  having  passed  the  senate.  Gov.  Allred  sent  a 
1^^#^"”  ^  advertismg  message  to  the  house,  urging  reconsideration  and  passage.  On  a  new 

ointedT  are  thinking  in  terms  of  your  P®”’  again  r^eiv^  a  tie  vote,  but  Speaker  R.  W.  Calvert  voted  in  favor  of 
the  he  said,  “knowing  that  if  engrossment,  thus  keeping  the  proposal  alive,  where  it  is  pending  on  final 

fsvor-^®  ten  show  you  how  to  use  news-  passage. 


motion  Association  and  later  formed 
a  similar  association  on  a  national 
scale.  He  was  a  prime  mover  in  the 
establishment  of  the  Editor  &  Pub¬ 
lisher  promotion  awards. 

TO  ENTER  DAILY  FIELD 

The  Midland  (Mich.)  Republican, 
56-year-old  weekly  newspaper,  wiU 
become  a  daily  May  1,  and  will  be 
known  as  the  Midland  Daily  News, 
Philip  T.  Rich,  publisher,  has  an¬ 
nounced. 
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PROFITS  OF  HEARST  PUBLICATIONS  ^ 

REVEALED  IN  SEC  DOCUMENTS  ?' k“S5',  JSSIw Si:  TOLL  O^WSMEN 

- -  York  Evening  Journal,  Inc.  The  bal-  One  Reporter  Shot,  Another  Hart 

Several  Hundred  Pages  of  Data  on  Newspapers  and  Maga>  ance  due  on  the  deal  is  $2,253,000.  Many  Gasaed  in  Coverint  Com^ 
zines  Filed — $35,000,000  Is  Sought  for  Corporate  Re-  The  magazine  corporation  lists  Strike  Clash  Injurin,  63- 

•  ..  wx  f  n  r-  ..  ..  -r  I  j  three  subsidiaries;  Good  Housekeep-  Many  Wear  Gaa  Mask. 

organization— Details  of  Boettiger  Contract  Told  publishing  organization;  Inter-  _ 

-  hational  Circulation  Company,  Inc.,  a  Stockton,  Cal.,  April  28— Salina« ’’  ** 

WASHINGTON,  D.  C.,  April  27 —  contract  at  $30,000  annually,  with  an  distributing  service;  and  Periodical  lettuce  war  last  year  was  a  “pink  tia^ 

Business  practices  and  financial  understanding  that  he  will  receive  Publishers’  Service  Bureau,  Inc.,  a  party”  compared  with  StocktM*^  Engw 
affairs  within  the  Hearst  publishing  5%  of  all  improvement  over  a  basic  sales  entity.  spinach  war  April  23  in  which  63  ^ 

empire  were  revealed  this  week  as  net  loss  of  $200,000  a  year.  The  con-  While  the  magazines  have  shown  a  sons  were  injured,  according  to 
two  Hearst  corporations  explained  tract  ei^lains  this  to  mean  Mr.  Boet-  profit  in  the  aggregate,  several  of  the  proximately  50  newspapermen  23*“”^ ! 
their  reasons  for  seeking  capital  addi-  tiger  will  be  paid  each  year,  in  addi-  periodicals  have  not  done  very  well  cameramen  here  to  cover  the 


TOLL  OF  NEWSMEN 


Several  Hundred  Pages  of  Data  on  Newspapers  and  Maga¬ 
zines  Filed — $35,000,000  Is  Sought  for  Corporate  Re¬ 
organization — Details  of  Boettiger  Contract  Told 


Many  Gassed  in  Covering  Ceini 
Strike  Clash  Injuring  63— 

Many  Wear  Gas  Masks 


affairs  within  the  Hearst  publishing  5%  of  all  improvement  over  a  basic  sales  entity. 


empire  were  revealed  this  week  as  net  loss  of  $200,000  a  year.  The  con- 
two  Hearst  corporations  explained  tract  explains  this  to  mean  Mr.  Boet- 


their  reasons  for  seeking  capital  addi-  tiger  will  be  paid  each  year,  in  addi¬ 


tions  totaling  $35,500,000,  and  set  up  tion  to  his  $30,000  salary,  5%  of  what-  in  recent  years  the  report  shows 


meramen  here  to  cover  the  batSj*'!'! 
Robert  Blum,  of  the  Oakland 

MV  *  i  mnn 


the  assurance  upon  which  investors  ever  amoimt  he  reduces  the  loss.  If,  Good  Houskeeping  had  a  1936  op-  vne,  suffered  a  gimshot  wound  i 


can  rely  for  repayment 


the  agreement  illustrates,  the  loss  crating  profit  of  $3,802,794.50,  and  re-  leg  at  the  han^  of  deputy 

wvv.««  4^  m>\xt  _ A- _ 1^ _ _  *100*7  T  _ 1  "U* _ A _ 


Running  into  several  hundred  pages  runs  to  $300,000,  he  will  receive  only  ports  no  losses  since  1927.  Last  year’s  and  Dick  Fry,  Associated  Fi-ess 


of  tabulations  and  textual  history  of  his  salary;  if  it  is  reduced  to  $100,000,  gain  was  the  best  since  1929. 


tographer,  was  injured  when 


the  newspapers  and  magazines  in-  he  will  receive  5%  of  the  $100,000  re-  Cosmopolitan  had  a  1936  operating  by  a  rock  as  300  strikers  and  an 


volved,  Hearst  Publications,  Inc.,  and  duction;  if  the  loss  remains  at  $100,000  profit  of  $524,274.46.  It  suffered  losses  number  of  officers  clashed  at 


Hearst  Maeazines  Inc  filed  a  “reg-  for  two  years,  he  will  receive  the  in  1931  and  1932,  but  has  gained  con-  Stockton  Food  Products  cannerv 

®  _  .  1 _  r _ 1 _ _ _  _ _ _ _  rm.  _ _ 


istration  statement”  with  the  Securi-  bonus  for  both,  since  $200,000  is  a  sistently  since  the  latter  year. 


ties  and  Exchange  Commission  as  de¬ 
manded  by  law.  The  first  named  cor- 


“basic”  figure. 


The  newspapermen  faced  rocks,  t 


Motor  had  a  1936  operating  profit  gas,  nauseating  gas,  and  firearms 


Indicative  of  the  health  business  of  $126,680.76,  but  reported  losses  in  covering  the  story. 


poration  proposed  to  float  a  bond  issue  condition  of  the  newspapers  and  the  1932  and  1933. 


the  ten  years  except  in  1933. 


of  $22,500,000,  and  the  second  a  $13,-  American  Weekly  is  the  foUowmg  Motor  Boating,  whose 
000,000  issue.  tabulation  (averaged) ,  included  in  the  was  $59,682.87,  had  profits  in  each  of  bridge  workers,  presenting  a  bi 

The  proceeds  from  these  sales  are  the  ten  years  except  in  r" 

intended  primarily  to  pay  off  existing  Net  .Xverage  Daily 

indebtedness  and  accelerate  the  cor-  Op^ratinK  Nft  Paid  Average  Sunday 

porate  reorganization  which,  tl.\e  state-  Profit  Circulation  Circulation  Ai 

ment  asserts,  has  been  in  pro<;ess  for  192; .  $7,915,655.55  1,664,059  1,244,625 

five  years.  Funds  remaining  will  be  1928 .  9,140,169.84  i,956,9ii  1,623,522 

used  for  working  capital.  *®29 .  10,126,170.77  1,890,490  1,663,083 

_  ^  ^  .  1930 .  6,833,144.40  1,929,000  1,714,449 

Guaranteemg  repayment  to  m-  1931 .  5,460,191.14  1,890,230  1,646,073 

vestors  is  a  10-year  history  of  operat-  i932 .  3,628,723.57  1,856,075  1,640,307 

ing  profits  shared  by  most  of  the  1933 .  3,521,973.55  1.718,728  1,540,483 

newspapers  and  by  several  of  the  .  5,444,904.94  1.711,069  1,632,993 

maga^s  In  the  agereeate  the  .  4.807.299.94  1.765,131  1,831,258 

magazmes.  m  me  agpegaie,  me  .  4.885,589.60  1,798,615  1,903,538 

newspaper  group  and  the  magazme  _ 

group  have  both  shown  substantial  Radio  Station  WCAE,  which  has  American  Druggist  lost 
profits  over  the  1927-1936  decade.  been  operated  by  the  Hearst  Pitts-  1936,  and  has  been  profiti 
Relatively  few  of  the  Hearst  enter-  burgh  unit  since  1931,  is  shown  to  out  of  the  past  10  years, 
prises  figure  in  the  financial  program,  have  accumulated  annual  profits  as  American  Architect  & 


were  equipped  with  gas  masks 


American  Weekly  is  the  following  Motor  Boating,  whose  1936  profit  “hard  hats”  similar  to  those  worn 


Net 

.•\verage  Daily 

Operating 

Operating 

Net  Paid 

Average  Sunday 

Profit  of 

Profit 

Circulation 

Circulation 

American- Weekly 

1927 . 

.  $7,915,655.55 

1,664,059 

1,244,625 

$485,707.90 

1928 . 

.  9,140,169.84 

1,956,911 

1,623,522 

1,426.625.95 

1929 . 

.  10,126,170.77 

1,890,490 

1,663,083 

1,791,552.81 

1930 . 

.  6,833,144.40 

1,929,000 

1,714,449 

1,808,477.90 

1931 . 

.  5,460,191.14 

1,890,230 

1,646,073 

2,017,952.07 

1932 . 

.  3,628,723.57 

1,856,075 

1,640,307 

2.218,896.29 

1933 . 

.  3,521,973.55 

1.718,728 

1.540,483 

1,864,769.18 

1934 . 

.  5.444.904.94 

1.711,069 

1,632,993 

2,323,066.9f 

1935 . 

.  4.807.299.94 

1,765,131 

1,831,258 

2,335,715.70 

1936 . 

.  4.885,589.60 

1,798,615 

1,903,538 

2,999,292.87 

picture  as  they  raced  throu^ 
clouds. 

Wooster  Taylor  of  the  San  Fraium 
Examiner  and  other  newspaperme  to  foil 
assisted  the  injured.  Almost  all  0:  propes 
the  reporters  felt  effects  of  the  gas.  nownii 

Eric  Mayall  of  Fox  Movietone  News  Elabo 
lost  400  feet  of  film  at  the  han^  oi  hive  b 
deputies.  Caught  by  the  deputies  by  ne 
including  many  farmers  who  had  vd-  photogi 
uriteered  for  duty,  Mayall  was  forces  p«ih1< 
at  the  points  of  five  shotguns  and  tw)\  pjjm  1 
revolvers  to  hand  over  his  cameii.,i^ce 


Radio  Station  WCAE,  which  has  American  Druggist  lost  $15,089.57  in 
been  operated  by  the  Hearst  Pitts-  1936,  and  has  been  profitable  only  two 


- - -  The  deputies  destroyed  the  film  anr^ 

American  Druggist  lost  $15,089.57  in  returned  the  camera.  ' 


,Jb,  and  has  been  prohtable  only  two  Ed  St.  John,  carrying  plates  to 
It  of  the  past  10  years.  Stockton  Record  cameraman  insideJi  hive 

American  Architect  &  Architecture  the  cannery,  was  attacked  by  depute  I  « 


for  the  corporations  participating  are  follows:  1931 — $34,486.10;  1932 — $97,-  reported  a  1936  loss  of  $130,231.83.  xvho  swung  at  him  with  a  club  as  hc-r  imerii 
buit  two  of  the  many  which  spring  from  422.13;  1933 — $122345.87;  1934 — $111,-  Losses  have  been  reported  each  year  climbed  a  ladder.  The  cloth  in  whidif 


the  parent  entity,  Hearst  Consolidated  976,95;  1935 — $127,095.16;  1936 — $247,-  since  its  acquisition,  in  1929. 


Publications,  Inc.  OSJ.lb. 

The  registration  disclosed  that  the  Hearst  Publications,  Inc.,  lists  at 
business  scope  of  Hearst  Publications,  another  point  in  the  financial  state- 
Inc.,  was  enlarged  as  of  March  29,  fi'cbt  a  total  surplus  ’  of  $43,979,- 


Hearst  Publications,  Inc.,  lists  at  Profit  of  $321,714.47,  the  largest  since 
another  point  in  the  financial  state-  1^29. 


ice  Its  acqiusition,  m  lydii.  the  plates  were  wrapped  was  tom  tc  One 

pieces  and  the  plates  confiscated.  confin 
ofit  of  $321,714.47,  the  largest  since  Prior  to  the  clash,  the  Associatai;  Easter 
,  _  ,  .  ,  ,  ,  Press  and  the  Stockton  Record  hac^  fu.  t 

Town  and  Country,  which  has  lost  rented  a  flat  roof  directly  in  froK'waim 


1937,  by  purchase,  from  Hearst  Con-  877.77.  It  also  reports  that  there  have  ^  f ‘^e  cannery  gates,  on  which  was*  don  t( 

soUdated  Publications,  Inc.,  of  The  been,  m  the  past  15  years,  net  “write-  stationed  Ernest  King,  chief  Assod-  tknp 

Evening  American  Publishing  Com-  "PS  tangible  capital  assets  of  Press  cameraman,  and  three  oi  and  in 


Evening  American  Publishing  Com-  "PS  tangible  capital  assets  of  Beautiful  lost  $1W,W4^  ii 

pany,  publishing  Chicago  Evening  $4,490,863.88.  and  net  “write-ups”  of  1936  Since  its  acquisition  in  1929  an 
American;  The  Times  Publishing  ii’-tangible  capital  assets  of  $58,261,-  nual  losses  have  been  reported. 
Primnanv  niiKlichina  riotrnit  Tin...-  820.44.  With  the  procceds  from  the  maga 


Company,  publishing  Detroit  Times; 
Pitt  Publishing  Company,  publishing 
Pittsburgh  Sun-Telegraph;  and  Amer¬ 
ican  Weekly,  publishing  Sunday  sup- 


the  Record’s  staff.  Jack  Kemp,  using;:  jjj  ^ 
a  telephone  installed  on  the  looLi  Hears 
furnished  a  running  description  to  pgrtec 


820.44.  With  the  proceeds  from  the  maga-  furnished  a  running  description  to  ties  poneo 

After  the  various  expenses  incident  ^i^e  offering  $1,000,000  of  Hearst  office  with  the  aid  of  William  Rogen  leave- 
to  underwriting,  filing,  taxes,  etc..  Magazines,  Inc.,  bonds  are  to  be  re-  City  Eklitor  Earle  R.  Edmiston  wieldcci  possit 
have  been  paid,  the  $22,500,000  offer-  l*T®d;  Halsey  Stuart  &  Co.  is  to  re-  a  camera.  It , 


plements.  The  parent  corporation  ing  is  expected  to  bring  proceeds  of  ceive  $3,000,000  in  repayment^  for  As  the  tide  of  battle  turned,  picket!  major 


was  paid  off  in  stock  of  its  subsidiary  $21,600,000.  This  is  intended  to  be  nioney  advanced;  Cuneo  Press  is  to  thronged  behind  the  building  and  newa 

^  _ _  _ _ AAA  AAA  _ _  C-A-A_  1_*  1 _  _  _ ■>  1 


in  the  amoimt  of  $38,738,800. 

flight  newspapers  now  under  Hearst 
Publications,  Inc.,  have  shown  operat- 


applied  as  follows: 

Retiring  outstanding  Hearst  Publi 


receive  $2,000,000  for  printing  ser-  State  highway  patrol  officers  wen ,  abanc 
vices;  purchase  of  the  building  shared  into  action  with  long  range  tear  gas;  plans 


with  the  Evening  Journal  is  to  be  bombs.  The  outpost  was  covered  a:^  tation 


Inc.,  bonds,  $12,^35^  note  completed,  at  a  cost  of  $2,253,000;  and  times  with  gas  and  tear  gas  sheB;.  it  wa 


^  £  At  »  .1  __  .  -  Ok  a  cuiva  iiiiica  Willi  Kda  ollU  ItrcU  KCia  aircu: 

T^ey^^e-**  ^  three  years.  ^he  capital  stock  and  open  accounts  and  rocks  arched  overhead.  Shotgu: 


Los  .\nge!es  Examiner . 


mortgage,  $5,400,  sinking  fund  bonds  payable  to  American  Newspapers  charges  splattered  on  the  roof  and  2'.^  Hindi 
J934  jg35  Company,  Ltd.,  from  American  News-  feet  away,  a  revolver  bullet  piercew  pictu; 

papers,  Inc.,  are  to  be  acquired,  at  a  a  building.  try  a 

.  $798,749.15  $659,444.86  $807,540.05  aci  C7i  iq  “w  j-ju  i-l, 

.  ini69SQn  170  707  17  cost  of  $1,461,671.19.  We  didn’t  see  anythmg  like  this  lay  v 


Chicago  Evening  .Imerican . 


1934 

1935 

1936 

. ..  $798,749.15 

$659,444.86 

$807,540.05 

. .  103,695.90 

129,202.17 

96,402.54 

137,133.84 

118,530.36 

88,721.93 

. .  977.972.48 

%0,332.98 

924,379.73 

..  1.193.935.32 

1,275,066.03 

1,532,093.87 

..  1,166,101.65 

866.626.51 

748,345.90 

. .  619,709.65 

641,920.03 

724,429.06 

..  461,349.13 

347,328.34 

365,580.32 

The  remainder  is  to  be  used  for  Salinas,”  one  veteran  San  Francisctj  catch 


working  capital. 


n  e  wspapermen 


“There  thi|  after 


American  Newspapers  Company,  trouble  was  sporadic  and  less  contjneoei 
Ltd.,  publishes  three  magazines  in  centrated.  This  riot  was  a  pitchetito  F 


England,  conducts  a  restaurant  and  is  battle.' 


engaged  in  other  enterprises.  Among  Those  who  took  part  in  coverage  cs  erati 


Over  the  10-year  period  for  which  (guaranteed  by  Mr.  Hearst),  $2,288,-  assets  m  St.  Donat’s  Castle  in  the  story  included  the  following: 


profit  and  loss  statements  were  re-  200  bank  loans  $650  000*’  retiring  which  was  purchased  for  iVooster  Taylor,  Hal  Burroughs,  JoiiJwill 

quired,  aU  of  the  above  named  pub-  Cosmopolitan  Newspaner  Corporation  ^24,694  and  now  appears  on  the  books  Adams.  Walt  Hosier,  Bill  Eaton  and  ^ 
lications  showed  annual  profits  exc^t  loans,  $42,500;  retiring^Times Publish-  ^268,032.  This  is  the  famous  Hearst  Flores.  San  Fra>yuco  Exa^n^: 


had  losses  ing  Company  bonds,  $1,582,583.35,  Castle  whi^,  Ae  report  states  is  ^  Vum  anTKeith  DenniU 

m  1930,  1931  and  1932,  and  the  Seattle  bank  loans  $125,000,  improvement  tsoi  ma^ntamed  for  ^o^  will  promotion  j  Etr  bt'  i 

Post-Intelligencer,  which  has  reported  note  of  $10,873.78;  retiring  Pitt  Pub- 


aimu^  losses  since  1929,  largest  of  lishing  Company  ^nds,  $612,000,  bi^ 

whinh  was  last  vanv’e  Tn  IQQii  4-U.n.  ^iioA  aaa. _ a** _ ~ 


which  was  last  year’s.  In  1936,  the  loans  $430,000;  retiring  Station  WCAE 


Castle  which,  the  report  states,  is 
maintained  for  “good  will”  promotion 
for  the  British  magazines. 

APELER  JOINS  INQUIRER 


Ernest  King  and  Pearce  Davies,  .ISMicia'-oe 


Sacramento  Bee;  Jack  French,  Boh  Girri:  tioiu 


Floyd  Healey,  Abe  Mellincoff,  Barney  Hr**: ' 
son,  Larry  Resner  and  Bob  Jones,  San  ^ 


pap«  operated '$401303.80  bon^,  iS^^^Oflo; Apejr,  who  recently  re-  '  -tHfMTan  and  Paul  Heise  Fo, 

red.”  signed  as  advertismg  manager  of  Maya'i  ana  i-aui  neis^  rw  arn' 

541J3492.87.  „f,  ‘one  News;  Robert  Landry  and  Ben  W. 

Interesting  in  this  connection  is  the  Hearst  Mavarinos  L-*  Magazine,  and  who  for  a  number  International  News;  Ted  Smith 

contract  simed  with  John  Boettiv.*r  l^gazmes.  Lie.,  seekmg  of  years  was  associated  with  the  New  Eddie  Murphy,  5an  Francisco  New;  J 

son^-law  ^ttiger,  $13,000,00(^  m  new  capital,  presented  York  Herald  Tribune  and  the  New  Welter  of  Sacramento  and  George  McCadd 

namod  niihlishar  r,t  f.  ®*3tement  showing  its  pub-  York  Times,  has  joined  the  Philadel-  San  Francisco,  United  Press;  Doug  Un 

liaenrer  wt>rBl  mnnfk  *  °  A  lications  in  the  United  States  to  have  phia  Inquirer  as  manager  of  advertis-  Francis  Stewart,  5on  i^oncuco  C  • 

tig^er  several  months  ago  A  copy  grossed  an  operating  profit  in  1936  of  iiig  of  the  Sunday  magazine  a  new  ^aii.  Pathe  Newsreel;  to 

of  the  agreemrat  is  appended  to  the  84  442  698^1  tKo  laMAe*  mon  ^  r  •  a  u  *  j  Lying,  Hearst  Metrotone  News;  J-  McH« 

me  the  largest  since  1929.  name  for  which  is  to  be  announced  i  N,.w«reei:  Tame.  Ikach.  Modt 


letin;  Frank  Vail,  Pathe  Newsreel; 
Lying,  Hearst  Metrotone  News;  J-  Menem 


reg^ti-a^n  steternVt  Tf  ^1  1  ™  the  largest  since  1929.  name  for  which  is  to  be  announced  S’rs;:,“N;w7reel*  James 

thaf  Mr  estate  operations  resulted  in  shortly.  His  headquarters  will  be  in  Bee;  Don  Gilbert  aid  WiU  F.  Regan,  5 


that  Mr  -  iu  - — ^  resuiieu  m  snoiTiy.  tus  neauquarters  wm  oe  m  Bee;  Don  Gi 

three- year  an  outlay  of  $377 ,200.37  over  income,  the  New  York  office  of  the  Inquirer,  mento  Union. 
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SjCORONATION  SPURS  PRESS  RIVALRY 

»t>i|£]aborate  Plans  Include  Rumored  Transatlantic  Flis^ht  by  Dick  Merrill  and  Use  of  Airship 
Hindenburg  to  Expedite  Photos  to  U.  S. — Picked  Staffs  Massed 


Com 

•  1I7ITH  one  of  the  most  colorful 

,  V V  celebrations  in  modern  times, 

^v''*  'ti*  coronation  of  a  King  and  Queen 
“r  '^of  England,  only  two  weeks  away,  the 
^'^'’^forces  of  the  American  press  are 
®  P*''^n»bilizing  their  ingenuity  and  re- 
™  *!>♦  sources  to  meet  competition  in  a  news 
**  '  picture  derby  where  everything 


iTTf  will  count 

I  in4«  giant  stream  of  publicity  has  been 


wtk 

shoiSI 

apM 

straS 
leqd 
at  4 

y. 

ts,! 

nnt  4 

u 

om|d 


flowing  through 
the  pages  of  the 
press  of  this 
country  with  the 
result  that  read¬ 
ers  are  anxious 


M 

Wm.  Hilluan 

incuct- 

'Winets  to  follow  the 
all  oi:  progress  of  the 
gai  crowning. 

Newii!  Elaborate  plans 
“ds  ol^have  been  made  Harry  Flory 

imticaibj  news  and 

d  vol-|  pbotographic  agencies  to  get  the  best 
forew  posable  coverage.  Although  general 
plans  of  operations  have  been  an¬ 
nounced,  the  details  of  picture  and 
news  transportation  are  still  largely 
secrets. 

to  While  this  mystery  prevails,  rumors 
have  sprung  up  which  indicate  that 
■puba  the  coronation  will  introduce  to  the 
as  he)*  American  press  a  new  and  highly 
whichi  spectacular  mode  of  coverage. 

^  tt:'  One  of  the  most  interesting  but  im- 
«d.  confirmed  rumors  is  that  Dick  Merrill, 
ciatnid  Eastern  Airlines  pilot,  who  last  year 
b  hast  flew  both  ways  across  the  Atlantic, 
frooni  will  make  a  non-stop  flight  from  Lon- 
1  don  to  New  York  with  still  and  mo- 
asod-i-  tion  pictures  both  in  black  and  white 
ree  oii  and  in  color.  According  to  the  report 
“aiiiR  he  will  fly  imder  the  sponsorship  of 
rooff  Hearst  pictures.  Eastern  Airlines  re- 
fo  ported  that  Merrill  had  applied  for 
ogers|  leave-of-absence  which  would  make 
ieldedd  posible  such  a  flight. 

It  was  learned  this  week  that  the 
ickets  major  newspaper  picture  agencies  and 
3nd  newsreel  companies  had  decided  to 
w*®'  abandon  some  of  their  competitive 
IT  g“  plans  for  cooperative  picture  transpor- 
*  Mon.  They  have  applied  separately, 
shett  it  was  said,  to  the  German  Zeppelin 
company  to  have  the  departure  of  the 
Hindenburg  delayed  24  hours  so  that 
pictures  might  be  carried  to  this  coim- 
by  aboard  her.  The  cost  for  this  de¬ 
lay  will  be  about  $6,000.  In  order  to 
nciscS  catch  the  airship  with  pictures  even 
after  a  delay  of  24  hours,  it  will  be 
“wessary  to  fly  directly  from  London 
to  Frankfort.  It  was  reported  that 
fbis  flight  would  be  done  coop¬ 
eratively. 

If  this  plan  materializes,  the  pictiu'es 
*ill  be  dropped  from  the  Hindenburg 
M  she  passes  over  Newark  Airport, 
^re  will  be  a  special  customs  officer 
to  pass  on  them.  They  will  then 
be  rushed  to  New  York  for  rapid  na- 
bonal  distribution. 

P  ■  However,  no  matter  if  both  of  these 
plans  are  carried  out,  they  will  have 
“St  their  glamor  through  the  earlier 
.  pf  wired  photos.  The  evening 

h  aii  papers  in  the  East  and  the  mornings 
Jao  m  the  West  will  be  the  first  to  get 
pictures  of  the  coronation.  Urey  will 
ui-Bt  to  arrive  in  New  York 

lieoii  -“rfly  after  8  A.M.,  which  is  1  o’clock 
Hf.;,  in  the  afternoon  London  time,  the 
'f"  ®P«ing  time  of  the  R.C.A.  photo- 
radio  circuit.  There  will  be  little 
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compietition  for  wire  as  a  recent  rul¬ 
ing  has  disallowed  preferences  and 
urged  the  exchange  of  pictures  for 
the  best  and  most  equal  service. 

According  to  Marcelle  H.  Wallen¬ 
stein,  director  of  Planet  News  picture 
service  of  London,  no  flash  bulbs  will 
be  used  by  photographers  in  West¬ 
minister  Abbey  during  the  ceremony 
there. 

“In  the  first  place,”  he  explained, 
“only  eight  photographers  will  be  as¬ 
signed  to  places  inside  the  Abbey. 
Several  of  them  will  be  concealed  in 
false  pillars,  painted  to  resemble  the 
old  stone  work,  and  the  others  will 
work  from  hidden  niches  carefully 
blended  with  the  Abbey  architecture. 
They  will  ‘shoot’  the  coronation  scene 
through  narrow  slits,  using  hypersen¬ 
sitive  glass  plates  specially  coated  the 
night  before. 

“Within  half  an 
hour  of  the  coro- 
nation  cere- 
mony,”  Mr.  Wal- 
1  e  n  s  t  e  i  n  pre- 


can  pictxu-e  agencies  in  London,  while 
the  remainder  will  represent  the  Brit¬ 
ish  Empire  press,  the  larger  Conti¬ 
nental  agencies  and  the  newsreels. 

Mr.  Wallenstein  estimated  that  18 
or  20  pictures  of  the  coronation  cere¬ 
mony  in  the  Abbey  and  the  street 
pageantry  to  follow  would  be  trans¬ 
mitted  by  radio  to  New  York.  About 
one  hour  will  be  required  to  send 
each  picture. 

It  was  also  reported  that  television 
will  play  a  part  in  the  coronation. 
It  has  been  annoimced  that  specially 
designed  cameras  will  be  placed  along 
the  path  of  the  procession.  The  cam¬ 
eras  will  transmit  impulses  which  will 
be  picked  up  and  broadcast  through 
radio  for  the  benefit  of  those  in  Lon¬ 
don  who  have  television  receiving  sets. 
Most  of  these  sets  have  been  installed 
in  the  larger 
hotels  where 
guests  will 
view  the  proces¬ 
sion. 

Coverage  plans 


Webb  Mili  er 

dieted,  “newspa¬ 
pers  in  Paris  and 
Berlin  will  be  on 
the  streets  with 
pictures  of  the  FbankK.ng 

event,  trans¬ 
mitted  by  wire  and  radio.  Completed 
pictures  will  reach  Australia  by  beam 
radio  transmission  about  two  hours 
after  the  ceremony.” 

Altogether,  about  400  photographers 
would  be  assigned  to  cover  the  vari¬ 
ous  aspects  of  the  coronation,  Mr. 
Wallenstein  estimated,  and  all  of  them 
would  require  credentials  issued  by  a 
special  committee  appointed  by  the 
Duke  of  Norfolk.  Of  the  eight  pho¬ 
tographers  to  be  admitted  to  West¬ 
minster  Abbey  for  the  coronation 
proper,  a  ceremony  lasting  three 
hours,  one  will  represent  four  Ameri- 


E.  J.  Neil 


J.  K.  Smith 

have  been  an¬ 
nounced  in  part 
by  some  of  the 
largest  news  and 
photographic 
agencies. 

Guiding  and  directing  the  Associ¬ 
ated  Press  coverage  of  the  coronation 
by  scores  of  reporters,  writers,  edi¬ 
tors  and  photographers  will  be  Frank 
King,  London  chief  of  bureau,  who 
knows  British  custom  and  ceremony 
from  long  acquaintance. 

AP’s  London  biureau  is  its  largest 
foreign  office.  It  has  its  own  building 
at  20  Tudor  Street,  just  a  block  off 
Fleet  Street,,  in  the  midst  of  the 
English  newspaper  world.  It  is 
equipped  as  a  clearing  house  of  Euro¬ 
pean  news,  with  batteries  of  tele¬ 
phones  for  incoming  news  and  a  score 


Coronation  Traffic 
Newspaper 

By  Allan  Delafons 

C''  ORONATION  traffic  arrangements 
for  May  12  provided  a  nasty 
problem  for  London  newspaper  pub¬ 
lishers  planning  to  provide  the  im¬ 
mense  crowds  that  will  line  the  streets 
from  the  evening  of  May  11  imtil 
after  the  procession  on  May  12  with 
special  editions  of  morning  newspapiers 
and  spot  editions  of  evenings  carrying 
pictiures  and  stories  of  the  ceremony 
and  procession. 

Transport  to  selling  points  in  Lon¬ 
don  streets,  as  well  as  to  metropoli¬ 
tan  railway  termini  for  provincial 
coverage,  had  been  arranged  when  the 
Commissioner  of  Police  decided  to 
close  the  Central  London  area  to  all 
traffic,  except  pedestrians,  police  cars 
and  ambulances,  from  midnight  May 
11  to  midnight  May  12.  Morning 
newspapers  met  this  by  arranging  to 
print  earlier  than  usual  and  to  supply 
wholesaler-distributors  before  mid¬ 
night,  more  than  two  hours  earlier 
than  usual. 


Rules  Ban 

Vans  for  24  Hours 

A  conference  between  circulation 
managers  and  police  was  held  and 
newspaper  trucks  are  now  to  be  given 
windshield  badges  which  will  pass 
them  into  the  closed  areas  until  2 
a.  m.  May  12  as  far  as  places  on 
the  actual  processional  route  are 
concerned  and  imtil  three  hours 
later  for  points  in  the  outer  closed 
area. 

This  plan  gives  the  May  12  morn¬ 
ing  newspapers  a  fair  break  for  their 
street  distributions  and  for  getting 
newspapers  on  trains.  For  the  eve¬ 
nings,  which  have  planned  point  by 
point  descriptive  reports  and  pic¬ 
tures  and  expected  a  steady  sale  for 
every  edition,  the  position  is  still 
difficult.  If  complete  closure  of  the 
whole  central  area  is  maintained  for 
24  hours — as  at  present  planned  by 
Scotland  Yard — the  only  solution  for 
the  newspapers  would  be  to  rely  on 
street  sellers  getting  through  the 
crowds  with  supplies  to  their  selling 
points. 


of  automatic  cable  printers  to  trans¬ 
mit  copy  to  the  United  States.  On 
Dec.  10,  the  day  Edward  VIII  abdi¬ 
cated,  the  bureau  reeled  off  30,546 
words,  enough  to  fill  a  fair-sized  book. 

Long  in  advance  of  the  coronation, 
the  AP  Feature  Service  prepared  ma¬ 
terial  and  pictures  dealing  with  every 
conceivable  angle  of  the  ceremony  and 
its  background. 

AP  reporters 
will  be  stationed 
in  all  important 
sections  of  Lon¬ 
don,  May  12, 
prepared  for  any 


K.  Knickerbocker 

contingencies. 

Miss  Adelaide 
Kerr,  Paris- 
trained  fashion 

Kari.  von  Wieganu  expert  of  the  AP 
and  head  of  the 
fashions  and  fashions  picture  services 
for  a  year  and  a  half,  already  is  in 
London  reporting  what  the  queen,  the 
duchesses  and  women  in  general  plan 
to  wear  for  the  coronation. 

Reporters  and  editors  whose  names 
have  been  identified  with  the  cover¬ 
age  of  practically  every  big  newt 
story  that  has  broken  in  Europe  since 
the  war  have  been  assigned  by  the 
United  Press  to  cover  the  coronation 
and  the  many  colorful  events  leading 
up  to  it. 

From  a  vantage  point  directly  above 
the  king’s  throne  in  Westainster 
Abbey,  Webb  Miller,  famous  war  cor¬ 
respondent  and  European  news  man¬ 
ager  of  the  United  Press,  will  write 
a  running  story  of  the  ceremony,  pass¬ 
ing  his  news  out  to  reporters  manning 
private  telephone  lines  into  the  Lon¬ 
don  headquarters  of  UP  in  Fleet 
Street. 

Other  news  sources  which  will  re¬ 
quire  special  telephone  installations 
on  Coronation  Day  include  Parliament 
Square,  Piccadilly  Circus,  Trafalgar 
Square,  Whitehall,  Victoria  Embank¬ 
ment,  Regent  Street,  Oxford  Street, 
and  Hyde  Park — the  route  of  the 
coronation  procession. 

Although  Webb  Miller  will  be  in 
charge  of  the  main  story  at  the  Abbey, 
responsibility  for  directing  UP’s  big 
staff  during  coronation  week  will  fall 
mainly  on  Harry  Flory,  assistant 
European  news  manager;  and  Clifford 
L.  Day,  London  bureau  manager. 

Among  the  other  sixteen  full-time 
UP  London  staff  men  assigned  to  the 
coronation  are  such  well-known  sig- 
natiures  as  Henry  Tosti  Russell,  Fred¬ 
erick  Kuh,  the  international  political 
expert;  Harry  L.  Percy,  who  has  cov¬ 
ered  activities  of  the  royal  family  for 
ten  years;  Robert  Dowson,  Count  Rob¬ 
ert  Keyserlingk,  Dan  Rogers,  and 
Reuell  Moore. 

From  Paris  the  UP  is  sending  its 
well-known  style  and  feature  writer. 
Miss  Mary  Fentress,  to  cover  the  many 
social  events  of  coronation  week.  Miss 
Fentress  at  present  is  covering  the 
activities  of  Mrs.  Wallis  Warfield 
Simpson  in  France. 

The  United  Press  said  it  was  too 
early  to  release  the  names  of  the 
numerous  special  writers  —  British 
novelists  and  members  of  the  British 
(Continued  on  page  33) 
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27  Dismissals  Reopen  L.  L  Press 

Strike  After  Contract  Was  Signed 


Battle  scene  at  plant  of  Long  Itland  Daily  Preu  when  striking  editorial  workers 
and  about  150  sympathisers  attempted  to  prevent  mechanical  workers  from 
entering  the  plant  by  blocking  the  entrance. 


The  newspaper  guild  unit  of  the 
Jamaica  Long  Island  Daily  Press 
Thursday  ctnnounced  that  the  three- 
week-old  strike,  which  had  sup¬ 
posedly  been  terminated  earlier  in 
the  week  by  a  signed  agreement,  was 
again  on  and  that  strike  activities 
would  be  resumed  immediately. 

This  followed  a  meeting  that  after¬ 
noon  between  the  management  and 
representatives  of  the  guild  in  the  of¬ 
fice  of  Charles  Goldman,  counsel  for 
the  Press,  at  which  the  management 
was  asked  if  they  would  reinstate 
every  striker.  The  management  re¬ 
fused  and  pointed  out  that  it  was 
their  right  under  the  “management 
clause”  inserted  in  the  agreement 
signed  Monday. 

Wednesday  afternoon  the  manage¬ 
ment  sent  a  schedule  to  strike  head¬ 
quarters  designating  the  men  who 
were  to  return  to  work  and  at  what 
time.  Twenty-seven  of  the  62  strikers 
were  told  to  call  on  Saturday  for  their 
check  for  wages  from  Wednesday 
when  they  theoretically  returned  to 
work.  Reason  for  dismissal  was  given 
as  curtailment  for  economy. 

Mayor  LaGuardia,  on  appeal  of  the 
strikers,  intervened  last  weekend  in 
the  strike  after  several  persons  had 
been  seriously  injured  in  a  riot  Satiur- 
day  morning.  The  riot  followed  the 
refusal  of  the  management  to  abide 
by  a  ruling  of  an  arbitration  commit¬ 
tee  consisting  of  three  clergymen. 
Everything  was  acceptable  including 
wage  minimums,  clesed  shop,  and 
hours,  the  management  contended, 
except  for  the  omission  of  the  “man¬ 
agement  clause.” 

The  clause,  which  was  inserted  after 
a  three-hour  conference  in  the  may¬ 
or’s  office,  Monday,  follows: 

“Nothing  in  this  agreement  shall  be 
construed  to  impair  or  invade  the 
right  of  the  Press  to  determine  in 
good  faith  the  journalistic  competency 
of  employes  in  the  editorial  depart¬ 
ment  of  toe  Press,  or  toe  right  of  toe 
management  in  good  faith  to  dismiss 
toe  employe  for  cause,  including  dis¬ 
charges  in  good  faith  by  reason  of 
changes  or  discontinuance  of  coverage, 
features  or  departments,  as  well  as  by 
reason  of  curtailed  operation  to  effect 
economies,  or  by  reason  of  any  other 
editorial  policy  adopted  by  the  Press 
in  good  faith,  but  in  such  cases  (cur¬ 
tailed  operation  to  ^ect  economies 
or  adoption  of  other  editorial  policies) 
the  employe  will  be  discharged  on  a 
seniority  l^is  and  will  be  placed  on  a 
priority  list  and  will  be  re-employed 


as  vacancies  occur,  on  a  seniority 
basis. 

“The  Press  agrees  not  to  discharge 
except  as  above  stated.” 

Hiilip  Hochstein,  editor,  stated 
Thursday  that  this  clause  allowed  toe 
management  to  curtail  toe  staff  for 
economy.  He  said  that  the  Press  was 
overstaffed  before  toe  strike  began 
and  that  16  of  the  number  to  be  dis¬ 
missed  had  been  there  less  than  a 


TO  NAME  PHOTO  CONTEST 
WINNERS  NEXT  WEEK 

JUDGING  uf  entries  in  Editor 
&  Publisher’s  Annual  News 
Photo  Contest  will  take  place 
Monday,  May  3,  at  the  Union 
League  Club,  New  York,  where 
the  pictures  will  be  hung  in  the 
exhibition  gallery. 

Four  hundred  and  thirty-eight 
entries  from  50  newspapers  and 
photo  services  are  entered,  many 
more  than  were  submitted  in  the 
first  contest  held  last  year. 

A  distinguished  group  of  judges 
will  select  the  winners.  They 
are:  Edmond  Hartnett,  city  edi¬ 
tor,  /Veto  York  Sun;  Wesley  Price, 
picture  editor,  Neic  York  W'orld- 
Telegram;  Richard  Crandell,  pic¬ 
ture  editor.  New  York  Herald 
Tribune;  Amster  Spiro,  city  edi¬ 
tor,  New  York  Journal;  William 
White,  picture  editor.  New  York 
News;  and  James  W.  Barrett,  edi¬ 
tor,  Press-Radio,  and  former  city 
editor.  New  York  World.  Bruce 
Rae.  assistant  managing  editor. 
New  York  Times,  originally  listed 
as  a  judge,  will  be  unable  to  serve. 

Names  of  the  winners  and  the 
winning  pictures  will  be  carried 
in  next  week’s  Editor  &  Pub- 


NORMAN  HAPGOOD' 
IS  DEAD  AT  69 


Succumbs  in  Hospital  Follow^, 
Operation — Former  Editor  of  Col 
lier’s,  Harper’s  Weekly 
Hearst’s  Magazines 


Radio  Writers  Protest 


Censorship  Implications 


Chicago,  April  28 — Taking  excep¬ 
tion  to  the  censorship  implications 
contained  in  an  article  entitled  “News 
of  toe  Air,”  by  Richard  Sheridan 
Ames  in  a  January  issue  of  toe  Sat¬ 
urday  Evening  Post,  members  of  toe 
executive  committee  of  toe  Associa¬ 
tion  of  Radio  News  Elditors  and  Writ¬ 
ers  at  a  meeting  here  Simday  adopted 
a  resolution  calling  upon  the  Post  to 
bring  “toe  true  facts  pertaining  to 
radio  news  writing”  to  the  attention 
of  its  readers. 


One  of  the  injured  men  being  treated 
after  the  riot  at  plant  of  Long  Island 
Daily  Press  last  week. 


j'ear  and  were  toe  lowest  paid  which 
showed  that  this  was  no  attempt  to 
get  a  cheaper  staff. 

At  6:30  Saturday  morning,  about 
150  pickets  massed  outside  toe  Press 
plant  in  an  attempt  to  deter  toe 
mechanical  workers  from  entering 
the  building.  In  toe  street  fracas 
which  ensued,  several  persons  and 
three  policemen  were  injured,  and  a 
half  dozen  women  were  treated  for 
hysteria  and  cuts  and  bruises. 

According  to  reports,  toe  pickets 
blocked  toe  entrance  to  toe  plant  and 
a  call  for  police  brought  a  squad. 
The  trouble  started  when  ptolice 
started  to  open  a  path  through  toe 
picket  line.  Meanwhile  toe  mechan¬ 
ical  workers  withdrew  and  conferred 
at  a  nearby  restaurant.  They  felt 
tliat  although  their  contract  required 
them  to  work,  it  did  not  call  for  them 
to  risk  injury.  They  continued  to 
work  after  order  was  restored. 


The  resolution  also  stated:  “That 
toe  executive  committee  of  ARNEW 
be  placed  on  record  as  saying  to  the 
American  public  that  never,  to  our 
collective  knowledge  of  toe  recog¬ 
nized  profession,  has  any  censorship 
of  radio  news  by  radio  sponsors  been 
tolerated  or  even  suggested.  That 
ARNEW  be  placed  on  record  as  pledg¬ 
ing  itself  and  its  members  collectively 
and  individually  to  toe  continued 
truthful  and  honest  presentation  of 
news  items  at  all  times.” 

Culminating  a  long  and  heated 
argument,  toe  executive  committee 
voted  to  bar  press  service  men  from 
holding  executive  office  in  toe  asso¬ 
ciation.  As  a  result,  the  committee 
accepted  the  resignations  of  Ted 
Christie,  Universal  and  International 
News  Service;  W.  J.  Haggen,  United 
Press;  and  Dickson  Stewart,  Trans¬ 
radio.  Prior  to  this  action.  President 
John  Van  Cronkhite,  of  Van  Cronk- 
hite  &  Associates,  offered  to  resign 
his  post  because  of  his  present  con¬ 
nection,  but  the  committee  reftised 
and  extended  him  a  unanimous  vote 
of  confidence.  Under  toe  proposed 
new  set  up,  press  service  men  will  be 
represented  in  toe  association  by  an 
advisory  committee. 

Mr.  Van  Cronkhite  explained  press 
service  men  were  bcured  in  order  “to 
get  away  from  domination  by  press 
association  representatives  and  to 
have  toe  association  nm  entirely  by 
radio  men  themselves.” 


Norman  Hapgood,  69,  whose  car- 
as  a  newspaperman,  magazine 
and  author  covered  more  than 
years,  died  April  29  in  New  Yc-. 
Hospital,  where  he  had  gone  a 
before  for  a  slight  operation. 

Mr.  Hapgood,  who  was  fomari- 
editor  of  Hearst’s  International  Col 
lier’s,  and  Harper’s  Weekly,  and  a  fc 
mer  Minister  to  Denmark,  had  sen. 
recently  as  editor  of  toe  Chriat 
Register,  Cambridge,  Mass. 

A  native  of  Chicago,  Mr.  Hapguoc 
joined  toe  New  York  Cummerc. 
Advertiser  as  dramatic  critic  so 
after  he  received  his  A.M.  degr*- 
from  Harvard  in  1893,  remaining  tht: 

10  years.  In  1903  he  became  editor  ( 
Collier’s  and  during  the  next  decs: 
he  gained  a  national  reputation  as , 
crusading  editor.  He  directed  ed: 
torial  attacks  on  many  of  the  businr- 
monopolies  and  corrupt  political  s-i 
ministrations  of  that  period. 

In  1913  he  became  editor  of  Hai 
per’s  Weekly  and  was  an  active  lup-f- 
porter  of  President  Wilson’s  pcdicie: 
In  1919  he  was  named  Minister  tcl 
Denmark  by  President  Wilson,  bu;; 
his  appointment  was  never  confinnecr 
by  toe  Senate,  though  he  server.' 
under  a  recess  appointment  for  nearlv; 
eleven  months.  His  brief  dipbmatici 
career  was  almost  as  stormy  as  his:, 
journalistic  career. 

After  his  term  in  Denmark  he  wet 
editor  of  Hearst’s  International  Maga-> 
zine  from  1923  to  1925  and  also  de¬ 
voted  much  of  his  time  to  newspape 
correspondence,  particularly  on  polit¬ 
ical  subjects. 

He  was  author  of  biographies  o:. 
Daniel  Webster,  Lincoln  and  Wash¬ 
ington  and  other  works,  including 
“The  Advancing  Hour,”  “Up  from  the 
City  Streets”  (with  Henry  Mosko- 
witz),  “Why  Janet  Should  Reac 
Shakespeare”  and  “The  Changing 
Years.” 

He  was  twice  married  and  is  sur¬ 
vived  by  his  second  wife,  Mrs.  Eliza- 
be  to  Reynolds  Hapgood,  and  four, 
children — Elizabeth,  Norman,  Jr.,  To^ 
Eyck,  all  of  New  York,  and  Mrs.  Ruth 
Tyng,  of  Brooklyn.  His  broths. ; 
Hutchins  Hapgood,  author,  almost  a: 
well  known  as  Norman,  and  anothe 
brother,  William  P.,  also  survive. 

The  funeral  was  held  May  1  h 
New  York. 


RANGERS  SEIZE  PUBLICATION 

Three  thousand  copies  of  Pension; 
and  Politics,  four-page  Jacksonville 
Tex.,  publication  described  as  thr 
work  of  a  political  pamphleteer,  wert 
confiscated  April  27  at  Wichita  Fallil 
by  Texas  Rangers,  who  arrested  t 
circulation  crew  and  detained  ll»- 
members  for  questioning.  Although'i 
not  a  regular  newspaper  it  appe*:^' 
in  newspaper  form,  and  toe  curre"  : 
issue  carrying  a  banner  line  “AlWi 
Should  Be  Impeached”  was  circulatedjl 
in  many  Texas  cities  and  at  Austiti 
in  toe  Capitol  corridors  outside  Gov-‘ 
emor  Allred’s  office.  The  govenwn 
said  Thursday  he  had  no  part  in  thi 
seizure  and  added  he  had  received  WK 
report  from  Ranger  Captain  McCor-'- 
mick  at  Wichita  Falls. 


NLRB  POLL  IN  MILWAUKEE 

Milwaukee,  Wis.,  April  29 — N.  S. 
Clark,  regional  director  here  for  Na¬ 
tional  Labor  Relations  Board,  is  con¬ 
ducting  an  election  this  week  among 
67  eligible  editorial  employes  of  Mil¬ 
waukee  Sentinel  to  determine  toeir 
bargaining  agent. 


ON  N.  Y.  GRAND  JURIES 

Among  toe  grand  jurors  chosen  thbl 
week  in  New  York  City’s  war  ^ 
rackets  was  Richard  H.  Waldo, 
of  the  McClure  Newspaper  Syndktk^ 
Charles  Presbrey,  president  of  u*| 
Frank  Presbrey  Company,  is  on  sb-i 
other  grand  jury  before  Justk*! 
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Prizes^  Premiums  or  Subscriber  Coutests 
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Newspaper  circulation  is  made  up  of 
people  .  .  .  ea^er,  opinionated  people  with 
definite  likes  and  dislikes! 

People  .  .  .  people  such  as  the  Browns 
next  door,  the  Smiths  in  the  suburbs,  Dr. 
Jones,  family  physician  and  friend,  Jim 
Tully  the  broker,  Harry  the  delivery  boy 
.  .  .  people — of  all  classes-  -interested  in 
news  of  their  community,  their  city,  the 
state,  the  nation,  the  world ! 

When  these  people  make  a  free-will 
choice  of  a  newspaper,  buy  it  uninfluenced 
by  prizes,  premiums  or  contests,  then  that 
newspaper  has  real  circulation  . . .  tangible, 
valuable  circulation. 

And  when  a  newspaper  inspires  con¬ 
fidence  by  its  accuracy,  fairness  and 
complete  coverage  of  news,  its  circulation 
fjrows.  Steadily,  consistently  it  attracts 
loyal,  permanent  readers  .  .  .  becomes  im¬ 
portant  in  the  day’s  routine  ...  a  necessity. 

The  Philadelphia  Evening  Bulletin  is 
that  kind  of  newspaper.  A  home  news¬ 
paper  edited  to  insure  careful  reading, 
complete  reading  .  .  .  offered  to  readers  on 
merit  alone! 

Home  interests  have  shaped  its  policies. 
Home  needs  have  molded  its  prof^ram. 
The  confidence  of  the  home  has  been  the 
foundation  upon  which  it  has  been  built. 

Bulletin  circulation,  521,057  for  19.36! 


More  than  half-million  cash  customers 
daily  in  the  Philadelphia  area  .  .  .  the 
Western  World’s  greatest  center  of  single¬ 
family  homes ! 

The  Bulletin  reaches  78.9%  of  Phila¬ 
delphia  families  of  every  income;  89'^  of 
families  with  incomes  of  $3,000  or  more; 
94%>  of  families  with  incomes  of  $10,000  or 
over*  .  .  .  families  who  love  their  homes 
and  buy  endlessly  for  them! 

To  the  advertiser.  The  Bulletin  offers 
a  unique  opportunity.  It  ^ives  him  almost 
complete  coverage  of  the  vast  Philadelphia 
home  market  at  one  of  the  lowest  costs  per 
reader  in  the  nation. 

It  provides  him  with  a  newspaper  in 
which  reader  confidence  in  its  news 
columns  leads  to  confidence  in  its  adver¬ 
tising  pages. 

It  furnishes  the  advertiser,  too,  with  a 
newspaper  so  thoroughly  read  by  its 
subscribers  that  his  message  has  the 
greatest  opportunity  to  be  seen. 

Nowhere  else  in  .America  can  the 
advertiser  find  such  a  favorable  news¬ 
paper  condition. 

Let  your  Advertising  Agency  tell  you 
about  The  Bulletin’s  supremacy  in 
America’s  greatest  market  of  single¬ 
family  homes  .  .  .  about  the  confidence  of 
Philadelphians  in  this  newspaper: 


All  net  paid!  The  greatest  daily  circula¬ 
tion  in  Philadelphia!  The  third  largest 
daily  newspaper  circulation  in  the  nation! 

...  The  largest  daily  newspaper 
circulation  in  America  obtained  without 
prizes,  premiums  or  subscriber  contests! 


.  .  .  How  this  reader  confidence  is 
reflected  in  returns  from  advertising 
carried  in  The  Bulletin !  Profitable 
business  awaits  you  in  Philadelphia’s 
billion-dollar  home  market. 

*From  a  Survey  of  A.  A.  A.  A. 


.  .  . .  ( 

ustke  nearly  read) 
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IS.  Y.  Mirror  Establishes 
JSew  Wage,  Hour  Scales 

"Hie  New  York  Daily  Mirror  recent¬ 
ly  posted  for  its  editorial  employes  a 
bulletin  covering  wages,  hours,  and 
working  conditions.  The  arrange¬ 
ment  provides  a  five-day  forty-hour 
week  with  dismissal  pay,  overtime 
pay,  sick  leave  and  new  minimum 
wage  scales. 

The  newspaper  management  states 
that  the  announcement  establishes  the 
same  conditions  existing  on  other 
New  York  papers.  Milton  Kaufman, 
secretary  of  the  New  York  Guild, 
which  has  been  negotiating  with  the 
Mirror  management,  said  that  the 
bulletin  puts  into  effect  conditions 
established  on  the  New  York  Ameri¬ 
can  and  Journal  some  time  ago. 

The  American  and  Journal  bulle¬ 
tin  calls  for  a  minimum  wage  of  $25 
for  reporters  for  the  first  year  of  em- 
plosrment.  After  that  the  minimum  is 
raised  to  $35,  after  the  second  year  to 
$45,  and  after  the  third  year  to  $55. 

A  $60  minimum  is  set  for  rewrite 
men,  copy  readers,  artists,  photog¬ 
raphers,  department  editors  and  assis¬ 
tant  editors. 

For  junior  editors,  such  as  graduate 
office  boys  doing  semi-editorial  work, 
the  pay  is  $30  for  the  first  year,  $35 
for  the  second  year  and  $40  after  two 
years.  Copy  boys  receive  a  minimum 
of  $15  for  the  first  year,  $18  after  the 
first  year  and  $21  after  the  second 
year.  Two  weeks’  vacation  with  pay 
and  sick  leave  is  provided. 

Arrangements  for  dismissal  pay  are: 
after  more  than  six  months’  work  and 
less  than  one  year  two  weeks’  pay  is 
granted;  more  than  one  year  of  em¬ 
ployment  draws  three  weeks'  pay: 
more  than  three  years  and  less  than 
five  draws  six  weeks’  pay;  more  than 
five  and  less  than  ten  draws  three 
months’  pay;  after  10  years,  six 
months’  pay. 

Flushing  Journal  Trial 
Ends — iVo  Defense  Given 

The  hearing  of  the  application  of 
the  Flushing  (L.  I.)  North  Shore 
Journal  for  a  permanent  injunction 
to  restrain  the  four  imions  which 
have  been  on  strike  there  since  last 
November  from  picketing  and  for 
$50,000  damages  was  ended  Monday. 

Approximately  10  days  were  spent 
by  Frank  L.  Giusti,  Journal  coimsel. 
in  presenting  witnesses  before  Justice 
Mitchell  May  in  Queens  Coimty  Su¬ 
preme  Court,  Jamaica.  The  union 
attorneys  offered  no  defense. 

Briefs  are  to  be  filed  May  5  and 
Justice  May  is  expected  to  hand  down 
his  decision  in  about  two  weeks. 

Dean  Palmer,  principal  stockholder 
in  the  Journal,  sailed  for  Bermuda 
Wednesday  to  visit  his  brother  taken 
suddenly  ill  there. 


DEBITS 

...  to  individual  ac¬ 
counts  are  running  well 
ahead  of  last  year  and 
Louisville  Bank  De¬ 
posits  are  at  an  all-time 
high  .  .  .  Concentrate  on 
this  profitable  market 
thru  .  .  . 

THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 

^  WHAS  it 


KNOX  GRANTS  5-DAY  WEEK 


Chicago  Daily  News  Staff  Also  Gets 
Longer  Vacations 

Chicago,  April  27 — Members  of  the 
Chicago  Daily  News  editorial  depart¬ 
ment,  by  mutual  agreement  with  the 
management,  will  work  a  five-day 
week  of  40  hours,  effective  at  once, 
and  those  with  three  or  more  years 
of  service,  will  be  given  three- week 
vacation  periods  each  year.  Col.  Frank 
Knox,  Daily  News  publisher,  told 
Editor  &  Publisher  today. 

Decision  to  work  a  five-day  week 
was  arrived  at  by  staff  members,  after 
they  had  been  given  their  choice  of 
a  40-hour  week  of  five  days,  or  a 
shorter  working  day  for  six  days.  Col. 
Knox  stated. 

In  the  past,  the  Daily  News  has 
granted  two-week  vacation  periods 
during  the  summer.  Under  the  new 
plan  staff  members  will  take  their 
vacations  throughout  the  year.  This 
arrangement  is  also  in  accordance 
with  staff  wishes  as  expressed  by  vote. 
Staggered  working  schedules  will  be 
adopted  to  permit  the  five-day  week 
and  three-week  vacations,  without 
adding  members  to  the  staff.  Col. 
Knox  explained. 

“Both  policies  are  the  result  of  mu¬ 
tual  arrangement,  without  additional 
staff  members,”  he  said.  “We  expect 
everybody  will  cooperate  and  main¬ 
tain  the  same  high  level  of  work.” 

The  Daily  News  six  months  ago 
adopted  a  minimum  weekly  wage 
scale  of  $50  for  editorial  workers  with 
three  years’  experience. 

El  Paso  Herald-Post 

Signs  With  Guild 

The  El  Paso  (Tex.)  Herald-Post, 
April  28,  announced  the  signing  of 
what  it  termed  the  first  contract  in 
Texas  with  the  newspaper  guild. 
This  is  the  tenth  Scripps-Howard 
newspaper  to  sign  with  the  guild. 

The  announced  contract  provides 
for  a  five-day  40-hour  week  and  sev¬ 
erance  pay.  No  mention  is  made  of  a 
preferential  shop.  Minimum  wages 
of  $35  were  fixed  for  editorial  workers 
of  three  years’  experience  and  $40 
for  five  years  or  more. 


HOWARD  SUPPORTS  CIO 

Speaking  before  a  meeting  of  the 
Empire  Typographical  Conference  in 
Jamestown,  N.  Y.,  Charles  P.  Howard, 
president  of  the  International  Ty¬ 
pographical  Union,  stressed  the  im¬ 
portance  of  the  CIO  and  what  he 
termed  its  progress.  Howard,  backing 
up  Lewis  and  the  CIO,  viewed  the 
dispute  between  that  organization  and 
the  A.  F.  of  L.,  asserting  that  the 
CIO  had  enroled  more  than  a  million 
in  the  printing  industry  in  the  last 
year. 


300,000 

NET  PAID  DAILY  CIRCULATION 

GUARANTEED 
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Newark  Star-Eagle.  Block 
Paper,  Signs  With  Guild 

Newark,  N.  J.,  April  27— The  New¬ 
ark  Newspaper  Guild,  a  local  of  the 
American  Newspaper  Guild,  and  the 
Newark  Star  Publishing  Co.,  headed 
by  Paul  Block,  publisher  of  the  Star- 
Eagle,  today  entered  into  a  one-year 
contract  providing  for  a  5-day,  40- 
hour  week,  minimum  salaries  and 
covering  other  working  conditions  of 
editorial  employes. 

Henry  J.  Auth,  vice-president  and 
general  manager,  signed  for  the  pub¬ 
lishing  company,  while  Agnes  Fahy, 
chairman  of  the  guild  negotiations 
committee,  Victor  Pasche,  national 
guild  treasurer,  and  Douglas  McKay, 
also  a  committee  member,  signed  for 
the  guild. 

The  contract  covers  working  con¬ 
ditions  of  all  editorial  employes  ex¬ 
cept  the  managing  editor;  provides  a 
5-day,  40-hour  week  for  all  editorial 
employes  except  executives,  and  fixes 
minimum  weekly  pay  rates  at  $50  for 
city  staff  members  of  five  years  or 
more  experience,  and  $40  for  sub¬ 
urban  staff  members  of  four  years  or 
more  experience.  Minimums  start 
from  $25  and  $20  respectively  for  the 
two  classes  of  employes.  No  provi¬ 
sion  is  made  for  a  closed  or  prefer¬ 
ential  shop.  Vacations  with  pay,  sick 
leave,  and  dismissal  indemnities  are 
also  provided. 

It  was  stated  that  the  publisher 
agrees  that  he  shall  not  discharge  or 


otherwise  discriminate  against 
employe  because  of  guild  mernhw! 
ship  or  guild  activity. 


MAILERS  QUIT,  DELAY  PAPE| 

Delivery  of  the  Newark  (N.  ji 
Ledger  was  held  up  approxinuti 
two  hours  on  Monday  when  it 
a  change  from  its  own  delivery  servin 
to  that  operated  by  the  Essex  Counh 
News  Delivery  Co.  Four  mailers^! 
thought  that  the  change  would  set 
injurious  precedent  left  their  jobs  j\a 
as  the  paper  came  down  for  wrapi^ 
and  caused  the  delay.  S.  L  New. 
house,  publisher,  explained  that  tb 
Ledger  has  been  ordered  to  d(^ 
through  the  delivery  company  in  sc. 
cordance  with  a  contract  that  had 
been  signed.  The  court  ordend 
that  there  could  be  no  strikes  on  thi 
part  of  union  workers  and  if  thq 
did  they  would  be  held  in  contei^ 
Mr.  Newhouse  said. 


FULL  VACATION  PAY  RESTORED 

Resumption  of  two  weeks  vacatioBt 
with  pay  effective  this  summer,  war 
announced  this  week  by  George  E I 
Booth,  publisher  of  the  Worcester  I 
(Mass.)  Telegram  and  Evening  (k- ; 
zette.  Employes  who  have  been  witk 
the  papers  two  years  or  longer  will , 
receive  two  weeks  vacation;  those  ( 
employed  one  to  two  years,  10  days, 
and  those  employed  from  six  months 
to  one  year,  one  week.  A  week's 
vacation  with  pay  has  been  the  rule  ■ 
during  the  depression. 


Worcester,  Massachusetts 

IMPORTANT! 

Worcester  Market  readers  have  written  an  im¬ 
portant  revision  to  a  familiar  statement  of  fact. 
The  average  net  paid  daily  circulation  of  the 
Telegram-Gazette  is  now 


MORE 

THAN 


100,000 


In  the  city  of  Worcester  and  the  average 
18-mile  retail  trading  area  ALONE! 

For  more  than  nine  years  the  average  net  paid 
daily  circulation  of  the  Telegram-Gazette  has  ex¬ 
ceeded  100,000. 

Now,  in  the  city  of  Worcester  and  Worcester’s 
average  18-mile  retail  trading  zone  as  defined  by  the 
.\udit  Bureau  of  Circulations — IN  THIS  AREA 
.•\LONE  the  Telegram-Gazette  concentrates  a 
average  net  paid  daily  circulation  in  excess  of 
100,000.  For  the  three-month  period  ending  March 
.H,  19.^7,  the  figure  was  100,060. 

For  the  same  three  month  period  the  TOTAL 
circulation  of  the  Telegram-Gazette  was  114,098 — 
average  net  paid  daily.  Population  (City  ami  av.r- 
age  18-mile  retail  zone)  ;  433,0(X). 

THE  TELEGRAM-GAZEnE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Accociates,  National  Repretentativet 

New  York.  Chicaco.  Bolton.  Dotroit,  Fhiladoli>hU,  San  Franciico.  Loo  Aafriei. 
dnolnnati 
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Here  Are  The  Answers  to  Those  Questions 
You  Are  Asking  About  The 
Washington  (D.  C.)  M2urket 

Authentic  figures  gathered  from  the  most  reliable  official  and  unofficial  sources, 
taken  at  three  significant  periods.  They  give  a  graphic  picture  of  the  ever  increas¬ 
ing  prosperity  that  makes  the  National  Capital  and  the  25-mile  trading  area  outstanding 
as  a  major  market,  offering  inviting  opportunity  for  promotion  of  commodities  and 
luxuries  as  well,  for  Washingtonians  have  a  per  capita  spendable  income  that  is  nota¬ 
bly  large  and  stable. 


1930 

>933 

>936 

Population  (city  corporate  limits) .  . 

486,869 

543 ,000- A 

61 9,000- A 

Trading  area  population . 

621,059 

8  50,000- B 

Number  of  retail  outlets  (1929) . . . . 

5,93  > 

6,156 

6,472  (1935) 

Total  annual  retail  sales  (1929) . . . . 

^36,262,000 

241,515,000 

:?30,8  13,000  " 

Number  of  banks . 

38 

32 

22 

Bank  clearings . 

1,317,607,591 

618,409,707  1 

,1 27,930,222 

No.  Building  permits  awarded . 

7,144 

5,421 

8,455 

Total  cost  of  building  projects . 

28,790,580 

6,509,420 

3>,553,39o 

Postal  Receipts  . 

6,010,295 

5,844,951 

7,357,04> 

Automobile  registrations . 

174,616 

'7  >,773 

227,648 

No.  new  passenger  car  sales . 

20,047 

>4,367 

32,935 

No.  of  wired  homes . 

124,592 

>33,655 

>52,77> 

No.  of  telephone  connections . 

168,480 

>  78,76  > 

214,308 

Gasoline — (in  gallons)  . 

88,022,1 58-C 

101,519,931-C 

>24,057.379-0 

A  —  Official  Estimates. 

B  —  Unofficial  Estimates. 

C  —  Without  (Jas  Used  hy  the  Uovernment. 


The  Star’s  Growing  Circulation  Figures 
Are  Likewise  Significant 

They  keep  steady  pace  with  the  growth  of  the  market,  evidencing 
that  widespread  reader  interest  which  shapes  the  buying  trend  of  the 
850,000  prosperous  people. 


6  M onths  Ending 
1930  1933  March  21,  1927 

Daily  .  >075845  114,163  135,166 

Sunday  .  >  13,134  123,445  >43.724 


Advertising  in  The  Star 

Always  leading  in  linage  locally  yeso*  after  year;  and  a  ‘*Five 
Time  Winner”  in  the  entire  country. 

1930  1933  1936 

Evening  and  Sunday.  .  23,982,882  19,916,351  22,975,043 

Washington  (D.  C.)  is  a  major  market,  definitely  prosperous  and  with 
only  ONE  newspaper — ^THE  STAR — Evening  and  Sunday — needed  to 
successfully  cover  it. 


^timing  Jkf 

New  York  Office  Sunday  Morning  Edition  Chicago  Office 

DAN  A.  CARROLL  J.  L  LUTZ 

IIOE42ndSf.  WASHINGTON,  D.  C.  Tribune  Tower 
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Transradio  Suit  Set 

For  Trial  May  10 

The  $1,700,000  suit  of  the  Transradio 
Press  Service,  Inc.,  against  17  de¬ 
fendants  including  the  three  major 
press  associations,  two  broadcast 
chains  and  the  American  Newspaper 
Publishers  Association,  charging  con¬ 
spiracy  in  restraint  of  trade  by  their 
participation  in  the  Press-Radio 
agreement  of  March,  1934,  appeared 
on  the  reserve  calendar  of  the  U.  S. 
District  Court  in  New  York  City  two 
weeks  ago  and  was  adjourned  by  mu¬ 
tual  consent  until  May  10. 

The  suit  which  was  filed  in  May, 
1935,  charged  violation  of  the  Sher¬ 
man  Act,  Clayton  Act  and  the  Fed¬ 
eral  Communications  Act.  All  de¬ 
fendants  denied  the  charges  in  the 
replies.  Isaac  W.  Digges,  son-in-law 
of  Carter  Glass,  is  counsel  for  Trans¬ 
radio  in  the  suit. 


EDITOR  &  PUBLISHER 
CALENDAR 

May  2 — Blue  Pencil  Club  of 
Ohio,  10th  annual  convention 
and  News  Photography  Clinic, 
Faculty  Club,  Ohio  State  U., 
Columbus. 

May  3-7 — Journalism  Week, 
U.  of  Missouri,  Columbia. 

May  6 — Georgia  Associated 
Press  Assn.,  annual  convention, 
Savannah. 

May  7 — Missouri  Associated 
Dailies,  annual  meeting,  Colum¬ 
bia. 

May  7-8 — Allied  Daily  News¬ 
papers  of  Washington,  spring 
meeting,  Benjamin  Franklin 
Hotel,  Olympia. 

May  8— Missouri  Press  Asso¬ 
ciation,  meeting,  Columbia. 

May  9 — New  England  Daily 
Newspaper  Composing  Room 
Executives  Assn.,  annual  meet¬ 
ing,  Pawtucket,  R.  I. 

May  9-10-11 — Pacific  North¬ 
west  Circulation  Managers 
Assn.,  15th  annual  convention, 
Owyhee  Hotel,  Boise,  Idaho. 


ONE  paper  insists  on  looking  up 
all  wedding  intentions  for  stories 
on  prospective  marriages. 

A  reporter  called  up  the  bride-to- 
be’s  home  and  asked  for  Mary. 

“Mary’s  married,”  the  voice  on  the 
other  end  answered. 

“Well,  can  you  tell  me  how  I  can 
get  in  touch  with  her?”  queried  the 
newshawk. 

“It  won’t  do  you  any  good,”  barked 
the  other  voice.  "She’s  happy  with 
her  husband.” 


OF  course  women  aren’t  supposed 
to  be  sports  reporting  marvels, 
but  one  turned  in  by  a  star  sob  sister 
of  an  Ohio  paper  the  other  day  wins 
some  sort  of  cake.  Writing  of  a  for¬ 
mer  bantam  grid  star  who  was  to  be 
married,  this  lady  scrivener  opined 
that  “Jerry  scored  three  touchdowns 
for  a  total  of  24  points.  On  one 
touchdown  he  ran  580  yards.”  An  er¬ 
ror?  Oh,  no,  that’s  what  someone 
told  her. 


FORTUNE  ERRORS  WORTH  $5 

Contending  that  the  question  asked 
most  often  of  its  editors  is,  “How 
accurate  is  Fortune?”,  that  magazine 
for  May  offers  $5  for  “readers  finding 
a  genuine,  valid,  blown-in-the-bottle 
error  of  fact  in  this  issue  and  report- 
the  ing  it  in  a  typewritten  letter  of  lit- 
F.  erary  merit  acceptable  to  the  editors.” 
Y.,  An  asterisk  after  this  statement  is  ex¬ 
nurse  against  the  estate  of  the  late  plained  at  the  bottom  of  the  page 
Theodore  T.  Ellis,  Worcester  and  Chi-  with  “this  provision  is  necessary 
cago  publisher  and  manufacturer,  just  to  comply  with  the  Postal  Laws 
as  the  case  was  about  to  go  to  trial  and  Regulations  technically  directed 
in  Worcester  April  21.  Judge  Thomas  against  lotteries.”  Fortune  limits  its 
J.  Hammond  and  counsel  conferred  payment  to  $10  to  anyone  who  should 
and  then  announced  a  settlement  had  find  more  than  two  mistakes  and  adds 
been  reached,  the  terms  of  which  were  that  the  editors  shall  be  the  final 
not  disclosed.  Unofficial  reports  were  judges  between  what  is  an  error  of 
that  Miss  Vayette  will  receive  between  fact  and  what  is  an  honest  difference 
$15,000  and  $20,000.  of  opinion. 


AS  one  leaves  the  editorial  rooms 
of  the  Abilene  (Tex.)  Reporter- 
News,  a  typewritten  page,  pasted  to 
the  door,  will  no  doubt  catch  the  eye. 
The  sheet,  put  up  by  some  irritated 
reporter,  says: 

“God  has  the  first  rights  to  all  air 
in  this  room. 

“The  Reporter  Publishing  Company 
has  second. 

“The  editorial  department  has  third. 
“The  advertising  and  mechanical 
departments  have  none  at  all. 

“The  guys  that  work  at  the  two 
west  desks  against  the  north  wall  like 
for  the  door  to  stay  shut  to  prevent 
drafts. 

“If  GOD  tells  us  to  leave  it  open  we 
will. 

“If  the  president  of  the  company 
tells  us  to  leave  it  open  we  may. 

“But  you  other  guys  have  got  us  to 
contoid  with,  and  we  don’t  feel 
amiable  about  your  carelessness. 

“(Circulation  department  isn’t  rep¬ 
resented — they’re  a  draft  when  they 
blow  in.)’’ 


Every  Quartet  Has  Its 


WALTER  E.  CHRISTENSEN,  man¬ 
aging  editor,  Omaha  World- 
Herald,  and  Sports  Editor  Fred  Ware 
roared  when  they  read  this  lead  on 
a  story  by  a  staff  writer  in  the  morn¬ 
ing  sports  section  recently: 

“With  Coach  Marchie  Schwartz 
picking  flaws  from  his  seat  high  in 
the  stands,  the  Creighton  university 
Reds  won  a  7-to-6  victory  over  the 
Blues  in  a  savage  spring  football 
scrimmage  at  the  Hilltop. 


Editob  &  PUBLISHEK  will  pay  $2  fur  rach 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


One  voice  has  the 
quality  to  rise  abovfli 
8^  the  result  is  ita-^l* 
parts  and  a  <dian«b 
stardom. 

Jfewspapwr  standodpja 


Ksause 

ionnel 


Circulatiuii  reaches 
new  all-time  hiijh  in 


(^MS^dtoe  rendered  boih  reader  and  ad- 
veictlser.  The  Qklahiarndh  and  Times 
stand  out  unmistakahl^. 

THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 


6  months  through 
March. 


THC  FARMER-STOCKMAN  MISTUETOE  EXPRESS 
RADIO  STATION  WHY 

REPRESENTATIVE:  E.  KATZ  SPECIAL  ADV.  AGENCY 


NEW  YORE 


IHetalbSHbuiie 


“Freckles  and  His  Friends.” 
reliable  leader  in  the  juve¬ 
nile  comic  field,  swings  into 
an  unusual  continuity  this 
summer.  A  gang  of  honest- 
to-goodness  boys,  on  s 
trailer  trip  to  Hollywood, 
meet  the  bigwigs  in  the 
towns  they  visit.  Real  per¬ 
sons,  real  places  figure  in  the 
story.  And  when  they  gd 
to  movietown — then’s  the 
real  hilarity. 

“Freckles  and  His  Friends,’’ 
along  with  the  other  nine 
daily  comics  supplied  as  part 
of  NEA's  feature  budget, 
will  do  a  great  circulation 
job  through  summer  months 
.  .  .  will  do  a  great  job  for 
YOU. 


NEA  Service,  Inc. 


CLEVELAND 


TER  LiVIXG  MAH  ns  mohe  sales 


M’HEKE 


Car  registrations  to  August — 
U.  S.  24.9%  gain  over  1935. 

1\.  E.  31.8%  over  1935. 


What  about  New  England's  capacity  to 
buy  nationally  advertised  products?  Let's 
look  at  the  record  in  terms  of  the  sale  of 
automobiles. 


Equally  impressive  are  the  figures  on  life 
insurance,  savings  bank  deposits,  federal 
income  tax  returns — on  all  the  factors  a 
national  advertiser  knows  are  significant. 


FOUR  CARS  TO  THE  NATION’S 
THREE!  There’s  one  important  chapter 
in  New  England’s  story  of  better  living  and 
more  spendable  income. 


Ask  any  of  the  leading  newspapers  below 
for  a  complete  story  on  the  New  England 
market — Where  Better  Living  Makes  More 
Sales. 


NEWSPAPERS  IN 


Clrcu>  3,1M  lO.M* 
Imtion  liDM  line* 
MASSACHUSETTS— <Contlnu*d) 

•Haverhill  Oautt* . (E)  16.080  .07  .06 

t  Holyoke  Trantcrlpt . (E)  17.810  .08  .061 

•Lawrence  Easle-Trlbun* . (ME)  70,021  .11  .10 

•Lowell  CourTar-CItizen  and  Erenini 

Leader . (MAE)  31,076  .00  «8 

•Lynn  Item . (E)  16,061  .07  .06 

•New  Bedford  Standard  Time*  and 

Mercury . (MkE)  il.460  .18  .18 

•New  Bedford  Sunday  Standard  Time* 

(S)  37.061  .10  .10 

•Newburyport  Daily  News . (E)  4,083  .03  .03 

•North  Adam*  Tranecript . (B  11,367  .06  .08 

•PltUSeld  Eaal* . (E)  30,000  .07  .07 

•Quincy  PatrTot  Ledger . (E)  11437  .07  .088 

•Salem  New* . (E)  10,800  .00  .07 

•Taunton  Oaxett* . <E)  0,880  .088  .048 

tWakeSeld  Item . (E)  3402  .038  .02 

•Waltham  New*  Tribune . (E)  8,368  .04  .038 

•Worceeter  Teiegram  and  Evening 

Qaaett* . (M&B  1 13484  .31  .38 

•Worceeter  Sund»  Telegram . (S)  61,438  .23  .30 

RHODE  ISLAND— PopuUtion  687407 

•Pawtucket  Time* . (E)  30,413  .00  .00 

•Providence  Bulletin . (E)  08,663  .33  .33 

•Providence  Journal . (M)  44,178  .13  .13 

•Providence  Journal . (S)  90414  .23  .33 

Providence  Star>Tribun* . (E)  35,101)  .10  .10 

•WeeterlySun . (EAS)  8438  .04  .04 

•Wooneocket  Call . (E)  16,083  .06  .06 


Clrcu>  3400  10.000 
lation  lino*  line* 
MAINE— Population  707,423 

•tam  Dally  New* . (M)  30404  .00  .00 

^*Hwa4  Pr***-H*rald  Expr***  Sunday 

Telegram . (M*E)  63,083  .30  .17 

..  NEW  HAMPSHIRE— Population  468403 

‘Cmcerd  Monltor-PaUiot . (E)  7,768  .08  .03 

(Me  Sentinel . (E)  4,031  .036  .036 

‘Riachaeter  Union-Leader . (MftE)  33,663  .18  .13 

..  VERMONT  Population  380.611 

•Nr*  Time* . (E)  6,713  .04  .03 

ISMiagtan  Banner . (E)  3,417  .03  .03 

*>nttleb*re  Reformer . (E)  3,700  .04  .038 

ToUagten  Free  Pro** . (M)  17.718  .068  .068 

tiatlaad  Herald . (M)  14401  .06  .06 

.  Massachusetts— Population  4,340,614 

.S!!*')' E'^nlng  Time* . (E)  4.884  .038  .038 

.r“—  Evening  American . (E)  363,130  .80  .80 

.Koo  Senday  AdvertUer . (S)  833.480  .80  .80 

•wwea  Olobe . (MkE)  368.348  .80  .80 

TRwOlobe . (S)  308.741  .88  .88 

•*2!*' S*™“-Traveler . (M*E)  306.408  .88  .88 

•tt9«E6*t . (M)  361477  .60  .60 

•SS^Soet . (S)  376474  .88  .U 

»r*»«o»«aord . (M)  336,683  .80  .50 

•S*<^  Eatarnriea-TIme* . (E)  31.7a  .10  .10 

jg^lver  Herald  New* . (E)  30.ia  .11  .11 


(B)  Combination  rat* Daily  Journaland  Evening  Bulletin — 30c. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday  Amar. 

(D)  Rate*  apply  to  8,000  line*  and  traneient  reapectlvely. 

(E)  Rate*  app»  to  1,400  line*  and  open  rata. 

(F)  Rate*  appur  to  1,400  line*  and  4400  linea. 

•A.  B.  C.  Publiehar*'  Statement,  Oct.  I,  1036. 
tPublleher*’  Affidavit.  Oct.  1.  1936. 


Mow  ** Jonathan  Yankee** 

COMPARES  WITH 

**Mr,  17.  S.  Average  Citizen** 

CLASSIFICATION 

NEW 

ENGLAND 

U.  S. 

If  dihle  Income  193S 

SS9S 

$513 

Bank  Depotits  193S 

751 

421 

icvftnf*  Deposiu  1935 

527 

185 

Ufa  In*.  Sale*  (E*t.)  1933 

69 

56 

Ufa  Ins.  in  Korce  1935 

74 

650 

ladloK  Owned  <1930  CenMial 
Bj  %  of  Total  Fmmiliet 

SS.8% 

40.3% 

Betall  Food  Sale*  <1933) 

$86 

$55 

Apparel  Inc.  Shoes  (1933) 

22 

16 

18^  SYNDICATES 


Editor  &  Publisher  for  M  ay  1 ,  I  3  7 


/  t- 


GENE  BYRNES  FOUNDATION  CREATED; 
SYNDICATES  SEEK  WINDSOR  BOOK 

Al  Smith  Made  “Reg’lar  Feller” — Many  Bidding  for  “Coron¬ 
ation  Commentary” — $9,000  Suit  Against  Bell  Dis¬ 
missed — Picture  Story  of  Lindbergh’s  Life 

By  ROBERT  U.  MOWN 


Lowell  M.  Birrell  cind  Charles  A.  Van  list,  will  start  a  feature  called,  “Ah 
Patten.  thing  Can  Happen  in  Golf.”  ’  ™ 

*  *  •  “Babies  are  People”  is  the  tw 

SEVERAL  large  syndicates  are  dick-  Ulustrat^  NEA  fo 

O  ering  for  rights  to  the  controver-  ^  Week,  May  3-7. 

sial  book,  “Coronation  Commentary,”  ,  y .  , 

by  Geoffrey  Dennis  which  was  sup-  ^  ^  ^  a  *  ®^worth, 

pressed  in  Elngland  and  over  which  ^ 

the  Duke  of  Windsor  brought  libel  ^ 

action  aeainst  the  author  and  the  nub-  mericak  News. 


A.r  /r-e  .u - ^  .  action  against  the  author  and  the  pub- 

i^ORMER  Governor  Alfred  E.  Smith  two  years.  The  sum  asked  repre-  [ishing  company.  paper  Alliance.  A  recent 


1  last  week  became  the  first  mem-  sented  the  amount  due  him  in  com¬ 
ber  of  the  “Reg’lar  Fellers  Legion  of  missions,  he  said. 


Officials  ofD^d,  Mead  &  Co.,  who  story  was  copyrig^  by  NANA 


Honor”  which  was  created  by  the 
Gene  Byrnes  Foundation  to  "instill 


Arthur  Moynihan,  of  Moynihan  & 
McKeown,  attorneys  for  the  Bell  Syn- 


high  ideals  of  character  and  good-  dicate,  admitted  the  aggreement  with 


citizenship  in  the  youth  of  the  na-  Harvey  but  said  that  it  provided  he  Windsor  refused  to  st 

tion.”  was  to  receive  his  percentage  only  action  would  be  tal 

Gene  Byrnes,  creator  and  author  of  during  the  duration  of  the  original  American  publishers 
the  comic  strip  “Reg’lar  Fellers”  (As-  contract.  An  «itirely  new  contract  *  , 

sociATEB  Newspapers,  New  York)  for  has  since  been  made. 

the  last  20  years,  established  the  Justice  Rosenman,  in  dismissing  the  XTEIA  Service  is  offc 

Foundation,  630  Fifth  Avenue,  N.  Y.  C.,  complaint  and  giving  judgment  to  1  v  ture-story  on  C 


ive  American  publication  rights,  re-  a^angements  are  being  made  to  han- 
ased  the  book  despite  the  British 

flight  of  1934-35.  At  that  tune  Ells. 

In  London  solicitors  for  the  Duke  of  Wvatt°F^ro''hhf  <5h^*»f*'***' 
Windsor  refused  to  state  whether  any  .  ..  ’t-  ^ 

action  would  be  taken  against  the 


have  American  publication  rights,  re¬ 
leased  the  book  despite  the  British 
libel  suit 


NEIA  Service  is  offering  a  page  pic¬ 
ture-story  on  Charles  A.  Lind- 


•  MISSING”  REPORT  EXPUlNED 

Col.  Robert  R.  McCormick,  CTiicogo 
Tribune  publisher  and  chairman  o: 
the  ANPA  Freedom  of  the  Pn* 


with  his  own  funds.  The  Foimdation  the  S3mdicate,  held  that  the  contract  bergh,  for  May  20-21,  tenth  anni-  Committee,  when  asked  this  week  i| 
is  to  fimction  through  its  Legion  of  though  drawn  in  the  Bell  offices,  with  versary  of  his  trans- Atlantic  flight.  there  was  any  significance  in  the  ab. 
Honor.  Membership  is  open  to  any  only  Henry  M.  Snevily,  manager,  and  Byron  Nelson,  winner  of  Bobby  sence  of  a  report  from  his  committee 
boy  or  girl  between  the  ages  of  eight  Harvey  present  without  lawyers,  was  Jones’  1937  Masters’  Tournament,  has  at  the  ANPA  convention  last  week 
and  16,  irrespective  of  where  they  clear  and  explicit  and  that  oral  evi-  signed  with  NEA  to  write  a  series  on  replied:  “No.  Nothing  happened  Iw 
live,  without  dues  of  any  kind.  Elach  dence  sudi  as  Harvey  attempted  to  his  rapid  rise  in  golf  and  giving  his  year.  The  Supreme  Court  jj 

member  besides  receiving  a  button  introduce  at  the  trial  would  not  be  ideas  on  the  way  the  game  should  be  the  Associated  Press  case  was  ok 
will  receive  a  free  monthly  magazine  received  to  vary  the  terms  of  the  con-  played.  Following  the  Nelson  series.  The  AP  made  up  an  impossible 


and  be  eligible  to  compete  for  the  tract, 
scholarships  imd  awards  in  national 
competitions  to  be  conducted  by  the 
Foundation. 

Palmer  Bevis  is  director  and  the 
trustees  include  many  famous  sports¬ 
men,  among  them:  Jack  Dempsey, 

Bobby  Jones,  Lou  Little,  Grantland 
Rice,  Babe  Ruth,  Bill  Tilden,  Booth 
Tarkington,  Major  Al  Williams,  How¬ 
ard  Chandler  Christy  and  CoL  'Rieo- 
dore  Roosevelt. 

Among  the  national  competitions 
planned  are  boxing  tournaments  un¬ 
der  the  direction  of  Jack  Dempsey, 
soft  ball  baseball  championships  im- 
der  Babe  Ruth,  tennis  under  Bill 
Tilden,  golf  under  Bobby  Jones, 
sports  writing  under  Grantl^d  Rice, 
swimming,  essay,  gliders,  art,  pho¬ 
tographic  and  numerous  other  com¬ 
petitions. 

«  •  « 

A  SUIT  for  $9,000  brought  against 
the  Bell  Syndicate  by  Holman 
Harvey,  which  arose  out  of  the  syndi¬ 
cation  of  the  Elmily  Post  article  “Good 
Taste  Today,”  was  ended  last  week 
with  dismissal  of  the  complaint  by 
Justice  Rosenman  in  New  York 
Coimty  Supreme  Court. 

Harvey  claimed  that  he  had  been 
employed  by  the  syndicate  to  pur¬ 
chase  the  exclusive  newspaper  rights 
to  Mrs.  Post’s  articles  and  receive 
10%  of  the  net  receipts  from  the  sale 
to  newspapers.  He  claimed  that  due 
to  his  efforts  a  two-year  contract  was 
signed  in  1931,  that  he  was  entitled  to 
recMve  a  percentage  of  the  receipts  as 
long  as  the  articles  were  syndicated, 
but  that  he  received  nothing  «fter 


industrial  publications,  INC 

CHICAGO 
PUBLISHERS  OF  FIVE  PUBLICATIONS 
IN-^  THE  BUILDING  FIELD 


Harvey  was  represented  by  Art  Krenz,  NEIA  golf  writer  and  ar- 


FOR  THE  FIRST  THREE  MONTHS 


1937 


The  AKRON 
BEACON  JOURNAL 

LEADS  ALL  SIX  DAY  NEWSPAPERS  IN 
TOTAL  ADVERTISING  LINEAGE! 


HERE  ARE  THE 
REASONS 


WHY 


70, 1 80 

TOTAL  CITY  AND  RETAIL 
TRADING  AREA 


1ST.  the  AKRON  MARKET  IS  AN  ALERT. 
FREE-SPENDING  MARKET,  COMPACT, 
EASY  TO  SELL  AND  MOST  ECONOMICAL 
TO  CULTIVATE. 

• 

y  ND.  reader  confidence  has  been  an 

^  OUTSTANDING  FACTOR  IN  THE  STEADY 
GROWTH  OF  AKRON  BEACON  JOURNAL 
CIRCULATION. 


72,336 

TOTAL  NET  PAID 
CIRCULATION 


A.B.C.  6  MONTHS'  AVERAGE  ENDING  MARCH  31.  1937 

THE  ABOVE  FIGURES  CONSTITUTE  THE  LARGEST  TOTAL  CITY  AND  NET  PAID 
CIRCULATION  IN  OUR  HISTORY 

AKRON  BEACON  JOURNAL 

ESTABLISHED  1839 

Member  A.B.C.-A.N.P.A.  Bureau  of  Advertising  Represented  by  Story,  Brooks  &  Finley 


The  Time  to  advertise  is 

all  the  time;  the  place- 

in  all  the  newspapers 


New  York.  In  New  York  (Manhattan),  Jacob 
Ruppert  Beer  is  advertised  in  "all  the  genercd 
newspapers/'  nine  in  number;  in  two  in  Brook¬ 
lyn;  three  in  Newark;  and  in  eleven  papers  in 
ten  other  cities  and  towns  in  New  York's 
suburbs;  up  and  down  the  coast  some  150 
dailies  and  os  many  weeklies  ore  used. 

The  results  of  this  theoretically  100%  soles 
campaigning  has  been  all  that  any  advertiser 
could  desire.  98%  of  the  metropolitan  grocers 
handling  beer,  sell  Jacob  Ruppert.  The  Rup¬ 
pert  Breweries  have  always  been  taxed  to  fill 
orders;  have  had  to  spend  $5,000,000  for 
enlargements  and  improvements;  are  now 

producing  1,400,000  bar¬ 
rels  of  beer  annuoUv  and 

I|||||||||>IIIIII1IIIIIIPIIIIIIII!IIII1IIII!IIIIIIIII|I||||IIII^^  ..  ^  ,  1  1  X 

continue  to  be  sold  to 
•  capacity. 

In  spite  of  the  limited 
area  of  soles  and  more 
than  two  score  of  compet¬ 
ing  breweries  in  metro¬ 
politan  New  York  alone, 
Jacob  Ruppert  sold  "more 
beer  than  any  other 
brewery  in  the  country 
last  year." 

If  you  are  in  doubt  as 
to  the  relative  value  of 
and  the  degree  and  cost 
of  concentration  in  mar¬ 
kets  in  any  state  in  the 
Union,  consult  the  firms 
listed  below.  They  are 
America's  most  reliable 
source  of  market  informa¬ 
tion.  They  hove  offices 
in  your  city  or  near  you. 
Write,  wire  or  telephone. 


In  the  opinion  of  America’s  market  experts, 
the  National  ISnvspaper  Representatives,  concen¬ 
tration  of  attack  is  the  best  guaranty  of  winning 
consumer  acceptance.  And  that  means  the  liberal 
use  of  netvspaper  advertising. 


Jacob  Ruppert  agrees  with  them. 

In  April,  1933,  immediately  after  Repeal, 
he  spent  $23,000  in  full  page  space  in  the  New 
York,  Brooklyn  and  Newark  newspapers.  In 
all  the  succeeding  four  years,  large  space 
Jacob  Ruppert  Beer  advertising  has  been  out 
of  these  newspapers  only  once,  and  only  for  a 
period  of  sixty  days.  The 
schedule  colls  for  two  ad¬ 
vertisements  per  month 
of  336  lines  to  672  lines 
(occasionally  1200  lines); 
some  12,000  lines  per  an¬ 
num  in  A  papers;  112 
lines,  four  times  monthly 
in  B  papers.  Copy  runs 
regularly  without  regard 
to  seasons  or  holidays. 

“Advertising  should  be  a 
continuous  program," 
soys  Mr.  Ruppert. 

Mr.  Ruppert  believes 
also  in  using  all  the 
papers  possible,  wel¬ 
coming  duplication  of 
newspaper  circulation  os 
ordinarily  among  the 
most  intelligent  of  our 
population,  and  certainly 
the  best  spenders. 

The  Ruppert  market 
is  80%  metropolitan 


s  Worth  Calling  For! 


Iky  JACOB  ruppert  beer 

once  and  you'll  want  it  always, 
for  there  is  nothiiiR  that  takes 
the  place  of  its  famous  balanced 
rtavor 

Creamy  richness,  invigorating 
tang,  full-bodied  character- 
combined  to  perfection'  A  for 
mula  so  smooth,  so  satisfying,  so 
expertly  blended  to  the  popular 
taste  that  it  has  become  known 
as  "America’s  favorite.” 

Add  long,  slow  ageing  in  glass 
lined  tanks,  and  you  see  why  one 
delightfully  mellow  drink  of 
Ruppert  invites  another— why 
critical  judges  of  flavor  are  care  - 
ful  to  order  it  by  name 


national  representatives  of  AMERICA'S  GREAT  NEWSPAPERS 

Paul  Block  cmd  Associates  Chas.  H.  Eddy  Co.,  Inc.  O'Mora  &  Onnsbee.  Inc.  Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc. 

Bryant  Griifith  &  Brunson,  Inc.  Kelly-Smith  Co.,  Inc.  Reynolds-Fltzgerald,  Inc.  Story,  Brooks  &  Finley,  Inc. 

The  John  Budd  Company  J.  P.  McKinney  &  Son  Prudden.  King  &  Prudden,  Inc.  West-HoUiday  Co.,  Inc. 

Williams,  Lawrence  &  Cresmer  Co. 
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RADIO  AND  THE  NEWSPAPERS 


:By  FRANK  A.  ARNOLD 


WHEN  “Herb”  Moore  created 
“Trans-Radio,”  he  did  more 
than  organize  a  business — he  made 
history. 

Today  radio  news  is  an  accepted 
fact  It  has  passed  the  experimental 
stage  and  now  occupies  regular 
scheduled  periods  on  most  of  the 
outstanding  radio  stations  of  the 
country.  The  extent  to  which  news 
of  the  world  is  becoming  a  part  of 
the  regular  program  activities  of 
radio  stations  is  shown  by  the  follow¬ 
ing  figimes  taken  from  the  latest  com¬ 
pilations  at  my  command. 

There  are  now  four  major  sources 
of  news  distribution  available  to  radio 
stations  —  Trans-Radio,  serving  174 


cations  devoted  almost  entirely  to  fladio  Aiuiwnve  ‘‘Spp.” 
pictures.  ^  ^ 

The  problem  is  not  easy,  for  it  is  ]V,  Y,  Times  itl  Makim 
more  difficult  to  attract  the  attention  .  ' 

ol  the  reader  by  the  use  of  ordinary  broadcast  ^^^d  The  New  York 

methods  than  to  hold  the  attention  of  Goes  to  Pres!,\  gave  radio  lij. 

the  listener  to  news  flashes  of  an  im-  o*  a  newspapeij 

portant  nature.  At  the  same  time,  I  ^ursday  night,  April  SI 

believe,  the  very  fact  of  this  com-  when  N^,  m  a  program  dedicated  tell 

petition  and  the  danger  underlying  it  ANPA,  u-aced  the  course  of  a  ston| 

from  a  police  report  to  the  delivervl 
trucks.  ’  I 

Announcers  sat  in  with  reporters  I 
rewrite  men,  editors,  foremen  of  the  | 
mechanical  departments  and  foteigc; 
correspondents.  There  were  pickup  L 
me  laeai  T^HOSE  of  us  who  are  keeping  pace  from  London,  where  Herbert  L  Mat-t 

radio  news  re^rts  should  be  ^t  of  [  laboratory  phases  of  tele-  thews  briefly  described  his  experi- 

vision  have  no  hesitancy  in  stating  encM  with  the  Loyalist  armies  d^v 


MerchandUing  the  News 

radio  summary  of  the  news  at  eight 
o’clock  in  the  morning  and  taking  a 
train  for  his  office  at  8:30  will  be  dis¬ 
appointed  if  he  turns  to  his  favorite 
morning  paper  and  finds  merely  a 
rewrite  of  important  news  flashes  to 
which  he  has  just  listened. 

Of  course  the  ideal  result  of  these 


will  force  newspaper  editors  to  pro¬ 
vide  a  technique  which  will  forestall 
the  advent  of  television  and  thereby 
anticipate  this  added  competition  be¬ 
fore  it  is  actually  in  operation. 


so  intriguing  the  listener  that  he  can 
hardly  wait  until  he  obtains  his  mom- 
uig  paper  to  read  the  complete  story. 
1  am  wondering  if  this  does  not  mean 
that  a  new  system  must  be  employed 
by  the  newspaper  in  reporting  the 
news  of  the  day.  Just  as  the  ordinary 
news  flash  coming  in  over  the  wire 
fails  of  its  proper  audience  reaction 


that  the  time  will  come  when  the 
news  services  on  the  air  will  be  tele¬ 
vised,  thereby  giving  the  family  audi¬ 
ence  the  equivalent  of  a  newspaper 
page  fully  illustrated.  The  one  good 
thing  about  this  prophecy  is  that  its 
fulfilment  is  far  enough  away  to  give 


fending  Madrid,  and  from  Washing, 
ton,  where  Arthur  Krock  spoke. 

The  broadcast  opened  in  the  dtyf 
room  and  shortly  ^erward  switd»ed| 
to  the  Times  branch  office  opposite  | 
police  headquarters  where  radio  li*. 
teners  heard  John  Gordon,  veteran  | 


smuons-'l-rans-MUio,  ^»ng  oi  newspaper  all  the  time  necessary  police  reporter,  telephone  a  storv  vf 

stations;  Umt^  Press  143;  tatenm-  if  dehvered  cold  m  ffie  way  it  ^  ^  rewrite!. 


tional  News  Service,  66;  and  Radio 
News  Association,  17.  I^s  makes  a 
tctal  of  400  outlets  or,  roughly,  60 
per  cent  of  the  regular  licensed  broad¬ 
casting  stations.  Althou^  this  entry 
of  news  into  the  radio  field  created 
some  discussion  as  well  as  criticism 
at  the  start,  yet  it  has  now  become 
such  an  accepted  feature  as  to  be 
regularly  scheduled  without  criticism 
or  unfavorable  comment 
•  •  • 

This  idea  of  merchandising  the 
news  was,  to  say  the  least,  revo¬ 
lutionary,  for  “news”  was  something 
which  had  bem  kept  so  exclusively 
within  the  newspaper  family  that  to 
see  it  passed  along,  even  by  adoption, 
to  any  other  group,  occasioned  much 
doubtful  shaking  oif  heads.  But,  in¬ 
stead  of  narrowing  the  field  of  news¬ 
paper  readers  it  gives  opportunity 
for  the  publisher  to  capitalize  the 
situation  in  a  way  which  will  increase 
newspaper  circulation.  At  present, 
however,  this  feeling  is  by  no  means 
unanimous,  largely  because  many 
newspapers  fail  to  grasp  the  full 
significance  of  radio  news  service. 
When  you  stop  to  consider  that  in 
Uining  around  the  dial  a  seeker 
after  news  can  satisfy  his  curiosity  at 
intervals  of  two  hours  or  less,  this 
service  must  be  recognized  by  the 
newspaper  as  competition  worthy  of 
serious  consideration.  Moreover,  in 
the  development  of  news  reports  over 
the  air,  a  technique  is  being  used 
which  takes  into  accoimt  the  fact  that 
the  message  is  for  the  listener  and  not 
for  the  reader.  Many  broadcasting 
stations  are  equipped  with  teletype 
instriunents  that  bring  the  news  flash 
into  the  studio  rewritten  and  edited 
especially  for  radio.  At  the  central 
office  of  the  news  services  are  editors 
and  rewrite  men  who  do  nothing  else 
but  take  the  news  flashes  off  the 
wire  and  build  around  them  a  story 
predicated  on  the  facts  which  will 
sound  interesting  to  the  family  circle. 
•  •  • 

Recognition  of  the  necessity  for 
this  technique  immediately 
placed  radio  a  step  ahead  of  any  ether 
method  of  conveying  news  information 
to  scattered  groups  throughout  the 
country.  When  it  comes  to  a  discus¬ 
sion  of  the  competition  between  this 
form  of  service  by  radio  and  the  vari¬ 
ous  editions  of  ffie  daily  newspaper, 
there  immediately  arise  two  spools 
of  thought:  First,  those  publishers 
who  feel  that  the  radio  is  unfair  com¬ 
petition  and  should  either  be  stopped 
in  its  distribution  of  news,  or  entirely 
ignored;  and,  second,  a  relatively 
smaller  group  of  far-seeing  publishers 
who  recognize  that  this  form  of  radio 
service  has  come  to  stay  and  who  are 
seeking  the  best  way  of  meeting  this 
competition  constructively.  It  must 
be  (ffivious  that  a  man  listening  to  a 


is  received,  just  so  the  full  story  on 
Page  One  must  be  written  with  a 
technique  sufficiently  different  from 
that  of  radio  to  obtain  and  hold  read¬ 
ers’  attention. 

•  •  • 

There  are  many  who  feel  that 
radio  competition  in  the  news 
field  will  result  in  wider  newspaper 
use  of  illustrations.  I  am  inclined  to 
think  that  this  is  the  avenue  along 
which  the  final  solution  will  be  found. 
Even  a  superficial  check-up  of  the 
development  of  pictures  in  the  daily 
press  shows  how  slowly  and  with 
what  evident  reluctance  this  form  of 
audience  attention  has  been  accepted 
by  many  leading  newspapers.  If,  on 
the  other  hand,  a  radio  flash  calling 
attention  to  some  important  news 
item  of  the  day  could  find  its  full  ex¬ 
pression  in  a  fully-illustrated,  care¬ 
fully-worded  article  appearing  in  the 
newspaper,  I  feel  sure  that  the  listen¬ 
ing  to  one  would  lead  to  the  increased 
purchase  of  the  other,  with  the  result 
that  instead  of  being  highly  competi¬ 
tive  these  two  forms  of  news  distribu¬ 
tion  might  become  frankly  coopera¬ 
tive. 

The  day  of  bulletin  news  on  the 
wire  is  nearing  its  end  and,  to  take 
its  place,  the  newspaper  must  provide 
dramatic  effects  which  always  attract 
large  audiences. 

’There  is  nothing  more  dramatic 
than  the  photographic  reproduction  of 
a  news  event.  With  the  perfection  of 
telephoto,  radio  photo  and  other 
methods  of  transmitting  pictures  over 
long  distances,  it  is  comparatively 
easy  to  follow  a  news  flash  with  a 
reasonably  accurate  photograph. 

The  favorable  reaction  of  the  great 
mass  of  readers  to  good  illustrations 
is  shown  by  the  tremendous  circula¬ 
tion  obtained  by  several  new  publi- 


give  It  to  a  rewrite  nmi 
I  believe  long  before  long-distance  From  then  on  the  men  who  help  getf 
television  becomes  an  actual  fact  we  out  the  paper  described  their  work! 
will  have,  imiversally  offered  for  sale.  Among  those  who  broadcast  werti 
the  illustrated  newspaper,  for  it  is  by  Raymond  H.  McCaw,  night  managing  I 
combining  pictiu-es  with  the  printed  editor;  Fred  E  Meinholtz,  transmB-* 
accoimt  that  the  reader  will  be  able  sion  manager;  Harvey  W.  Getzlotj 

night  city  editor;  Thomas  Bracken.! 
librarian;  Richard  Bayer,  copy  boy;| 
Gaetano  Passant,  head  office  boy;! 
John  G.  Forrest,  financial  news  edi-f 
tor;  Dr.  John  H.  Finley,  editor-in- 
chief;  Olin  Downes,  music  critic;  i 
Wilson  L.  Fairbanks,  telegraph  edi- 
tor;  Eugene  J.  Young,  cable  editor: 
William  A.  Penney,  composing  roan 
superintendent;  Harold  J.  Learoyd 
make-up  editor;  Cortland  J.  Strang, 
night  mechanical  superintendent;  i 
Rayrmond  J.  Kelly,  sports  editor;: 
Jolm  Drebinger,  sports  writer;  and 
Christopher  Irving,  foreman  of  the 
mail  room. 


to  supplement  what  he  has  already 
heard  and  obtain  a  complete  and 
satisfactory  story. 

In  writing  this  article  there  has  been 
no  thought  of  criticising  the  splendid 
newspapers  of  the  country  or  of  main¬ 
taining  that  the  broadcasters  are  100 
per  cent  right  in  their  present  han¬ 
dling  of  the  news.  Instead,  it  is  an 
honest  attempt  to  make  articulate  the 
situation  as  it  now  exists  to  indicate 
the  trends  in  future  development;  to 
suggest  the  handling  of  the  whole 
problem  in  a  constructive  way,  help¬ 
ful  alike  to  broadcaster  and  news¬ 
paper  publisher. 


DUAL  COVERAGE  OF  THE 


PROVIDENCE.  R.  I. 
$219,000,000 
MAJOR  MARKET! 


Daily  blanket  coverage 
of  the  masses  ( 19  out  of 
20  families)  concentrat¬ 
ed  in  A.B.C.  Providence. 


.  .  .  and  of  the  better- 
buyer  classes  (2  out  of  3 
families)  in  Rhode  Island. 


Provid«nc*  Jounial>BHll«tiii 

Dominating  New  Sncland’a  2nd  luwgeet 
Market 


Delivered  to  98 
oet  of  100  homes 
in  Fort  Wayne. 


^ko  hove  merchandise  or 
a  service  to  sell,  con  coll 
upon  THE  NEWS-SENTINEL  with 
perfect  confidence  that  it  will 
’’deliver." 


It  "mokes  a  hit"  in  nearly 
60,000  homes  every  day,  being 
received  enthnsiastically  by 
every  member  of  the  family. 

Let  The  News-Sentinel  "go  to 
bat"  for  YOU  ...  it  will  help 
yen  win  yonr  tales  battles  in 
this  important  retail  market. 


(Ehe  NeuiB  -  Sentinel 

FORT  WAYNE.  IND.’ 


National  Representatives: 
New  York  Chicago 


Ailen-Klapp-Frazier  Co. 
Detroit  St.  Louis 
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CRIPPLED  EYES 


(.iradeUIIOTYPEmwk.) 

•How  many  eyes  have  been  sent  limping  to  the  oculist  by  illegibly  printed 
newspapers?  Reading  column  after  column  of  small  type  is  hard  work  at 
best.  You  can  make  it  a  lot  easier  by  setting  your  paper  in  one  of  the  five 
faces  of  the  Linotype  Legibility  Group.  Designed  after  careful  study  of 
modern  newspaper  printing  conditions,  these  faces  can  go  through  the 
ordeal  of  dry  mat  stereotyping  and  high-speed  printing  and  still  come  up 
smiling.  There  are  five  faces  to  meet  varying  tastes  and  requirements. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORE 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED.  TORONTO.  CANADA 
R*piwa«n(a(iT«s  in  (lie  Piindpoi  Cities  ol  the  World 


THE 

LINOTYPE 

LEGIBILITY 

GROUP 

LINOTYPE  IONIC  No.  5 
The  original  legibility  face,  now  used 
by  thousands  of  papers.  A  sturdy  let¬ 
ter  of  strong  color  that  will  stand  up 
under  a  lot  of  abuse. 

LINOTYPE  EXCELSIOR 

Designed  to  meet  average  newspaper 
printing  conditions.  It  has  mediimi 
weight,  open  counters,  and  freedom 
from  fine  lines. 

LINOTYPE  PARAGON 

Slightly  lighter  in  color.  Paragon 
prints  sharp  and  clean  in  papers 
where  sturdy  display  calls  for  heavj’^ 
inking. 

LINOTYPE  OPTICON 
Where  lighter  inking  or  hard-finish 
paper  indicates  a  heavier  face,  Opti- 
con  may  be  a  logical  selection. 

LINOTYPE  TEXTYPE 
If  space  considerations  will  permit  a 
larger  body  size,  Textype’s  longer  as¬ 
cenders  give  an  open  and  graceful  ap¬ 
pearance. 

ALL  SKCIMENS  7  POINT  ON  t  POINT  BOOT 


SET  tN  A-P-L  AND  LINOTYPE  MEMPHIS  EXTRA  BOLD.  BOLD  AND  EXCELSIOR 
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Not  often  in  the  past  50  years  has  a  new 
president  of  the  ANPA  been  welcomed 
by  an  E  &  P  editorial,  but  this  brief  tribute 
to  James  Geddes  Stahlman  is  no  disparagement 
of  any  of  his  19  distinguished  predecessors  in  that 
office.  It  is  called  for  by  the  fact  that  his  induction 
coincides  with  the  end  of  one  epoch  and  the  be¬ 
ginning  of  another  in  ANPA  history. 

For  45  of  its  first  50  years,  the  American  News¬ 
paper  Publishers  Association  was  known  to  com¬ 
paratively  few  outside  of  the  newspaper  circle. 
During  ffie  next  five  years,  circumstances  com¬ 
pelled  it  to  stand  forth  in  public  as  the  newspaper 
spokesman,  frequently  in  a  manner  that  was  not 
popular  and  that  did  not  always  command  the 
united  support  of  the  industry.  The  ANPA  has 
not  been  accustomed  to  speaking  in  public;  its 
50th  anniversary  meeting  last  week,  in  fact,  was 
the  first  to  which  people  not  intimately  concerned 
with  its  problems  were  admitted;  the  first  at 
which  a  report  of  addresses  was  made  available 
for  general  publication.  Events  have  forced  it  to 
assume  a  public  relations  capacity  to  which  it 
has  been  little  adapted  by  experience,  purpose, 
or  temperament. 

The  past  few  weeks  have  clarified  most  of  the 
situations  in  which  the  ANPA  stand  has  been 
criticized  by  liberal  newspapers  and  other  publi¬ 
cations.  Points  of  legal  difference  between  the 
publishers,  their  employes,  and  the  general  public 
have  been  settled  by  the  Supreme  Court,  but  the 
application  of  the  law  to  the  indtxstry’s  operations 
has  yet  to  be  settled  in  detail.  In  this  the 
ANPA  must  continue  to  be  the  clearing  house 
for  advice  and  information  between  its  members, 
the  guide  to  many  publishers  in  the  settlement  of 
tax.  legislative,  labor  organization,  and  other  moot 
questions.  If  it  continues  to  fight  a  rear-guard 
action,  standing  on  one  line  of  legalism  as  long  as 
possible,  then  falling  back  to  another,  it  will  in¬ 
jure  not  only  its  own  prestige  but  that  of  all 
newspapers. 

As  Professor  Cross  pointed  out  last  week,  cir¬ 
cumstances  have  made  the  newspapers  fight  a 
defensive  battle  for  principles,  and  in  general  they 
have  been  vindicated.  He  also  pointed  out  that 
the  time  has  come  for  abandonment  of  the  de¬ 
fense  for  an  affirmative  position  which  will  justify 
the  newspapers'  constitutional  privilege  by  deed, 
word,  and  volimtary  restraint  No  sounder  advice 
could  be  handed  the  ANPA  and  its  membership 
at  this  moment 


Newspapers  cannot  afford  to  be  placed,  even 
by  misrepresentation,  in  the  position  of  claiming 
immunity  from  any  law  of  the  land,  of  declaring, 
ir  advance  of  a  Supreme  Court  decision,  that  any 
act  of  Congress  is  unconstitutional. 

They  cannot  afford  to  be  pictured  as  plan¬ 
ning  ways  of  circumventing  the  Labor  Relations 
Act  no  matter  how  defective  it  may  be  as  legis¬ 
lation.  The  way  to  get  a  bad  law  fixed  is  to 
prove  that  it  is  inequitable  or  unworkable — and 
if  newspapers  cannot  do  that  straightforwardly 
and  without  equivocation,  who  can? 

It  is  fortunate  at  this  juncture  that  the  ANPA 
is  headed  by  so  forthright  and  experienced  a  pub¬ 
lisher  and  association  executive  as  “Jimmy”  Stahl¬ 
man.  He  is  as  peculiarly  adapted  by  temperament 
to  the  probable  demands  of  the  next  two  years  as 
his  immediate  predecessors  were  to  the  needs  of 
their  terms,  and  his  history  warrants  the  belief 
that  he  will  rise  fully  to  them. 

If  events  again  compel  the  ANPA  to  take  the 
unpopular  side  of  a  mooted  question,  it  will  have 
in  its  new  president  a  spokesman  who  under¬ 
stands  the  striking  power  of  words,  has  little 
patience  with  legalistic  restraint  or  pussyfooting, 
and  knows  what  his  words  will  look  like  in  hos¬ 
tile  print 

If  his  fellow  directors  give  him  a  fairly  free 
hand  in  private  council  and  in  public  utter¬ 
ance,  he  can  make  the  ANPA  look  right  when 
it  is  right  and  eliminate  the  source  of  much  snip¬ 
ing  that  has  been  done  in  its  direction  since  1933. 
He  can  start  it  well  on  its  second  lap  in  the  affirm¬ 
ative  mood  that  Professor  Cross  commended. 


I  L 


God  is  our  refuge  and  strength,  a  very 
present  help  in  trouble.  Therefore  will  not 
we  fear,  though  the  earth  be  removed,  and 
though  the  mountains  be  carried  into  the 
midst  of  the  sea. — Psalms,  XLVI;  1,  2. 


“FIDAT  EMPTOR” 

IT  is  with  relief  and  pleasure  that  we  note  Major 
B.  H.  Namm,  leading  Brooklyn  merchant, 
dropping  his  advocacy  of  the  Shopping  News 
and  urging  co-operation  between  merchants  and 
newspapers  for  the  reform  of  retail  advertising 
practice.  Twice  within  the  past  year,  we  have 
commented,  “angrily,”  it  seemed  to  Maj.  Namm, 
on  his  Shopping  News  proposals,  but  there  is  no 
occasion  for  editorial  anger  in  his  recent  argu¬ 
ment  before  the  Advertising  Club  of  the  Columbus 
(O.)  Chamber  of  Commerce. 

These  columns  have  told  of  the  agreement  be¬ 
tween  the  principal  merchants  of  Syracuse,  N.  Y., 
the  local  Better  Business  Bureau,  and  the  three 
local  newspapers.  By  its  terms,  any  advertising 
which  falls  below  the  agreed  code  standing  will 
be  refused  publication,  with  the  Better  Business 
Bureau  having  the  final  decision  as  to  availability 
of  protested  copy.  It  is  working,  Maj.  Namm  re¬ 
ports.  One  stubborn  merchant  who  tried  to  force 
below-standard  claims  into  his  copy,  in  defiance 
of  the  agreement,  found  the  papers  adamant 
against  accepting  any  further  space  from  him,  and 
quickly  met  the  terms  of  his  colleagues.  News¬ 
paper  linage  since  the  agreement  has  gained  13  per 
cent,  according  to  Maj.  Namm,  who  wants  similar 
standards  applied  everywhere,  even  in  Brooklyn. 
His  concrete  proposal  is  a  four-point  program: 

1.  Let  advertisers  and  advertising  media, 
through  their  various  trade  associations,  sponsor 
a  series  of  get-together  meetings  between  adver¬ 
tisers  and  publishers  in  the  55  cities  in  which 
Better  Business  Bureaus  are  established. 

2.  Let  these  local  bureaus  suggest,  as  a  basis 
for  discussion,  that  the  fair  practice  standards  of 
the  National  Association  of  Better  Business  Bu¬ 
reaus  be  made  a  part  of  every  advertising  contract. 

3.  Let  the  sponsoring  group  of  trade  associa¬ 
tions,  after  six  months  time,  make  public  a  report 
of  what  has  been  accomplished  in  the  way  of 
advertiser-publisher  cooperation  in  the  55  cities. 

4.  Let  the  same  sponsoring  group,  after  a  year’s 
time,  commission  some  impartial  agency,  such  as 
the  Harvard  School  of  Business  Administration, 
to  make  public  a  rating  of  the  “truth  in  adver¬ 
tising”  standards  that  prevail  in  these  55  cities. 

He  hopes  that,  with  some  such  spirit  prevailing 
among  advertisers  and  media,  the  old  sign  in  the 
market  place — Caveat  Emptor — can  be  tom  down 
and  replaced  by  “Fidat  EImptor — Let  the  Buyer 
Have  Faith.” 


WHAT  IS  WRONG? 

OMETHING  is  radically  wrong  with  conchi. 


VV 


Ssions  that,  because  factory  employment  j 
above  1929  levels  by  the  Department  of  Labor 
index,  business  can  be  considered  as  restored  to 
health.  Striking  as  has  been  the  business  recov. 
ery,  there  is  evidence  on  every  side  that  individual 
and  mass  buying  power  have  not  been  restored  to 
1929  levels.  Relief  rolls  testify  sadly  to  the  mas 
which  has  still  found  no  employment,  and  there  b 
no  way  of  knowing  how  many  of  these  were  chroo. 
ically  unemployed  in  1929,  how  many  are  unem- ' 
ployable,  or  how  many  cannot  find  employment  at 
compensation  comparable  to  that  of  former  yean  | 
The  Department  of  Labor’s  optimism  seems  to  rest 
on  a  large  vacuum  of  unascertained  fact. 

We  don’t  know,  for  instance,  what  proportion  of 
the  total  unemployed  is  represented  by  what  the 
Department  calls  “factory”  employes.  We  don’t 
know  whether  resumption  of  1929  production  at 
full  scale  would  reduce  the  number  of  unemployed 
to  that  normal  in  the  1927-1929  period.  We  gues 
that  it  would  not  because  of  the  introduction  of 
new  machinery,  but  we  don’t  know.  We  should  | 
A  census  organization  which  can  learn,  with  F 
high  accuracy,  the  most  intimate  facts  for  the  de- ' 
cennial  enumeration;  which  can  learn,  with  equal 
accuracy,  the  inmost  secrets  of  trade  and  industry  • 
for  the  bi-ennial  census;  an  organization  which  can  p 
turn  its  findings  on  these  widespread  researches  | 
into  published  reports  within  a  year,  cannot  be 
baffled  by  the  intricacies  of  an  unemployment 
census.  The  reasons  why  this  obvious  measure  is 
still  neglected  have  never  been  satisfactorily  ex¬ 
plained,  but  they  cannot  be  more  weighty  tlm  the 
fact  that  the  nation  is  paying  an  enormous  bill  fat 
undisclosed  services  to  an  undisclosed  number 
of  its  citizen  and  alien  people. 

Until  such  a  basis  for  comparison  exists,  all  the 
outgivings  of  Washington,  of  labor,  and  of  indus¬ 
try,  are  just  so  much  guff.  They  may  serve  per¬ 
sonal  or  political  ends,  but  they  merely  confuse 
a  baffled  citizenry  which  simply  wants  to  get  back 
to  work  with  some  idea  of  what  the  ultimate  bill 
is  going  to  be,  and  what  it  is  going  to  get  for  its 
money.  Those  are  reasonable  questions.  They 
deserve  reasonable  answers. 
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WEEKDAY  COMIC  ADS 

CONSEIRVATIVES  shuddered  when  news¬ 
papers  first  printed  comic  strips.  Their 
conservative  children  shuddered  again 
when  advertising  began  to  appear  on  Sunday 
comic  pages.  They  can  prepare  for  another  shock, 
for  it  now  appears  certain  that  advertising  is 
going  to  invade  in  force  the  daily  comic  pages. 
The  current  fetish  among  buyers  of  advertising  is 
that  entertainment  carries  the  hardest  punch,  and 
they  will  undoubtedly  welcome  uniform  regula¬ 
tions  that  will  admit  them  to  long-sacred  pre¬ 
cincts.  While  it  is  sound  merchandising  to  give 
the  buyer  what  he  wants,  within  reason,  this  lat¬ 
est  move  toward  specialization  in  newspaper  ad¬ 
vertising  emphasizes  anew  the  need  for  construc¬ 
tive  selling  on  the  newspaper  as  a  whole.  If  some 
newspaper  pages  seem  to  be  more  effective  than 
others,  it  should  not  be  forgotten  that  newspaper 
space,  like  the  Kentucky  Colonel’s  whisky,  is  all 
good.  That  story  must  be  told  again,  and  again. 
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UNITED  FRONT 

PPROVAL  of  the  United  Front  idea  by  the 
American  Newspaper  Publishers  Assexna- 
tion  virtually  starts  it  as  an  actuality. 
The  plan  still  remains  to  be  accepted  by  the 
Newspaper  Advertising  Executives  Association, 
but  since  its  present  form  is  substantially  that 
originated  under  NAEIA  auspices,  the  final  0.  K 
can  fa>e  taken  for  granted. 

Having  planned  the  work,  it  is  now  up  to  the 
Bureau  of  Advertising  and  its  new  allies  to  work 
the  plan.  Its  necessity  now  is  no  less  than  wha 
the  idea  was  first  bruited  more  than  a  year  aga 
and  the  approved  set-up  will  enable  a  faster  and 
more  effective  start  than  would  have  been  pos¬ 
sible  had  a  new  organization  been  established. 

After  a  year  of  discussion  devoted  largely  to 
details,  the  time  has  come  for  a  dramatic  presen¬ 
tation  of  the  completed  plan  to  the  entire  industry 
— an  opportunity  for  the  Bureau  and  the  commit¬ 
tee  to  demonstrate  the  sales  skill  they  will  soon 
put  into  effect  for  the  United  Front’s  objectives. 
The  present  membership  of  the  Bureau  should  be 
doubled  or  tripled  by  the  end  of  1937  if  the  wort 
is  to  be  adequately  financed  and  its  benefits  ade¬ 
quately  distributed. 

To  the  several  committees  and  to  the  manage¬ 
ment  of  the  Bureau  of  Advertising  which  have 
carried  the  project  through  many  difficulties  to 
a  successful  conclusion,  we  tender  our  congratula¬ 
tions.  TTiey  deserve  well  of  their  contemporariei 


THE  BASIS  FOR  TOLERANCE 

HAVE  labored  carefully  not  to  mock,  lam®' 
or  execrate,  but  to  understand,  human  ac¬ 
tions;  and  to  this  end  I  have  looked  up® 
passions  .  .  .  not  as  vices  of  human  nattire,  but  as  i 
properties  just  as  pertinent  to  it  as  are  heat,  cold 
storm,  thunder  and  the  like  to  the  nature  of  the  p 
atmosphere.  — Spinoza,  in  "Ethici. 
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I.  DUNLOP,  managing  editor, 
Paul  Pioneer  Press  and  Dis- 


Personals  Bailey  to  the  board  of  trustees  of  the  named  to  the  board  of  the  Men’s 

Vocational  Training  School  at  Clinton.  Dinner  Club  at  Tulsa.  The  club  was 
1 1 'EXIAM  RANDOLPH  HEARST,  Ark.  host  April  21  to  Rupert  Hughes  at 

VV  who  observed  his  74th  birth-  Thomas  F.  Heffernan,  editor,  its  final  winter  meeting. 

Thursday  April  29.  will  celebrate  Wilkes-Barre  (Pa.)  Sunday  Jnde-  Carl  B.  Short,  business  manager, 
^versary  Saturday  at  a  “circus  pendent,  was  recently  elected  pres-  Hoanoke  (Va.)  Times  and  World- 
**  Santa  Monica.  Mr.  Hearst’s  Wilkes-Barre  Deposit  and  News,  has  been  elected  a  director  of 

'^^William  R ,  Jr.,  New  York  Amer-  Saving  bank.  Previously  he  was  its  Roanoke  Rotary  club. 

"^nublisher;  John  R.’,  president  of  vice-president.  Jacob  Albert,  promotion  manager, 

'  Vorfc  Journal  and  a  number  of  Henry  C.  Lapidus,  editor,  Wildwood  Detroit  News,  spoke  at  a  recent  meet- 
lISftDublishers  and  Hearst  executives  (N.  J.)  Leader  and  Mrs.  Lapidus  are  ing  of  the  brokers’  division,  Detroit 
^teamong  those  attending  attired  parents  of  a  6%  pound  duaghter.  Real  fetete  Board,  giving  results  of 
-unrartprs  Shirley,  bom  April  19  at  St  Agnes  an  exhaustive  survey  of  the  citys 

as  circus  t,  i  j  hospital,  Philadelphia.  habits  of  living,  working,  and  news- 

Grove  Patterson,  ^tOT  iotecto  ^  ^  Porter,  e^tor.  Portage  (Wis.)  paper  reading  and  purchasing  power. 

V*  u  M  Register-Democrat,  and  Mrs.  Porter,  C.  H.  Forrest,  county  circulation 

(^n  from  New  York  May  4  on  ^pj.jj  21  celebrated  their  54th  wed-  manager,  Harrisburg  (Pa.)  Telegraph, 

the  Queen  Mary  to  attend  the  corona-  djng  anniversary.  The  day  also  addressed  the  Belief onte.  Pa.,  Kiwanis 
tion.  Mr.  Patter^n  will  do  some  marked  the  50th  anniversary  of  Mr.  Club  April  20  and  later  addressed  an 
writing  for  the  Paul  Block  newspapCTS  Porter’s  membership  in  the  Masonic  assembly  at  Bellefonte  high  school, 
on  tbe  coronation  and  followmg  the  order.  J.  C.  Flagg,  former  general  man- 

event  plans  to  travel  for  a  monm  on  Charles  E.  Broughton,  editor.  She-  ager,  Seattle  (Wash.)  Post-Intelli- 
the  Continent,  probably  going  to  Mos-  boygan  (Wis.)  Daily  Press,  and  Wal-  gencer,  and  more  recently  owner  of 
eow  for  a  third  visit.  ^gj.  j  pfigter,  city  editor  of  the  Press,  the  Stockton  (Cal.)  Independent,  was 

Henry  J.  Allen,  co-publisher.  Tope-  have  been  appointed  to  the  executive  among  the  visitors  at  the  ANPA  Con¬ 
ics  State  Journal;  Oscar  Stauffer,  pub-  committee  and  publicity  committee,  vention  in  New  York  last  week, 
lisher,  Arkansas  City  Traveler;  J.  C.  respectively,  of  the  Sheboygan  Com-  Samuel  H.  Pew  has  joined  the  new 
Denious,  publisher,  Dodge  City  Globe,  munity  Fund,  Inc.  business  department  of  the  New  York, 

R.  J.  Laubengayer,  publisher,  oalina  George  M.  Hartt,  editor,  Passaic  Post,  selling  classified  display.  He  is 

Journal,  and  Ray  Green,  publisher,  (N.  J.)  Herald-News,  an  active  news-  a  son  of  the  late  Marlen  E.  Pew, 
Concordia  Blade  -  Empire,  returning  paper  man  for  42  years  was  honor  former  editor  of  Editor  &  Publisher! 
from  the  AP  and  ANPA  conventions  guest  at  a  dinner  April  20  in  the  m 

in  New  York  last  week,  stopp^  off  at  Hamilton  Club,  sponsored  by  Passaic’s  „  1  Trnnvrrint' 

Washington,  D.  C.,  and  were  the  Cracker  Barrel  C^  a  famous  lunch- 

luncheon  guests  of  the  RepubUcan  eon  group.  He  was  lauded  for  his  nf  a  HantThtar  hnrn  Anril  1Q 

members  of  the  state’s  congressional  community  service.  Speakers  in-  ^  „  m  ^  ^ 

delegation.  Senator  Arthur  Capper,  eluded:  Rudolph  E.  Lent,  business  ,  T.  Doc  Ferguson,  well  known 
president.  Capper  Publications,  Tope-  manager,  Jersey  City  (N.  J.)  Jersey  ^  circulation  field,  and  Mrs.  Fer- 
ka,  was  among  the  hosts.  Journal;  William  M.  McBride,  man-  gu^on,  are  the  parents  of  twin  daugh-  ] 

John  F.  Fitzpatrick,  publisher.  Salt  aging  editor,  and  others.  bom  last  week  at  the  St.  An- 

Lake  Tribune  and  Telegram,  and  Wm.  G.  Sutlive,  editor.  Savannah  Phony’s  Hospital,  Oklahorna  City.  Mr. 
Samuel  0.  Bennion,  general  manager,  (Ga.)  Evening  Press  has  been  elected  Ferguson  was  formerly  with  the  Day- 
Salt  Lake  City  Deseret  News,  have  president  of  the  Savannah  Chamter  Journal- Herald,  Washington 

been  named  joint  chairmen  of  Salt  of  Commerce.  He  has  been  a  director  C-)  Times-Herald  and  the  Wash- 
lake  City’s  Covered  Wagon  Days  dec-  for  a  number  of  years.  ington  Post. 

orations  and  contacts  committee.  A  n  •  i  r.i.  •>.> 

three-day  celebration  will  be  staged  In  the  Business  Office  In  the  Edlturial  Rooms 

in  July.  ■■■__  — 

Philip  S.  Hcuina,  editor,  Chicago  ^^EORGE  M.  FRIK,  general  man-  qY  j,  DUNLOP,  managing  editor. 
Journal  of  Commerce,  was  the  princi-  ager,  Cincinnati  Times-Star,  was  Paul  Pioneer  Press  and  Dis- 

pal  speaker  at  the  annual  Duluth  Day  president  of  the  Cuvier  patch,  was  a  speaker  at  the  13th  an- 

dinner  at  Hotel  Duluth,  April  28,  Press  Chib  last  week.  John  Welling-  p^al  banquet  of  the  industrial  safety 
Mr.  Hanna’s  subject  was,  ''Looking  LaRue,  managing  editor,  Cin-  conference  held  recently  at  Hotel 

Ahead.”  cinnati  Enquirer,  was  elected  vice-  Duluth  there 

Howard  W.  Palmer,  publisher,  presi^nt,  represen^g  active  news-  jj  Eding^r,  formerly  on  sev- 

Greenmich  (Conn.)  Press,  spoke  last  papermen  of  Cmcmnati.  Lo^  A.  York  City  newspapers,  has 

week  at  the  60th  anniversary  banquet  Fip^ey  was  chosen  secretary  and  John  ^  ^  newsnaner  work  as  an 

of  the  Columbia  Spectator.  ^ColuiSbia  «.  Meyer,  treasurer.  J.  L.  Motz  and  ti^^'TrthrWorTes^S- 

University  undergraduate  daUy.  He  J-  H.  Farrdl  were  other  vice-presi-  (^333  )  Telegram  and  Gazette. 
advised  journalism  students  to  turn  dents  elected.  u-  r  j  *  •  1  - 

to  the  small  dailies  for  opportunities  Irwin  Maier,  advertising  manager,  W.  C.  Teage,  chief  editorial  writer, 
when  they  look  for  advancement.  Milwaukee  Journal,  in  an  address  be-  Ct^mercial  A^al,  ad- 

W.  0.  Saunders,  editor,  Elizabeth  lore  the  Milwaukee  Junior  Chamber  dre^ed  the  ^kansas  Utilities  Asso- 
Citv  (N.  C.)  Daily  Independent,  was  Commerce,  April  21,  spoke  on  ‘‘>*tion  ^m^l  meeting  at  Hot  Spring 
the  principal  speaker  at  the  semi-  “Newspaper  Advertising  as  It  Affects  April  1^  His  subjwt  wm 
annual  com^ntim  of  North  Carolina  You.”  He  traced  the  history  of  ad-  Irom  a  Newspaper  Mans  Viewpomt. 
Collegiate  Press  association  recently  vertising  from  word  of  mouth  adver-  Horace  B.  Ward,  reporter  and  fea- 
at  High  Point  College,  High  Point,  hsing  of  the  stone  age  to  modem  daily  ture  writer,  has  been  appointed  city 
N.  C.  newspaper  advertising.  editor  of  South  Bend  (Ind.)  News- 

Major  Raymond  B.  Bottom,  pub-  Victor  Barnett,  national  advertising  Times. 
lisher,  Newport  News  (Va.)  Times-  manager,  Tulsa  Tribune,  has  been  (Continued  on  next  page) 

Herald  and  Press,  was  a  member  of 

the  reception  committee  that  wel-  _ 

corned  to  Langley  Field  and  Fort  ^  V  W? 

Monroe  a  congressional  delegation  MM  Mu  B  W  JCi*  B  m  |M 

that  visited  the  Virginia  Peninsula 

A^U2S  26  for  a  two-day  sitghtseeing  Europe  (his  first  trip  abroad)  on  May  15th. 

Hugh  A.  Barnhart,  publisher,  Ro-  He  will  write  five  weekly  articles,  about  one  thousand 

^ster  (Ind.)  News-Sentinel,  has  words  each,  for  McNaught  Syndicate. 

wen  named  Indiana  state  excise  di-  .10  •  »■  t-.  -h  ......  n 

rector.  He  was  formerly  with  the  "I  Smith  s  impressions  of  Europe  will  interest  all 

Indiana  state  highway  commission.  Americans. 

Freeman,  editor.  It  is  expected  that  Mr.  Smith  will  interview  Pope  Pius 

« tti4^tiraidSiti2ti^’’TaJ  MussoUni,  and  other  important  European  figures, 

address  before  the  student  officers  at  Articles  will  cover  Governor  Smith’s  observations  in 

^  Fort  Monroe  Coast  ArtiUery  Italy,  France,  England  and  Ireland. 

^  1  at  Newport  News,  Va.,  April  These  newspapers  are  early  clients  for  the  Smith  series : 

Mark  R.  Byers,  publisher.  Two  New  York  Herald  Tribune,  Philadelphia  Bulletin,  Boston 

;  Rwers  (Wis.)  Reporter,  addressed  the  Globe,  Washington  Star,  Los  Angeles  Times,  San  Fran- 

5^I*osh  Kiwanis  Club  April  20  on  cisco  Chronicle,  Seattle  Times,  Minneapolis  Journal, 

,  **^Per  ’Trends.”  In  his  address  Toledo  Blade,  Pittsburgh  Post-Gazette. 

M  stressed  the  essential  part  a  free 
press  plays  in  a  democratic  govern- 
moit  and  predicted  many  changes  in 

pS’Tbtoi' j;,*“S^ubiisi»r,  MeNaught  Syndicate,  Inc. 

Conway  (Ark.)  Log  Cabin  Democrat,  Greenwich,  Coiui. 

was  appointed  April  23  by  Gov.  Carl 


ALFRED  E.  SMITH 

will  sail  for  Europe  (his  first  trip  abroad)  on  May  ISth. 

He  will  write  five  weekly  articles,  about  one  thousand 
words  each,  for  McNaught  Syndicate. 

A1  Smith’s  impressions  of  Europe  will  interest  all 
Americans. 

It  is  expected  that  Mr.  Smith  will  interview  Pope  Pius 
XI,  Mussolini,  and  other  important  European  figures. 

Articles  will  cover  Governor  Smith’s  observations  in 
Italy,  France,  England  and  Ireland. 

These  newspapers  are  early  clients  for  the  Smith  series : 
New  York  Herald  Tribune,  Philadelphia  Bulletin,  Boston 
Globe,  Washington  Star,  Los  Angeles  Times,  San  Fran¬ 
cisco  Chronicle,  Seattle  Times,  Minneapolis  Journal, 
Toledo  Blade,  Pittsburgh  Post-Gazette. 


McIVau^ht;  Syndicate,  Inc. 

Greenwich,  Conn. 
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color  page  by  Edgar  Rice 
Burroughs 
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Editor  &  Publisher  for  May  1,  1937 

Folks  Worth  Knowing 


Robert  D.  Kerr,  state  editor,  Day- 
ton  (O.)  Daily  News,  has  resigned  to 
become  city  editor  of  Van  Wert  (O.) 
Tiwie*  Bulletin.  William  Barton  of 
the  sports  department  succeeds  him 
and  Richard  Cull,  Jr.,  of  the  editorial 
staff,  succeeds  Barton. 

Theodore  Cannon,  city  editor.  Salt 
Lake  City  Deseret  News,  has  been 
named  city  editor  of  Salt  Lake  Trib¬ 
une. 

George  H.  Manning,  Jr.,  of  Wash¬ 
ington  bureau  of  Editor  &  Publisher, 
and  Mrs.  Manning  are  the  parents 
of  a  daughter,  Lelia  Anne,  bom 
April  14. 

Charles  W.  Andrews,  Red  Bank 
(N.  J).  bureau  manager  of  the  Long 
Branch  Record,  recently  became  edi¬ 
tor  of  the  Red  Bank  Standard. 

Fred  Wilbur,  aviation  editor,  Hous¬ 
ton  Chronicle;  Sam  Johnson,  Houston 
Post,  and  Paul  Hochuli,  Houston  Press 
were  on  the  two-day  flight  with  City 
Conunissioner  Frank  Holton,  visiting 
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The  Joumulitt,  merged  1907;  Newspaperdom, 
merged  1925;  The  Fourth  Estete,  merg^  1927. 
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and  studying  airports  at  Dallas,  Ft. 
Worth,  Oklahoma  City,  Wichita,  and 
Tulsa,  preparatory  to  making  plans 
for  improvement  of  the  Houston  field. 

Charles  Humes,  Camden  (N.  J.) 
Courier-Post  rewrite  staff,  underwent 
a  sinus  operation  this  week  in  Temple 
University  hospital,  Philadelphia.  He 
is  recovering. 

Stephen  O'Keefe,  assistant  city  edi¬ 
tor,  Camden  (N.  J.)  Courier-Post, 
and  Mrs.  O’Keefe  are  the  parents  of 
a  son  bom  recently. 

Cecil  Howes,  Topeka  representative, 
Kansas  City  Star,  was  named  a  dis¬ 
trict  governor  by  Kansas  Rotarians 
meeting  at  Hutchinson,  April  19.  Mr. 
and  Mrs.  Howes  will  leave  in  May  to 
attend  the  International  Rotary  con¬ 
vention  in  Nice,  France,  and  will 
spend  two  months  touring  in  Europe 
and  England. 

Cameron  Shipp,  Charlotte  (N.  C.) 
News  editorial  staff,  was  author  of 
“Popskull  Preferred”  which  occupied 
a  featured  position  in  the  April  24 
issue  of  Collier’s.  The  illustrated  story 
told  of  the  com  whisky  production 
in  North  Carolina  hills  and  its  distri¬ 
bution  to  the  lowlanders  via  the  rum¬ 
runner, 

Victor  Hass,  radio  news  broadcast 
VTiter  in  the  United  Press  Omaha 
office,  has  joined  the  Omaha  World- 
Herald’s  night  copy  desk. 

Irwin  Harrison,  formerly  reporter 
for  the  Omaha  Bee-News,  now  is 
covering  the  Omaha  World- Herald’s 
Council  Bluffs  run. 

D.  A.  L.  MacDonald,  who  recently 
resigned  as  sports  editor  of  the  Mon¬ 
treal  Gazette  to  become  an  aide  to 
General  A.  C.  Critchley,  English 
sports  promoter,  was  tendered  a  fare¬ 
well  dinner  Anril  17  by  business  as¬ 
sociates  and  leading  sports  figures, 
at  Windsor  hotel,  Montreal.  Speak¬ 
ers  included  John  Bassett,  president. 
Gazette  Printing  Co.;  J.  A.  McNeil, 
managing  editor,  and  chairman  of  the 
hmetion;  Charles  Peters,  a  Gazette 
director;  W.  J.  C.  Sutton,  Gazette  ad- 
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paper  woman  recently,  when  H. 
Katherine  Smith,  sightless  Sunday 
columnist  for  the 


Buffalo  (N.  Y.) 
Courier-Express, 
received  a  $500 
heroism  award 
from  Kate  Smith, 
together  with  a 
New  York  trip 
and  a  nation¬ 
wide  radio 
broadcast.  The 
award  was  made 
for  two  reasons; 
because  Miss 
Smith,  as  far  as 
is  known,  is  the 


H.  Kathebine  Smith 
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vertising  manager,  and  representatives 
from  other  Montreal  newspapers. 
Forma*  associates  presented  him  an 
engraved  cigarette  case  and  a  framed 
pictxu'e  of  himself  and  he  received  two 
travelling  bags  from  the  Quebec 
Amateur  Hockey  League.  He  sailed 
April  28  for  England. 

Ernest  Goodman  has  joined  the  San 
Antonio  Express  sports  staff,  succeed¬ 
ing  Bert  Price,  resigned. 

E.  Gwyn  Thomas,  reporter,  Worcester 
(Mass.)  Telegram,  has  resigned,  to 
join  the  Rochester  (N.  Y.)  Chronicle- 
Democrat  rewrite  staff. 

Robert  H.  Fetridge,  former  night 
city  editor,  Boston  Herald,  is  now 
assistant  city  editor.  New  York  Times. 

Ray  Russell,  former  AP  staff  man, 
has  returned  to  the  Boston  Herald 
reportorial  staff,  where  he  began  his 
journalistic  career  two  decades  ago. 

Don  Rose,  columnist,  Philadelphia 
Evening  Ledger,  has  recovered  ^m 
an  attack  of  the  grip.  During  his 
absence,  Richard  Powell  conducted 
his  column,  “Stuff  and  Nonsense.” 

Lanse  McCurley  will  take  over  the 
duties  of  writing  “In  the  Groove,” 
sports  column  in  the  Philadelphia 
Daily  News  beginning  May  8.  Mc¬ 
Curley  named  the  column  several 
years  ago.  Recently  it  has  been  writ¬ 
ten  by  Ed  Wolfe. 

Paul  (Pete)  Ellis,  Philadelphia  Eve¬ 
ning  Public  Ledger  rewrite  staff,  is 
spending  a  two-week  vacation  “back 
home  in  Indiana.” 

Howard  Norton,  formerly  of  the 
Winter  Haven  (Fla.)  Daily  Chief,  is 
now  in  charge  of  the  English  edition 
oi  Osaka  Daily  News,  Osaka,  Japan. 

Paul  Neuman  has  returned  to  the 
Philadelphia  Daily  News  rewrite  staff 


only  newspaper  woman  without  sight 
in  the  Unit^  States,  in  competition 
with  those  who  can  see,  and  because 
she  taught  a  man  who  was  deaf,  dumb 
and  blind  to  read  Braille. 

Miss  Smith  grew  up  in  Wilkes- 
Barre,  Pa.,  where  she  attended  a  pri¬ 
vate  school  for  girls.  Later,  at  Vassar 
college,  working  with  1'7  readers, 
majoring  in  Elnglish  and  minoring  in 
French,  she  earned  Phi  Beta  Kappa 
distinction.  She  also  wrote  for  the 
Vassar  Vagabond,  did  some  debating 
and  studied  journalism  with  Burges 
Johnson.  i 

Upon  graduation  in  1927,  she  began ! 
writing  “Men  You  Ought  to  Know” 
and  “Women  of  Achievement,"  Sun¬ 
day  columns  in  the  Courier-Express, 
a  task  during  which  she  interviewed 
some  1,500  persons  in  Western  New 
York.  She  uses  a  tel^hone  with 
head  set,  which  leaves  her  hands  free 
to  take  notes  in  Braille. 

Last  April,  she  took  a  trip  to  South 
America,  accompanied  by  her  mother. 
Before  her  departure,  she  learned 
Spanish,  chiefly  with  the  aid  of  a 
short-wave  ra^o.  During  her  trip, 
she  chronicled  her  observations  for 
the  Couria-Ebepress  under  the  title, 
“A  Good  Listener  in  South  America.” 
She  has  lectured  on  her  trip  in  New 
York  City,  Erie,  Pa.;  Chicago,  Roches¬ 
ter  and  elsewhere,  occasionally  travel¬ 
ing  by  airplane,  and  hopes  to  do  a 
great  deal  more  lecturing  and  air¬ 
plane  traveling  in  the  future.  Since 
her  South  American  trip,  her  columns 
have  been  entitled  “A  Good  Listener” 
and  “Odd  Jobs.” 
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after  an  absence  of  several  months. 

Jack  Bell,  sports  editor,  Miami  Daily 
News,  was  nmned  president  of  the 
Florida  Sport  Writers’  Association,  at 
its  annual  meeting  in  Gainesville 
April  24.  He  succeeds  Peyton  B. 
Burkhalter  of  Jacksonville.  Other 
officers  elected  were;  Frank  S.  Wright, 
publicity  director.  University  of 
Florida,  honorary  president;  Everett 
Clay,  Miami  Herald  and  I.  J.  Mc¬ 
Donald,  St.  Petersburg  Times,  vice- 
presidents,  and  Byron  Hollingsworth, 
Tampa  Times,  secretary- treasurer.  R. 
B.  Beard,  Gainesville  Daily  Sun,  was 
elected  chairman  of  a  committee  to 
draw  up  constitution  and  by-laws, 
otha  members  being  Harry  Lopez,  St. 
Augustine  Record,  Milton  Martin, 
Ocala  Evening  Star,  and  Larry  Rollins, 
Associated  Press. 

W.  A.  S.  Douglas  has  transferred 
from  his  post  as  special  writer  on 
Washington  Herald  to  the  same  posi¬ 
tion  on  Chicago  Herald  &  Examiner. 

Charles  L.  Mooney,  Albany  (N.  Y.) 
Evening  News  reporter,  recently  at¬ 
tended  the  Traffic  College  of  the  New 
York  State  Police  as  a  student  to  pre¬ 
pare  a  series  on  what  a  policeman 
should  know  about  directing  traffic. 

J.  Porta  Henry,  Jr.,  formaly  of 
St.  Louis  Times  staff  and  the  Thomas 
W.  Parry,  Jr.,  Corporation,  has  joined 
the  Cincinnati  Post  copy  desk. 

(Jeorge  Shick,  Trenton  Times,  was 
(Continued  on  page  26) 
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rVritten  by  newspaper 
men— for  newspaper  men 

NO  eulogies  here — but  the  true  Inside  story, 
bitter  as  well  as  sweet,  of  the  famous  Sutt- 
papers  since  the  birth  of  the  original  Sun  one 
hundred  years  ago.  In  this  book  one  of  the 
most  colorful,  and  largest  epics  of  American 
newspaper  enterprise  has  been  set  down  at 
last  by  four  “Sun  men.” 


Haltimore  was  not  impressed  when  .-\runah 
Abell’s  first  four  page  sheet  appeared  on 
May  17, 1837.  But  his  genius  for  gathering 
and  printing  news  soon  put  the  Sun  at  the 
top.  A  pioneer  in  the  penny  press,  pioneer 
in  using  railroad  and  telegraph,  it  jumped 
to  national  prominence  for  the  coverage 
of  the  Mexican  War  and  has  stayed 
there  ever  since. 

Here,  graphically  portrayed,  are  the 
men,  the  methods  and  the  events  that 
have  made  The  Sunpapers  famous  for 
a  century  in  the  newspaper  world. 
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53  Newspaper  Classified  Managers 
Attend  Want  Ad  Clinic  In  New  York 


\T.  POWDERLY,  president  of  the 
•  Association  of  Classified  Adver¬ 
tising  Managers,  urged  53  classified 
managers  and  newspaper  executives 
in  atttendance  this  week  at  the  First 
Annual  Eastern  Want  Ad  Clinic  in 
New  York  to  improve  classified  adver¬ 
tisements  and  thus  be  of  more  service 


to  the  advertiser  and  make  their  own 
departments  better. 

Harrison  C.  MacDonald,  who  spon¬ 
sored  the  clinic,  said  that  the  success 
of  the  meeting  was  such  as  to  assure 
similar  meetings  every  year  here¬ 
after.  Mr.  MacDonald  holds  a  Want 
Ad  Clinic  annually  in  Chicago. 

F.  A.  Berend,  advertising  manager 
of  the  Pontiac  Motor  Company,  told 
the  assembled  group  that  Pontiac 
would  soon  release  additional  sched¬ 
ules  on  classified  because  of  the  fine 
cooperation  received  by  that  company 
on  the  last  two  classified  campaigns. 
Those  two  campaigns  were  respon¬ 
sible  for  the  greatest  sale  of  used 
cars  ever  seen  by  the  Pontiac  dealers 
of  America,  he  asserted. 

Dr.  George  Gallup,  of  the  American 
Institute  of  Public  Opinion,  told  clas¬ 
sified  men  the  importance  of  proper 
display  of  the  want  ad  pages  and  of 
readers’  response  to  the  several  clas¬ 
sifications. 

Roy  Wenzlich,  real  estate  analyst, 
of  St.  Louis,  gave  many  reasons  why 
the  real  estate  classifications  should 
show  healthy  gains  during  the  next 
few  years. 

Executives  attending  the  MacDon¬ 
ald  Want  Ad  Clinic  at  the  Hotel  New 
Yorker  on  Monday  and  Tuesday  in¬ 
cluded: 

.\Ibcrt  Bittner,  Allentoum  (Pa.)  Call;  Bob 
Wheeler,  Akron  Beacon-Journal;  W.  L.  Fan¬ 
ning,  business  manager,  Yonkers  (N.  Y.) 

Herald-Statesman;  George  Baugher,  Staten 
Island  (N.  Y.)  Advance;  J.  A.  Doherty, 
Providence  (R.  I.)  Journal-Bulletin;  Herbert 
Tushingham,  Camden  (N.  J.)  Courier-Post; 


N’att  Otlin,  New  York  Post.  K.  .\1.  Krink. 
lilrns  Falls  (N.  Y.)  Post-Star  Fr  Times;  Ellis 
A.  Keitzel,  Mount  I'ernou  (N.  Y.)  Argus. 

I).  U.  Barnhart,  McKeestort  (Pa.)  Paily 
\itvs:  E.  F.  Bossard,  Easton  (Pa.)  Express; 
Carl  Ganz,  Baltimore  Sun;  John  llrikt—,  Har- 
ri.<!burg  (Pa.)  Patriot-News;  Jack  Whetstone. 
.Vitr  Pochelle  (N.  Y.)  Standard  .Star;  Ktlwin 
.\.  Watts.  Lawrence  (Mass.)  Eagle-Trihune : 


Karl  (i.  Ousterhoudt.  Fred  Harris  and  Evelyn 
Hendricks.  Bridgeport  (Conn.)  Tittu-s  Star. 

W.  .\1.  Baaske,  Utica  (N.  Y.)  Observer- 
Dispatch;  David  Knipe,  advertising  director. 
Bethlehem  (Pa.)  Globe  Times;  L.  A.  Kenny, 
Waterbury  (Conn.)  Republican  -  American ; 
.t.  T.  Powderly,  Rochester  (N.  Y.)  Democrat 
iV  Chronicle;  Felix  Towle,  Long  Island  City 
(X.  Y.)  Star;  Raymond  Dikes  and  Irving 
latndberry,  Yonkers  Herald-Statesman;  Dan 
Gaylord,  New  Bedford  (Mass.)  Mercury  cS- 
Standard  Star;  Frank  Powers,  New  Bruns- 
-eiek  (X.  J.)  Home  News. 

(iaities  Kelley,  Greensboro  (N.  C.)  News- 
Record;  Frank  Twiss,  IVorcester  (Mass.)  Tele- 
gram-Gasette ;  L.  B.  Robinson,  New  Haven 
(Conn.)  Register;  Walter  F.  Doeseber,  Pough¬ 
keepsie  (N.  Y.)  Eagle-News  and  Star  6r 
Enterprise;  Claude  C.  Stone,  Schenectady 
(N.  Y.)  Union  Star;  William  Brown,  na- 
tiutial  advertising  manager,  Youngstown  (O.) 
I'indicator, 

J.  F.  O’Connor  and  William  G.  Pearson, 
Pittsburgh  (Pa.)  Post-Gasette ;  M.  X.  Gar- 
inger,  Reading  (Pa.)  Times;  John  Callahan, 
r renton  (N.  J.)  Times;  S.  G.  Garvin.  At¬ 
lanta  (Ga.)  Journal;  William  Becker,  Erie 
(Pa.)  Times;  J.  M.  Johnson,  Elisabeth  (N.  J.) 
lournal;  Harry  Connors,  Newsdom;  Tom  F. 
Uuinn,  Troy  (N.  Y.)  Record;  Evan  Mitchell, 
.llbany  (N.  Y.)  Knickerbocker  Press;  Mansel 
Lawrence,  Orlando  (Fla.)  Sentinel  Star. 

A.  H.  Francis,  Macy  Group  of  Newspapers; 
F.  Helland,  Jersey  City  Jersey  Journal;  J. 
Marsden  and  George  Marsden,  Pottsville  (Pa.) 
Republican;  Ben.  Sprague,  advertising  man¬ 
ager  and  J.  Foody,  Port  Chester  (N.  Y.) 
Item;  J.  C.  Flagg,  former  manager,  Seattle 
(Wash.)  Post-Intelligencer;  Miss  Helen  Frey- 
man.  Lafayette,  Ind.,  MacDonald's  Service; 
.\rthur  Porter,  Publishers  Service,  Chicago. 


I'^HE  Classified  Divisiem  of  the  New 
Jersey  Press  Association  will  hold 
a  Want  Ad  Clinic  at  the  Robert  Treat 
Hotel  Newark  on  Thursday  evening. 


May  6.  Herbert  Tushin^am.  CAM., 
Camden  Courier-Post  Newspapers 
will  preside. 

This  association  is  one  of  the  newest 
Hnd  most  active  of  the  classified 
groups,  having  been  formed  the  latter 
part  of  February,  1937. 

The  program  will  be  divided  into 
four  discussions,  all  of  which  will  be 
completed  in  one  evening. 

It  is  hoped  this  meeting  will  see  the 
formation  of  a  permanent  organization 
of  classified  managers  of  New  Jersey. 
The  tempOTary  organization  conunit- 
tee  who  have  handled  the  work  to 
the  present  time  and  who  are  re- 
.sponsible  for  this  meeting  is  comprised 
i>f  these  classified  managers:  Mr. 
Tu^ingham,  Miss  Cele  Lee,  Bayonne 
Times,  James  Sweeney,  Newark  Eve¬ 
ning  News  and  John  P.  Callahan, 
Trenton  Times. 

RADIO  IN  CLASSIFIED 

The  St.  Joseph  (Mo.)  News-Press 
has  apparently  solved  the  problem  of 
what  to  do  with  radio  program  list¬ 
ings  by  devoting  one  column  to  radio 
on  its  classified  page.  Placing  of 
radio  program  information  in  the 
classifi^  section  serves  a  double  pur¬ 
pose,  it  was  pointed  out.  Admitting 
that  radio  programs  do  have  a  high 
reader  interest  value,  the  News-Press 
is  satisfying  that  interest  and  at  the 
same  time  drawing  attention  to  its 
classified  ads. 


WILUAMS  SUCCEEDS  STEEN 

Clyde  P.  Steen,  editor  of  the  New 
Lexington  (O.)  Daily  News,  has  re¬ 
signed  to  become  affiliated  with  the 
Branch  County  News  at  Coldwater, 
Mich.,  having  purchased  an  interest 
in  the  paper.  He  is  succeeded  by 
Thomas  Williams  of  Wilmington,  O. 


PERSONALS 

(Continued  from  page  24) 


re-elected  president  of  New  Jersey 
Legislative  Correspondents’  Club  at  a 
meeting  in  the  State  House  April  20. 
Others  named  were:  Vice-president, 
Edward  M.  Gilroy,  Newark  Evening 
News;  secretary- treasurer,  Christopher 
Messerschmitt;  trustees,  Edward  S. 
Hipp,  Newark  Sunday  Call;  James  R. 
Sutphen,  Hackensack  Bergen  Evening 
Record;  Ray  C.  Ghent,  Newark  Star- 
Eagle,  and  Leo  J.  Hershdorfer,  Union 
City  Hudson  Dispatch. 

Michael  Pearlman,  head  of  the  Phil¬ 
adelphia  Daily  News  photographic  de- 
p.nrtment,  has  bought  himself  a  new 
home  from  Irish  Sweeptakes  win¬ 
dings.  His  horse  ran  fourth  but  he 
had  sold  a  one-half  interest  in  the 
ticket  for  $7,500. 

J.  A.  Daly,  Charlotte  (N.  C.)  News 
staff  writer,  has  been  appointed  to  the 


Intertype  4-Deckers 

Four  new  models  to  choose  from.  Models 
C  and  F  (the  latter  a  "mixer”  machine) 
each  carry  tour  standard  90-channel  maga¬ 
zines.  Model  H  carries  tour  wide  display 
magazines.  Model  G  carries  two  standard 
and  two  wide  magazines.  Write  tor  folder. 

INTERTTPE  e  BROOKLYN,  NEW  YORK 


Photographed  at  Want  Ad  Clinic  this  week:  (1.  to  r.)  Tom  Quinn,  Troy  (N.  Y.) 
Record;  E.  M.  Mitchell.  Albany  (N.  Y.)  Knickerbocker-Press;  G.  Baugher, 
Staten  Island  (N.  Y.)  ^dtianre;  E.  M.  Frink,  Glens  Falls  (N.  Y.)  Pou-Star  & 
Times;  A.  T.  Powderly,  Rochester  (N.  Y.)  Democrat  &  Chronicle;  C.  C.  Stone. 
S^enectady  (N.  Y.)  VnionStar;  Walter  Doescher,  Pouithkeepsie  <N.  Y.)  Eagle- 
News  and  Star  &  Enterprise;  Rayinond  Dykes.  Yonkers  (N.  Y.)  Herald- 

Statesman. 


A  New  Jersey  group  at  Classified  Clinic:  (1.  to  r.)  J.  M.  Johnson,  Elizabeth 
Journal;  Fred  Helland,  Jersey  City  Jers^  Journal;  Frank  Powers,  Neu 
Brunswick  Home  Neics;  Herbert  Tushingham,  Camden  Courier-Post. 


Charlotte  Chamber  of  Commetee  ra4 1 
committee.  K 

Weston  N.  Nordgren,  formerly  ril 
Salt  Lake  City  Deseret  News  editorUi 
staff,  has  resigned  to  become  asaodah  t 
editor  of  The  Ensign,  Lc«  Angda,; 
weekly  church  newspaper  publiibaj  ) 
by  Alex  F.  Dunn,  former  Utah  pal>. 
Usher. 

Carl  Thompson,  Jr.,  formerly 
Sanford  (N.  C.)  Herald,  hi  job^f 
the  Raleigh  (N.  C.)  Observer  strf.  . 

W edding  Bells 

Edmond  henderson  sMni  * 

JR.,  managing  editor,  the  Hick- 
ory  (N.  C.)  Daily  Record,  to 
Margaret  Leath  Abernathy,  sodeh ' 
editor  of  that  newspaper,  April  21 
Eldmond  Taylor,  Chicago  Tribw* 
Paris  correspondent,  to  Miss  Verea 
de  Salis  at  Geneva,  Switzerland, 

17.  Mr.  Taylor  went  to  Geneva  fno 
Rome,  where  he  has  been  on  a  spedal 
a.ssignment  for  his  paper. 

Marian  Skilken,  of  the  Los  AngtUt 
Times  adjustment  department  to 
Herbert  S.  Hallner,  April  17. 

William  C.  Bourne,  of  Richmond, 
Va.,  formerly  with  the  news  deput- 
ment  of  the  Asheville  (N.  C.)  Cit««, 
to  Miss  Sally  Ragland  Ford,  of  Hope- 
well,  Va.,  April  17. 

Rufus  Terral,  of  the  Chattanoogt 
Times  staff  to  Miss  Mary  Louise  Bui 
of  Chattanooga,  April 
Ralph  Clatke  Maultsby,  of  Atlanta 
southern  manager  for  McGraw-IfiE 
Publishing  Co.,  to  Miss  Virginia  Mar¬ 
tin,  Mt.  Airy,  N.  C.,  April  17. 

Albert  W.  Kinchla,  of  the  BotUn 
Post  advertising  staff,  to  Miss  Mary 
Alice  Shea  of  Newton,  Mass.,  at  New¬ 
ton,  April  19. 

Thomas  W.  Connor,  Boston  Post  edi¬ 
torial  staff,  to  Miss  Cecelia  H.  Samuel 
of  Windsor,  Mass.,  April  20. 

Roswell  Delmege  'Trimble,  Jr, 
Richmond  (Va.)  Times-Dispatch  copy 
desk,  to  Miss  Katherine  Caroline  Gil¬ 
christ,  at  Richmond,  April  24. 

Duane  M.  Clark,  makeup  editor,  Sm 
Francisco  Chronicle,  to  Miss  Alice 
Bagley  of  Richmond,  Cal.,  April  16 
at  Concord,  Cal. 

Give  Yourself  a  Break, 
Mr.  Employer— 

The  next  time  you  start  fishing 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  staff, 
take  it  easy  and  let  us  do  you 
worrying. 

We,  too,  have  applications  on 
file — from  all  parts  of  the  conn- 
try — and  through  investigationt 
we  know  what  past  and  present 
employers  think  of  the  work  of 
our  registrants. 

Newspaper  man,  magazine  man, 
advertising  man  or  publiciiy 
man — in  emy  capacity  from  top 
on  down — The  Persoimel  Bn- 
reau  can  find  him  for  you. 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wire— 

The  Personnel  Bureat 

of  Sigma  Dolta  Chi 

Chicago— 35  E.  Wackar  Driva 
Los  Angelas — 2387  Taviot  Sf. 
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HcOivena  Leaves  N,  Y. 
News  to  Join  Agency  i 

,  E.  McGivena,  promotion  manager  ' 
of  the  New  York  Daily  News  for  the  * 
nssl  16  years,  has  resigned  as  of  May 

1.  After  June  1,  ‘ 
he  will  join  Len-  ' 
nen  &  Mitchell. 
Inc.,  New  York  | 
advertising 
agency. 

Philip  W.  Len- 
nen  announced 
that  Mr.  Mc¬ 
Givena  would 
come  to  Lennen 
&  Mitchell  in  an 
U  E.  McThvf.na  executive  capac¬ 
ity  of  coordinat¬ 
ing  sales  copy  and  merchandising. 

Mr.  McGivena,  nationally  famous 
for  his  promotion  work,  is  best  known 
for  the  “Sweeney”  series  of  News  ad¬ 
vertisements  which  have  appeared 
intermittently  since  1922.  He  also  di¬ 
rected  the  first  New  York  City  Sur¬ 
vey,  conducted  jointly  by  all  New 
York  newspapers  from  1922  to  1925. 

For  three  consecutive  years  (1933- 
35)  he  won  first  place  in  the  EIditor 
I  Publisher  Promotion  Contest. 
"Everything  he  does  seems  to  be 
new,  different,  interesting,  clever,  bet- 
tar,”  wrote  Allen  French  of  him  in 
Ebitor  &  Publisher.  “He’s  around  40, 
thick  set;  average  height;  wears 
glasses;  listens  well;  reads  a  lot  of 
fiction;  travels  by  airplane  whenever 
he  can;  has  a  wife  and  a  daughter;  is 
the  world’s  worst  car  driver;  owns 
his  own  house  in  Forest  Hills;  wishes 
he  lived  in  Bronxville.” 

GUILDSMEN  CALL  ON  U.  P.  { 

An  American  Newspaper  Guild 
committee  including  Morris  Watson, 
recently  restored  to  his  Associated 
Press  job  by  a  U.  S.  Supreme  Court : 
decision,  called  on  Hugh  Baillie, 
president  of  the  United  Press  Asso¬ 
ciations,  at  his  New  York  office 
Wednesday  in  an  attempt  to  obtain  I 
recognition  of  the  guild  as  the  bar¬ 
gaining  agency  for  UP  employes 
throughout  the  country.  Other  mem¬ 
bers  of  the  committee  were  Carl 
Randau,  president.  New  York  Guild,  i 
and  Jonathan  Eddy,  national  guild 
secretary,  with  A.  B.  Schmidt  and 
R.  H.  Shackford  as  observers  for  UP 
employes.  Schmidt  is  a  tabulator  in  i 
the  financial  department  and  Shack-  j 
ford  is  an  overnight  wire  filer.  Ac-  1 
cording  to  a  statement  by  Mr.  Baillie,  I 
the  management  told  Watson  it  had 
been  informed  a  large  number  of  em¬ 
ployes  are  members  of  the  guild  and 
want  to  be  represented  by  it,  but  also 
a  large  number  are  not  and  do  not 
want  to  be  represented  by  it.  "This 
IS  as  far  as  the  proceedings  went,” 
Mr.  Baillie  said. 


LUDLOW 
Typefaces 
please  the 
advertisers 
—  Ludlow 
costs  please 
the  office . . 

LUDLOW 

Typograph  Company 

2032  Clybourn  Ave.,  Chicago 


LEADERS  HONOR  BRITON 

“Happily  the  feeling  between  the 
United  States  and  the  United  King¬ 
dom  has  greatly  improved  since  the 
establishment  of  a  community  of  in¬ 
terest  in  the  international  exchange 
situation.  Confidence  is  in  evidence — 
old  suspicions  have  been  allayed  and 
the  outlook  for  future  getting  to¬ 
gether  is  far  more  promising,”  said 
Sir  George  Schuster,  chairman  of 
Allied  Suppliers,  London,  as  well  as 
chairman,  Unemployment  Assistance 
Board,  at  a  luncheon  given  in  his 
honor  this  week  at  India  House,  New 
York  City,  by  Charles  Presbrey, 
president,  ^ank  Presbrey  Company. 
About  50  leaders  in  commerce,  indus¬ 
try,  banking  and  publishing  attended. 
Sir  George  is  a  director  of  the  West¬ 
minster  Bank,  the  Westchester  For¬ 
eign  Bank,  Commercial  Union  Assur¬ 
ance  Company  and  for  six  years  was 
finance  member  of  the  Executive 
Council  of  the  Viceroy  of  India. 

APPOINTS  YOUNG  &  RUBICAM 

The  Singer  Sewing  Machine  Com¬ 
pany,  New  York,  has  appointed  Young 
&  Rubicam,  Inc.,  its  advertising 
agency. 


CANADIAN  PRESS  ELECTS 

H.  P.  Duchemin  Named  President — 
New*  Picture  Service  Studied 

Toronto,  April  28  (CP)  —  H.  P. 
Duchemin,  managing  director,  Sydney 
Post-Record,  today  was  elected  presi¬ 
dent  of  the  Canadian  Press  by  the 
new  board  of  directors  following  the 
annual  meeting  of  the  news-gathering 
organization  of  Canada’s  daily  papers. 
He  succeeds  W.  B.  Preston,  managing 
director,  Brantford  Expositor. 

Approval  was  given  to  the  reorgani¬ 
zation  and  enlargment  of  the  London 
Bureau  at  the  turn  of  the  year,  and 
members  expressed  the  opinion  the 
service  of  United  Kingdom  news  as  a 
result  was  notably  improved. 

It  was  decided  to  set  up  a  commit¬ 
tee  to  investigate  the  possibility  of  a 
nation-wide  cooperative  news  picture 
service  as  suggested  in  the  president’s 
address. 

W.  Rupert  Davies,  president  and 
editor,  Kingston  Whig-Standard,  was 
elected  first  vice-president  and  J.  A. 
McNeil,  Montreal  Gazette,  second 
vice-president.  M.  E.  Nichols,  vice- 
president  and  managing  director, 
Vancouver  Province,  was  reelected 
honorary  president. 


Directors  were  elected  as  follows: 

British  Columbia — Mr.  Nichols  and  C. 
Swayne,  Victoria  Colonist. 

.Alberta — Senator  W.  A.  Buchanan,  Lctk* 
bridge  Herald,  and  John  M.  Imrie,  Hdtnonton 
Journal. 

Saskatchewan— Thos.  Miller,  Moose  Jaw 
Times-Herald,  and  D.  B.  MacKae,  Regina 
Leader-Post. 

Manitoba — W.  .McCurdy,  IVinnipeg  Tribune. 
and  Victor  Sifton,  IVinnipeg  Free  Press. 

Ontario — Rupert  Davies,  A.  R.  Ford,  Lon¬ 
don  Free  Press;  F.  I.  Ker,  Hamilton  Spec 
tator;  Mr.  Preston,  Mr.  Norman  Smith,  and 
E.  George  Smith,  Toronto  Globe  and  Mail. 

Quebec — FI.  J.  .Archibald,  Montreal  Star; 
Henri  Gagnon,  Quebec  Soleil;  Oswald  May- 
rand,  La  I’resse  Montreal,  and  Mr.  McNeil. 

Maritime — Senator  \V.  H.  Dennis,  Halifax 
Herald;  H.  P.  Robinson,  Saint  John  Times- 
Globe,  and  Mr.  Duchemin. 

J.  F.  B.  Livesay  is  general  manager 
and  secretary. 

Addressing  the  general  meeting. 
President  Preston  said  demand  from 
the  newspapers  for  the  latest  informa¬ 
tion  “has  seldom  been  more  intense” 
than  in  the  past  year,  and  the  respon¬ 
sibilities  resting  upon  news-gathering 
organizations  have  been  “most  severe.” 

The  resignation  from  the  board  of 
E.  H.  Macklin,  honorary  president 
since  1924  and  “Father  of  the  Cana¬ 
dian  Press,”  was  accepted  “very  re¬ 
gretfully.” 


"Those  stuped  shuts 

can't  hluH  us-" 


“OO.ME  of  these  retailers  use  mv  trade-mark 
for  hait,”  he  complained.  “They  adver¬ 
tise  my  brand,  but  sell  something  else. 

“I  might  scare  ’em  out  of  it  bv  threatening 
to  sue... but  ril  lose  a  lot  of  good-will  in  the 
trade.  What  do  vou  National  Better  Business 
Bureau  fellows  suggest?” 

We  told  him  that  trade-mark  work  is  alwavs 
delicate  and  must  be  handled  diplomaticallv. 
We  said  we  didn’t  believe  in  the  “scare”  sys¬ 
tem,  but  had  a  method  of  our  own  that  worked 
in  nine  cases  out  of  ten. 

“II  WZ-ITTiaf  Aboia  It?^’ 

So  we  got  in  touch  with  the  offending  retail¬ 
ers.  At  first,  their  attitude  was:  “Well... what 
about  it?  Tltose  stuffed  shirts  can’t  bluff  me!” 

But  as  w  e  rea.soned  with  them . . .  showed 
them  that  they  were  hurting  themselves  by 
getting  people  in  under  false  pretenses... they 
grew  more  tractable.  Said  they  hadn’t  looked 
at  it  that  w  ay  before  and  guessed  maybe  we 
might  be  right. 

In  the  end,  they'  all  agreed  to  quit  misusing 
the  other  fellow’s  trade-mark ...  in  their  ow  n 
interests.  There  wasn’t  any  flare -back,  be- 
c-ause  of  the  tactful,  friendly  way  in  which 
the  thing  had  been  handled.  And  the  manu¬ 
facturer  was  deligfhted. 


Many  well-know  n  trade-marks  are  safeguard¬ 
ed  by  the  National  Better  Business  Bureau. 
•And  this  service  is  available  to  any  manufac¬ 
turer. 

Your  inquiries  on  other  phases  of  busi¬ 
ness^  advertising  and  selling  tcill  be  uml- 
eomed,  too .whether  you  are  a  member  of 
the  Bureau  or  not. 

The  National  Better  Business  Bureau  is  a 
non-profit  corporation,  deriving  its  financial 
support  from  the  voluntary’  contributions  of 
more  than  6oo  business  firms,  which  believe 
that  business  should  defend  itself  agairtst  prac¬ 
tices  that  destroy’  public  confidence. 

Mail  the  coupon  for  the  free  booklet,  “How’ 
to  Use  the  National  Better  Business  Bureau.” 


National  Better  Business  Bureau,  Inc. 

405  Lexington  venue,  New  York  City. 

Please  send  me  a  copy  of  “How  to  Use  the 
National  Better  Business  Bureau." 


Finn  Nai/ic _ 


.Address— 


St.nc _ 
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194  NEWSPAPER  DEAD  ARE  HONORED 
AT  PHILADELPHIA  MEMORIAL  RITES 


Delegations  from  Other  Cities  Represented  Among  800 
Attending  Fourth  Estate  Square  Club’s  Service- 
Annual  National  Tribute  Is  Group’s  Aim 


Philadelphia,  April  26 — An 

impressive  service  honoring  the 
memory  of  134  newspapermen  and 
women  who  have  died  within  the  last 
two  years  or  so  was  held  yesterday  by 
the  Fourth  Estate  Square  Club  of 
Philadelphia.  About  800  persons,  in- 
cludliig  delegations  from  other  cities, 
attended  the  service  at  the  Bellevue- 
Stratford  Hotel. 

This  year  for  the  first  time,  the 
club,  which  arranges  similar  pro¬ 
grams  at  irregular  intervals,  included 
in  its  tribute  persons  prominrait  in 
journalism  outside  of  Philadelphia. 
Its  aim  is  an  annual  national  memorial 
service. 

American  newspaper  reporters  were 
described  by  Rev.  Dr.  William  H. 
Fineshriber,  rabbi  of  Keneseth  Israel 
Synagogue,  as  guardians  of  democracy 
and  civilization.  Dr.  Fineshriber  was 
one  of  three  ministers  who  partici¬ 
pated  in  the  program. 

Rabbi  Fineshriber  cited  persons 
“not  known  to  fame,  who  drudge 
along  day  after  day  painstakingly  do¬ 
ing  their  work  and  contributing  a 
part,  not  generally  recognized  by  the 
public,  to  the  progress  of  an  imsettled 
world.” 

“Among  these  are  members  of  the 
Fourth  Estate,”  he  went  on.  “Some 
of  them  are  known  to  fame,  some  are 
worthy  to  be  enshrined  in  our  mem¬ 
ories,  but  I  wish  to  speak  especially 
of  those  men  and  women  in  this 
Fourth  Elstate  who  work  for  a  noble 
cause  but  work  in  comparative  ob¬ 
scurity. 

“I  prefer  to  call  them  not  journal¬ 
ists,  for  that  comes  from  the  French 
word  journal,  having  reference  to 
time;  not  newspaper  men  and  women, 
for  they  deserve  a  much  more 
honorific  title;  I  like  to  call  them 
reporters. 

“They  do  not  adorn;  they  do  not  phil¬ 
osophize.  They  dig  for  facts.  With¬ 
out  these  reporters  what  chance  for 
cultiure  and  civilization  could  we  have 
in  these  times? 

“These  knights  and  noble  women 
go  out  and  find  for  us  what  things 
are  happening  every  day.  It  is  only 
afterward  that  the  Historians  come 
along  cind  build  on  the  reporters’ 
patient  labors  their  own  handsome 
structures. 

“The  reporters,  these  patient  search¬ 
ers  for  truth,  are  the  ones  making  it 
possible  to  have  democracy  culture 
and  civilization.  Without  them  we  in 
America  would  have  to  live  as  so 
many  millions  live  in  other  parts  of 
the  world:  according  to  the  dictates 
of  potentates.” 

Of  the  newspaper  men  who  have 
died  Dr.  Fineshriber  said: 

“You  and  I  are  the  better  for  their 
having  lived. 

“We  are  stronger  because  of  their 
paintaking  activities;  for  every  bit  of 
research  they  did  you  and  I  are  bet¬ 
ter  fitted  to  take  our  own  places  in 
life.  They  did  a  splendid  work  for 
humanity.  The  best  we  can  do  is  to 
bring  them  our  thanks.” 

Tribute  to  newspaper  m«i  as  alert, 
informed  and  loyal  was  paid  by  Mayor 
S.  Davis  Wilson  in  an  address  read  in 
his  absence  by  Ralph  W.  Temple  of 
the  Philadelphia  Daily  News,  secretary 
of  the  club. 

“There  has  never  been  a  time  when 
I  did  not  trust  the  newspaper  men 
with  whom  I  have  had  dealings  in  the 
approximately  thirty  years  I  have 
bron  in  public  life,”  the  Mayor  said, 
“and  it  is  a  pleasure  to  testify  that 


I  never  knew  any  of  them  to  violate  a 
confidence. 

“This  I  say  in  the  face  of  the  fact 
that  there  have  been  times  of  turmoil 
and  excitement  with  which  I  was  con¬ 
cerned  in  looking  after  the  too-often- 
forgotten  interests  of  the  people, 
when,  in  the  resulting  confusion, 
there  might  have  been  some  excuse 
for  making  mistakes  or  forgetting 
what  was  understood  to  be  ’off  and 
what  ‘on’  the  record,  as  we  term  it  in 
everyday  language. 

“But  I  have  always  found  the  news¬ 
paper  men  alert  and  informed.  They 
generally  know  ‘what  is  what.’  They 
know  full  well  how  to  be  loyal  to  their 
papers — to  the  newspapers  for  which 
they  work — and  at  the  same  time  to 
respect  the  confidences  placed  in  them 
by  those  with  whom  they  contact.” 

Discussing  the  proposal  that  the 
club’s  annual  service  become  a  na¬ 
tional  custom,  the  Mayor  said:  “This 
is  a  splendid  idea  and  I  endorse  it 
heartily.  Before  another  year  has 
rolled  aroimd,  I  hope  and  expect  that 
through  the  efforts  of  the  members  of 
this  club  and  of  those  assembled  here, 
it  will  have  been  spread  all  over  our 
country  so  that  when  we  meet  again 
next  year  it  will  be  by  agreement 
with,  and  in  a  sense  together,  with 
all  the  other  newspaper  men’s  clubs 
and  organizations  throughout  the 
United  States.” 

The  Mayor  declared  that  the  news¬ 
paper  man  was  “first  and  for«nost  a 
realist,”  adding: 

“He  must  be.  He  must  keep  his 
feet  firmly  on  the  groimd  in  the  midst 
of  every  conflict,  and  he  is  to  be  found 
always  in  the  thick  of  the  fight  what¬ 
ever  it  may  be  or  wherever  it  may 
be  fought. 

“At  him  are  flung  the  sometimes 
partisan  stories  and  conflicting  ver¬ 
sions  and  statements  of  those  who  are 
the  active  participants.  He  must  act 
immediately  and  he  never  fails  to  ex¬ 
hibit  an  uncanny  capacity  for  sifting 
things  out  and  getting  down  to  the 
bottom  of  them.” 

A  list  of  194  in  the  newspaper  field 
who  had  died  since  the  last  local 
memorial  service  was  read  by  Mr. 
Temple.  At  mention  of  the  newspaper 
with  which  each  of  those  on  the  list 
had  been  connected  a  gong  was 
soimded  and  a  white  carnation  was 
placed  in  a  large  bowl  on  the  stage 
by  Francis  W.  S.  Lee,  financial  editor 
of  the  Philadelphia  Evening  Public 
Ledger,  the  club’s  president. 


New  York  newspapermen  whose 
names  were  read  were  Adolph  S. 
Ochs,  owner  and  publisher  of  the 
New  York  Times;  RoUo  Ogden,  editor 
of  the  New  York  Times;  Arthur  Bris¬ 
bane,  executive  of  the  Hearst  news¬ 
papers;  Marlen  E.  Pew,  editor  of 
EIditor  &  Publisher,  and  Talcott  Pow¬ 
ell,  Marc  McGrath  and  Hood  MacFar- 
land  of  the  New  York  World-Tele¬ 


gram. 

Among  others  in  the  list  were  Will 
Rogers,  the  humorist  and  columnist; 
John  T.  Rogers  of  the  St,  Louis  Post- 
Dispatch;  Clark  Howell,  publisher  and 
editor  of  the  Atlanta  Constitution; 
Cyrus  H.  K.  Curtis,  publisher  of  Phil¬ 
adelphia  and  New  York  newspapers 
and  magazines;  Fred  Fuller  Shedd, 
editor  of  the  Philadelphia  Evening 
Bulletin;  E.  A.  Van  Valkenburg,  pub¬ 
lisher  of  the  old  Philadelphia  North 
American,  and  Theodore  Von  Zie- 
kiu-sch,  managing  editor  of  the  Phil¬ 
adelphia  Daily  News. 

Also  Jay  E.  House  and  Morgan 
Cook,  columnists  of  the  Philadelphia 
Inquirer;  Harry  B.  Nason,  Simday 
editor  of  the  Philadelphia  Inquirer; 
Charles  E.  Ball,  Inquirer  cartoonist; 
Herbert  E.  Blackman,  secretary  of  the 
Philadelphia  Inquirer  company;  Frank 
D.  McLain,  former  business  editor  of 
the  Inquirer;  Matthew  Horn  of  the 
National  Press  Club  and  Gus  Gen- 
nerich,  also  a  National  Press  Club 
member,  who  served  as  President 
Roosevelt’s  bodyguard. 

John  C.  Marscher,  advertising  man¬ 
ager  of  the  Philadelphia  Daily  News, 
honorary  president  of  the  club,  pre¬ 
sided.  The  Rev.  Dr.  Daniel  A.  Poling, 
pastor  of  Grace  Baptist  Temple,  deliv¬ 
ered  the  invocation,  and  the  Rev.  Dr. 
Joseph  Fort  Newton  the  benediction. 
Joseph  B.  Mulrenen  and  Oliver  S. 
Scarborough,  buglers  of  the  Phila¬ 
delphia  police  bureau,  sounded  taps. 


RAILROADS  CONTINUE  AOS 

Chicago,  Ill.,  April  29— Continui. 
tion  of  the  Association  of  Americu) 
Railroads  advertising  campaign  is 
magazines  was  approved  at  a  member 
meeting  here  today.  The  plan  is  snb. 
stantially  the  same  as  that  carried  out 
last  year.  The  1937  budget  provide 
for  $1,220,000  to  be  used  in  advanenu  ^ 
the  public  relations  program,  as  com-  r 
pared  with  $1,225,000  a  year  ago.  Of 
this  amount  $880,000  will  be  spat 
for  publication  advertising,  includim 
magazines,  farm  papers,  business  and 
labor  publications.  The  magazine  ap¬ 
propriation,  it  is  imderstood,  has  beo 
reduced  to  $505,000  for  nadooal 
weekly  and  monthly  periodicals.  Fans 
papers  will  share  in  the  appropna- 
tion  to  the  extent  of  approximated 
$265,000,  it  was  stated.  Indicatuu 
are  that  newspaper  advertising  by 
individual  member  roads  will  be  in¬ 
creased  this  year,  a  statement  today 
said.  In  1936,  the  railroad  industry 
spent  more  than  $4,500,000  in  daily 
and  weekly  papers,  the  largest  for 
any  year  since  1931.  Member  roadi 
approved  the  association’s  proposed 
advertising  program  in  weekly  and 
monthly  magazines,  farm  journals  and  ^ 
labor  publications. 
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ODD  TITLE  EXPLAINED 


Revival  of  the  Jefferson  (Tez.) 
Jimplecute  as  a  daily  newspaper,  suc¬ 
ceeding  the  semi-weekly  Jefferm 
Journal,  recently  recalled  derivation 
of  the  paper’s  imusual  name  Mdien  it 
was  founded  by  the  late  Col.  Ward 
Taylor  in  1865.  It  came  from  the  pa¬ 
per’s  motto;  “Join  Industry,  Manu^- 
turing.  Planting,  Labor,  Energy  and 
Capital  in  Unity  Together  Everlast¬ 
ingly.” 


WE  CONNECT  THE  WIRES  < 


A  **S€asoned** 

Heivspaperman . . . 


With  the  leaves  returning  to  the  trees  and  the  birds  be¬ 
ginning  to  sing — you  might  be  thinking  of  adding  color  | 
and  life  to  your  news  pages.  ...  If  so,  you’ll  be  interested  I 
in  leuming  more  about  this  fellow —  I 


At  34,  he  brings  you  thirteen  years  of  newspaper  experi¬ 
ence,  three  of  them  lieing  spent  abroad.  Has  filed  for 
press  services  and  worked  on  both  large  and  small  dailies. 


While  his  forte  is  color  and  human  interest  stories,  sur¬ 
veys  and  investigations,  his  experience  includes  city  and 
news  editing,  and  straight  and  interpretative  handling 
of  the  news  report. 


He  is  a  university  graduate,  married  and  possesses  a  lik¬ 
able  personality. 


His  excellent  references  and  record  are  in  our  files  and 
we  know  of  his  recent  work. 


We  will  be  glad  to  supply  details  concerning  him  or  put 
you  in  touch  with  him.  (In  ctmfidence,  of  course.) 
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f^EW  CONTRACT  FOR 
CARRIER  BOYS 

y^platon  Po*t-Cre*cent  Adopts  an 
y^y^ment  Making  Boys  Indepen- 
dsat  Contractors — Similar  Plan 
for  Illinois  State  Journal 


By  George  A.  Brandenburg 

Terms  of  the  Appleton  (Wis.) 

Post-Crescent’s  new  carrier  boys’ 
contract,  which  sets  forth  all  necessary 
requirements  of  the  Little  Merchant 
Plan,  establishing  the  paper’s  carriers 
as  independent  contractors  under  the 
gpfjal  Security  Act,  were  revealed 
this  week  by  H.  L.  Davis,  general 
nunager  of  the  Post-Crescent. 

Because  of  its  clear-cut  wording, 
together  with  its  comprehensive  cov¬ 
erage  of  all  possible  relations  between 
carrier  and  newspaper,  we  are  sub¬ 
mitting  terms  of  the  agreement  as  a 
model  for  circulators  desiring  a  new 
type  of  contract  with  their  carriers 
iipiW  the  Little  Merchant  Plan. 
Principal  provisions  of  the  contract 
follow: 

"1.  That  the  Carrier  ia  more  than  twelve 
lit)  yeara  of  ace.  it  beine  underatood  that 
Su  ate  ia  of  the  eaaenoe  in  thia  contract. 

't.  That  the  Company  will  deliver  to  the 
CinW  at  thia  Company'a  place  of  buaineaa 
M  SOS  West  Washington  St.,  Appleton,  Wia., 
or  at  any  other  location  mutually  agreed 
upon,  as  many  of  such  newapapera  aa  the 
CiniW  shall  demand,  such  papers  to  be  de- 
liT^  aa  soon  aa  practicable  after  publica* 
lioa  thereof  each  day  except  Sunday  and 
^rtain  holidays  to  be  asreed  upon,  provided 
liotrever,  that  the  said  number  of  papers  to 
be  reedved  by  the  Carrier  shall  at  no  time 

ficeed . daily  papers,  or  less  than . 

diib  papers. 

••J.  That  there  shall  be  a  charge  of  .... 
cents  per  copy  for  each  of  such  papers  so 
ddirered.  the  total  amount  of  which  charge 
■hall  he  payable  by  the  Carrier  on  each  Sat- 
orday  of  the  year  for  the  preceding  seven 
17)  days,  if  the  said  Carrier  resides  in  the 
ridnlty  of  the  City  of  Green  Bay.  and  which 
charge  sha)l  be  payable  on  the  last  day  of 
ndi  month  for  the  current  month  in  all 
other  cases,  the  Company  hereby  obligating 
iuell  to  present  proper  Invoices  to  the  Car- 
net  upon  the  maturity  of  such  obligation. 
In  all  cases  where  the  Carrier  receives  deliv¬ 
ery  from  a  suburban  or  country  dealer,  and 
lacfa  dealer  purchases  papers  outright  from 
the  Company,  the  Carrier  shall  be  personally 
liable  to  such  dealer  as  a  i>urchaaer  from  him. 


“4.  That  such  papers  shall  be  offered  for 
■ale  to  regular  readers  by  the  Carrier  at  a 

price  not  to  exceed . cents  per  week, 

proTkled  however,  that  there  shall  be  no 
limitation  of  resale  price  on  street  sales. 

"8.  That  the  Company  may  at  any  time, 
upon  thirty  days’  notice  to  the  Carrier,  re- 
n«  the  wholesale  charge  to  the  Carrier  as 
■et  out  in  paragraph  .3  of  this  contract,  and 
reriae  the  maximum  resale  price  as  set  out 
in  paragraph  4  of  this  contract,  such  revi- 
w  to  be  either  upward  or  downward,  pro¬ 
dded  that  the  difference  between  such  whole- 
•ale  charge  and  maximum  resale  price  shall 
oerer  be  less  than  four  (4c)  cents,  such  dif- 
letence  to  be  the  Carrier’s  margin  of  profit 
upon  sates. 


■'#.  That  the  Company  shall  offer  and  doet 
oiler  no  guarantee  of  regale  or  of  earnings 
no  flat  rate  of  earnings;  nor  does  thi 
CMpany  offer  a  refund  for  papers  relumet 
»ad  not  sold.  It  is  distinctly  understood  thai 
M  newspapers  drawn,  purchased  by,  and  de 
to  the  Carrier  shall  become  his  indi 
’Tdnnl  property  without  right  of  return  t« 
Ine  Company. 

liiat  the  Carrier  shall  have  the  soli 
•»!*•  contract  with  his  customers,  collectini 
li»  such  customers,  in  any  way  he  sees  fl 
•ad  shall  shoulder  all  losses  for  unpaid  ac 
wwiA  provided  however,  that  in  all  casei 
•here  such  customers  remit  the  subscriptioi 
J"®  *“r  a  year  or  other  period  directly  tt 
■accompany,  said  Company  shall  hold  sucl 
|"«ey  in  separate  trust  account  for  the  Car 
bar.  paying  to  the  Carrier  from  that  accoun 
as  the  day  the  Carrier  pays  for  his  paper 
*  S?  share  of  the  amount. 

.  That  the  Carrier  hereby  purchaaei 

2*  the  Company  the  Route  No . 

route  lies  approximately  within  th< 
area:  •  •  •  and  that  the  Carrie 
lunlt  his  sales  activities  among  regula 
"“““era  to  such  area,  the  Carrier  hereb: 
?*racdng  with  the  Company  and  with  al 
jjwr  Carrier  Contractors,  purchasing  fron 
w  company,  not  to  overstep  the  said  rout 
®**c''ing  only  to  the  Carrier  the  righ 
I?  customers  within  reasonable  lim 

“•With  other  contracting  Carriers;  the  Car 
®lth  the  Company  and  with  al 
Jew  Carrier  Contractors  purchasing  Iron 
ZI  t-yppany  not  to  solicit  or  obtain  an; 

•ho  might  reside  outside  of  th 
?“®bes  of  the  geographical  description  o 
«  sTOTe  named  route;  provided  howevei 
Pales  to  tuiy  but  regular  customer 
zL  on  at  any  place. 

That  the  Company  shall  furnish  to  tb 
■ZV”  •  '*•*  of  regular  subscribers  to  th 
ibsc  ***^’  •Wch  is  now  in  the  possession  o 
^^company,  and  the  Carrier  will  accep 
,®“d  use  it  as  his  own  property  dui 
“in  J?''***’”'  ihls  contract, 
isnizl  subscribers’  list  shal 

•***  property  of  the  Carrier  at  th 


time  of  entrance  into  this  agreement,  and  the 
Carrier  agrees  to  hold  such  list  as  being 
privileged  and  confidential  and  to  use  it  for 
the  furtherance  of  his  sales  contract  only, 
provided  however,  that  the  Carrier  shall  fur¬ 
nish  to  the  Company  a  duplicate  of  such  list 
at  any  time  that  the  Company  shall  so  re¬ 
quest,  and  provided  that  in  all  events,  at  the 
termination  of  this  contract,  the  Carrier  shall 
return  such  list  to  the  Company,  complete 
and  intact,  as  welt  as  to  return  the  increased 
or  changed  list  of  subscribers  which  the  Car¬ 
rier  shall  have  obtained  during  the  time  of 
this  contract. 

"11.  That  the  Carrier  shall  enter  into  no 
activities  under  this  contract  until  he  shall 
have  secured  any  permit  or  license  required 
of  him  by  the  statutes  of  the  State  of  Wis¬ 
consin,  and  that  In  the  event  of  his  sickness 
or  absence  from  the  route,  he  shall  appoint 
some  other  competent  person  to  deliver  his 
papers,  and  that  he  shall  hold  himself  per¬ 
sonally  accountable  for  the  actions  of  such 
appointee,  and  in  the  event  of  his  failure  to 
properly  perform,  he  reserves  to  the  Com¬ 
pany  the  right  to  immediately  revoke  this 
contract,  such  revocation  to  be  made  by  the 
Company  when  it  is  the  opinion  of  the  Com¬ 
pany  that  such  appointee  has  failed  to  per¬ 
form  any  of  the  articles  of  this  agreement; 
that  the  Carrier  shall  permit  no  appointee  to 
assume  his  work  until  such  appointee  has 
been  duly  registered  and  licensed  according 
to  the  statutes  of  the  State  of  Wisconsin. 

“12.  That  the  Carrier  will  offer  said  news¬ 
paper  for  resale  and  delivery  to  contract  cus¬ 
tomers  at  designated  homes  or  elsewhere 
within  a  reasonable  time  of  their  delivery  to 
him  by  the  Company  on  the  day  delivered, 
but  shall  be  limited  in  no  way  as  to  the  num¬ 
ber  of  hours  spent  in  delivery. 

“13.  That  the  Carrier  is  not  restricted  in 
his  method  of  delivery  by  vehicle  or  other¬ 
wise,  and  in  no  event  is  the  Company  to 
furnish  the  cost  of  transportation  for  such 
delivery. 

“14.  That  the  Company  shall  assist  said 
Carrier  in  setting  up  his  accounting  and  rec¬ 
ord  system  provided  that  said  Carrier  ia  at 
all  times  free  to  accept  or  reject  such  as¬ 
sistance. 

“16.  That  the  Carrier  shall  use  the  prem¬ 
ises  of  the  Company  only  for  purposes  of 
delivery  to  him  of  said  papers,  of  settling 
accounts,  and  of  other  necessary  business. 

“16.  That  the  first  sale  and  delivery  of 
papers  to  the  Carrier  under  thia  contract 
shall  begin  on  the. . .  .day  of . 19. . .. 

“17.  ’That  this  contract  shall  remain  in 

full  force  and  effect  for  a  period  of  . 

months,  and  in  the  event  of  either  party 
failing  to  perform  any  of  the  agreements 
hereunder,  the  aggrieved  party  may,  at  its 
option  and  without  notice,  immediately  ter¬ 
minate  this  contract. 

“18.  That  the  Carrier  being  a  minor,  the 
parent  or  guardian  whose  signature  appears 
hereon  agrees  to  be  responsible  for  the  per¬ 
formance  of  the  obligations  and  agreements 
contained  herein,  and  for  any  liabilities  aris¬ 
ing  under  such  contract,  it  being  distinctly 
understood  by  all  parties  that  an  unexcused 
breach  of  any  condition  or  promise  in  this 
contract  will  give  rise  to  a  right  of  legal 
action  for  damages.’’ 

•  *  * 

‘In  Business  for  Myself’ 

All  carriers  in  Springfield,  Ill.,  are 
now  selling  their  papers  on  a  “in 
business  for  myself’  basis.  Recently 
the  Illinois  State  Journal  carriers 
went  over  to  the  Little  Merchant 
Plan,  a  system  previously  adopted  by 
the  Illinois  State  Register.  Suburban 
carriers  on  both  papers  also  work  on 
this  basis. 

Previous  to  the  change  at  the  Jour¬ 
nal,  city  carriers  received  a  flat  sal¬ 
ary,  graduated  according  to  the 
number  of  papers  they  delivered,  plus 
a  ten  per  cent  commission  on  collec¬ 
tions.  Under  the  new  plan,  Paul 
Kienzle,  Journal  circulation  manager, 
reports  an  increase  in  weekly  carrier 
earnings  of  approximately  33  1/3  per 


cent.  In  announcing  the  new  system, 
each  of  the  200  Journal  carriers  ad¬ 
dressed  a  personal  letter  to  his  sub¬ 
scribers,  stating,  in  part: 

“Starting  this  week  1  am  going  into  busi¬ 
ness  for  myself. 

“Under  this  new  plan  I  am  buying  my 
papers  at  wholesale  rates  from  the  Illinois 
State  Journal,  giving  you  the  type  of  service 
you  desire  and  collecting  from  you  the  retail 
rate.  The  difference  between  what  we  pay 
for  our  papers  and  what  we  ooliect  is  our 
profit  for  the  week’s  work.  Under  this  ar¬ 
rangement  1  have  far  greater  opportunities 
for  earning  more  money  than  previously. 
Every  new  subscriber  that  I  obtain  adds  to 
my  income,  and  naturally  each  one  that  1 
lose  takes  away  from  my  profits." 

•  •  * 

Rate  Rise  in  Hartford 

N  April  1st,  the  Hartford  (Conn.) 
Times  increased  its  subscription 
rates  on  both  mail  and  home  delivery 
from  $8.00  a  year  to  $9.25.  “Stop’’  or¬ 
ders  were  surprisingly  low,  reports 
N.  C.  JoHNSO.'f,  Times  circulation  man¬ 
ager,  with  many  subscribers  simply 
transferring  their  subscriptions  from 
office  paid  in  advance  to  weekly,  paid 
throu^  the  carrier  boy.  “In  my  opin¬ 
ion,”  writes  Mr.  Johnson,  “it  will  be 
only  a  question  of  time  until  we  will 
have  gained  back  those  who  discon¬ 
tinued  the  Times  and  refused  to  al¬ 
low  us  to  continue  their  subscription 
on  the  weekly  basis.” 

•  «  * 

‘Get  Result*’  Tonic 

HEN  Central  States  circulators 
met  in  Chicago  recently  they 
were  treated  to  a  movie  entitled,  “Be¬ 


ware  of  Mental-itis.”  So  impressed 
were  Chicago  American  officials,  they 
requested  a  showing  for  their  circula¬ 
tion  sales  staff.  Des  Moines  Register 
and  Tribune  staff  members  already 
had  seen  it,  but  before  it  was  a  film. 
Then,  the  chief  roles  were  taken  by 
R.  M.  McIntire,  manager  of  agencies, 
who  conceived  and  produced  the  pro¬ 
duction  for  his  own  circulation  groups 
at  Des  Moines.  So  heartily  was  this 
presentation  received,  McIntire  ar¬ 
ranged  with  the  Calvin  (Company  at 
Kansas  City,  Mo.,  to  film  it,  with  pro¬ 
fessional  actors  taking  part. 

’The  picture  deals  with  the  career 
of  a  salesman  who  lacked  confidence, 
was  pessimistic,  could  not  work  up 
enthusiasm,  was  extravagant,  narrow¬ 
minded,  dishonest  and  disloyal.  At 
this  point  the  old  circus  barker  is 
brought  into  the  picture.  He’s  a 
medicine  man  and  barker  rolled 
into  one,  a  man  who  knows  how  to 
sell. 

He  prescribes  “Doc”  Meintire’s  “Get 
Results”  Tonic  and  the  salesman  “re¬ 
covers.”  "Doc”  McIntire  comes  back 
on  the  screen  to  drive  home  his  nine 
points  of  confidence,  optimism,  en¬ 
thusiasm,  thrift,  good  judgment, 
faith,  loyalty,  open  mindedness  and 
honesty. 

The  whole  picture  emphasizes  the 
right  and  wrong  mental  attitude  and 
how  it  can  affect  one’s  progress.  For 
lagging  sales  departments,  advertising 
(Continued  on  page  30) 


NEW  PROMOTIONS 

IF  your  problem  is  to  stabili>ce  or 
increase  the  circulation  of  your 
newspaper,  consult  America’s  best 
known  and  most  successful  newspaper 
promotion  organization — FIRST. 

For  more  than  ten  years  Publishers 
Service  has  served  a  clientele  that 
includes  the  finest  newspapers  in  the 
country — with  promotions  that  have 
proved  their  worth  from  coast  to 
coast. 

Today  Publishers  Service  an¬ 
nounces  a  new  series  of  master- 
fashioned  circulation  promotion 
plans — plans  that  are  the  product  of 
a  decade  of  hard  work  and  intensive 
study — plans  that  will  click  with  you 
and  with  your  readers! 

Some  of  these  patented  and  copy¬ 
righted  plans  are  now  available — 
some  are  being  prepared  for  fall 
release. 

Let  us  tell  you  all  about  them. 
Regardless  of  when  your  campaign 
is  to  begin,  let  us  show  you  how  these 
new  dynamic  Publishers  Service 
Company  promotions  can  benefit  you 
and  solve  your  circulation  problems. 

Publishers  Service 
Company 

75  West  Street  New  York,  N.  Y. 
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A.  B.  C  LIMITS  FREE 
CIRCULATION  STUDY 


Daily  Increases  Price  to  Three  Cents 


Onljr  Butinet*  Paper*  CoTered — No 
Chance  Seen  for  Admission  of 
Other  Kinds  of  Free 
Publications 


Norristown,  Pa.,  April  26 — Despite  keen  competition  fr(wn  Philadelphia 
dailies,  the  Norristown  Times  Herald  next  Saturday,  May  1,  will  increase 


Directors  of  the  Audit  Bureau  of 
Circulations,  meeting  April  23  at  the 
Hotel  Astor,  New  York,  heard  a  re¬ 
port  from  H.  H.  Kynett,  chairman  of 
a  committee  appointed  at  the  retiuest 
of  the  business  paper  division  to  study 
whether  the  Bureau  should  admit 
free-circulation  business  publications 
to  membership.  He  reported  that  his 
committee  had  sent  a  questionnaire 
to  users  of  space  in  business  pub¬ 
lications  and  that  study  of  the  returns 
would  begin  shortly. 

It  was  reported  that  apparently 
wrong  impressions  had  gotten  abroad 
concerning  this  study,  some  persons 
fearing  that  the  admission  of  free 
business  publications  to  membership 
would  set  the  door  ajar  for  admission 
of  free-circulation  publications  in 
other  fields. 

The  conunittee  pointed  out  that  even 
if  the  results  of  the  committee’s  study 
should  justify  a  recommendation  that 
free  circulation  business  papers  should 
be  admitted  to  membership,  the  senti¬ 
ment  in  the  board  against  the  ad¬ 
mission  of  free  circulation  publica¬ 
tions  of  other  types  was  overwhelming 
and  therefore  there  would  be  no 
chance  of  amending  the  present  by¬ 
laws  which  exclude  such  publications. 

The  board  of  directors  elected 
Worthington  Pump  &  Machinery  Cor¬ 
poration,  of  Harrison,  N.  J.,  to  mem¬ 
bership  in  the  advertiser  division. 

The  following  publications  were 
elected  and  will  be  admitted  to  mem¬ 
bership  upon  the  release  of  Audit 
Reports  in  accordance  with  the  by¬ 
laws  and  rules: 


its  cost  from  two  to  three  cents  per  issue,  an  annovmcement  said  today. 
Citing  steadily  moimting  production  costs,  due  to  higher  prices  for  materials 
and  an  increased  payroll,  Ralph  Beaver  Strassburger,  publisher,  said  his 
paper  was  taking  the  initiative  in  the  Philadelf^a  area  because  it  is  impera¬ 
tive  that  production  increases  be  met  by  added  revenue  and  it  is  unfair  to 
saddle  the  entire  burden  on  the  advertisers. 


TOLEDO  DAILY  USING 
MODERN  DESIGN 


News-Bee  Adopts  “New  Style"  and 
Adds  Third  Section  with  Color- 
Type  Dress  Revolntioniaed  Un¬ 
der  Farrar’s  Direction 


tioned  headline  type  in  capital  and 
lower  case  letters. 

2.  Application  of  the  new  double 
featiure  treatment  that  divides  news 
pages  into  a  “bull’s  eye,”  and  second¬ 
ary  unit. 


the  gay  nineties  have  been  ruled  oat 
Type  experts  agree  that  they  himhr 
ra^er  than  help,  easy  reading."  ' 
The  News-Bee  is  said  to  be  the  firg 
newspaper  in  America  to  use  tjj, 
“double  feature”  news  page— too  | 
pages  in  one.  The  dividing  black  lum 
on  the  first  page  of  both  news  sec¬ 
tions  draws  *e  eye  to  the  importsnt 
spot — the  “bull’s  eye”  of  the  page  in. 
mediately,  according  to  the  designer 
The  new  device  also  makes  it  poi^ 
sible  to  divide  logically  two  different 
styles — or  kinds — of  news  on  any  one 
news  page. 

ITie  new  third  section,  containing  j 
daily  feature  sto^,  two  pages  of  com- 
ics,  featured  writers,  radio  news  and 
comment  and  news  pictures  is 


3.  Introduction  of  the  use  of  color  j  ■  j 

daUy  for  the  first  time  in  American  and  introduces  use  of  color  every 


The  Toledo  News-Bee,  a  Scripps- 
Howard  newspaper,  recently  joined 
the  ranks  of  the  newspapers  that  have 
adopted  modem  design. 

A  third  section  was  added  to  the 


The  Toledo  News-Bee 


U  Hurt  as  $20,000  Rre 
Rips  Roor  of  Secor  Hotel 


MAGAZINES 

Canadian  Homes  &  Garden. . .  .Toronto.  Canada 
Mayfair  . Toronto,  Canada 

BUSINESS  PAPERS 

The  Northern  Miner . Toronto,  Canada 

The  following  publications,  which 
had  been  elected  at  a  previous  meet¬ 
ing,  have  since  qualified  by  the 
release  of  Audit  Reports  and  have 
become  members: 

NEWSPAPERS 

Banner  . Duncan,  t)kla. 

Morniiw  News . Eugene,  Ore. 

Daily  Star-Herald  . Scotlsbiuff,  Neh. 

M.\GAZINE.S 

Cue . . . New  York 

Foreign  Service . Kansas  City,  Mo. 

Life  . Chicago 

Natural  History  . New  York 

New  York  Woman . New  York 

Secrets . New  York 

BUSINESS  PAPERS 

Real  Estate  Record — Metropolitan  Edition, 

New  York 

Real  Estate  Record — National  Edition, 

New  York 

Sheet  Metal  Worker . New  York 


New  front  page  of  Toledo  ISetvs-Bee 


paper  and  the  type  dress  revolution¬ 
ized  imder  direction  of  Gilbert  P. 
Farrar,  one  of  America’s  foremost 
newspaper  designers. 

When  the  new  style  News-Bee  hit 
the  street  April  19  its  headings 
were  composed  completely  of  five 
sizes  of  the  new  Metro  medium  type 
ranging  from  14  to  36  points,  "rhis 
type  replaced  six  sizes  each  of  four 
standard  type  styles. 

This  means  that  five  magazines  in 
the  News-Bee  composing  room  will 
now  do  the  job  formerly  done  by  25 
magazines  of  type. 

Details  of  the  modernization  as  sup¬ 
plied  by  Mr.  Farrar  follow: 

1.  Use  of  the  first  perfectly  propor- 


newspaper  history. 

4.  Adoption  of  the  faster-reading 
“flush-to-the-left”  headlines. 

Authoritative  refinements  from 
cover-to-cover,  achieving  a  more  at¬ 
tractive  presentation  of  news,  pictures 
and  featiu-es  have  been  adopted  by 
the  News-Bee’s  editors  under  Mr.  Far¬ 
rar’s  direction. 

“The  condensed,  narrow  types  that 
have  been  used  for  headlines  in  news¬ 
papers  since  Grant  was  a  cadet,”  says 
Mr.  Farrar,  “are  not  normal  types. 
They  are  not  the  shape  of  type  that 
was  in  the  schoolbooks  from  which 
you  learned  to  read.  They  are  ‘rub¬ 
ber’  types  that  editors  have  used  be¬ 
cause  they  wanted  more  words  in  each 
line  of  the  head. 

“The  heads  of  the  new  style  News- 
Bee  have  just  as  many  letters  in  capi¬ 
tals  and  lower  case,  just  as  you  read 
them  in  your  schoolbooks. 

“Setting  words  in  the  center  of  the 
columns,  as  in  the  old  style,  lost  the 
effectiveness  of  the  white  space  by 
distributing  it  on  both  ends  of  the  line. 
There  was  no  white  space,  no  contrast. 

“But  now,  by  setting  words  flush 
to  one  side  of  the  column,  allowing 
the  words  to  ‘stagger’  on  the  right, 
according  to  their  length,  concentrates 
the  ‘daylight’  at  one  end  of  the  line, 
leaving  an  effective  spot  of  white  that 
makes  for  easier  reading.  Then,  by 
indenting  the  secondary  heading,  the 
eye  can  pick  up  the  small  head  much 
easier. 

“The  indenting  of  the  second  head 
eliminates  the  necessity  of  small 
dashes  entirely.  There  are  no  short 
dashes  in  the  New  Style  News-Bee. 
Dashes,  dots,  boxes,  initial  letters  and 
all  other  typographical  gingerbread  of 


day  of  the  week. 


TRANSRADIO  SUES  U.  P. 

Transradio  Press  Service,  Inc.,  Her¬ 
bert  Moore,  president,  recently  filed  a 
libel  suit  in  the  Supreme  Court  d 
New  York  Coimty  against  the  United 
Press  for  $50,000  damages  and  interest 
from  April  16,  and  costs.  Transradki 
charges  that  on  or  about  Feb.  15, 1931, 
the  UP  “published  several  documents’ 
stating  that  in  six  months  UP  had 
gained  21  stations  and  lost  none,  DfS 
had  gained  one  and  lost  three  “(aS 
to  United  Press)”  and  Transradki 
gained  none  and  lost  seven.  This  is 
false.  Transradio  claims,  and  damaged 
its  business.  Isaac  W.  Digges,  60  East 
42nd  Street,  is  attorney  for  Trans- 
radio.  It  is  expected  that  De  UTitt 
Van  Aken  &  Nast,  420  Lexington  Ave¬ 
nue,  United  Press  attorneys,  will  rep¬ 
resent  UP  in  the  suit. 


NEW  CONTRACT  DRAWN 
FOR  CARRIER  BOYS 


(Continued  from  page  29) 


or  circulation,  “Doc”  Meintire  pre¬ 
scribes  one  showing  of  his  film. 
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A  $380,000,000  Habit 

REIADING  newspapers  is  a  habh 
for  which  the  American  public 
invests  more  than  $380,000,000  a  year, 
according  to  compilations  of  M.  T. 
Reilley,  Chicago  Tribune.  The  figure 
represents  amount  spent  annually  for 
daily  and  Svmday  newspapers.  It  is 
five  times  as  much  as  Mr.  and  Mrs 
Public  spend  diu-ing  the  year  for  aU 
general  magazines,  and  more  than 
twice  the  amount  spent  for  books  and 
all  other  forms  of  reading  matter. 


the 

Ru 

I 


The  new  two-page  publisher’s  state¬ 
ment  forms  for  ^e  magazine  and  farm 
paper  and  business  paper  divisions, 
which  had  been  approved  in  prin¬ 
ciple  by  these  divisions  at  the  October 
convention,  were  presented  in  final 
shape  and  adopted.  They  were  ordered 
to  be  put  in  effect  for  the  publisher’s 
statement  period  ending  June  30,  1937. 


BIG  COAST  EDITION 

Largest  Pacific  Coast  edition  of  the 
Wall  Street  Journal  in  history  ap¬ 
peared  April  19,  its  offices  at  San 
Francisco  said.  The  paper,  the  sec¬ 
ond  annual  review  edition  of  the  pub¬ 
lication  which  began  on  the  Coast  in 
1929,  comprised  60  pages.  Advertis¬ 
ing  linage  was  13  per  cent  higher  than 
the  1936  review  number  that  appeared 
last  May.  The  linage  figure  also  set 
a  new  record.  Carl  P.  Miller  is  gen¬ 
eral  manager,  with  H.  C.  Hendee, 
editor. 
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^Accuracy- 

THE  INVISIBLE  INGREDIENT 


There’s  something  you  can't  see  when 
you  handle  a  Wood  Dry  Mat — and 
that  invisible  factor  is  Accuracy — 
a  quality  vital  to  good  reproduction. 

Since  we  made  the  first  domestic 
dry  mat  back  in  1915,  the  Graphic 
Arts  industry  has  come  to  know  that 
Wood  Dry  Mats  assure  absolute  uni¬ 
formity,  dependability  and  supreme  quality.  That’s 
why  the  most  critical  buyers  specify  “WOOD”. 


WOOD  FLONG  CORP. 


HOOSICK  FALLS  •  NEW  YORK  • 
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•UR  OVN  VOR!^ 
LetTERS 


William  henry  Chamber¬ 
lin,  who  was  Moscow  corre¬ 
spondent  of  The  Christian  Science 
Monitor  in  1922-34  and  is  now  its  chief 
far  Eastern  correspondent,  wrote 
three  famous  books  on  the  new  Rus¬ 
sia.  Now  the  Macmillan  Company  has 
publi^ed  his  “Collectivism:  A  False 
Utopia.”  It  is  not  reporting  but  in¬ 
terpretation  and  theory.  The  main 
theme  is  the  pragmatic  value  of  free  • 
institutions.  Sovietism,  Nazism  and 
Fascism  are  all  collectivist,  all  poli¬ 
tics  of  despair,  alike  in  offering  false 
hopes  of  a  heaven  on  earth,  alike  in 
being  dangerous  foes  of  liberty  and 
civilization — as  those  terms  are  im- 
derstood  by  Americans,  Britons, 
Frenchmen  and  the  few  other  demo¬ 
cratic  nations. 

Is  this  picture  over-simplified? 
Are  Russia  and  Germany  and  Italy 
essentially  the  same?  Does  Japan 
belong  in  the  same  category?  (Mr. 
Chamberlin  does  not  label  Japan  for 
us.)  Are  the  democratic  nations  in¬ 
herently  alike  in  desiring  peace  and 
worshipping  freedom  of  speech  and 
individual  and  property  security? 
Does  France  belong  in  this  category 
of  peace  lovers?  If  it  does,  isn’t  it 
the  new  France  that  has  suffered  such 
a  sea  change  under  Blum  and  his  col¬ 
lectivist  followers?  Even  if  we  grant 
the  essential  harmony  of  the  enemies 
of  freedom — a  harmony  between  Ber¬ 
lin  and  Moscow! — can  we  be  sure  of 
the  agreement  of  the  friends  of  free¬ 
dom? 

Mr.  Chamberlin  distinguishes  among 
his  collectivists.  He  arraigns  them  all 
for  brutal  cruelty  to  their  domestic 
political  foes — but  he  reckons  the  Rus¬ 
sians  more  brutal  than  the  Nazis  and 
the  Fascists.  Of  coiurse  he  knows 
Russia  better  than  Germany  and  Italy. 

He  can’t  imagine  Voltaire  saying  to 
our  modern  collectivists:  “I  disagree 
entirely  with  what  you  say  and  will 
defend  to  the  death  your  right  to  say 
it”— because  Voltaire  would  have  re¬ 
alized  that  once  his  opponents  were  in 
power  they  would  stick  him  in  a  con- 
antration  camp  and  bum  his  books. 
Toleration  does  not  apply  to  the  wrong 
thinkers  and  bad  actors  whom  Mr. 
Chamberlin  portrays. 

The  black  picture  he  paints  may 
minister  too  our  complaisant  self-satis¬ 
faction  and  our  notion  that  we  are  all 
right  and  any  system  unlike  ours  is 
all  wrong.  But  it  is  a  valuable  cor¬ 
rective  for  the  temperamentally  dis¬ 
satisfied  among  us — both  the  big  busi¬ 
ness  man  who  growls,  “We  need  a 
Mussolini  here,”  and  the  parlor  pink 


298,458 

*»8  the  average  net  paid  daily  circula¬ 
tion  of  The  Baltimore  Sun  (Morning  and 
Evening  issues)  for  the  month  of 

March,  1937 

21ii»  represents  a  gain  of  9,221  over 
starch,  1936  .  ,  .  The  Sunday  Sun  circu- 
istlon  averaged  211,389  per  Sunday  for 
the  month  of  March,  1937 — a  gain  of 
7, #76  over  March,  1936. 


professor  who  longs  to  transplant  the 
Russian  experiment  to  our  shores. — 
R.  W. 

•  e  * 

(  trpHE  Story  of  tlie  Constitution” 
1  is  an  attractively  t3rped  and 
embellished  little  volume  of  some  200 
pages  duly  chronicling  the  text  of  the 
Constitution  and  all  of  the  amend¬ 
ments  with  the  literal  text  of  the  his- 
'  toric  resolutions  of  the  Continental 
Congress  and  of  Washington’s  Fare- 
w'ell  Address. 

Portraits  and  sketches  of  the  signers 
of  the  Constitution  and  of  the  Chief 
Justices  of  the  United  States,  together 
with  the  story  of  the  great  seal  and 
“questions  and  answers”  pertaining  to 
the  immortal  document,  are  given. 

This  book  was  planned  and  edited 
by  the  Director  General  and  an  able 
staff  of  the  Sesqui-Centennial  Com¬ 
mission  of  the  United  States  Congress 
celebrating  this  year  the  150th  anni¬ 


versary  of  the  adoption  of  the  Con¬ 
stitution. 

The  book  is  a  non-profit  enterprise 
and  is  now  on  sale  at  newsstands  for 
ten  cents  a  copy  and  may  be  obtained 
by  mail  postage  prepaid  for  fifteen 
cents  upon  application  to  Sol  Bloom, 
Director  General,  Room  524  House 
Office  Building,  Washington,  D.  C. 

*  •  * 

Kenneth  m.  goode’s  book, 

“What  About  Radio?”  (Harpers) 
carries  on  the  dust  jacket  the  qxialify- 
ing  phrase  before  the  title:  “.  .  .  in 
successful  advertising.”  It  is  an  ad¬ 
vertising  man’s  book  written  for  ad¬ 
vertisers.  Not  very  original,  but  a 
good  summary  of  what  has  been  writ¬ 
ten  on  commercial  broadcasting — quo¬ 
tations,  topically  arranged  and  inter¬ 
spersed,  boimd  together  and  enlivened 
by  Mr.  Goode’s  wise  and  witty  com¬ 
ments.  The  quotes  are  from  surveys 
and  studies  and  the  experiences  of 
Roy  Durstine,  W.  B.  Benton  and  other 
shrewd  agency  men. 

The  chapter  called  A  Few  Musical 
Notes  is  in  a  different  key — almost 
entirely  Mr.  Goode’s  own  ideas,  in¬ 
teresting  but  not  the  same  kind  of 
antology  value  as  the  rest  of  the  book. 
Specially  good  chapters — with  Goode 


heads — are:  The  Hooks  of  Humanity, 
Pro  and  Contests,  Nothing’s  Wrong 
with  Radio  but  the  Broadcaster. 

If  you  haven’t  a  complete  library  on 
radio  advertising,  this  book  is  a  good 
starter — and  if  you  have  most  that 
has  been  written,  you’ll  find  this  a 
quick  conspectus. — R.  W. 

*  •  « 

IN  THE  PERIODICALS 

Robert  STRUNSKY,  New  York  Sun 
editorial  staff,  wrote  ‘‘Ponzi’s  Golden 
Bubble”  for  April  American  Mercury. 

“The  Causes  of  the  Coming  War,”  in  .\pril 
Forum,  was  contributed  by  Emil  Ludwig.  The 
same  issue  contains  a  symposium,  “How  to 
Stay  Out  of  War.”  Among  the  opinions  are 
those  of  George  Seldes  and  Peter  Molyneux, 
editor  of  Texas  Weekly. 

This  month’s  Current  History  contains  “Call¬ 
ing  the  Fascist  Bluff,”  by  G.  E.  R.  (^edye. 
New  York  Times  correspondent  for  Central 
and  Southeastern  Europe. 

April  Asia  includes  “Small  Industries  of 
Japan,”  by  Barnard  Ellinger,  correspondent 
for  the  London  Times,  Fiqaro  and  the  Man¬ 
chester  Guardian. 

“The  Spirit  Within”  is  Walter  Ouranty’s 
contribution  to  April  24tb  Collier’s. 

Joseph  Ciszek  Peters,  re}>orter  on  the  Amer- 
lean  Weekly,  has  an  article  in  the  May  issue 
of  Coronet  on  the  Howling  Dervishes  of  Sara¬ 
jevo.  The  article  is  a  chapter  from  his  book 
on  Yugoslavia  which  will  be  published  next  fall. 
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The  easiest  and  surest  way  to  reach  the 
buyer  of  the  equipment  you  want  to  sell  is 
through  the  advertising  pages  of  EDITOR  & 

PUBLISHER  Equipment  Review.  _ 

The  monthly  Equipment  Review  contains  news  and  articles  written  by 
men  who  know  the  mechanical  side  of  newspaper  publishing.  With  these 
selected  timely  subjects  to  catch  and  hold  the  attention  of  the  men  who  buy 
newspaper  equipment — advertisers  of  presses,  rollers,  typesetting  machines, 
mats,  motors,  type  metal,  ink,  paper,  etc.,  can  be  sure  that  their  messages 
will  be  read. 

EDITOR  AND  PUBLISHER  Efpiipment  Review  offers  a  greater 
reader  coverage  and  reader  acceptance  in  the  newspaper  equipment  market 
than  any  other  trade  publication.  Only  through  the  pages  of  EDITOR  AND 
PUBLISHER  Equipment  Review  can  you  be  sure  that  your  advertising 
reaches  the  newspaper  men  who  daily  use  and  buy  equipment. 

EQUIPMENT  REVIEW 

Comes  with  Editor  &  Publisher  each  Month 

Forms  for  the  May  issue  close 
May  5  for  publication  May  8 
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TRIPP  TELLS  ANA  WHY 
RATE  NORMS  FAIL 


(Continued  from  page  3) 


Flying  Publishers  Hold  Reunion 


great  drama  of  industrial  self^. 
pression,  advertising  through  the 


he  agreed  that  he  would  ride  two  ways 
every  business  day  or  pay  for  the 
ride  if  he  didn’t  Neither  has  it  ever 
occurred  to  me  that  because  I  am 
envious  of  the  low  fare  my  friend  en¬ 
joys  I  should  seek  to  chisel  rides  on 
his  ticket  It  always  seemed  to  me 
that  I  should  be  grateful  to  find  so 
many  trains  and  such  good  service 
available  to  me  the  few  times  I  use 
it,  because  I  am  not  obligated  to  ride 
any  number  of  days.  I  can  go  at  will, 
ride  or  not  once  a  year  or  twice.  I 
can  change  my  mind  two  minutes  be¬ 
fore  the  train  leaves  and  it  costs  me 
nothing;  but  all  year  round,  day  in 
and  day  out  that  train  is  running  for 
me  to  ride  when  I  like — and  it  is 
running  not  because  of  my  patronage 
but  because  people  who  live  there  and 
ride  every  day  make  it  possible. 

“The  daily  newspaper  is  supported 
the  same  way — not  by  you — but  by  its 
commuters.  We  are  as  grateful  and 
proud  to  have  you  ride  with  our 
commuters  as  is  the  railroad,  and 
please  get  no  impression  you  are  un¬ 
welcome  on  our  train  or  not  appre¬ 
ciated;  but  in  fairness  to  the  fellows 
who  keep  our  trains  running  we  think 
you  should  know  how  we  depend  up¬ 
on  them  and  why  we  think  and  will 
continue  to  think  that  this  constancy, 
neighborliness,  dependability,  and 
their  cooperation  with  us  in  the  things 
for  the  good  and  betterment  of  our 
cities,  state  and  nation,  entitle  them 
to  a  far  cheaper  ticket.  The  principle 
is  one  not  only  recognized  by  govem- 
mentally  controlled  tariffs  but  actually 
demanded  in  them. 

“These  passengers  of  ours  who  ride 
every  day  do  through  newspapers  what 
some  of  you  have  learned  from  radio 
tr  be  the  way  to  advertising  success 
without  giving  newspapers  the  chance 
to  do  the  job  they  have  been  doing 
for  retailers  for  decades.  If  a  na¬ 
tional  advertiser  ever  spent  as  much 
money  for  a  copy  theme  for  a  coun¬ 
try-wide  newspaper  campaign  as  he 
spends  for  his  radio  talent,  and  if  he 
showed  the  same  personal  interest  in 
his  copy  and  his  plan  and  with  full 
deliberation  signed  up  for  daily  cov¬ 
erage  for  a  year  with  the  same  rela¬ 
tive  predominating  display,  he  would 
sweep  his  competition  before  him. 

“Department  stores  do  this  and  have 
made  themselves  as  much  a  part  of 
the  newspaper  as  its  editorial  page. 
Advertisers,  agencies  and  space  buy¬ 
ers  do  not  in  many  cases  follow  the 
lead  or  even  seem  to  take  much  from 
the  book  of  these  smart  merchants; 
yet  they  are  looking  for  the  same 
people  and  even  in  a  big  measure 
directly  depending  upon  the  local  re¬ 
tailer  for  their  final  contact  with  their 
market 

“For  example  in  the  household  ap¬ 
pliance  field  in  1936  General  Electric 
reports  that  of  89  million  washers  20 
per  cent  were  sold  in  department 
stores,  of  60  million  cleaners  depart¬ 
ment  stores  sold  25  per  cent  of  52 
million  small  appliances  department 
stores  sold  30  per  cent  and  depart¬ 
ment  stores  sold  40  per  cent  of  nearly 
a  million  sim  lamps,  15  per  cent  of 
IIV^  million  fans  and  20  per  cent  of 
260  million  radios. 

“But  department  stores  did  not  sell 
these  and  the  countless  millions  of 
other  items  to  newspaper  readers 
through  a  tmiversal,  blunderbus  plan 
of  appeal.  They  talked  to  folks  they 
knew,  in  the  language  they  under¬ 
stand,  through  a  carefully  planned 
and  analyzed  merchandising  program 
fitted  not  only  to  specific  markets  but 
to  particular  newspapers  within  those 
markets.  Now,  gentlemen,  to  those 
of  you  who  think  you  couldn’t  be 
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Pictured  at  reunion  of  Pan  American  Pioneers  held  April  23  in  New  York  City 
are,  left  to  right:  Paul  Patterson,  president,  Baltimore  Sun;  Amon  G.  Carter, 
Fort  Worth  Star-Telegram;  Mrs.  Juan  Trippe,  wife  of  Pan  American  Airways 
president;  Mrs.  Cornelius  Vanderbilt  Whitney,  wife  of  that  firm’s  board  chair¬ 
man.  and  James  G.  Stahlman,  new  president  of  ANPA,  with  inscribed  globes 
presented  to  Mr.  Trippe  and  Mr.  Whitney  at  the  dinner. 


^^ETERANS  of  the  first  clipper 


flights  to  Chiiui  and  to  South 
America  presented  Cornelius  Vander¬ 
bilt  Whitney,  chairman  of  the  board, 
and  Juan  J.  Trippe,  president,  of  Pan 
American  Airways,  with  sterling  sil¬ 
ver  and  bronze  globes,  each  of  the 
two  routes  traced  on  them  in  red 
lacquer,  at  a  dinner  held  April  23  at 
the  Ritz-Carlton,  New  York  City. 

The  dinner  was  arranged  as  a  re¬ 
union  for  a  number  of  newspaper 
publishers  and  others  who  made  the 
flight  to  China  last  fall  and  the  one  to 
South  America  three  years  ago  and 
banded  themselves  together  as  the 
Pan  American  Pioneers. 


Among  newspapermen  attending 
were  Amon  G.  Carter,  Fort  Worth 
Star-Telegram;  Frank  Gannett,  presi¬ 
dent,  Gannett  Newspapers;  Roy  W. 
Howard,  Scripps- Howard  Newspa¬ 
pers;  William  Brooks,  of  AP;  James 
Furay,  of  UP;  Jerome  D.  Bamum, 
Syracuse  Post-Standard;  John  N. 
Wheeler,  president,  Nortfi  American 
Newspaper  Alliance;  M.  H.  Ayles- 
worth,  Scripps-Howard;  James  G. 
Stahlman,  Nashville  Banner,  new 
president  ANPA;  Paul  Patterson, 
Baltimore  Sun;  Thomas  Beck,  Crowell 
Publishing  Co.;  Edgar  M.  Swasey, 
American  Weekly;  Col.  N.  V.  Jen¬ 
kins,  Savannah  (Ga.)  Morning  News. 


bothered  or  that  there  is  some  magic 
about  this  which  is  outside  your 
reach,  let  me  remind  you  that  in  1936 
we  newspapers  paid  more  than  $25,- 
000,000  to  the  men  who  are  supposed 
to  think  this  out  for  you  and  make  it 
available  to  you  if  you  want  it.” 

The  newspaper  session  was  one  of 
half  a  dozen  at  the  ANA  spring  con¬ 
vention,  which  as  usual  was  held  be¬ 
hind  closed  doors.  Open  sessions  are 
held  at  the  ANA  fall  conventions. 

Two  recent  reports  published  by 
tlie  ANA  came  in  for  discussion  at 
this  week’s  meeting.  One,  analyzing 
local-national  differentials  of  536  daily 
and  Sunday  newspapers,  was  sent  to 
members  only  last  week.  It  is  fully 
described  elsewhere  in  this  paper. 
The  other,  released  several  weeks 
ago,  charted  rate  “norms”  for  the 
principal  newspapers,  region  by  re¬ 
gion. 

Other  sessions  of  the  convention 
dealt  with  industrial  advertisers, 
legislation  affecting  advertising,  radio 
advertising,  magazines,  distribution 
and  sales  promotion,  and  public  and 
employe  relations. 

In  this  last-mentioned  session, 
stress  was  put  on  the  necessity  for 
business  firms  to  seek  the  good  will 
of  the  public,  first  by  deserving  good 
will,  and  second  by  telling  the  public 
about  itself. 

H.  A.  Batten,  president  of  N.  W. 
Ayer  &  Sen,  Philadelphia,  speaking 
at  a  session  devoted  to  public  and 
employe  relations,  told  the  ANA  that 
American  business  must  first  deserve 
public  confidence,  and  then  syste¬ 
matically  present  its  case  through  ad¬ 
vertising. 

To  depend  on  free  editorial  space, 
he  compared  with  entrusting  an  im¬ 
portant  message  to  any  casual  mes¬ 


senger  instead  of  paying  3  cents  for 
a  stamp.  By  using  a  stamp,  he  said, 
he  would  be  reasonably  certain 
that  the  message  would  be  safely 
delivered. 

“In  other  words,”  he  said,  “if  I  had 
something  vitally  important  to  tell  the 
public,  I  should  not  rely  wholly  upon 
the  editorial  columns  of  the  newspa¬ 
pers  and  magazines  to  tell  it.  I  should 
turn  to  the  advertising  columns,  and 
there  I  should  tell  my  story — when  I 
wanted  it,  where  I  wanted  it,  the  way 
I  wanted  it,  without  a  line  of  it  left 
out,  or  a  word  changed. 

“This  is  no  reflection  upon  the  re- 
portorial  resources  of  the  newspapers. 
Indeed,  it  is  a  tribute  to  them.  For 
it  is  the  duty  and  function  of  the 
newspapers  to  print  the  news — not  to 
interpret  individual  business  enter¬ 
prises,  however  meritorious  they  may 
be.  Every  good  newspaper  man 
knows  this,  and  deals  accordingly  with 
so-called  press-releases  devoid  of 
legitimate  news  interest.  It  is  only 


printed  page  and  through  radio-ft, 
controlled  and  directed  media  of  coo. 
munication  —  must  play  the  majoJ 
parts. 

“  ‘But,’  I  think  I  hear  some  one  ob- 
ject,  ‘we  have  been  advertising,  fo, 
the  past  twenty  years.’  ’  * 

“And  so  you  have.  But  you’ve  been 
advertising  your  product— not  the  ' 
organization  behind  your  product 
“If,  like  the  Telephone  Companv 
you  had  told  the  people  of  the  United  t 
States  all  about  your  company— 
basic  policies,  your  stock  structuo 
your  operating  methods,  your  em- 
ploye  relationships,  your  services  to 
^  the  community,— if,  like  the  Telephone  i 
Company,  you  had  done  this  fro®  ‘ 
the  beginning,  year  after  year,  to  I 
that  each  up-coming  generation  would  ^ 
learn  about  it  in  turn — then,  I  say,  ^ 
you  would  not  today  be  in  the  posi. 
tion  of  having  to  approach  the  p»Hit 
as  a  comparative  stranger,  and  to  sue 
for  its  favor  and  confidence.  For  if 
you  had  done  that,  you  would  already 
enjoy  that  confidence,  as  a  friend. 

“However,  there  is  no  point  in 
crying  over  spilt  milk.  The  method  is 
still  the  best  one — it  always  will  be 
the  best  one — and  it  is  not  yet  too 
late  to  make  a  start.  Some  of  the 
keener  and  more  progressive  execu¬ 
tives  already  have  done  so.  Not,  I 
regret  to  say,  very  generally  as  yet 
in  terms  of  long-term  public  educa¬ 
tion  and  enlightenment.  But  they  an 
at  least  beginning  to  turn  to  controlled 
public  relations  in  dealing  with  in¬ 
dividual  problems  as  they  come  up. 
Indeed,  in  moments  of  crisis,  this  is 
the  only  effective  method. 

To  bviild  a  program  of  public 
relations  that  will  “really  amount  to 
something,”  it  is  essential,  Mr.  Batten 
said,  “that  wages  in  general  be  kept 
up,  that  prices  in  general  be  kept 
down,  that  relations  with  employes  be 
conducted  in  a  spirit  of  trust  and 
friendship,  and  that  management  be 
able,  enlightened,  technically  expert 
and  native  to  the  business. 

“If  industry  wishes  to  increase  and 
expand  its  markets,”  he  said,  “it  must 
make  a  constant  effort  to  keep  prices 
dovm,  and  to  keep  incomes  up.  Hus 
is  not  only  good  citizenship,  but  good 
business.  Some  40  per  cent  of  the 
people  in  this  country  depend  on  in¬ 
dustrial  wages  for  their  incomes.  But 
100  per  cent  of  the  people  are  in¬ 
fluenced  by  price.  Therefore,  in  order 
to  increase  the  piurchasing  power  of 
the  public  as  a  whole,  industry  must 
not  only  increase  the  wages  of  that 
40  per  cent  of  the  bread-winning 
public  which  works  in  its  factories, 
but — even  more  important — it  must 
cut  down  on  prices  all  along  the  line. 

“Don’t  say  that  it  can’t  be  done. 
From  1906  to  1916,  Henry  Ford  cut 
the  cost  of  his  car  from  $2,000  to  $360. 
and  at  the  same  time  raised  the 
minimum  wage  of  his  workers  from 
$2  to  $5  a  day.” 


JEWISH  FORWARD  HONORED 

The  Jewish  Daily  Forward,  largest 


when  there  is  real  news  or  feature  Jewish  daily  in  the  world,  celebrated 


interest  in  coiuiection  with  the  opera¬ 
tion  of  a  given  business  that  the 
business  is  justified  in  issuing  press 
releases  or  an  editor  is  justified  in 
using  them.  Such  news  does,  in  point 
of  fact,  frequently  materialize;  and 
since  it  lies  outside  the  orbit  of  the 


regular  news-gathering  agencies,  it  is  France.  Cahan  was  the  paper’s 


both  necessary  and  proper  that  the 
business  itself  arrange  to  have  it 
accurately  reported.  For  this  reason, 
a  competmt  press  bureau  should  be 
part  of  the  organization  of  every 
large  company,  or  of  its  advertising 
counsel.  But  this  press  bureau  can¬ 
not,  in  the  very  nature  of  things. 


CC 


its  fortieth  anniversary  April  26  with 
a  concert  held  at  Carnegie  Hall,  New 
York  City,  attended  by  more  than 
4,000  persons.  Abraham  Cahan,  77- 
year-old  editor,  received  congratula¬ 
tions  from  many,  including  President 
Roosevelt  and  Premier  Leon  Blum  of 


editor.  President  Roosevelt  described 
the  Forward  as  an  example  of  the 
highest  ideals  of  constructive  jour¬ 
nalism. 


GARNER  TO  PETERBOROUGH 

H.  L.  Garner,  formerly  national  ad¬ 
vertising  representative  of  Toronto 
serve  as  more  than  a  minor  though  Globe  and  Mail,  has  resigned  to  be- 
essential  voice  in  the  complex  utter-  come  naanaging  director  of  Peterbor- 
ances  of  public  relations.  In  this  ough  (Ont.)  Examiner. 
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fORONATION  STORY  SPURS 
^  PRESS  RIVALRY 

(Continued  from  page  11) 


nobility,  who  are  being  signed  up  to 
^te  stories  on  special  aspects  of 

coronation  week. 

The  stories  of  coronation  week  will 
be  handl^  through  the  London  bu¬ 
reau  of  the  United  Press  over  its  reg- 
ulnr  cable  and  wireless  channels 
3JJ0O  the  Atlantic,  supplemented, 
when  necessary,  by  transatlantic  tele- 
pbone.  A  battery  of  seven  printer 
nachines,  each  manned  by  a  copy 
editor,  will  clear  the  coronation  mate¬ 
rial  to  cable  and  wireless  heads. 

Tlie  INS  staff  will  be  headed  by  H. 

R.  Knickerbocker,  roving  European 
correspondent;  Dorothy  Kilgallen,  J. 
Kingsbury  Smith,  chief  of  the  INS 
bureau;  David  P.  Sentner  and 
Charles  A.  Smith  of  the  London  office. 

Knickerbocker,  who  just  recently 
returned  to  Europe  after  an  extended 
vacation  in  this  country,  will  handle 
the  coronation  ceremony  in  West¬ 
minster  Abbey,  to  which  Dorothy  Kil¬ 
gallen  also  will  be  assigned. 

Kingsbury  Smith,  Sentner  and 
Charles  Smith  will  cover  other  fea¬ 
ture  spots. 

These  assignments  have  been  defi¬ 
nitely  made.  Others  will  be  an¬ 
nounced  within  the  next  few  days, 
according  to  Barry  Paris,  INS  editor- 
in-cUef,  who  said  complete  details  for 
coverage  of  the  story  have  not  been 
made.  It  is  understood  that  negotia¬ 
tions  are  under  way  to  have  notables 
of  the  British  royalty  write  articles. 

Universal  Service’s  plans  were  an¬ 
nounced  by  Seymour  Berkson,  man¬ 
aging  editor.  Spot  news  coverage  and 
general  handling  of  the  tremendous 
volume  of  copy  that  will  flow  from 
London  during  the  month  of  May  will 
be  in  the  hands  of  William  Hillman, 
Universal’s  chief  of  staff  in  Evu-ope. 

Also  detailed  to  the  coronation  will 
be  Karl  H.  von  Wiegand,  Universal 
war  correspondent,  and  Amo  Dosch- 
Fleurot,  roving  correspondent.  Im¬ 
portant  sidelights  of  the  coronation 
will  be  covered  by  Thomas  C.  Watson 
and  Evan  Morton  of  the  London  bu- 


photographs  in  the  various  syndicates, 
it  was  explained. 

Acme  Newspictures  will  cover  the 
coronation  with  its  regular  London 
staff  augmented  by  men  from  the 
Paris  office. 

Complete  coverage  will  be  furnished 
American  newspapers  by  radio  trans¬ 
mission  from  London,  and  original 
prints  will  be  sent  to  this  country  by 
the  fastest  available  means.  Acme  re¬ 
ported. 

AP  pictures  will  be  rushed  to  the 
United  States,  and  from  New  York, 
will  be  sped  over  the  coast-to-coast 
Wirephoto  system. 

Harry  B.  Baker,  editor  of  Interna¬ 
tional  News  Photos,  announced  this 
week  that  plans  for  picture  coverage 
of  the  coronation  have  not  been  com¬ 
pleted.  However,  he  said  that  all 
preparations  that  are  to  be  made  are 
those  which  will  facilitate  the  opera¬ 
tions  of  the  14  photographers  regular¬ 
ly  stationed  in  London. 

Times  Wide-World  told  Editor  & 
PuBUSHER  this  week  that  its  coverage 
of  the  coronation  would  be  carried  on 
by  the  regular  staff  of  New  York 
Times  Wide-World  Photos,  Ltd.,  Lon¬ 
don.  No  photographers  will  be  sent 
from  the  United  States  to  help  with 
the  work  there.  First  pictures  taken 
will  be  sent  to  the  United  States  im¬ 
mediately  by  radio,  it  was  said. 

Edward  J.  Neil,  widely  known  for 
his  feature  writing  and  his  Ethiopian 
war  coverage,  sailed  Saturday  for 
London  to  join  the  AP  coronation 
staff.  Later  he  will  go  to  Spain  as  a 
war  correspondent. 


OWNER’S  STATEMENTS 
ON  ANNUAL  BASIS 


Postoffice  Department,  Receiving 
Many  April  1  Registrations  from 
Publishers,  Points  Out  They  Are 
Only  Required  Annually 


In  addition  to  these  staff  members. 
Universal  Service  by  special  arrange¬ 
ment  with  King  Features  Syndicate 
will  furnish  its  American  newspaper 
climts  with  special  signed  coronation 
features  by  Sir  Philip  Gibbs,  famous 
British  author  and  historian;  Grand 
Duchess  Marie  of  Russia,  who  wit¬ 
nessed  the  dazzling  coronation  cere¬ 
monies  of  Nicholas  the  Second,  the 
last  Czar  of  Russia;  and  the  Coimtess 
of  Denbigh,  the  former  Kathleen  Em¬ 
met  of  New  York  City. 

Universal  Service  has  arranged  for 
rapid  and  efficient  transmission  of  its 
stories  covering  various  news  and  fea¬ 
ture  angles.  On  the  foreign  desk  in 
New  York,  four  men  will  be  in  charge 
of  assembling  the  coronation  material 
for  relay  over  Universal  Service  wires. 
They  will  be  cable  editors  Harry 
Bergman  and  Chester  Morrison,  as¬ 
sisted  by  cable  rewrite  men  Edward 
E.  Gottlieb  and  Charles  L.  Miller. 

Beginning  May  1,  Bugs  Baer  will 
write  from  New  York  a  series  on  “A 
Bug’s  Eye  View  of  the  Coronation,” 
to  be  handled  by  Universal  Service. 
Universal  originally  had  Damon  Run¬ 
yon  schedule  to  write  a  running 
story  from  the  Abbey.  However,  this 
arrangement  has  bron  cancelled  so 
that  Rimyon  may  cover  the  Kentucky 
derby. 

Due  to  the  British  system  of  “roto” 
by  which  certain  official  picture  tak¬ 
ing  points  will  be  assigned  to  the  vari¬ 
ous  picture  syndicates  with  the  stipu¬ 
lation  that  prints  of  pictures  taken 
from  these  points  be  distributed  to  all 
members  of  the  “roto,”  there  will  be 
a  certain  amount  of  duplication  of 


ICMA  WELFARE  SERIES 

John  H.  Kuntz,  Lancaster  (Pa.) 
Newspapers,  chairman,  I.C.MA.,  Wel¬ 
fare  Committee,  is  distributing  a  se¬ 
ries  of  mats  of  five  ads  designed  “to 
make  the  public  conscious  of  the  bet¬ 
ter  type  newspaper  boys  of  today — to 
correct  the  false  impression  in  some 
quarters  that  boys  are  harmed  by  en¬ 
gaging  in  newspaper  distribution — to 
reaffirm  in  the  minds  of  the  public 
and  public  officials  the  truth  that 
carrying  and  selling  newspapers  is 
mighty  fine  training  for  growing 
boys.”  All  of  the  ads  carry  the  slo¬ 
gan — “Today’s  Newspaper  Boys  Will 
Be  Tomorrow’s  Leaders.”  Last  year 
223  newspapers  published  a  similar 
series. 


Washington,  D.  C.,  April  26 — Al¬ 
though  the  federal  Bourne  law  was 
amended  three  years  ago  to  require 
publishers  statements  of  ownership, 
management,  circulation,  etc.,  to  be 
filed  only  once  annually  the  Post  Of¬ 
fice  Department  reports  it  has  re¬ 
ceived  many  April  1  registrations. 

The  original  law,  passed  Aug.  24, 
1912,  provided  that  statements  must  be 
filed  semi-annually,  not  later  than 
April  1,  and  not  later  than  Oct.  1.  It 
also  required  publication  twice  each 
year. 

The  amendment  passed  by  both 
houses  and  signed  by  the  President, 
to  be  effective  as  of  March  3,  1933, 
eliminated  the  reqtiirement  for  April 
1  filing  and  publication. 

The  law  is  now  met  by  submitting 
the  statement  not  later  than  October  1, 
on  form  3526,  provided  by  the  Gov¬ 
ernment  and  by  printing  the  sworn 
statement  in  the  columns  of  the  news¬ 
paper  in  the  second  issue  following 
the  filing  of  duplicate  statements  with 
the  local  postmaster  as  provided  in 
order  3349  by  the  Postmaster  General 
and  reprinted  in  paragraph  1  Section 
537  Postal  Laws  &  Regulations. 

Another  change  was  made,  requir¬ 
ing  that  “the  average  of  the  number 
of  copies  of  each  issue  of  such  pub¬ 
lication  sold  or  distributed  to  paid 
subscribers”  for  the  preceding  12 
months  be  reported.  The  original  law 


covered  sales  for  the  preceding  six 
months. 

’This  change  does  not  affect  the  pro¬ 
visions  of  7  (b),  section  714,  Postal 
Laws  and  Regulations,  with  respect 
to  the  filing  by  publishers  on  April  1 
and  October  1  of  statements  on  Form 
3539  (zone  analysis)  showing  the  total 
number  of  copies,  the  advertising  por¬ 
tions  of  which  are  subject  to  the  zone 
rates,  mailed  to  subscribers  outside 
the  coimty  of  publication  and  the  per¬ 
cent  of  this  number  addressed  to  each 
zone.  Such  statements  are  still  re¬ 
quired  semi-annually  on  April  1  and 
October  1,  as  heretofore. 


WAR  BILL  EXEMPTS  PRESS 


Newspaper*  Specifically  Excluded 
from  U.  S.  Licensing  Plana 

Washington,  D.  C.,  April  28 — The 
house  committee  on  military  affairs 
in  reporting  out  a  bill  for  taxation  of 
implements  of  war  and  licensing  of 
production,  has  shied  away  from  in¬ 
vasion  of  press  freedom  by  specific¬ 
ally  exempting  newspapers,  periodical 
and  book  publishers  ^om  the  terms 
of  the  act. 

’The  bill,  HJL  6704,  is  titled:  “To 
prevent  profiteering  in  time  of  war 
and  to  equalize  the  burdens  of  war 
and  thus  provide  for  the  national  de¬ 
fense  and  promote  peace.” 

Upon  declaration  of  war,  the  Presi¬ 
dent  would  be  empowered  to  pro¬ 
claim  it  unlawful  to  buy  or  sell 
enumerated  articles  at  a  price  higher 
than  was  in  effect  on  a  pre-war  date 
to  be  fixed  in  the  proclamation. 

’The  senate  has  decided  to  await 
house  action  on  this  bill  before  draft¬ 
ing  companion  legislation. 


JOINS  SPECIAL’  FIRM 

Frank  H.  Carpenter,  formerly  asso¬ 
ciated  with  Small,  Spencer,  Brewer, 
has  joined  the  Chicago  office  of  Noee, 
Rothenburg  &  Jann,  Inc.,  publishers’ 
representatives. 

GOLF  TOURNAMENT  PLANNED 

The  Kansas  Editorial  Golf  associa¬ 
tion  will  hold  its  spring  tournament 
at  the  Lawrence  Country  club  May 
21  and  22. 


(UP) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 


FOR  DOMINANT  NIWS  COVIRAGi 


I  HE  verdict's  in. 

The  Big  Show  is  always  the  Big  Show — Ringling  Bros 
and  Barnum  &  Bailey — and  the  greatest  engagement  that 
has  ever  befallen  The  Greatest  Show  on  Earth  in  New 
York  City,  has  this  Spring  come  about. 

Thanks  to  the  newspapers  and  the  public,  the  world's 
largest  circus  has  broken  all  records  in  Madison  Square 
Garden. 

Yes,  the  Big  Show  has,  in  its  third  week,  passed  ail  pre¬ 
vious  high  attendance  intakes.  Its  grosses  are  the  talk 
of  the  amusement  world. 

And  so  the  press  agents  and  the  chiefs  depart — Sam 
Stratton  to  Boston,  followed  into  the  Hub  by  Frank 
Braden,  story  man;  Edward  Johnson,  contracting  press 
agent,  to  Washington;  and  Dexter  Fellows  to  Brooklyn. 
They  go  happily  into  the  road  season — happy  over  grand 
reunions  with  Manhattan  newspaper  pals  and  with  those 
in  New  York  for  the  glorious  fiftieth  anniversary  cele¬ 
bration  of  the  A.N.P.A. 

Roland  Butler, 

General  Press  Representative. 
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JAMES  STAHLMAN  ELECTED 
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(Continued  jrom  page  5) 


cause  of  good  government  and  right 
living. 

“Below  are  30  names  of  publishers 
who  a  year  ago  with  us  paid  tribute 
to  those  whose  work  had  ended. 
Thirty  vacancies — yet  as  with  soldiers 
of  old  who  fought  shoulder  to  shoul¬ 
der,  the  files  close  up  and  the  line 
is  not  broken. 

“Philip  H.  Baldwin,  Newark  (N.  J.) 
Sunday  Call;  F.  A.  Beach,  Middle- 
town  (Conn.)  Press;  H.  E.  Blackman, 
Philadelphia  Inquirer;  John  E.  Brad¬ 
ley,  Scranton  (Pa.)  Times;  Arthur 
Brisbane,  Hearst  Newspapers;  John 
T.  Collins,  Flushing  (N.  Y.)  North 
Shore  Daily  Journal;  R.  J.  Cromie, 
Vancouver  (B.  C.)  Sun;  Dr.  J.  Q. 
Dealey,  Dallas  (Tex.)  News  &  Jour¬ 
nal;  Mrs.  Zell  Hart  Deming,  Warren 
(O.)  Tribune  Chronicle;  Oscar  G. 
Foellinger,  Fort  Wayne  (Ind.)  News 
Sentinel;  L.  A.  Gaines,  Jr.,  Richmond 
(Va.)  News  Leader;  J.  C.  Harrison, 
Augusta  (Ga.)  Herald;  Frank  A. 
Hoiles,  Alliance  (O.)  Review;  Clark 
Howell,  Sr.,  Atlanta  (Ga.)  Constitu¬ 
tion;  Roy  C.  Kates,  Gannett  News¬ 
papers,  Rochester,  N.  Y.;  Mrs.  J.  Lyle 
Kinmonth,  Asbury  Park  (N.  J.) 
Press;  Jay  E.  Klock,  Kingston  (N.  Y.) 
Freeman;  C.  K.  McClatchy,  Sacra¬ 
mento  (Cal.)  Bee;  M.  A.  McConnell, 
Coshocton  (O.)  Tribune;  A.  D.  Maag, 
Youngstown  (O.)  Vindicator;  J.  L, 
Mapes,  Beaumont  (Tex.)  Enterprise 
&  Journal;  B.  C.  Nicholas,  Victoria 
(B.  C.)  Times;  Rollo  Ogden,  New 
York  Times;  Mrs.  Eliza  S.  Pindell, 
Peoria  (HI.)  Journal-Transcript; 
John  F.  Rolfe,  Hartford  (Conn.) 
Times;  C.  L.  Rutt,  St.  Joseph  (Mo.) 
News-Press  &  Gazette;  G.  A.  Seide, 
Hoboken  (N.  J.)  Jersey  Observer; 
Fred  Fuller  Shedd,  Philadelphia  Eve¬ 
ning  Bulletin;  Charles  H.  Strong,  Erie 
(Pa.)  Dispatch-Herald;  F.  C.  Withers, 
Columbia  (S.  C.)  State. 

“How  fortunate  that  no  light  ex¬ 
tinguished  utterly  darkens  the  firma¬ 
ment!  So  stimulating  and  enduring 
has  been  the  example  of  our  departed 
associates  that  others  qualified  have 
arisen  to  carry  on. 

“Therefore,  we,  friends  of  those  who, 
‘short  while  ago,’  lived  and  wrought 
with  us  in  the  direction  and  oversight 
of  the  newspaper  business,  pause  to 
pay  tribute  to  their  memory.  We 
acknowledge  our  obligation  to  them 
as  wise  and  faithful  representatives 
of  American  journalism  and  find  cour¬ 
age  coming  to  us  as  we  reflect  on 
their  lives  and  achievements.  We 
stand  for  a  moment  in  silence  in 
respect  to  their  memory.” 


MAGAZINE  CHANGES  FORMAT 

Printers  InJc  Monthly,  beginning 
with  its  June  issue,  is  to  adopt  a  new 
size  format  with  an  enlarged  editorial 
program.  The  page  size  will  be  10% 
by  14  inches.  In  addition  to  the  sales 
and  marketing  information  that  is  al¬ 
ready  carried  in  the  Monthly,  it  was 
announced  that  each  issue  would  con¬ 
tain  an  “industry  story,”  devoted  to 
the  study  and  analyzing  of  an  im¬ 
portant  industry  in  its  merchandising 
phases.  More  attention  is  to  be  paid 
to  advertising  personalities  and  a 
“market  exploration”  map,  which  is 
t»'  be  in  color,  13  by  19  inches,  will 
give  statistical  marketing  material. 
The  use  of  more  and  larger  pictiu'es 
is  also  promised. 

RANKIN  IN  NEW  OFFICE 

Wm.  H.  Rankin  Company,  advertis¬ 
ing  agency,  this  week  announced  its 
removal  April  30  to  its  new  home, 
9  Rockefeller  Plaza,  New  York  City. 
The  new  telephone  number  is  Circle 
G-35S0. 


/.  G,  Stahlman  Is  Third  Generation 
of  Family  on  Nashville  Banner 


JAMES  GEDDES  STAHLMAN,  who 
last  week  was  elected  president  of 
the  American  Newspaper  Publishers 
Association,  rose  from  cub  reporter 
to  the  publisher’s  desk  on  the  Nash¬ 
ville  Banner.  He  is  the  third  genera¬ 
tion  of  his  family  to  be  connected 
with  its  publication. 

From  his  cub  days  to  publisher, 
his  associates  on  the  paper  have 
called  him  Jimmy.  At  staff  meetings 
he  frequently  refers  to  the  employes 
and  himself  as  members  of  “the  Ban¬ 
ner  family.” 

For  many  years  he  has  been  ac¬ 
tive  in  the  Southern  Newspaper  Pub¬ 
lishers  Association,  serving  as  Ten¬ 
nessee  director  in  1927-29;  chairman 
of  the  business  affairs  committee  in 
1929;  chairman  of  its  newsprint  manu¬ 
facture  committee,  from  1934-37,  and 
serving  as  president  of  the  association, 
1932-33.  He  was  presented  with  a 
silver  service  at  the  Asheville,  N.  C., 
meeting  of  the  association  in  1934  in 
recognition  of  his  outstanding  service 
to  the  organization. 

As  chairman  of  the  SNPA  com¬ 
mittee  on  newsprint  manufacture, 
Mr.  Stahlman  is  more  responsible 
than  any  other  newspaper  man  for 
the  development  of  this  great  in¬ 
dustry  in  the  South,  and  the  use  of 
Southern  pine  in  such  manufactiuring. 

Mr.  Stahlman  served  as  the  repre¬ 
sentative  of  Southern  newspapers  on 
the  code  committee  under  NRA,  and 
was  among  those  outspoken  in  the 
fight  for  inclusion  of  the  freedom 
of  the  press  provision  in  the  code. 

Elect^  vice-president  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  in  April,  1935,  Mr.  Stahlman 
had  also  served  the  ANPA  as  mem¬ 
ber  of  its  committee  in  charge  of 
the  Bureau  of  Advertising  from  1933- 
37,  and  as  chairman  of  its  postal 
committee,  1935-37,  and  from  1928-34 
as  a  member  of  its  committee  on 
printing  trade  schools. 

He  numbers  many  publishers  and 
newspaper  executives  among  his  close 
personal  friends  by  reason  of  his  long 
association  with  both  the  SNPA  and 
the  ANPA.  He  has  also  served  the 
latter  as  a  member  of  its  radio  and 
open-shop  conunittees,  and  as  a  mem¬ 
ber  of  the  executive  committee  of  the 
National  Radio  Committee,  1932-34. 

Among  the  leading  advocates  of 
commercial  aviation,  Mr.  Stahlman  has 
made  two  historic,  “trail-blazing” 
flights,  having  been  a  passenger  on 
the  inaugural  flight  of  Pan  American’s 
Brazilian  Clipper  to  the  Argentine, 
in  August,  1934,  and  also  among  the 
passengers  on  the  Philippine  Clipper 
last  year  on  the  first  airplane  flight 
from  America  to  China.  His  ex¬ 
periences  on  that  flight  have  been 
published  in  a  booklet,  “Wings  to  the 
Orient,”  which  has  been  given  wide 
circulation. 

Mr.  Stahlman’s  interest  in  aviation 
led  to  his  appointment  as  a  member 
of  the  Mayor’s  Airport  Advisory  Com¬ 
mittee  for  Nashville,  which  resulted 
in  the  construction  of  Nashville’s  new 
airport.  Completion  of  the  field  will 
be  at  a  cost  of  $1,100,000,  and  it  was 
through  Mr.  Stahlman’s  interest  that 
a  pledge  of  a  $250,000  allocation  was 
secured  by  him  from  Eugene  Vidal, 
recently  resigned  as  director  of  the 
Bureau  of  Air  Commerce. 

As  a  sports  fan,  Mr.  Stahlman’s 
interest  is  based  on  personal  partici¬ 
pation.  In  his  freshman  year  at 
Vanderbilt  University,  he  broke  the 
Southern  Intercollegiate  220  -  y  a  r  d 
hurdle  record,  and  ran  on  the  mile 
relay  team  which  set  a  new  mark. 
An  injury  kept  him  out  of  active 
sports  the  next  year,  but  as  a  junior 
he  broke  his  own  low  hurdle  record. 


Born  in  Nashville,  Feb.  28,  1893, 
Mr.  Stahlman  attended  the  public 
schools,  and  took  his  preparatory 
work  at  Webb  School,  Belle  Buckle, 
Tenn.  He  attended  both  Vanderbilt 
University  and  the  University  of  Chi¬ 
cago,  receiving  his  B.A.  degree  from 
the  former  in  1916. 

He  is  a  member  of  the  Board  of 
Trust  of  Vanderbilt,  and  a  trustee 
of  the  Webb  School.  He  is  also  a 
former  president  of  the  Vanderbilt 
Alumni  Association,  and  is  a  mem¬ 
ber  of  the  Vanderbilt  athletic  board. 

As  a  student  at  Webb  School  he 
was  named  “public  debater,”  the 
highest  honor  conferred,  and  he  won 
the  R.  A.  Young  medal  in  oratory  at 
Vanderbilt  in  1915.  Hiat  same  year 
he  was  manager  of  the  football  team 
which  captured  the  Southern  cham¬ 
pionship. 

Mr.  Stahlman  began  his  newspaper 
career  in  1913  as  Vanderbilt  reporter 
for  the  Banner.  He  was  associate 
editor  of  the  college  paper,  the 
Hustler.  While  at  the  University  of 
Chicago  he  covered  inter- collegiate 
sports  for  the  Associated  Press  imder 
Rex  Lardner,  brother  of  the  late 
Ring  Lardner. 

In  1918  he  became  city  editor  of 
the  Banner,  but  served  only  a  short 
time  before  he  joined  the  Army. 
Twice  discharged  from  officers’  train¬ 
ing  camps  because  of  vmderweight, 
he  enlisted  as  a  private,  the  rank  he 
held  when  mustered  out  of  Company 
A,  383rd  Infantry,  after  the  armistice. 
He  holds  a  commission  as  Lieutenant 
in  the  United  States  Naval  Reserve. 

The  war  ended,  he  retvuned  to  the 
Banner  and  served  as  city  editor 
until  July  1,  1925,  when  he  was 
named  executive  director  in  active 
charge  of  the  newspaper.  He  be¬ 
came  president  of  the  company  Sept. 
23,  1930,  following  the  death  of  his 
grandfa^er,  Maj.  E.  B.  Stahlman. 

His  father,  the  late  Edward  C. 
Stahlman,  state  news  editor  of  the 
Banner,  was  drowned  in  1904. 

Mr.  Stahlman  is  potentate  of  A1 
Menah  Temple,  Nashville.  He  is  a 
Knight  Templar,  member  of  the 
American  Legion,  Sons  of  the  Ameri¬ 
can  Legion,  the  Sigma  C!hi  Fraternity 
and  the  Army  and  Navy  Club  of 
Washington,  D.  C. 

In  Nashville  he  is  a  member  of  the 
University  Club,  Belle  Meade  Country 
Club,  and  Hillsboro  Hounds. 

HEADS  TOLEDO  BBB 

Worth  C.  Coutney,  business  man¬ 
ager,  Toledo  News-Bee,  has  been 
elected  president  of  the  Toledo  Better 
Business  Bureau. 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
vour  entire  aepartment,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  ol  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


Rousing  Welcome  Home 


Given  New  ANPA  Chief 

Nashville,  Tenn.,  April  29-a 
hearty  “welcome  home”  following  hk 
election  as  president  of  the  America. 
Newspaper  Publishers’  AssocUtion 
was  given  James  G.  Stahlman,  prejj. 
dent  and  publisher,  NashviUe 
by  the  paper’s  entire  personnel  from’ 
press  room  to  executive  office,  in  a 
“surprise”  party  staged  for  “Bon 
Jimmy”  Tuesday  night  at  the  Henni- 
tage  hotel  here. 

Unknown  to  him,  the  program  wn 
worked  out  while  he  was  in  Ne« 
York.  With  Fred  Russell,  sports  edi- 
tor,  as  toastmaster,  the  program  fint 
included  serious  tributes  to  “Jinuny," 
as  he  is  known  to  the  staff,  by  Geoi^ 
H.  Armistead,  Sr.,  editor  in  rhief,  aai] 
Mrs.  E.  B.  Stahlman,  vice-presid«t 
of  the  Banner.  Mr.  Stahlman  replied 
briefly,  expressing  his  appreciation  of 
the  loyalty  and  friendship  shown  by 
the  st^.  The  program  then  tuned 
to  lighter  vein  with  lampoon  slcptoKf, 

Quite  a  hit  was  a  radio  “firesidt 
chat”  presented  by  Francis  Robinson, 
magazine  editor,  in  which  the 
“A  slash  pine  for  newsprint  in  every 
back  yard,”  was  emphasized.  Souve¬ 
nirs  for  the  occasion  were  an  eight- 
page  burlesque  edition  and  a  four- 
page  miniature  of  the  edition  carrying 
Mr.  Stahlman’s  election  on  April  a 


VICTIM  “ASSIGNED”  TO  WRE(X 

While  the  Wichita  Beacon  city  dedi 
vainly  tried  to  call  George  (Iowan, 
photographer,  at  his  home  to  cova 
a  car  wreck  at  “1710  North  Topeka," 
Gowan  was  right  at  the  scene  of  the 
accident  —  but  he  didn’t  cover  the 
assignment.  Gowan  was  the  wrcd 
victim,  sustaining  a  brain  concussion. 


Cc 

I 


NEBRASKA  PRESS  GROUP  ELEC 

Ralph  Cox,  publisher  of  the  Arapa¬ 
hoe  (Neb.)  Mirror,  was  elected  presi¬ 
dent  of  Southwestern  Nebraska  Press 
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Cornermen  Must  Devise  Their  Own 
Defenses  Against  Provoked  Subjects 

Br  JACK  PRICE 

TjjERE  have  been  and  always  will  of  a  heroic  friend  who  wished  to  spare 
be  some  people  who  dislike  hav-  Morgan  from  the  camera.  This  is  an- 


Camera  Knights 


N.  Y.  SUN  DATA  BOOK  ISSUED 


mg 


their  pictures 


Judge  Marshall 
Chasginc  at  Tadulo 


taken.  Reluctant 
subjects  are  not 
a  novelty  to 
newspaper  pho- 
tographers. 
Every  now  and 
then  a  case  is  re¬ 
ported  of  assault 
and  battery  on 
cameramen,  but 
within  the  last 
few  weeks  there 
has  been  an  un¬ 
usual  number  of 
complaints. 

The  most  re¬ 
cent  attack  on  a 
news  photog¬ 
rapher  was  that 
by  Circuit  Judge 
Charles  G.  Mar¬ 
shall,  presiding  at 


Rocco  Paoulo 


the  Denhardt  trial  in  New  Castle,  Ky., 
vdio  struck  Rocco  Padulo,  of  Chicago 
Doilv  Times.  The  judge  acted  in  the 
heat  of  anger,  and  later  apologized  for 
his  actions.  As 
the  presiding 
justice  of  an  im¬ 
portant  trial,  it 
is  only  natural 
that  camera- 
men  insist 
upon  taking  his 
picture.  It  is 
just  as  important 
to  make  his  pho¬ 
to  as  it  is  to  pic¬ 
ture  the  defend¬ 
ant  He  is  in  the 
news  and  should 
have  realized  it. 

Perhaps  His  Honor  was  out  of  sorts 
on  that  particular  day,  hence  his  ob¬ 
jection  to  being  photographed.  After 
the  episode  in  the  corridor  of  the 
courthouse,  the  judge  ordered  that  no 
cameramen  be  permitted  to  take  pic¬ 
tures  in  his  court.  His  apology  did 
soften  the  feelings  of  the  photographer 
but  they  surely  upset  any  plans  for 
pictures  in  the  court.  However,  this 
court  is  setting  no  precedent  on  the 

5  picture  situation. 

I  We  are  not  surprised  to  learn  that 
I  a  learned  judge  objected  to  having  his 
I  picture  taken.  Many  other  jurists 

6  have  registered  the  same  complaint. 

I  When  the  smoke  of  battle  has  blown 
I  over,  the  cameramen  rarely  retain  any 
I  resentment  as  they  are  capable  of 
I  understanding  the  circumstances. 

I  Quite  often  photographers  will  make 
I  a  point  of  winning  the  confidence  of 

such  important  men.  Experienced 
cameramen  know  that  they  can  ac¬ 
complish  more  with  the  good-will  of 
prominent  people  than  by  working 
against  opposition. 

Another  recent  complaint  was 
lodged  against  J.  P.  Morgan.  This 
story  presents  a  strange  phase  of 
hanging  times.  It  took  many  years 
to  induce  this  gentleman  to  pose  will¬ 
ingly.  Of  course,  the  initial  lens- 
show  for  Morgan  was  really  unfortu¬ 
nate  for  the  photographers.  Certain¬ 
ly  the  pictures  of  Morgan  with  the 
midget  on  his  knee  made  great  copy 
for  the  newspaper  world  but  it  did 
not  help  the  individual  photographer. 

Ihis  stxmt  was  staged  by  a  press 
agent  reported  to  have  represented  a 
circus  and  his  interest  was  centered 
in  his  own  selfish  motives.  Now 
cameramen  are  suffering  for  that 
stupidity.  It  is  only  natural  that  Mor¬ 
gan  be  resentful  of  the  camera,  he  is 
reacting  unfavorably  to  the  midget 
photo.  The  scene  on  the  ship  whMi 
he  sailed  was  caused  by  interference 


other  instance  where  friendly  pro¬ 
tectors  cause  most  of  the  misunder¬ 
standings  between  prominent  citizens 
and  cameramen. 

With  J.  P.  Morgan,  the  situations 
are  much  more  understandable.  He 
is  news  whether  he  arrives  or  sails 
from  mar  shores  or  attends  a  wedding 
or  reception,  he  will  always  be  a 
“must”  for  photographers.  At  least 
he  does  pose  now  and  then  and  that 
is  more  than  his  father  did. 

The  worst  of  all  the  complaints  is 
the  case  against  Rudy  Vallee  the 
crooner  who  for  a  long  time  lived  on 
the  pictorial  publicity  provided  by  the 
cameramen.  Here  is  a  man  who  in 
his  early  days  of  popularity  depended 
upon  the  free  space  his  press  agents 
could  chisel. 

He  showed  his  gratitude  toward 
cameramen  with  a  little  battery  and 
assault.  His  attack  upon  a  photog¬ 
rapher  in  Boston  caused  him  to  be 
tried  and  found  guilty  in  a  civil  court. 
In  this  instance  no  one  could  blame 
the  cameramen  for  feeling  resentful. 

The  aftermath  of  the  Vallee  story 
has  a  different  aspect.  The  other  day 
a  columnist  on  a  New  York  daily  re¬ 
ported  that  the  “press  photographers 
of  New  York  City  gave  Vallee  the 
chill,  when  he  sailed.”  The  report  is 
basically  true,  the  boys  did  give  Val¬ 
lee  the  chill,  but  only  mentally.  The 
photographers  almost  succeeded  in 
boycotting  the  crooner  but  for  a  few 
dissenting  members.  The  chill  would 
have  been  successful  if  all  the  editors 
had  given  notice  that  Vallee  was  not 
important  enough  to  bother  with. 

The  chill  may  work  out  when  he 
returns  oinless  some  photographer  is 
definitely  assigned  to  cover  his  ar¬ 
rival.  When  the  ship  comes  in,  the 
cameramen  will  probably  be  too  busy 
to  find  the  crooner. 

Word  travelling  via  the  grapevine 
system  will  help  protect  Mr.  Vallee 
almost  completely  from  cameramen. 


“Local  Picture! 
are  at  Neceuary  at 
Local  Newt” 
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George  E.  Cauthen 


IN  the  13  years  George  E.  Cauthen 
has  been  with  the  Kansas  City 
Journal-Post,  he  has  risked  his  life 
many  times  to 
score  “beats.” 

Once,  he  was 
slapped  by  for¬ 
mer  Senator 
James  A.  Reed 
of  Missouri  be¬ 
cause  he  made  a 
courtroom  shot 
of  a  woman 
Reed  was  de¬ 
fending  in  a 
murder  case. 

Cauthen  took  the 
wallop  standing 
up  but  did  not 
retaliate  because  of  his  respect  for  the 
age  of  the  Senator. 

It  was  Cauthen’s  pictures  that  told 
the  story  of  the  battle  between  a 
posse  on  the  Scdisbury  farm  near 
Leavenworth,  Kan.,  and  three  escaped 
prisoners  who  abducted  Warden 
Thomas  B.  White  in  1933. 

Risking  the  bullets  of  the  convicts, 
who  had  taken  refuge  in  a  farmhouse, 
Cauthen  ran  100  yards  across  an  open 
field  to  hide  behind  a  wood  pile. 
There,  he  recorded  many  shots  as  the 
posse  closed  in  on  the  desperate  con¬ 
victs.  So  close  was  he,  some  of 
Cauthen’s  photos  showed  the  smoke 
curling  from  the  gams  of  the  posse. 

Another  memorable  assignment  on 
v/hich  he  showed  his  right  to  be  called 
a  master  Camera  Knight,  was  the  cov¬ 
erage  of  a  prison  break  at  Lansing, 
Kan.  He  obtained  his  shots  by  crawl¬ 
ing  into  an  abandoned  boiler  in  the 
mines  where  the  escaped  convicts 
were  making  a  desperate  stand  against 
the  authorities. 

Included  in  his  many  risky  assign¬ 
ments  were  stratosphere  flights  and 
some  rather  risky  flights  which  were 
necessary  to  cover  stories  on  time. 

Prior  to  becoming  a  newspaper 
cameraman  Cauthen  was  chief  of  the 
photo  staff  in  the  Hopewell  and  Seven 
Pines,  Va.,  plants  of  the  E.  I.  Dupont 
Company.  He  is  now  chief  photogra¬ 
pher  on  the  Journal-Post. 


Fourteenth  Annual  Edition  Has 

Added  Feature*,  More  Picture* 

The  New  York  Sun’s  fourteenth  an¬ 
nual  edition  of  “Valuable  Data  on 
New  York,  the  World’s  Greatest  Mar¬ 
ket,”  was  published  this  week  and 
mailed  to  advertisers  and  agencies. 
The  volume  presents  a  factual  sum¬ 
mary  of  the  1936  standing  of  New 
York  newspapers  in  various  advertis¬ 
ing  classifications,  the  editorial  and 
circulation  scope  of  the  Sun,  along 
with  graphic  descriptions  and  charts 
showing  the  size,  character  and  buy¬ 
ing  power  of  the  New  York  market. 

The  front  cover  is  a  reproduction 
of  a  photograph  of  Fifth  Avenue, 
looking  south  from  Forty-second 
Street.  “Realism”  is  attained  through 
use  of  a  “laminating”  process.  On  the 
second  cover  is  a  decorative  map  of 
kiwer  Manhattan.  On  the  third  cover 
is  a  similar  map  of  upper  Manhattan. 
In  a  pocket  in  the  third  cover  is  a 
miniature  reproduction  of  the  com¬ 
plete  Sam  of  Saturday,  April  3,  last 

The  book’s  contents  are  more  thor¬ 
oughly  illoostrated  than  in  previous 
editions.  Another  new  feature  is  a 
ten-page  insert  giving,  in  pictorial 
fashion,  a  “candid  view  of  the  New 
York  market.” 

In  the  six  years  of  ElonoB  &  Pub¬ 
lisher’s  awards  for  newspaper  promo¬ 
tion,  the  book  has  won  first  award 
among  data  books  four  times  and 
honorable  mention  twice. 


PLAQUE  FOR  J.  DAVID  STERN 

J.  David  Stern,  publisher  of  the 
Camden  (N.  J.)  Courier-Post  News¬ 
papers,  Philadelphia  Record  and  the 
New  York  Post,  was  honored  April  24 
by  the  New  Jersey  Civil  Service  As¬ 
sociation  for  having  made  the  “great¬ 
est  individual  contribution  to  the  ad¬ 
vancement  of  civil  service  in  New 
Jersey  during  the  past  year.”  Irving 
A.  Brody,  editor  of  The  Shield,  official 
publication  of  the  State  Civil  Service 
Association,  presented  a  silver  plaque 
to  Mr.  Stern  at  the  organization’s  25th 
emniversary  convention.  Brody  said 
the  adoption  of  civil  service  in  Cam¬ 
den  Coamty  last  year  had  been  made 
possible  through  the  editorial  cam¬ 
paign  conducted  by  Mr.  Stern’s  Cour¬ 
ier-Post  Newspapers  in  Camden. 
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ENTERS  DAILY  FIELD 

The  Newbury  (S.  C.)  Herald  & 
News,  a  weekly  since  1865,  and  which 
recently  avas  enlarged  to  a  tri-weekly, 
has  begim  publication  daily  except  on 
Saturday  and  Somday,  as  an  after¬ 
noon  paper.  The  paper  recently  was 
purchas^  from  Otto  F.  Armfield  by 
Goodman,  Barrickman  and  Thompson 
of  Martinsville,  Va. 


WISCONSIN  PRESS  ELECTS 

Madison,  Wis.,  April  26. — Adlai  S. 
Horn,  editor  of  the  Cedarburg  (Wis.) 
News,  was  elected  president  of  Wis¬ 
consin  Press  Association  at  the  84th 
annual  convention  of  Wisconsin  week¬ 
ly  newspaper  editors  and  publishers 
here,  April  22-24.  He  succeeds  L.  R. 
Kessler,  Dodgeville  Chronicle.  The 
board  of  directors  appointed  Carl  A. 
Zielke,  Madison,  as  acting  business 
manager  to  succeed  William  F.  Can- 
field,  who  joins  Inland  Daily  Press 
Assn,  at  Chicago,  May  1. 


According  to  the  signed 
testimony  of  America’s 
industrial  leaders  on 
“Waldorf”  registers,  the  ex¬ 
ecutive  mansion  of  the  com¬ 
mercial  capital  of  this  coun¬ 
try  is  The  Waldorf-Astoria, 

PrcBident 

THE 

WALDORF-ASTORIA 


49th  to  SOth  Sts 
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All-Year  Club  Using 

42  Papers  This  Year 

A  14  per  cent  increase  in  the  num¬ 
ber  of  markets  covered  over 
those  of  a  year  ago  has  been  made  in 
this  year’s  spring  newspaper  campaign 
of  the  All-Year  Club  of  Southern 
California.  Forty-two  papers  in  29 
major  cities  are  being  used,  with  in¬ 
sertions  weekly  for  eight  to  ten  weeks. 
Copy  ranges  from  two  columns,  six 
inches,  to  four  columns,  ten  inches. 

Paralleling  the  newspaper  campaign 
is  the  year-aroimd  campaign  running 
in  national  magazines,  aimed  at  the 
upper  income  brackets. 

The  newspaper  copy  is  designed  to 
reach  the  mass  market  of  average 
wage  earners  who  take  short  vaca¬ 
tions  in  summer,  usually  compara¬ 
tively  close  to  home.  Since  those  in 
this  market  have  about  two  weeks  at 
the  outside,  and  limited  travel  bud¬ 
gets,  the  bulk  of  the  copy  is  concen¬ 
trated  within  an  area  no  more  than 
two  days’  travel  distance  away. 

“With  modem  transportation  facili¬ 
ties  and  reduced  costs  such  a  trip  is 
within  reach  of  far  more  people  Aan 
realize  it,”  Ross  Welch,  of  the  club’s 
advertising  committee,  points  out.  “It 
is  our  problem  to  drive  home  this 
conviction.” 

All  copy  stresses  the  two-week 
story,  but  appeals  also  are  made  to 
the  procrastinators,  to  those  who  think 
they  can’t  make  the  trip,  and  to  those 
who  don’t  know  all  Uiat  California 
has  to  offer  in  the  siunmer.  Ads  are 
illustrated  with  line  drawings  in  most 
cases,  but  a  few  use  photographic 
copy.  William  J.  Pringle,  Jr.,  of  the 
Los  Angeles  office  of  Lord  &  Thomas, 
is  the  account  executive. 

1500  PAPERS  ON  S.  O.  LIST 


Economy  is  Keynote  of  Indiana 
Standard  Oil  Drive 

Chicago,  April  26 — More  than  1,500 
daily  and  weekly  newspapers  will  be 
used  by  Standard  Oil  Company  of 
Lidiana  in  its  spring  and  summer  con¬ 
sumer  advertising  campaigns,  empha¬ 
sizing  economy  in  motor  vehicle  op¬ 
eration,  along  with  safety  and  comfort. 

Ilie  spring  series  is  already  under 
way,  with  newspaper  and  billboard 
copy  reminding  motorists  that  "Spring 
Has  Cub”  and  it  is  time  to  change 
motor  oiL  A  clever  dealer  handout 
in  the  form  of  a  paper  handkerchief, 
which  carries  a  similar  advertising 
message,  is  a  feature. 

During  May,  many  services  ren¬ 
dered  to  the  public  by  Standard  deal¬ 
ers  will  be  featured  in  newspaper  ads, 
calling  attention  to  what  these  ser¬ 
vices  mean  in  terms  of  economy, 
safety  and  convenience.  Standard  wUl 
continue  its  drive,  launched  last  year, 
in  its  sununer  gasoline  campaign,  fur¬ 
thering  results  accomplished  by  the 
"World’s  Greatest  Road  Test.”  Months 
have  been  required  to  tabulate  this 
information  and  it  is  now  planned  to 
make  these  facts  public  in  an  attempt 
to  show  motorists  how  to  “Save  As 
You  Drive.”  Concurrently  with  the 
summer  advertising  on  gasoline,  Iso- 
Vis  “D”  motor  oil  will  be  advertised. 
The  Chicago  office  of  McCann-Erick- 
son,  Inc.,  places  the  accoimt. 


TEEL  WILLIAMS  TO  AYER 

Teel  Williams,  formerly  engaged  in 
merchandising  and  sales  promotion 
with  the  Hookless  Fastener  Company, 
has  joined  the  New  York  office  of  N. 
W.  Ayer  &  Son  as  an  account  repre¬ 
sentative.  He  was  for  12  years  identi¬ 
fied  with  furniture  manufacturing 
first  with  Berkey  &  Gay,  Grand 
Rapids,  Mich.,  and  later  as  president 
of  Williams-Norris  Company,  High 
Point,  N.  C. 


Florists’  Head  Urges  iVeiD 
Ad  Drive  on  Slogan 

Chicago,  April  27 — Ernest  S.  Sim¬ 
mons,  Toronto,  Ont.,  president  of  the 
Florists’  Telegraph  Delivery  Associa¬ 
tion,  outlined  the  value  of  advertis¬ 
ing  and  sales  promotion  in  the  cut 
flower  industry  before  Illinois  mem¬ 
bers  of  the  association  here  last  Satur¬ 
day.  He  urged  members  to  increase 
their  local  newspaper  advertising  to 
further  popularize  their  slogan:  “Say 
It  With  Flowers.” 

The  association  includes  more  than 
6,000  members  in  United  States  and 
Canada,  spending  approximately  $225,- 
000  annually  for  advertising  in  na¬ 
tional  publications  and  radio.  When 
the  association  was  organized  27  years 
ago,  it  appropriated  only  $1,800  for 
advertising  annually,  he  said.  Aver¬ 
age  yearly  sales  by  the  organization, 
whicffi  is  international  in  scope,  in¬ 
cluding  12,000  total  membership,  have 
amoimted  to  $7,500,000  for  each  of  the 
last  ten  years. 

COAL  DRIVE  WINS  RESULTS 


Anthracite  Induatrie*  Men  Hear 
Report  on  Ad  Campaign 

Important  gains  in  morale  of  the 
anthracite  interests  as  well  as  in  ac¬ 
tual  business  were  reported  this  week 
at  an  all-day  session  of  600  executives 
of  companies  supporting  the  coopera¬ 
tive  promotional  campaign.  Cheering 
sales  of  coal-burning  equipment  to 
householders  was  also  reported  as 
presaging  gains  for  anthracite. 

The  industry  is  spending  $600,000 
in  its  first  year  of  operation,  and  the 
sum  is  expected  to  reach  $1,000,000 
next  year.  Campaigns  in  46  news¬ 
papers  have  been  an  important  part 
of  the  drive. 

WESTERN  COUNCIL  ELECTS 

Maurice  H.  Needham,  president, 
Needham,  Louis  &  Brorby,  Inc.,  Chi¬ 
cago,  has  been  elected  chairman  of  the 
Western  Coimcil  of  the  American  As¬ 
sociation  of  Advertising  Agencies.  E. 
H.  Marshutz,  president,  Gardner  Ad¬ 
vertising  Company,  St.  Louis,  is  vice- 
chairman  and  Homer  Havermale, 
vice  -  president,  McCann  -  Erickson, 
Inc.,  Chicago,  secretary.  Other  mem¬ 
bers  of  the  council  are  David  M. 
Noyes,  executive  president,  Lord  & 
Thomas,  Chicago;  Gerald  Page-Wood, 
vice-president,  Campbell-Ewald  Com¬ 
pany,  Chicago;  H.  M.  Dancer,  vice- 
president,  Henri,  Hurst  &  McDonald, 
Inc.,  Chicago;  Paul  Blackmore,  presi¬ 
dent,  Coolidge  Advertising  Company, 
Des  Moines;  Leo  Burnett,  president, 
Leo  Burnett  Company,  Chicago;  and 
John  M.  McDonald,  treasurer,  Buchen 
Company,  Chicago. 

PLANNING  TURPENTINE  DRIVE 

A.  L.  Brogden  of  Jacksonville,  Fla., 
has  been  made  chairman  of  a  com¬ 
mittee  to  map  plans  for  the  $200,000 
advertising  campaign  authorized  last 
week  by  the  American  Turpentine 
Farmers  Association.  The  campaign, 
including  selection  of  media,  will  be 
handled  by  Brogden’s  committee,  sub¬ 
ject  to  approval  of  the  association’s 
directorate.  President  Harley  Lang- 
dale  announced.  This  is  said  to  be 
the  first  national  campaign  ever  at¬ 
tempted  for  the  naval  stores  industry, 
which  had  a  business  volume  of 
aroimd  $30,000,000  last  year. 

REALTORS  TO  SPEND  $6,000 

An  advertising  campaign  to  be  con¬ 
centrated  in  newspapers  and  to  cost  a 
minimum  of  $6,000  will  be  maintained 
during  the  next  12  months  by  the 
Real  Estate  Board,  Little  Rock,  Ark., 
the  objective  being  to  make  the  pub¬ 
lic  “real  estate  minded.”  Floyd  Barry 
is  chairman  of  the  board’s  advertising 
committee  and  Justin  Matthews  is 
chairman  of  the  committee  on  copy. 


KIRCHER  CO.  INTO  FOUR-A 

Albert  Kircher  Company,  Chicago, 
has  been  elected  to  membership  in 
the  American  Association  of  Adver¬ 
tising  Agencies. 


Campaigns  and  Accounts 


The  current  Hotpoint  advertising 
campaign,  described  as  the  big¬ 
gest  campaign  in  the  history  of  the 
company,  is  reviewed  in  a  new  book¬ 
let  entitled  “Clear  the  Tracks”  which 
has  just  been  released  to  dealers  and 
prospective  dealers  by  the  Edison 
General  Electric  Appliance  Company, 
of  Chicago.  The  company  is  using 
full  and  double-page  advertisements 
in  magazines.  Newspaper  advertising 
is  prepared  for  and  placed  by  dealers. 

Korfxtnd  Company,  Inc.,  Long  Is¬ 
land  City,  N.  Y.,  man^acturer  of  anti¬ 
vibration  products,  has  appointed  the 
United  States  Advertising  Corpora¬ 
tion,  New  York,  as  its  advertising 
counsel.  An  intensive  campaign  in 
industrial  and  architectural  publica¬ 
tions  is  now  being  planned.  P.  F. 
Whitten  is  account  executive. 


Grand  Central  Station,  New  York, 
has  an  innovation — a  newsreel  theatre 
which  will  open  May  12.  Announce¬ 
ment  plans  incorporate  the  use  of 
painted  highway  signs,  specialized 
magazines,  neighborhood  magazines, 
newspapers,  direct  mail,  and  neigh¬ 
borhood  hotel  advertising.  Blaine- 
Thompson,  Inc.,  N.  Y.,  is  the  agency. 

Emerson  Furniture  Company,  man¬ 
ufacturer  of  rattan  furniture,  has  ap¬ 
pointed  Gussow,  Kahn  &  Co.,  Inc., 
New  York,  to  handle  its  advertising. 
Rotogravure  and  class  publications 
are  to  be  used.  Julius  L.  Klein  is 
the  accoimt  executive. 


A  ten-week  newspaper  campaign  in 
Baltimore  on  the  importance  of  glass 
bottles  for  milk,  will  begin  at  once 
and  continue  until  the  middle  of  June, 
according  to  plans  announced  by  F.  D. 
Carson,  advertising  manager  of  the 
Glass  Container  Association  of 
America.  Total  linage  will  be  about 
9,000  in  each  paper,  to  be  used  in  the 
Baltimore  Evening  Sun,  the  Morning 
Sun,  and  the  Baltimore  News-Post. 
The  theme  of  the  advertising  will  be 
the  sanitary  safeguards  guaranteed  to 
milk  by  glass  bottles  and  the  advan¬ 
tages,  shared  by  all  glass  containers, 
that  “you  can  see  what  you  buy  when 
you  buy  in  glass.”  U.  S.  Advertising 
Corporation  of  Toledo  is  the  agency. 

Wilson  Sporting  Goods  Company, 
Chicago,  will  launch  a  newspaper  ad¬ 
vertising  campaign  early  in  May  to 
promote  its  new  golf  ball,  “K-28.” 
Advertising  will  appear  in  approx¬ 
imately  40  newspapers  in  30  cities,  for 
eight  weeks,  with  total  linage  in  each 
paper  averaging  1,400  to  2,000  lines. 
The  Chicago  office  of  United  States 
Advertising  Corporation  handles  the 
account 

Drake  Hotel,  Chicago,  has  ap¬ 
pointed  Critchfield  &  Company,  Chi¬ 
cago  agency,  to  direct  its  advertising 
program. 

Chas.  Dallas  Reach  Company,  New¬ 
ark,  N.  J.,  has  been  appointed  by  the 
Janssen  Dairy  Corporation  of  Hobo¬ 
ken,  N.  J.,  to  handle  a  new  advertising 
campaign.  Charles  W.  Scott  is  ac¬ 
count  executive. 

A  newspaper  campaign  for  Harvey’s 
Scotch  Whiskey  has  been  released  by 
Metropolitan  Advertising  Company, 
New  York,  for  New  York  City  and 
several  other  New  York  cities. 

A  greatly  expanded  program  for 
New  Shinola  White  Shoe  Cleaner 
in  newspapers  and  magazines  is  to 
start  the  middle  of  May,  according  to 
J.  F.  Forsyth,  general  manager  of  the 
Shoe  Polish  Division,  Hecker  Prod¬ 
ucts  Corporation,  maker  of  Shinola. 
Tliis  will  include  color  pages  and  large 
black  and  white  space  in  Sunday 


newspaper,  magazine  and  roto-gt,,. 
ure  sections,  and  half-page  or  lanJ 
space  in  general  and  women’s 
zines.  Preceding  the  consumw^ 
vertising  will  be  an  extensive  cam! 
paign  in  trade  publications.  DispUv 
and  other  merc^-  -  ^ 


n 

kew  A' 


material 

helps  will  be  featured,  according 
Mr.  Forsyth.  Advertising  is  pljm^ 
by  Batten,  Barton,  Durstine  &  Osbon 
New  York.  ^ 


A  program  of  newspaper  advertii. 
ing  featuring  cheese  products  and  buU 
ter  will  be  inaugurated  shortly  b. 
June  Dairy  Products  Co.  of  NewaA 
N.  J.,  according  to  announcement  hot 
by  Harold  Oldroyd,  sales  manage 
The  account  will  be  handled  by  A  W 
Lewin,  Newark  agency. 

Kent  Builders,  Inc.  of  New  Ro. 
chelle,  N.  Y.,  has  appointed  Gussow 
Kahn  &  Co.,  New  York,  to  handle  iti 
advertising.  Newspapers  will  be  used 
exclusively  to  advertise  the 
Julius  L.  Klein  is  account  executive. 

McCormick  Steamship  CoMPin 
San  Francisco,  operating  cargo  ships 
with  passenger  accommodations  to 
Central  and  South  American  pwts, 
has  placed  its  advertising  account  with 
the  Gerth-KnoUin  Advertising  Agen¬ 
cy,  San  Francisco.  New  literature  has 
just  been  produced  imd  space  is  being 
used  in  regional  magazines. 

Jacques  Kreisler  Sales  Corp.,  man¬ 
ufacturer  of  women’s  vanity  cases  and 
men’s  and  women’s  metal  wrist  ban^y 
have  appointed  Gussow,  Kahn  &  Co, 
New  York,  effective  May  1,  to  bamtiy 
national  advertising,  trade  and  con¬ 
sumer  surveys  and  promotion. 

Majestic  Radio  &  Television  Coi- 
PORATiON,  Chicago,  has  appointed  Mor¬ 
ris  &  Davidson,  Inc.,  Chicago  agency, 
to  direct  its  advertising  program. 

Chicago  Title  &  Trust  CoNPan 
launched  an  extensive  advertising 
campaign  in  Chicago  newspapers  last 
week,  dealing  with  advantages  d 
home  ownership.  Written  in  a  styk 
to  appeal  to  the  “num  on  the  street" 
the  campaign  is  designed  to  create 
business  for  real  estate  brokers  and 
to  educate  the  public  to  understand 
the  company’s  title  guarantee  policy. 
The  ads  average  1,500  lines  each 
Batten,  Barton,  Durstine  &  Osbon, 
Chicago,  is  placing  the  copy. 
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OFFICERS  OF  NEW  AGENCY 
George  H.  Thomley,  formerly  a 
senior  vice-president  of  N.  W.  Aye 
&  Son,  Inc.,  has  been  chosen  as  presi¬ 
dent  of  the  newly  formed  advertisiiic 
agency,  Thornley  &  Jones,  Inc.,  70 
Pine  Street,  New  York  City.  John 
Price  Jones  is  chairman  of  the  board 
of  directors.  Election  of  C.  £.  Nelson 
as  vice-president  was  aimouneed 
April  28.  Mr.  Nelson  has  been  active 
in  agency  work  in  New  York  for  16 
years,  with  Calkins  &  Holden,  and 
Lord  &  Thomas.  Officers  include: 
Harold  J.  Seymour,  who  has  been 
with  the  John  Price  Jones  Cor¬ 
poration  since  its  organization,  as  ex¬ 
ecutive  vice-president;  William  A. 
Anderson  and  Glenn  I.  Tucker,  vice- 
presidents;  and  Bayard  F.  Pope,  Jr, 
secretary.  Directors  are  George  A. 
Brakeley,  administrative  vice-presi¬ 
dent  of  the  University  of  Pennsyl¬ 
vania;  Georges  Doriot,  professor  of 
industrial  management  and  former 
dean  of  the  Harvard  Graduate  Schod 
of  Business  Administration;  Guy  Em* 
erson,  vice-president  of  the  Banken 
Trust  Company;  Bayard  F.  P(^ 
chairman  of  the  board  of  the  Marine 
Midland  Corporation;  David  Remer, 
Philadelgffiia,  business  and  financial 
consultant,  partner  of  J.  E.  Baker  k 
Co. 


One  of 
.4.NA  « 
ietmtia 
ik  pen 
li 

nrwspai 
<am  d 
Miag< 
tk  M 

rfur  ( 


titled, 
tials, 
Ntwsp 
ktion 
States. 
The 
by  th( 
ANA 
hands 
before 
convei 
where 
Stui 
10  pa 
lions 
die  A 
adver 
of  531 
art  I 
5000- 
tracts 
OOO-li 
ductii 
tional 
for  1 
ccunl 
or  n 


GIVEN  PPA  RECOGNITION 

Schwimmer  &  Scott,  Chicago  adver¬ 
tising  agency,  has  b^n  granted  rec- 
ogiution  by  Periodical  Publishers  As¬ 
sociation. 
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ADVERTISING— 37 


,  *  fv  M  C  T  T  D  \7  17  “  majority  of  all  the  newspapers  have  Sunday;  aggregate  national  rate,  daily, 

TnP  AL^VEjtxlliDlllVj  i3UI\VE4l  differentials  of  less  than  20  per  cent.  $4.76;  aggregate  national  rate,  Sun- 

_ _ _  *  •  *  day,  $5.75. 

I  ANA  Rate  Analysis  Tabulates  Differentials  in  Detail  Detail  From  this  the  ANA  mounifully 

^  n  liO  000-Line  Basis  But  Finds  Only  One  PERSONS  interested  in  details  of  calculates  that  the  differential  on 

on  50,UOU-Une  oasis,  nut  rinas  uniy  v/ne  ^  question  will  find  a  world  of  weekdays  is  44  per  cent,  on  Sundays 

Account  Using  That  Much  Space  material  in  the  report  ($5  a  copy.  As-  74  per  cent.  .  . 

-  sociation  of  National  Advertisers.  330  ,  ^ut  the  total  of  daily  circulation  is 

By  ROBERT  S.  MANN  West  42nd  Street,  New  York).  Two  2, ^,044,  and  the  total  for  Sunday 

tables  give  rates  and  differentials  for  2,051,960.  While  the  national  adver- 

^HE  Association  of  National  Ad-  Of  course  the  50,000-lme  differen-  53g  newspapers  in  four  ^iser  pays  21  per  cent  more  on  Sun- 

vertisers,  which  only  a  few  weeks  tials,  while  appUcable  to  only  a  few  quantity  divisions— 5,000  lines,  10,000,  day  than  on  a  weekday,  he  gets  35 


I  vertisers,  which  only  a  few  weeks  tials,  while  appUcable  to  only  a  few  quantity  divisions— 5,000  lines,  10,000,  day  than  on  a  weekday,  he  gets  35 

*  brought  out  its  “norm”  charts  of  advertisers,  make  a  greater  display  20  000  and  50,000  lines.  In  each  case  Per  cent  more  circulation.  The  milline 

^per  rates,  intended  to  aid  ANA  of  large  percentages,  since  many  percentage  of  differential  is  calcu-  ««  weekdays  is  $2.11,  on  Sundays 
in  determining  which  news-  newspapers  graduate  their  local  rates  ,3^^^  ways— with  and  without  de-  $1-88. 

^  charge  higher  than  average  fairly  sharply  to  obtain  the  benefits  Auction  of  agency  commission  on  gen-  We’re  afraid  some  national  adver- 
LL  returned  to  the  rate  discussion  of  volumne — volume  which  most  na-  gj.3^  advertising  'ITie  few  agency  tisers  won’t  be  any  happier  about  it, 

2js  week  with  a  new  tabulation  en-  tional  advertisers  cannot  give.  commissions  granted  on  local  adver-  ^ven  after  reading  this. 


On  Ae  other  hand,  the  report  states  ^ave  been  deducted.  - 

that  only  42  per  cent  of  the  134  ^hen  to  still  another  tabu-  PROPOSED  AD  BAN  PROTESTED 

newspapers  that  quoted  open  national  lotion,  the  report  gives  newspapers’  Richmond,  Va.,  April  27 — Represen- 

rates  [less  than  10  per  cent  of  the  536  circulations;  dates  of  last  rate  cards,  tatives  of  broadcasting  stations  in 

newspapers  studied]  show  a  sliding  national;  discounts  other  Virginia  appeared  before  the  State 

scale  on  those  rates  to  include  bulk  agency’s  15  per  cent,  which  dis-  Alcoholic  Beverage  Control  Board 

rates  of  over  3^000  Imes.  counts  seem  largely  limited  to  cash  April  21  to  protest  against  the  board’s 

In  two  large  Eastern  cities,  for  m-  discounts;  and  finally  the  flat  gross  proposal  to  adopt  a  regulation  pro- 


stance,  the  open  or  flat  gro«  rates  ^g^g  lo^gl  ggj  national, 

are  practically  the  same  for  local  or  pgui  3.  West,  president  of  the  i 
national  business,  some  of  the  news-  out  in  a  foreword  to  the 

papers  quoting  national  rates  even  arimmei 


rate  per  line,  local  and  national.  hibiting  radio  advertising  of  alcoholic 

Paul  B.  West,  president  of  the  ANA,  beverages.  Edward  Allen,  president, 
points  out  in  a  foreword  to  the  vol-  Lynchburg  Broadcasting  Company, 
ume  that  it  contains  no  argument  on  which  operates  Station  WLVA,  said 


lower  Aan  local  on  thta  basta;  yet  on  differentials,  but  simply  tries  to  bring  a  majority  of  the  broadcasting  com- 
a  50,000-lme  the  differentials  together  in  up-to-date  form  all  avail-  panies  would  willingly  accede  to  the 


run  from  36  to  118  per  cent 


able  facts  on  differentials  for  the  ANA  liquor  board’s  proposed  ban  if  adver- 


Newspapers  have  long  protested  members.  Local  rates,  he  states,  were  tisements  of  alcoholic  beverages  also 
that  in  too  many  cases  the  rate  dif-  jg  most  cases  “received  directly  from  were  banned  from  newspapers  and 
ferentials  have  been  exaggerated  by  publishers  ...  or  their  repre-  other  advertising  media.  The  radio 

large  contracts;  and  this  sentatives,  an  evidence  of  whole-  companies  are  not  willing,  however, 
criticism  might  well  be  aimed  at  the  hearted  cooperation  which  has  been  to  submit  to  censorship  of  radio  ad- 
present  study.  much  appreciated  by  the  committee.”  vertising  if  it  results  in  “unfair  dis- 

*  *  *  In  a  few  cases  where  publishers  with-  crimination”  against  the  radio  com- 

What  Charts  Show  held  local  rates,  these  were  obtained  panies,  Mr.  Allen  declared. 


■  *  What  Charts  Show  held  local  rates,  these  were  obtained 

Oseof  nine  regional  charts  in  the  new  some  extent  the  same  criticism  from  local  sources. 

JLN.t  snalysis  of  local-national  rale  dif-  ■  might  be  leveled  at  the  choice  Disclaiming  any  attempt  to  indicate 
((tflitisls.  The  figures  at  the  right  give  ol  10,000-line  differentials  alone  for  that  either  differentials  or  unit  rates 
tie  pertentage  of  diflerentiaL  Each  up-  special  emphasis  in  the  concluding  in  relation  to  “norms”  should  be  “the 
mk  line  represents  a  daily  or  Sunday  pages  of  the  report — since  2,586  ad-  sole  criterion  by  which  a  newspaper 
oewepaper.  The  upper  trend  line  mea-  vertising  accounts  are  listed  at  10,000  should  be  judged,  Mr.  West  added  that 
ivti  differentials  including  the  15  per  lines  or  less,  and  only  106  accounts  both  were  “factors  to  be  considered 


Mitigency  commission;  the  lower  line  gf  10,000  lines  or  more.  in  space  buying.” 

tk  same  differentials  as  calculated  jg  these  concluding  pages  the  ANA  •  *  * 

d\tt  deduction  of  the  agency  com-  presents  diagrams  showing  10,000-line  Rate  Bargain 

mission.  differentials  in  the  nine  regions  for  1 1  7E  suppose  it  is  human  to  be  un- 

1  j  -T  1  XT  ■  1  TT  Tx-ii  which  it  previously  presented  rate  W  happy  over  a  good  bargain  if 

titled,  Local-National  Rate  Differen-  norms.  One  of  these  charts  is  ..nmonno  ic  cTpttincr  a  bottar  nnt> 
^  Covering  Daily  and  Sunday  shown  herewith.  In  almost  every  re-  but  there  ifa  curYous  quirk  te 
Newspapers  in  Cities  of  50,000  Popu-  gion  a  few  newspapers  are  shown  to  figures  cited  in  one  section  of  the 
ktkn  and  Over  in  the  United  have  minus  differentials;  that  is,  to  ana  renort  under  the  beadinit  “T.n 
u,  u  V.  national  rates  lower  than  the  eal  Rate*^ Bargains  on  Sunday.”’  Thi; 

The  bwklets  were  both  prepar^  local  rates.  From  this  point  the  dif-  explains  that  some  newspapers  charge 
Newspaper  Committee  of  the  ferential  line  r^s  gradually,  bemg  gational  advertisers  more  for  big  Sun- 
The  second  was  placed  in  the  no  higher  than  30  or  40  per  cent  for  jg  circulations  than  for  the  regular 
^  of  members  only  a  few  days  at  least  half  of  the  newspapers.  A  weekday  circulations,  but  that  local 
before  the  opening  of  the  ANA  sprmg  sharp  upturn  at  the  right  end  of  each  advertisers  get  the  same  rate  for  Sun- 
coovention,  which  is  reported  else-  chart  shows  a  few  newspapers  with  ^  other  days 

in  th«  paper  h^h  differentiak  that  usuaUy  are  “One  explanation  for  thk  practice,” 

Studying  through  the  new  booklets  given  more  than  them  share  of  atten-  ,u_  renort  <itatos  “i<!  that  tha  axtra 

fleup«.  ohwt,.  Uoa  in  any  dabata  oa  ,ha  quastlon.  Son  U  ta 

gathers  that  A  separate  table  shows  that  4  49  per  outiying  territory  especially  for  the 
d^A  did  a  lot  of  work  for  one  cent  of  aU  the  daily  and  Sunday  national  advertisers  and  does  not 
aivertiser.  The  rates  and  differentiak  newspapers  studied  has  differentiak  hi»npfit  th«a  Tnor/ahunt  ” 

newspapp  of  100  per  cent  or  more,  and  9.16  i^r  Digging  out  21  newspapers  where 
«  tabukted  m  four  swtions-for  cent  more  of  the  newspapers  had  dif-  thk  practice  k  followed,  the  report 

n^"i  ’  of  70  per  cent  or  more.  states  that  their  aggregate  local  rate 

tracts,  20,000-lme  contracts,  and  50,-  But  the  charts  have  another  and  iinnnn-iin«.  hacic'i 


in  space  buying.” 


titled,  “Local-National  Rate  Differen- 


Rate  Bargain 

WE  suppose  it  k  human  to  be  un¬ 
happy  over  a  good  bargain  if 
someone  else  k  getting  a  better  one, 
but  there  k  a  curious  quirk  to  some 


“One  explanation  for  thk  practice,” 
the  report  states,  “k  that  the  extra 


5000-line  contracts,  10,000-line  con¬ 
tracts,  20,000-line  contracts,  and  50,- 


000-line  contracts.  But  in  the  intro-  lower  line,  showing  differentiak  fig- 
duction  there  is  a  breakdown  of  na-  ured  after  deduction  of  the  agency 
timal  newspaper  advertking  accounts  dkcount  Here  the  charts  show  a 
tor  1936,  showing  that  only  one  ac-  considerable  number  of  newspapers — 
wmt  (tobacco)  averaged  50,000  lines  a  fourth  to  a  third  in  most  regions — 
«  more  per  newspaper.  that  have  minus  differentiak;  that  is, 

•  *  ♦  newspapers  that  receive  less  per  line 

Small  Advertisers  from  national  than  from  local  copy, 

CONSIDERING  that  some  adver-  ^  10,000-line  bask.  And  here,  too, 
^  tisers  placed  more  than  one  ac-  • 

^t,  the  number  of  advertisers  in-  ■  ax  n  a  rvia  a  ■ 


Digging  out  21  newspapers  where 
thk  practice  k  followed,  the  report 
states  that  their  aggregate  local  rate 
(10,000-line  bask)  k  $3.31,  daily  or 


jwtsted  in  differentiak  on  a  50,000- 
™  basis  may  be  more  than  one,  but 
number  k  trifling  at  best.  On 
™  other  hand,  2,5^  accounts,  or 
cent  of  the  total,  averaged 
10.000  lines  or  less,  and  obviously 
“Undreds  of  national  advertkers  must 
^  Wn  too  small  to  earn  even  a 
*000-line  rate.  Yet  there  k  no  tabu- 
1*^  of  differentiak  on  rates  avail- 
to  these  small  advertisers.  The 
lists  in  one  table  the  “open  or 
^1  poss  rate  per  line,”  local  and  na¬ 
tional,  but  does  not  bother  to  calcu- 
*te  any  differentiak. 
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tories. 

NEWSPAPER  NEWS 

Warwick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRALIA 

Published  Monthly— Subscription  Rate 
7  >-  per  yetu-,  post  free. 


m 
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Production  sometimes 
gets  into  a  "siump" 

TT  may  be  press  difficulties 
or  ink,  or  metal,  or  engrav¬ 
ing,  or  stereo  operations — or  a 
combination  of  several  factors. 

Nobody  likes  to  run  into 
trouble,  but  Certified  invites 
a  trial  of  its  mats  in  just  such 
situations.  .Sometimes  a 
change  to  Certifieds  provides 
just  the  corrective  impulse 
that  brings  production  back 
to  normal. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Avenue,  New  York,  N.  T. 
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Editor  &  Publisher  for  M  ay  /,  1937 


RICHARD  SOUTHAM 
DIES  IN  TORONTO 


President  and  Managing  Director, 
Southam  Press  of  Toronto,  Ltd., 
Succumbs  April  25  Following 
a  Long  Illness  at  65 


Richard  Southam,  65,  president  and 
managing  director  of  Southam  Press 
of  Toronto,  Ltd.,  died  April  25  in 
Toronto  General  Hospital  following  a 
long  illness.  Death  was  due  to  a 
blood  clot  on  the  brain  and  bronchial 
pneumonia. 

He  had  been  ill  since  two  weeks 
before  Christmas  and  entered  the  hos¬ 
pital  more  than  a  week  ago. 


FURMAN  D.  KNIGHT  in  his  career  he  was  with  New  York  the  past  26  years,  died  April  20 

Furman  D.  Knight,  65,  owner  and  Evening  Sun,  then  drama  editor  of  lowing  a  long  illness.  Whot 

publisher,  Sumter  (S.’ C.)  Herald  and  Brooklyn  Citizen.  He  wrote  pubUcity  Mrs.  Kathryn  Hunt,  61,  ajju 

owner  of  Knight’s  Book  Store,  died  then  l^ame  a  film  writer.  Long  Beach  (L.  I.)  Life,  a  weel* 

at  his  home  there,  April  25  following  book  version  of  Oi^h^s  of  the  died  April  26  of  a  heart  attack,  r  a 

a  heart  attack  several  weeks  ago.  Storm”  ^Id  several  hundred  thou-  James  H.  Shannon  widelv  ttt  sue  <» 

sand  copies.  telegrapher  in  charge  of  the  s*  ‘**^Jnt 

Albert  C.  Sweat,  66,  editor,  Darien  press  service  at  both  American  m  ^ 

(Ga.)  Gazette,  died  at  his  home  National  League  parks  in  Bodn  ' 

there,  April  24.  His  wife  and  four  died  recently. 

daughters  survive.  VfiLLiAM  L.  Sansom,  87,  editor  JEmTi 

Robert  S.  Ament,  57,  for  17  years  publisher,  the  Clarion  (Pa.)  DemooJtfTHMC 
Sunday  art  editor  of  the  Netr  weekly  newspaper,  died  April  j^g56,  no 


EMORY  B.  REMINGTON 
DIES  SUDDENLY 


Noted  Advertising  Man,  Member  of 
American  Weekly  Staff  for  11 
Years  Stricken  with  Heart 
Attack  at  62 


World  prior  to  its  merger  with  the 


j-  j  1  ,  1  .  John  Murphy,  74,  publisher 

World-Telegram  died  last  w^k  at  Oklahoma  City  legal’ 

the  New  York  Post-Graduate  Hospi-  .... 


^  t-osi-orauuave  nospi-  -j,.:™  died  in  nirlahnma  P;*,.  7 

Emory  Brace  Remington,  62,  widely-  tal  following  a  short  illness.  During  ,o  pj-  u^d  not  regained  ^  ^ 

L; _ C- . _ t  I'*’  Had  not  legained  consao 


I  in  your  1! 
The  fac 


volved  i 


known  advertising  man  and  for  the  his  career  he  was  art  editor  of  Me-  cinee  a  ctmlre  •.  f,,,.,  a  ~ 

c  u  u  •  u  1  years  a  member  of  American  Clure's  Magazine,  associate  editor  of  r  u  .  .  . 

^  ra  ofthep„bUcaUo„r„r.h,i.S 

ness  and  went  to  Toronto  in  the  e^ly  York,  from  a  heart  attack  which  he  art  features  of  the  Book  of  Marvels,  Waotell,  84,  former 

90  s.  When  his  father,  William  had  suffered  in  his  office  several  hoims  a  volume  of  scientific  wonders  pub-  of  three  St.  Louis  newi 


Southam  purchased  the  job  plant  of 
the  Mail  Printing  Company,  Toronto, 
and  Richard  Southam  was  invited  to 
join  the  business  as  president. 

The  Southam  connection  with  the 
newspaper  publishing  business  dates 
back  to  1877  when  William  Southam 
acquired  joint  ownership  of  the  Ham 


awarded 
spected  i 

I  matter  of 
,  has  not  y 
I  all  its  apl 
,  patent  p' 


previous. 

He  was  born  in  Canandaigua,  N.  Y., 
the  son  of  Mr.  and  Mrs.  Charles  H. 
Remington,  and  was  educated  in 
Brooklyn  schools. 


ilton  (Ont.)  Spectator  with  the  late  .  .  ,  ,  .  , 

WUliam  Carey.  The  newspaper  is  ^ertismg  agency,  and  subsequenUy  the  late  M. 


lished  by  the  Literary  Digest.  His  died  AprU  24  at  his  home  in  St  L)^  a*  “  ' 
wife,  a  son,  sister  and  a  brother  sur-  ^^^ad  city  i^itor  of  the  M  ^ 

publican,  the  Globe- Democrat  anA  iLi  Patent  J 
.  r  u  u  j  Star.  Hoe  Con 

Channing  a.  Leidy,  68,  who  had  ^  „  i  Mnse  thi 

been  with  the  New  York  American  ad  that 

Mr.  Remington  started  his  career  as  staff  more  than  25  years  and  was  5  a  f  j 

an  advertising  representative  of  the  better  known  as  a  political  and  finan-  '**“  .  .  Qjjn, 

J.  Walter  Thompson  Company,  ad-  cial  writer  and  former  assistant  of  s  ruck  by  a  train  m  the  citj: 

E.  Connolly,  Borough  ‘*Hburb.  ; 

now  a  member  of  the  Southam  News-  associated  with  the  New  York  President  of  Queens,  died  recently  of  Gmrge  B.  Sietold,  73,  with  hi) ,  nietho 

papers.  The  firm  went  into  the  print-  Globe  and  the  New  York  Sun.  Later  heart  disease  at  his  home  in  New  brother  o^er  Md  i^nager  of  J.  Rj  ^  inco 

ing  business  six  years  later,  and  at  this  he  joined  Lee  and  Williamson,  pub-  York  City.  Yi  “«  K 

time  Richard  made  his  entry  into  the  representatives.  Robert  Campbell  MacCombie  Auld,  m  i  .‘^1  ^ 

business,  and  later  the  Southam  Press,  He  was  an  organizer  and  a  charter  R),  a  leader  of  Scottish  societies  and  .  ,  ,  /  •  .■»  method” 

Montreal,  Ltd.,  and  Southam  Press,  member  of  the  Publicity  Lodge,  F.  &  an  authority  of  Scottish  history  and  '  survive.  .  ,)^  cou 

Toronto,  Ltd.,  were  established.  A.  M.,  and  was  a  veteran  member  of  on  Robert  Bums,  the  poet,  died  April  ,  55,  of  the  Pfci|  ceived  ' 

The  Southam  chain  of  newspapers  the  Advertising  Club  of  New  York,  21  of  a  paralytic  stroke  at  the  Home  ad«p/ua  Brcm^  Bulletin  editofail  Hoe  pat 

today  includes  besides  the  Hamilton  for  which  he  organized  the  Advertis-  of  Incurables,  the  Bronx,  New  York  Apnl  25  at  his  home  kl  Will  j 

Spectator,  the  Ottawa  Citizen,  Cal-  big  Club  Singers.  He  was  also  a  City.  At  one  time  he  was  with  Philadelphia  after  a  brief  illnea  oil  in  an  e 

gary  Herald,  Edmonton  Journal,  Win-  veteran  of  the  23d  Regiment.  the  Brooklyn  Eagle  and  also  served  pneumonia. 

nipeg  Tribune  and  the  Vancouver  He  is  survived  bv  hLs  wife  He  was  “s  editor  of  the  Scottish-American,  Walter  J.  Brill,  57,  advertiaMl 

Pr^iiwe.  3  brother  of  the  late  Mortimer  Rem-  «  weekly.  He  was  author  of  ‘The 

At  the  time  of  his  death,  Mr.  South-  ington,  who  coined  the  slogan  ‘‘Rock  hobert  Burns  We  Love, 
am  was  a  director  of  the  Continental  of  Gibraltar”  for  the  Prudential  Life  Charles  H.  Long,  42,  editor  and 
Life  Insurance  Company,  Scottish  Insurance  Company.  publisher,  Monrovia  (N.  Y.)  Repub- 

Union  Idfe  Instance  Company  and  The  funeral  services  were  held  Iwan-Register,  died  April  17  in  Au 


manager,  Sedalia  (Mo.)  Demoew.  NEW 
and  Capital,  died  April  26  of  a  hisit  Sever 

,  over  11 


attack. 


G.  A.  Litchfield,  98,  owner,  editoj 
and  publisher  of  the  Boston  Dnii 


Company  April  26  in  the  Campbell  Funeral  bum  (N.  Y.)  City  Hospital  from  a  Traveler  from  1898  to  1908,  died  Aprii 


of  Edinburgh.  His  clubs  included  the  Church. 
National  of  which  he  was  president  in 
1915,  the  Lambton,  Rosedale,  York. 

Royal  Canadian  Yacht  Club,  Ontario 
Jo^ey  and  the  Caledon. 

He  is  survived  by  his  wife,  two 
sons  and  four  brothers  well-known  in 


(©Wtuarp 


complication  of  diseases. 

Charles  M.  Wetzler,  84,  editor  and 
president,  Lancaster  (O.)  Eagle- 
Gazette,  died  April  23.  Mr.  Wetzler 
and  his  brother,  Eldward,  had  pub¬ 
lished  the  Eagle  for  more  than  50 

Canadian  publishing  and  coiiunercial  triot-Ledger  from  1908  to  1936,  and  whs  merged  with  the 


28  in  Los  Angeles. 


MISS  ANNE  L.  PRESCOTT,  71, 
publisher,  Quincy  (Mass.)  Pa- 


Equipment  and  Suppliei 


printing  circles:  W.  J.  Southam,  direc-  one  of  the  outstanding  newspaper- 


Gazette 


year  ago. 

tor,  Hamilton  Spectator;  F.  N.  South-  women  in  the  country,  died  at  her  Daniel  D.  Bidwell,  71,  veteran 
am,  president,  Southam  Publishing  home  in  Quincy,  April  25,  following  newspaperman  and  author,  died  April 
Company  Ltd.,  Montreal;  Wilson  and  several  weeks’  illness.  She  built  up  24  at  Hartford,  Conn.,  following  a 
Harry  Southam,  president  and  vice-  the  Quincy  paper  from  a  coimtry  brief  illness.  During  his  career  he 
president  managing  director,  respec-  tiaily  to  a  modem  city  newspaper  and  was  with  the  Springfield  (Mass.) 
lively,  of  the  Ottawa  Citizen.  was  one  of  the  best  known  members  Union,  Jacksonville  Florida  Times- 

.  .. _  of  the  New  England  Press  Association.  Union  as  news  editor;  an  editor  of 

12-PAGE  MAGAZINE  ADDED  She  was  secretary  to  her  father,  the  old  New  York  Ledger  and  on  the 


First  issue  of  a  12-page  magazine,  George  W.  Prescott,  and  on  his  death  Hartjord  Post,  Hartford  Times  and 

regular  gi»  page,  made  its  appearance  succeeded  him  as  publisher.  Surviv-  Hartford  Courant  staffs.  During  the 

as  a  supplement  of  Worcester  (Mass.)  *”8  are  two  sisters,  a  brother,  six  World  War  he  served  as  a  war  cor- 

Sunday  Telegram  April  25.  Foiir  nephews  and  a  niece.  respondent  for  the  Hartford  news- 

pages  are  in  color.  For  a  name  for  Henry  R.  MacMahon,  65,  former  papers. 

tlie  magazine  awards  totalling  $500  newspaper  man,  writer  and  publicist,  C.  Joseph  Harvey,  46,  real  estate 
have  been  offered  readers.  died  last  week  in  Los  Angeles.  Elarly  editor  and  with  the  Boston  Globe  for 


Stereotype  Room 
Efficiency 


Rebuilt  Presses! 


Take  the  Guesi^s  Out 


BLACK  AND  COLOR 


SCOTT  Modem  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 


SCOTT  24  and  32  page  presses. 
HOE  and  GOSS  32  page  presses. 


HOE  ‘‘Super  Speed”  Unit  Octuple 
with  substructure  and  reels. 


DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 


Available  for  early  delivery 


WALTER  SCOTT  &  COMPANY 

Main  USicr  &  Faetarr . Plainfiald,  N.  J. 

»*  York  (MSer . 230  Weal  41  at  Street 


REGISTERING 


A  scientifically  accurate  de¬ 
vice  for  setting  color  mats 
to  design  for  close  register 
quickly  and  positively. 


HOE  COLOR  MAT  REGISTERING  RACK 


In  a  short  while  it  will  save  enough  time,  and  make  enough  im¬ 
provement  in  register  to  more  than  repay  the  purchase  price.  Write 
for  a  descriptive  bulletin. 


R.  HOE  &  CO.,  INC..  910  East  138th  Sheet  (at  East  River).  New  York  City 


Mcan^  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Htrd  and  Soft  Code  Blankcti 
Heavy  Wool  Monlden 
Light  Wool  Monlden 
Thu  Wool  Monlden 
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Space  Packing  Felt 
4  ThickneMes — No.  25, 
No.  35.  No.  40,  No.  50 

Easy  to  tear,  quick  to  ploet 


New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 
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What  Our  Readers  Say 


CHICAGO  GUILD  ELECTS 

Officers  of  the  Chicago  Newspaper 
Guild  for  the  ensuing  year  have  been 
elected.  The  slate,  submitted  by  the 
executive  committee,  was  unopposed. 
Martin  Kane,  night  bureau  manager 
of  the  United  Press,  was  re-elected 


hoe-cline  patent  case 

To  Editor  &  Publisher;  In  your  is- 
of  April  24,  1937,  you  published 
fetter  from  H.  M.  TUlinghast.  vice- 
of  R.  Hoe  &  Co.,  Inc.,  under 
uL  head  “Patent  Claims  Not  Re- 

This  was  an  attempt  to  ex-  of  the  Chicago  American,  was  chosen 
^  the  decision  of  the  Court  of  first  vice-president;  Ned  A.  Bush, 
r^uns  and  Patent  Appeals  against  night  editor  of  the  Chicago  Times,  sec- 
jThm  Company  in  Interference  No.  ond  vice-president;  Charles  Johnson, 
yW  notice  of  which  was  contained  City  News  Bureau  reporter,  secretary: 
issue  of  April  17.  and  Paul  Pueschel,  Chicago  Abend- 

facts  are  (1)  that  all  claims  in-  post,  treasurer, 
rolved  in  the  interference  were 


Manuscripts  Wanted 

Wanted — Authors'  manuscripts  for  immedi 
Free  examination.  Mail 
KEYF-L,  41  West,  45, 


ate  marketing, 
manuscripts  tc 
N  Y  0. 


Help  Wanted 


president.  Harry  Wohl,  night  editor  Auditor-Comptroller  wanted  by  large  daily 


'vi 


foi 


in  mid-western  city  capable  of  expanding 
responsibilities  in  business  departments. 
Age  under  40,  and  if  not  C.P.A.  must  have 
accredited  accountants  school  training; 
also  newspaper  cos't  finding  and  tax  ex¬ 
perience.  Submit  complete  informatinn, 
photo,  et  cetera  to 

FERNALD’S  EXCHANGE.  INC. 
1708  Times  Hldg.  New  York,  N.  Y. 


_  Situations  Wanted 

Eight  yrs.  of  Dally  Newspaper  Advertising 
Sales,  Service  Work.  Times  of  Week 
Contract  and  others'.  Age  ;>0,  married 
Seeking  better  opportunity.  Now  em 
ployed.  Can  come  on  two  weeks’  notice. 
Box  2078,  Editor  &  Publisher. 

Energetic  Journalism  student,  -JO.  wants 
experience  on  daily  newspaper  daring 
summer.  Willing  to  work  tor  little.  Cun 
write  advertising  copy.  Box  2034.  Edi 

tor  A  Publisher.  _  _ 

wi.shes 


awarded  to  Cline  and  wiU  be  re¬ 
jected  in  the  Hoe  application  as  a 
^ter  of  course;  (2)  while  the  patent 
hat  not  yet  issued.  Hoe  has  exhausted 
all  its  appeals,  and  the  issuance  of  the 
oatent  pursuant  to  the  court’s  deci- 
.  ron  is  merely  a  matter  of  routine; 
and  (3)  the  court  held  that  the  Hoe 
Patent  1,904,571  referred  to  in  the 
Hoe  Company’s  letter  “does  not  dis¬ 
close  the  invention  here  involved,” 
aid  that  this  invention  was  first  con- 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  tCosh  with  Order! 

I  Time  —  .50  par  line 
3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .78  per  line 

ceived  and  disclosed  by  oj  Count  eui*  JoSe*  tT’tht^IiSr  J^en  tending 

the  Cline  Company.  This  is  believed  cash  with  order.  Ads  charged  to  eetah- 

ilefinitelv  answer  the  contention  l‘»‘‘ed  account*  will  he  biUed  for  the 

W  ..rvlrx^A^  trt  couiited  number  of  Imes. 

.Jut  the  Hoe  patent,  which  relates  o 

,  , ,  method  of  spraying  wet  glue  onto  space,  three  lines.  The  Editor 

'■  the  incoming  roll  just  prior  to  max-  ^  Publisher  reserves  the  right  to  classify, 

*  ii^  the  paster,  can  be  construed^  to  edit  or  reject  any  copy.  _ 

Newspapers  For  Sale 

Oklahoma  Dally,  Weekly,  Job  Sbop— Oroksed 
;^9U,UUU  last  year;  will  exceed  ^lOO.UOO 
thin  year;  good  record  of  earnings  over 
lung  period;  for  sale  direct  by  owner; 
priced  at  ;)75.00U.  a  third  or  more  down. 
Don’t  answer  iinlesv  you  have  the  down 
payment.  Would  ruiisider  selling  half  to 
young,  aggressive  neaspuperman.  Box 

2155,  Editor  A  Publisher.  _ 

Dally — Exclusive  afternoon  Southern  Cali 
fornia.  Price  $135,000.  $35,000  cash; 

balance  on  reasonable  terms.  M.  C.  Moore, 
Newspaper  Broker,  Beverly  Hills,  Cali- 

fornia. _ 

For  Sale:  Profitable  daily  newspaper  with 
profitable  radio  station  tie-in.  No  brokers. 
Box  2160,  Editor  &  Publisher. 


Clicnlators;  branch  managers  and  district 
men,  thoroughly  familiar  aith  boy  promo¬ 
tion.  An  eastern  evening  daily  is  planning 
on  breaking  away  from  the  newsdealers 
and  needs  a  few  good  men,  for  permanent 
connections  who  can  get  in  and  put  this 
move  over.  Car  essential,  salary  about  $40 
plus  car  expense  and  bonus  arrangement. 
Give  complete  details  first  letter,  inrluding 
photo,  references,  etc.  Write 
FERNALD’S  EXCHANGE.  INC.  (Agcy.) 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Beekliif  a  ConnecUonT  .  .  .  The  moM  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magasine,  advertising  agency 
or  kindred  work,  ie  through  our  peraonnel 
agency. 

Applicants  may  now  register  withont 
charge.  Of  coarse,  there  ii  a  nominal  fee 
after  the  placement  ie  made. 

Write  for  a  registralion  card  today.  All 
correspondence  strieti)  confidential. 


ower  the  wholly  different  “dry  glue 
Ml  method”  which  the  Patent  Office  and 
Jie  court  held  had  not  been  con¬ 
ceived  when  the  application  for  the 

_ Hoe  patent  was  filed. 

K  iti  Will  you  kindly  publish  this  letter 
B  of|  in  an  early  issue. 

A.  J.  Cline,  President, 
i^i  Cline  Electric  Manufacturing  Co. 
oero,  NWtAiT  PARK  DEDICATED 
Mu  Seventy  thousand  words  were  filed 
;  over  11  tickers  April  23  when  sports 
idite  writers  and  photographers  represent- 
DbIv  ing  local.  New  Jersey,  New  York  City 
April  and  Rochester  newspapers  converged 
on  the  new  $1,000,000  Roosevelt  Sta¬ 
dium,  Jersey  City,  to  cover  the  open¬ 
ing  game  between  the  Jersey  Giants, 
the  New  York  Giants'  new  "farm," 
and  the  Rochester  Red  Wings,  which 
narked  Jersey  City’s  re-entry  into 
the  International  League  following  a 
three-year  absence.  The  glass  en- 
dosed  press  box  atop  the  stadium  has 
direct  wires  to  Bayonne  Times,  Ho¬ 
boken  Jersey  Ovserver,  Jersey  City 
Jersey  Journal,  Union  City  Hudson 
Oupatcli,  Hackensack  Bergen  Evening 
Record,  Newark  Sunday  Call.  Newark 
Evening  Ledger,  Associated  Press, 
United  Press  and  International  News 
Service.  A  play-by-play  description 
of  the  game  was  broadcast  by  WHN, 
New  York,  and  WHEC,  Rochester. 
The  latter  station,  owned  by  the 
Frank  E.  Gannett  Newspapers,  flew 
portable  equipment  from  Rochester 


Id 


rti 


News  Magazine  For  Sale 

Nationally  known  monthly,  non-competitive, 
cktublikhed  19‘27;  79  of  its  82  Congres 
siunul  candidateK  elected  1936;  netted 
high  ns  $3,327.44  Kales  35,U59  in  one 
month;  1936  average  net  19.101;  will  sell 
fourth  interest  or  control,  terms  to  respon- 
sibles.  Box  2158,  Editor  &  Publisher. 

Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 
The  B.  J.  Kingston  Agency,  Eat.  1898, 
National  N'pw.vi>ai>er  Brokers,  DUices  .lack- 
son.  Michigan,  and  337  W.  5th  St.. 
Jacksonville.  Florida. 


‘‘We  Connect  the  Wires” 

FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  A  PUBLISHER  aervies 
1708  Times  Bldg.,  Timet  Square,  N.  T.  O. 
Wm.  M.  Wilaon,  Mgr. 

Sitaationa  Wanted 


Advertising  Manager 


A  youthful,  resourceful,  broud-gaugeil 
executive  who  for  15  years  has  directed 
sales  activities  on  two  of  .America’s  fore¬ 
most  dailies.  One  of  his  most  valuable 
assets  is  a  wide  acquaintance  in  the 
agency  and  iiiuniifactiiriiig  Helds.  He 
would  consider  a  national  department 
management  enally  desirable  if  on  a 
paper  of  snfiicient  size  to  offer  salary 
commensurate  with  his  ability.  Can  ar¬ 
range  for  immediate  pers'onal  interview 
at  own  expense.  Wire  or  write  Box  2175. 
Editor  &  I’ublisher 


Sales,  purchases,  mergers,  refinancing  of 
daily  newspapers. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square,  New  York 


Newspaper  Wanted 

$14,000  down  puyni't  on  daily  not  over  50 
miles  from  large  city.  Box  2153,  Editor 
and  Publisher. 


tntion  continues  to  add  sound,  subetan- 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 


Circulation  Promotion 

which  was  set  up  near  the  press  box.  good  newspapers  this  27 -year  old  insti 
Among  the  prominent  sports  writers 
present  were: 

Kingsley  Chillis.  .Vcic  i'ori  iiiiu-s;  Stanley 
Wnndward,  Nrte  York  Herald  Tribune;  Jack 
Mihan,  Sew  York  Daily  News;  Dan  Parker, 

.\ffr  Vork  Mirror:  Herbert  Goren,  New  York 
I*".  Morton  Moss,  New  York  Post;  William 
famsworth.  Jr.,  New  York  Journal:  -Mike 
Slocum,  Sew  )'ork  lYorld-Teleiiram:  Ha! 

Slarkty  and  Harry  Nash.  Newark  Evening 
Wj,  Charles  Moran,  Newark  Star-Eagle ; 

Bill  Chipman,  Newark  Ledger:  Elliott  Cush- 
■nj.  Rochester  Democrat  ir  Chronicle ;  James 
Ryder,  Rochester  Times  Union;  John 
Buna,  Rochester  Journal;  Jerry  Barker  and 
^|t  Schreicr.  Hoboken  Jersey  Observer; 

Frank  Dunham,  Jersey  City  Jersey  Journal, 

Ludwig  Shahli.'izLan.  Union  City  Hudson 
!vlck. 


Planograph  Offset  Process 

Planograph  Offset  Users:  Set  display  type 
like  printer — in  cuinposing  stick — with 
FOTOTYPE  cardboard  letters.  Save  com¬ 
position  on  paste-u]iK.  Write  for  folder. 
Fototype,  625  Washington  St.,  Chicago. 


Advertising — Capable  manuger-solicitor  de- 
s'ires  interest  in  Pacific  northwest  or  B.  C. 
daily.  Box  2156,  Editor  &  Publisher. 

Capable  news  man,  14  years'  exp.  reporter- 
deskmau  large  and  small  papers.  Present 
responsible  post  5  years  with  publisher's 
highest  recommendations.  Seeks  news 
des'k  job  with  $3,5110  yearly  to  start.  Go 
1.000  miles  of  New  Y’ork  City  for  inter¬ 
view.  Married,  37,  Protestant,  college. 
Box  2157,  Editor  &  Publisher. 

Circulation  Manager  with  an  enviable  record 
behind  him  would  like  to  make  a  change. 
Unequalled  originator  and  organizer  of 
carrier  boy  campaigns.  'Thoroughly 
versed  in  all  manner  of  circulation  pro¬ 
motion,  collections'  and  A  B  C.  No  prop¬ 
osition  too  big.  No  bad  habits.  Best 
of  references.  Box  2172,  Editor  &  Pub¬ 
lisher^ _ _ 

Circulation  Manager  or  Country  Circulator, 
twenty  years’  experience.  Eleven  years 
with  Jackson  Daily  News,  Jackson,  Mis¬ 
sissippi.  Publisher  will  recommend  me 
as  honest,  capable,  energetic  and  clean 
record.  Good  credit  niting  and  references. 
Married,  48  years  old.  sober.  Methodist 
and  Mason.  Tom  Biles,  323  Wesley 
Avenue,  Jackson.  Mississippi. 


Energetic  young  man  wishes  to  purchase 
working  interest  in  going  daily  newspaper 
in  middle  west,  preferably  Indiana. 
Would  make  unusual  proposition  for  lease 
with  option  to  buy  all  or  interest.  Eight 
years’  successful  publisher  small  daily. 
Box  2161,  Editor  &  Publisher. 
Hard-pnnclling,  all-round  experienced  young 
man  on  large  Ohio  daily  wants  crack  at 
smaller  Ohio  daily  that’s  headed  some¬ 
place.  Box  2139,  Editor  A  Publisher. 

Joarnallam  gradnater~ 22,~thirteen  months’ 
experience.  Capahle  in  any  type  of  edi¬ 
torial  work.  Prefer  reporting,  feature 
writing.  Will  go  anywhere.  Box  2163, 
Editor  &  Publisher. 

Managing  Editor  or  News  Editor 
Prefers  South 

Sixteen  years  on  newspapers  and  niaga 
zinc;  under  40;  thorough  knowledge  news 
selection  and  use  of  pictures  and  type  in 
modern  manner;  appreciate  opportunity 
to  jipp  up  faltering  paper;  $5,200  first 
year,  less  than  iiiaking,  for  permanency 
and  chance  to  demonstrate  ability;  can 
move  six  weeks  after  reaching  agreement. 

_ Box  2170,  Editor  &  Publisher 

Newspaperman,  25,  three  years  as  ilarriir 
Imrg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 
2164,  Editor  A  Publisher. 

Reporter-Photographer — 23.  Will  graduate 
in  June  from  leading  Midwest  univervity. 
Honor  stndent.  Fifteen  months  experience 
reporting,  desk  work  and  photography  on 
progressive  daily.  Best  references.  Not 
interested  in  straight  photography.  Trav¬ 
eled.  Will  go  anywhere.  Box  2104,  Edi¬ 
tor  A  Pnblisher. 

Reporter,  rewrite  or  desk  man  (married) ; 
20  years’  experience  from  weeklies  to 
Metropolitan  dailies.  Best  references.  Go 
anywheie.  weekly  or  daily.  $35.00.  Bex 
2103,  Editor  A  Publieher. 

Reporter,  rewrite  or  desk  man;  seven  years' 
experience  on  dailies.  Would  accept  edi¬ 
torship  of  weekly.  Non-union.  Refer¬ 
ences;  go  anywhere.  $35  weekly.  Box 

2166,  Editor  &  Publisher. _ 

Yonng  circulator  with  practical  economical 
ideas  wants  opportunity  with  pnblis'ber 
whose  circulation  department  needs  new 
blood  and  system.  Cooperation,  confi¬ 
dence,  permanence  and  reward  asked  for 
ability  and  results.  Box  2167,  Editor  & 
Publisher. 

Mechanical  Equipment  For  Sale 

For  Sale — One  Goss  Octuple  upright  press — 
doable  width-color  attachment  32  page 
straight  or  64  page  collect — double  de¬ 
livery — with  75  horsepower  motor  and 
color  attachment — with  electric  hoist. 
This  press  is  in  excellent  condition  and 
can  be  converted  into  excellent  color  press. 
Complete  set  of  rollers  and  spindles.  For 
price  and  farther  particulars  address  The 
Shreveport  Times.  Shreveport.  Lonisiana. 

Mechanical  Equipment  Wanted 
Wanted  to  buy. 

Used  4'page  unit  Duplex  2  to  1  tubular 
rotary  press.  Will  pay  high  cash  price 
Write  Box  2168,  Editor  &  Publisher. 


Photo-engrraving  Equipment  for  Salo 

E.  T.  SULLEBARGER  GO. 
Pboto-engiavlng  Equipment  and  Matala 
116  John  St.  538  S.  Clark  8(. 

N*w  York,  N.  Y,  Obiegso,  lU. 

Newspaper  Supplies 


THOMPSON  AGENCY  NAMED 

Chicack),  April  29 — Appointment  of 
^Walter  Thompson  Comptany  to  di- 
advertising  of  Graham-Paige 
Wotors  Corporation,  Detroit,  effective 
the  1938  line  of  cars,  was  an¬ 
nounced  today  by  Robert  C.  Graham, 
F*ecutive  vice-president  of  the  firm. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
tor  Any  Position — 

NEWSPAPERS 
MAGAZINES 
.%nd  Allied  Field* 

QvmiiHeationMt  photc*,  mnd 
on  Him, 

FERNALD’S  EXCHANGE.  INC. 

another  EDITOR  A  PimT-Tauxu  seivloe. 
ITOg  TlmM  Bldg.,  Times  Boeare,  H.  T.  0. 
WK.  M.  WTLSOir.  Mgr. 


Claaaified  Manager 

wants  America’s  hack-breaking  job. 

(1)  Experience:  put  paper  city  of  400. 

000  into  leadership.  Handled  up  to 
80  employes  with  over  2  million 
lines  elassified  a  year.  Conducted 
training  school  for  one  of  Amer¬ 
ica's  cins'sified  leaders.  Broke  na¬ 
tional  records.  4  years  as  promo¬ 
tion  writer. 

(2)  Stability:  have  4  dependents;  on 
only  two  papi'rs  in  eii'ven  years , 
own  proiierty. 

(3)  Education:  college  graduate,  public 
speaker,  constant  in  research. 

(4)  Salary;  $130$200  a  week  depend¬ 
ing  on  iiewsiiaper.  Prefer  salary- 
lionns.  Now  employed. 

Box  2165.  Editor  &  Publisher 

Classified  Manager.  32.  Married.  10 

years’  experience.  Showed  359<-  increase 
last  year.  Can  give  best  of  references. 
Will  go  anywhere.  Now  employed.  Box 
2162.  Editor  &  Publisher. 


Stereotype  and  Presaroom  Supplies — Eleetrlo 
Matrix  Scorching  Maehinee.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn.  Has*. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Avn.  Nnw  York 

Business  Established  in  1898 
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Editor  &  Publisher  for  M  ay  1 ,  1937 


By  ARTHUR  ROBB 

ESOLVED,  Tliat  the  services  apprehension  of  criminals  by  eager- 


tiDESOLVED,  That  the  services  apprehension  of  criminals  by  eager-  u.rougn  me  new^pers  per  cem  oi  m  tiq 

tv  of  newspapers  are  more  ben-  ness  to  print  news  prematurely.  They  ®  ’  a  •  **'r**^i^  su^rior  to  that  q| 


of  them  was  a  newspaper  “enter-  publishers  engage  in  it  personally  ^ 
prise”  to  be  short-circuited  by  bribery  some  sh\m  political  associaUaBii’^ 
or  undercover  dealing.  They  were  pestilence.  Perhaps  that  is  a  miiM! 
the  expression  of  newspaper  editor’s  We  know  a  score  of  editoni^^ 
conception  of  their  civic  and  social  publisher-proprietors  whose  paid 
duties.  pation  in  politics  would  be  a  U|3 

Consider  briefly  also  the  purely  to  their  communities,  but  th^S 
philanthropic  activities  of  hundreds  to  promotion  and  pay  in  our  po|M 
of  newspapers.  Nationally  famous  are  arena  is  up  the  machine 
the  Hundred  Neediest  Cases  of  the  busy  newspapermen  have  no  tuaslu 
New  York  Times,  by  which  many  that  process.  Meanwhile,  1st  H  k 
families  are  annually  helped  out  of  said  diat  newspapers’  contributi^h 
misfortune  through  the  newspaper’s  politics,  95  per  cent  of  the  tii^  | 


eficial  than  detrimental  to  society.”  have  been  accused  of  hara.ssing  in- 
’Diis  question  was  hurled  at  us  by  nocent  people  and  invading  privacy 
an  enthusiastic  young  Fordham  Uni-  in  their  zealous  pursuit  of  news. 


also  is  the  ’Tribune  Fresh  Air  Fund,  political  machines  that  govsn 
by  which  the  New  York  Herald  Trib-  tion,  state  and  city,  and  is  conta 
UTie  makes  a  country  vacation  avail-  getting  better. 


an  enthusiastic  young  Fordham  Uni-  in  their  zealous  pursuit  of  news,  vacauon  avau-  Kc.m.g  ocvier, 

versity  debater  last  week  in  the  vortex  throughout  whatever  channels.  And  2,  kids. 

of  the  publishers’  conventions.  He  all  of  these  charges,  on  occasion  and  “"^tors  or  pCONOMICA^Y,  toe  newip, 

had  the  affirmative,  and  related  that  in  some  degree,  are  true.  It  is  in-  other  cities,  where  the  ^  covere  a  tremendous  aisa. 

he  had  had  the  devil’s  own  time  sincere  and  idle  to  deny  them.  But  so  widespread  as  among  depends  for  the  bulk  of  its 


finding  material  to  support  his  thesis,  they  do  not  include  toe  whole  story  *  •  .  .  ,  j  u  j-  l  ^  . - 

The  topic,  a  favorite  of  his  team,  of  toe  newspaper’s  function  in  report-  Are  these  scKially-mmded  deeds,  or  chanc^  but  upon  the  s^e  of  the  ,4 
apparenUy  had  brought  victory  to  ing  anU-social  acts,  nor  even  its  most  are  they  merely  insurance  agamst  the  vertising  produc^  by  toe  mtariH, 
toTnegati^e  in  several  intercollegiate  important  part. 

debates.  ^1  sens^ionalism  aside,  newspa-  the  editors  for  their  other  occupations?  to  be  charged  that  tois  one-le» 


New  York’s  millions. 


not  upon  toe  sale  of  its  news 


hell-fire  that  toe  critics  say  awaits  its  readers  in  primary  news.  Iti 


toe  editors  for  their  other  occupations? 


to  be  charged  that  tois  one-la| 
economic  chair  usually  tipped 


With  an  affirmative  convinced  of  its  pers  and  newspapermen  have  been  •  •  *  ”  ^  fV,  ““uaiiy  uppM 

case,  and  unprejudiced  judges,  we  of  tremendous  assistance  to  the  law  If  OW  about  politics?  Here  our  ®  way  whert  psk. 

can’t  see  why  toe  negative  should  be  in  the  solution  of  baffling  crimes,  toe  II  case  is  not  so  strong,  but  it  is  ^  op^  mat  o*  its  adw. 
so  uniformly  victorious.  It  may  be  late  John  T.  Rogers  of  the  St.  Louis  not  at  all  bad.  Editorial  conduct  of  f  arge  is  seldom 

that  toe  spirit  of  defeatism  and  de-  Post-Dispatch  (see  Shop  Talk  for  certain  newspapers  left  a  brown  taste  e^ecated  ®y  > 

fense  so  marked  recently  in  newspa-  April  17)  being  an  outstanding  ex-  after  last  election  day,  but  a  more  ®  °  ®  press  as  the  Jfai 

per  circles  extends  to  toe  collegiate  ample.  Another  is  Harry  Brundidge  valid  accusation  might  ^  laid  against  rs  nave  leuw 

zealots  also.  of  St.  Louis  Star-Times.  Another  is  the  political  acumen  of  most  editors  ^  cen^rship  by 

•  •  •  A.  B.  Macdonald  of  the  Kansas  City  than  against  their  honesty  in  pre-  seemg  their  m- 

CONSIDER  tois  an  effort  to  supply  Star.  None  of  these  men,  and  scores  senting  the  political  story.  r.  *  news  unpwM 

some  ammunition  and  logistics  to  like  them,  unknown,  in  other  cities.  In  90  per  cent  of  toe  nation’s  daily  t  defeat 

the  battered  affirmatives,  for  it  is  true  is  toe  prototype  of  toe  movie-style  press,  toe  news  of  politics  and  gov-  ♦hroat"' 

that  little  of  either  exists  in  easily  tabloid  reporter.  Their  work  is  for  emment  is  presented  honorably  and  j  enmotimoc  t 

available  form.  Consider  the  news-  society,  and  in  fields  far  wider  than  honestly,  regardless  of  political  bias,  editor  who  mieht  ^be 

paper’s  services  to  democratic  so-  their  own  cities,  they  have  exerted  a  That  might  accoimt  for  toe  election  jjy  £  aHvp^ginp 

ciety  under  the  heads  of  Social,  beneficent  influence.  No  picture  thief  result  running  so  strongly  in  opposi-  whin«aw  a  anmi  hill  thoM 

Political,  and  Economic.  Each  can  or  faker  can  possibly  do  enough  tion  to  the  editorial  counsels  of  toe  dozen  to  dvomaM 

have  as  many  sub-divisions  as  you  damage  in  his  limited  operations  to  majority.  Political  standards  of  toe  r™  _  rlpwo^nar  funpt’inno^ 

care  to  make.  Our  young  friend,  offset  these  services.  press  have  improved  immeasurably  in  ^ 

representing  a  Catholic  institution.  As  to  toe  activities  of  newspapers  toe  past  50  years — much  faster  than  completelv  for  a  nublisht^l 

would  undoubtedly  treat  Religion  as  themselves  in  behalf  of  society  and  those  of  political  organizations.  The  ..^9 


—  1*6£uS6  clDV  fldvprtisinflf  £or  3X1V 

a  separate  head,  but  for  our  purposes  for  no  pecuniary  gain  to  themselves,  majority  of  newspapers  are  politically  l  yrish™  to  aive  or  ^  i, 

it  can  be  included  under  Social.  this  page  might  be  filled  with  illustra-  “independent,”  which  means  that  they  „a„nnt  aeciimc  full’  rocr^nnsihiiit*  u 

What  are  toe  social  services  of  a  tions.  Baltimore,  for  instance,  has  a  found  little  to  choose  between  toe  statements  of  adver^rs°U  c»- 

newspaper?  First  of  all,  to  print  toe  local  bench  of  high-minded  men,  im-  two  major  parties,  prior  to  F.  D.  j^g  cognizant  of  all  toe  mvslwi 

news,  completely  as  its  resources  mime  from  political  influence,  and  Roosevelt.  "The  majority  of  newspa-  t  .l  nlnthina  fumifn^^ 

afford,  and  without  suppression,  sug-  has  had  for  half  a  century.  ’The  pers  are  conservative,  and  in  their 

..i  ....t..™  c..,.  _ _  ...u;»u  *“euc,  iransporiauon  ana  oiner 


gestion  or  distortion  of  factual  values.  Baltimore  Sun  made  it  so,  has  kept  zeal  to  preserve  institutions  which  dustri'es  which  use  its  columm.  ai 

Second,  to  inteniret  the  news,  in-  it  so,  and  its  readers  will  tolerate  no  Americans  generally  take  for  granted,  thpwfnw  oannnt  nnlire  tVioirMnIniA 

telligently  and  intelligibly  for  read-  lesser  standard.  Go  back  60  years  they  have  become  allied  in  toe  popu-  Most  newspapers  do  attempt,  »ilk 

ers  lacking  its  own  complete  and  and  you  find  the  New  York  Times  lar  mind  with  forces  that  have  used  ^ 

_ _ _  aii _ _  _ i-  consiaeraoie  success,  to  Keep  OB 


palpable  frauds.  Some  of  them  hfRi 


codified  information.  All  news  activ-  cleaning  toe  Tweed  Ring  out  of  New  those  institutions  for  selfish  ends.  palpable  frauds  Some  of  ]m 

ity  stems  from  these  fundamentals.  York— and  never  since  then  has  New  Up  to  five  years  ago,  it  might  now  enlisted  toe  expert  services  of  r«mi- 
How  well  are  newspapers  perform-  York  had  to  contend  with  a  similar  be  recalled,  most  Americans  also  ^jjjg  merchants  even  of  the  fnini 
ing  them?  gang  of  boodlers.  Come  down  to  venerated  those  forces  as  sound  ex-  themselves  for  the  protection  of  fc 

•  •  *  modem  times  and  note  the  pressure  pressions  of  national  philosophy,  and  public  The  maioritv  are  extrem* 

Right  well,  judging  from  the  large  of  the  New  York  World-Telegram,  many  still  do.  The  press  has  reflected  conscious  of  their  responsibility  sd 
number  we  see  each  week.  Most  with  no  political  ax  to  grind,  forcing  popular  sentiment,  and  its  slow  adap- 


number  we  see  each  week.  Most  with  no  political  ax  to  grind,  forcing  popular  sentiment,  and  its  slow  adap- 


conscious  of  their  responsibility 
do  their  best  to  protect  their  rea 


ments  and  shortcomings.  ’The  latter  papers  and  hundred  of  others  against  issuing  from  the  lips  of  toe  Presi- 
attract  most  attention,  naturally,  for  gouging  of  the  poor  by  public  utilities,  dent  and  other  administration  spokes- 


human  beings  are  not  much  inter¬ 
ested  in  toe  good  citizen  as  such,  nor 


I 


of  the  1,950  daily  newspapers  of  toe  public  opinion  to  condemn  toe  Walker  tation  to  change  in  that  sentiment  is  £j.qjjj  business  cheats  and  rackete» 
United  States  are  honorable  sue-  maladministration.  Witness  toe  old  a  part  of  its  function.  reporting  of  economic  ne» 

cessors  of  toe  Tribal  Herald,  inform-  New  York  World,  Memphis  Commer-  Events  since  1929  have  troubled  there  has  been  great  improvemeit 
ing  all  of  what  their  neighbors  are  cial  Appeal,  and  Columbus  (Ga.)  the  majority  of  newspaper  leaders,  charge  that  labor 

doing.  Local  news  forms  the  bulk  Enquirer-Sun  braving  toe  terrors  of  regardless  of  the  impact  of  events  j^^t  news  until  it  flared  i* 

of  their  message.  Who  is  bom,  who  the  bigoted  Ku  Klux  Klan  and  de-  upon  their  personal  fortunes  and  that  strike  violence  is  no  longer  true.  Th 
Ls  dead,  who  has  fallen  into  sin,  who  stroying  its  sinister  power  throughout  of  their  journals.  Many  of  them  have  balance  has  now  swimg  so  stroi^ 
has  risen  to  heroic  heights,  who  has  the  country  as  an  agency  for  social  been  sympathetic  with  the  New  Deal’s  toward  toe  side  of  labor  that  edit® 
had  great  fortune,  great  misfortune,  and  religious  persecution.  objectives,  but  unable  to  accept  its  strike-ridden  cities  are  claimi^ 

who  is  visiting  whom,  who  has  mar-  Recall  that  toe  American  Newspaper  methods  as  practical  of  achieve-  that  reports  of  news  service 
ried  whom— all  of  these,  and  a  thou-  Publishers  Association,  led  by  Col.  ment  without  destruction  of  values  special  correspondents  are  given  « 
sand  others,  are  questions  that  would  McCormick  and  the  Chicago  Tribune,  greater  than  those  created.  Some  of  heavy  a  labor  slant  as  to  misrepw 
be  answered  by  word  of  mouth  if  took  up  the  fight  for  toe  right  of  a  them,  have  been  unable  to  see  toe  ggnt  employers.  Again  toe  newspape 
newspapers  did  not  exist.  That  most  citizen  to  express  himself  in  print  problem  in  other  terms  than  its  im-  jg  reflecting,  not  making,  toe  timB 
of  them  would  be  answered  errone-  against  a  corrupt  alliance  of  business  pingement  upon  revered  concepts  of  ^g^g  equilibrium  will  probably  p«- 
ously  by  word  of  mouth  is  eternal  and  politics  in  toe  Twin  Cities  and  F^operty— a  side  which  cannot  be  ggde  by  a  few  months  the  establi* 
human  experience.  carried  it  successfully  through  to  the  lightly  dismissed,  nor  forgotten  for  a  ment  of  industrial  p)eace  generally. 

No  one  will  depute  the  importance  Supreme  Court.  Note  the  many  moment.  -phe  press,  in  general,  may  be  » 

of  having  a  reliable  agency  for  toe  battles  waged  by  toe  Hearst  news-  The  warnings  that  many  opposition  garded  as  favoring  toe  present  stiii 
information  of  society  on  its  achieve-  papers  and  toe  Scripps- Howard  news-  journals  sounded  last  year  are  now  of  society,  whatever  it  may  be.  1 
ments  and  shortcomings.  ’The  latter  papers  and  hundred  of  others  against  issuing  from  the  lips  of  toe  Presi-  often  lags  behind  advanc^  pubi 
attract  most  attention,  naturally,  for  gouging  of  the  poor  by  public  utilities,  dent  and  other  administration  spokes-  thought,  and  in  doing  so  servei  * 


food  and  ice  monopolies.  Note  toe  men,  months  later,  in  an  effort  to  a  brake  against  toe  precipitate 


fight  of  toe  Cedar  Rapids 


stem  a  tide  which  the  editors  fore-  that  some  regard  as  toe  remedy 


in  his  works  unless  they  have  out-  Gazette  for  honest  administration  of  saw  as  disastrous  to  national  credit,  economic  maladjustment,  be  it  s\q 

standing  merit.  the  state’s  liquor  laws — a  fight  made  and  to  curb  habits  of  thought  that  are  ficial  or  deep-seated.  The  deba 

First  in  interest  among  toe  evils  negative  by  politically  controlled  bound  to  create  a  decadent  civiliza-  who  successfully  advocated  the 
of  society  is  toe  news  of  crime  and  courts.  Note  toe  Sacramento  Bee’s  tion.  A  few  newspapers  were  down-  tive  of  toe  proposition,  and  the  j 
criminals.  It  is  the  score  also  upon  months-long  fight  against  judicial  right  foul  in  their  political  per-  who  booned  them,  may  some  day 
which  newspapers  have  been  most  abuses  and  legislative  corruption,  that  formance  last  fall,  but  toe  predictions  profoundly  grateful  for  a  press  wl 
severely  attacked  as  anti-social.  They  won  it  a  Pulitzer  prize.  and  warnings  of  toe  opposition  major-  dared  to  be  out  of  step  with 

have  been  accused  of  creating  crim-  Perhaps  it  is  naive  to  ascribe  free-  ity  are  likely  to  be  vindicated  on  a  vanguard  and  kept  toe  majori^  j 
inals  by  picturing  toe  spectacular  un-  dom  from  politics  to  all  of  these,  but,  large  scale,  and  without  discredit  to  on  a  road  which  we  know  to  I 


derworld  crew  in  heroic  or  picaresque  however  political  their  start,  they  the  shrewd  Roosevelt  administration,  wide  and  safe.  A  year  from 
terms.  They  have  been  accused  of  quickly  outgrew  political  limitations  Politics  is  a  difficult  sea  to  sail,  we  predict,  the  affirmative 
hampering  officers  of  toe  law  in  the  in  their  development.  Certainly  none  Comparatively  few  active  editors  or  more  debates  on  this  proposition. 
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